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PSPECIALLY along the sea 


shore or near the lake or 
river the winds blow strong 
and damp. It is in locations 
such as these that Hardware 


shows its true quality. 


For severe service, for resisting 
the elements, for keeping the build- 
ing weather-tight, for operating 
without sticking, for staying per- 
manently in good condition, you can 
recommend with confidence 


STANLEY 











Stanley Garage Hardware is finished in Japan or 
Japan baked over Starrley Sherardized. 
The name Stanley means something. 
STANLEY on a garage door holder signifies the 
elimination of danger to car while 
entering or leaving the garage. 
STANLEY on garage door bolts signifies strength 
and a constant guard against theft. 
STANLEY on garage door latches signifies ease 
and certainty of operation. 
STANLEY on garage door pulls signifies com- 
fort and freedom from injury. 








STANLEY on garage door butts and hinges sig- 
nifies tightly closed, non-sagging 
doors, which can be easily operated. 

Send today for illustrated booklet 
“Selling Garage Hardware.” It’s 
interesting and profitable reading. 


— ~—— 


New Britain, Conn., U.S. A. 
New York: 100 Lafayette St. Chicago: 73 E. Lake St. 
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1847 ROGERS BROS. | 


SILVERWARE 





i847 ~ Seventy Year Plate ~ 1917 


Reputation means everything to the deaier who is looking 
for merchandise with a rapid turn-over. 


1847 ROGERS BROS. silver plate has the demand that 
makes the goods move. 


The Best Known i. ‘ ) 


Advertised Article in the Home 


According to “Hoard’s Dairyman,”’ 1847 ROGERS BROS. 
Silverware is the best known among 121 nationally adver- 
tised products. 


This fact came to light inarecent survey made by ‘‘Hoard’s 
Dairyman’’ among its subscribers in which the standing of 
121 nationally advertised products was investigated. 


This survey credits 1847 ROGERS BROS. with having not 
only more than three and one-half times as many users as all 
other brands of silver plate in the list combined, but also 
figures that it is used by over 80% of that paper’s readers. 
This percentage is higher than credited to any other of the 
121 advertised articles covered by the survey. 


When you realize that 1847 ROGERS BROS. is the original 
silver plate and that it has stood the test of actual service for 
seventy years—1847-1917—it is not hard to understand why 
its merits are so universally recognized. 





Sold by leading dealers. 


We would be glad to forward ‘‘Catalog A’’ on request. 


INTERNATIONAL SILVER COMPANY 


MERIDEN, CONN. 
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TEST IT WITH AHAMMER | 


“You may dent the wood | 








hut the varnish won't crack: 


4 FLOOR 
1k VARNISH 









Hammer a Sheet of Rubber 
And What i. ea 


Hammer a Sheet of Glass 


And What Happens? 








NOTHING — your hammer leaves no impression — why? 
Because rubber is e/astic. And it is the elasticity of ‘‘61”’ 
Floor Varnish that makes its life so long. Send for a 
sample panel. Test it yourself. Examine the dented 
wood and the unbroken varnish film. Then think of the 
heel-blows that your floor is called upon to endure, and 
you will understand why ‘‘the varnish that can stand your 
hammer can best endure your heel.”” 


WRECKAGE—the glass is shivered into a thousand 
pieces—why? Because glass is 4rittle. And this in a 
lesser degree, is exactly what happens to countless floors 
finished with ordinary varnishes which crack, check and 
chip off. A good varnish doesn’t break off-— it wears 
off — slowly; but the costly oils and gums used in ‘‘61"" 
preserve its toughness far longer than the cheap ingre- 
dients used in ordinary varnishes. 


A TEST THAT SELLS THE GOODS 


HIS fall we are showing the magazine readers of America 

that the vital characteristic of a floor varnish is durability. 

This is being done with a smashing, convincing illustration 

(here shown) repeated eighteen million times in the great national 

magazines, and echoed by means of signs, booklets, streamers, 

movie slides and newspaper electros which will be furnished every 

dealer who handles Pratt & Lambert Varnish Products. It’s not 
too late for you to get in on this big campaign. 


As a merchant, you know how difficult it is to 
prove durability to a customer. You may say, 
“this is a durable varnish’’— but that’s a general 
claim that anyone can make. Think of having 
a durability argument that is not only logical, but 
capable of being demonstrated! Then take that 
argument, and lay the bare, unassailable facts of 
it before the public in a powerful campaign of 


national magazine advertising, and what is the 
result? Conviction — your prospect comes into 
your store absolutely convinced that if “61” Floor 
Varnish will stand the hammer test, it is obviously 
the varnish he wants. You might find it possible 
to sell that man a substitute — but you need no 
lengthy arguments to prove to you how much 
easier it is to sell him what he wants. 





WRITE TODAY FOR THE PRATT & LAMBERT DEALER PROPOSITION 


| PRATT & LAMBERT-Inc 
VARNISH MAKERS 68 YEARS 


114 Tonawanda Street, Buffalo, N.Y. 
Factories: New York Buffalo Bridgeburg, Ontario 
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THE GENUINE WALWORTH STILLSON WRENCH 


THE 


UNDISPUTED WORLD'S CHAMPION 


a 


THE 


PARMELEE BRASS 
PIPE WRENCH 


PERFECT FOR 


BRASS PIPE AND 
COIL WORK 


THE WALWORTH CRAFTSMAN 


WALCO ADJUSTABLE HEX WRENCH 


FOR 


HANDLING HEXS WITHOUT DAMAGE 


,— , — 


WALWORTH MAKES THEM ALL 


WALWORTH MFG. CO. 


BOSTON 


New York Branch: | Chicago Branch: 
19-21 Cliff St. 218-220 No. Desplaines St. 
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A Strong Trade Lever 








} 




















The leading concerns in most lines in- 
variably recognize and employ clean cut 
salesmen—men with commanding per- 
sonalities. Such representatives usually 
prove strong trade levers. 


The Coes Knife-Handle Wrench may 
well be likened to such salesmen. There is 
something in the outward appearance of 
the “‘Coes’’ that commands attention. It’s 
every inch a good, strong wrench, and 


looks it. And like all of the 


Coes Wrenches 


it’s a strong trade lever for that very rea- 
son. When put to the real test—SERV- 
ICE it never fails to substantiate our oft 
repeated claim—strongest wood handle 
wrench made. It not only looks good, but 
makes good. 


Remember, no feature in this wrench is 
used in the imitation wrenches—‘’Coes’’ 
features and “‘Coes” built-in quality costs 
too much to copy. 


Where is the profit in handling imitation 
wrenches when the Genuine Coes Wrench 
outsells them and outlasts them? 











Coes Wrench Co., “‘s:*" Worcester, Mass. 


AGENTS 
J.C. McCarty & Co., 29 Murray Street, New York 
John H. Graham, 113 Chambers Street, New York 
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The Handiest and 
Most Practical Outfit 
Ever Sold 


There are lots of odd jobs about the 
home, farm or shop that can be done on 
the STEWART HANDY WORKER. No 
other tool on the market has so many 
practical uses. Can be used as a grinding 
machine, pipe vise, regular vise, as a drill, 
anvil, as a hardie, in fact there are a hun- 
dred and one useful things that can be 
done with this wonderfully convenient 
necessity. 


This STEWART HANDY WORKER 
is made in the big factory where world- 
famous Stewart Sheep Shearing machin- 
ery, Horse-Clipping machinery, Gasoline 
Engines and Flexible Shafting are made. 




















The same care marks its manufacture 
and it will give the same splendid service 
that all the products of this factory are 
guaranteed to give. 


You can push the STEWART HANDY 
WORKER with the assurance of it giving 
absolute satisfaction. Boxed, 90 pounds; 
list, $14.00 f. 0. b. Chicago. From your 


jobber or direct—a good profit to you in 
every sale. 


Chicago Flexible Shaft Co. 


606 N. La Salle Street, Chicago 
New York Branch: 16 and 18 Reade Street 
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“There’s a big demand for 
machinists’ tools in general 
and B & S Tools 

in particular” 


THE TOOLMAKER 


is a busy man these days. Never was his work in greater demand. In 
shops everywhere production has reached an abnormal degree. Jigs, 
fixtures, etc., must be supplied as rapidly as possible. To do this and 
maintain the accuracy that is imperative, precision tools that are not 
only accurate but handy to use, are necessary to enable the toolmaking 
department to keep pace with the rest of the shop. 


That's why so many manufacturers equip their toolmakers with 


BROWN & SHARPE TOOLS 


—the more expensive ones, such as vernier height and depth gauges, 
vernier calipers, etc. 


Shop trade, always a good proposition for the dealer, now offers greater possibilities 
than ever. Machine shops were never so prosperous or needed so many supplies 
as they do now. What are you doing to get your share ? 


BROWN & SHARPE MFG. CO. 


PROVIDENCE, R. I, U.S. A. 
Sl ess danas WadruanataetendsGitnan: im Send for Catalog 27 Today 
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Another Great Industry 


has chosen Atkins Silver Steel Saws 















































Battle planes, scout planes and the construc ion of the motors which drive them has made 
the use of the finest tools a necessity. 

Atkins Saws have been chosen because of their high quality and ability to produce the best 
results. 

You should complete your stock and derive profit from the fields which Atkins quality has 
opened for you. 


Send at once for the right literature 
and let us help you get the profits. 


E. C. ATKINS & CO. Inc. 


Established 1857 
THE SILVER STEEL SAW PEOPLE 
Home Office and Factory, Indianapolis, Ind. Canadian Factory, Hamilton, Ont. 


Branches Carrying Complete Stocks in All Large Distributing Centers, as follows: 
Atlanta Minneapolis Portland, Ore. Vancouver, B. C. 
Chicago New Orleans San Francisco Sydney, N. S. W. 
Memphis New York City Seattle Paris, France 


John Shaw & Sons Wolverhampton, Ltd., Wolverhampton, England, Agents for Great Britain 
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The “Feel” of a Good File 


Did you ever watch a really capable mechanic test a file? He has 
a way of passing a sensitive thumb over its jagged surface. Instinc- 
tively, unfailingly, he thereby determines whether it is fit for use. 


This man invariably chooses NICHOLSON FILES. He never buys 
blindly. He can “feel” that a NICHOLSON 
FILE is right. He can “feel” its sharp, keen- 
cutting teeth, arranged in rows of perfect 
uniformity. There is no doubt in his mind. 


He buys NICHOLSON. He makes sure 


of satisfaction. 


Our catalog and copy of ‘File 
Filosophy” will interest you. 
Write for them today. 


Ree aeennn 
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\ ly w . 14 wt: “ j a iN 
we) Rutan Ry {m0 ‘a + ait ; a had wy Ke, 
ry -tocatalte CP ee eg Sa ‘ae: See 4! 


PaKeRrays BA Su) NAT ORM: AWA CaN Ba wet Means Se. pitae 





HARDWARE AGE August 23, 1917 


The Sermon of TRI MO sm is ae 


Its text is Value. 
Its morals are Economy, Strength, Durability. 
Its summing up is Work Made Easy. 


The story of the discouraged mechanic and the rusty pipe 
has become a fable. 


Sample our commercial religion and be convinced. 


NUT WITH <a NUT GUARDS 


WITH FLAT-LINK OR CABLE CHAIN 
TRIMO CHAIN WRENCH 


Send for Catalog 133 


Made by 


TRIMONT MFG. COMPANY 


55 Amory Street -:- ROXBURY (BOSTON), MASS. 
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Just what 1 wanted 


You know it’s ROYAL Waste by the trade mark. You now it’s 
the grade you ordered, because the name is stamped on the bale— 


WHITE 
Baron 
Count 
Czar 
Duke 
Earl 


Emperor 


The trade mark means guar- 
anteed EVEN WEIGHT; 
and 6% ‘‘TARE”’ (Wrap- 
pings); REFINEMENT 
and great ABSORBENCY. 


TWELVE GRADES 


A grade for every need of 
service or price 


COLORED 
King 
Marquis 
Mikado 
Prince 
Rajah 
Sultan 


The grade name means that 
the quality is exactly as per 
sample. Ask your jobber or 
write for the Royal Sampling 
Catalogue. 


The important book—“Producing the Fittest in Waste”—is yours for the asking. Write for 
it today and learn the economy and efficiency of the only Standardized Waste—ROYAL! 


ROYAL MANUFACTURING Ce 


GENERAL SALES OFFICES AND PLANT 


RAHWAY, N. J. 
Chicago Office—People’s Gas Bldg. 


Pittsburgh Office—Oliver Bldg. 
San Francisco Office—Wells Fargo Bldg. 


New York Office—2 Rector Street 
St. Louis Office—Pontiac Bldg. 


LOOK FOR THE BRAND ON EACH STEEL BAND 
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Despite the War’s abnormal demands for special products, 
the Wright Wire Company is adhering strictly to its 
policy to serve the hardware trade. We want to furnish 
the hardware men with their necessities—to save them as 
much as possible from being obliged to say to their 
customers: “We can’t get it on account of the War.” 
You may count on us for prompt shipments of 


COLD ROLLED 
FLAT WIRE 


Coiled or straightened and cut to length. 
Round edge—all gauges— '4” and under. 
Hard, medium or soft temper. 

Bessemer and Basic steel and Charcoal Iron. 





High carbon steel for tempering and spring 
purposes. 
Describe your requirements or send sample. 


Fine Brass and Copper Wire 


in Coils and on Spools 


WRIGHT WIRE COMPANY 


WORCESTER, MASS. 








Branch Offices and Warehouses 
Boston New York Philadelphia Chicago San Francisco 
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SEE HERE! 
Mr. Hardware Dealer, 


let us send you our complete |00-page 
catalog, printed on heavy book paper, 
which tells you all about 


CLINTON 


POMPEIIAN BRONZE WIRE CLOTH 
GOLDEN BRONZE WIRE CLOTH 
SILVER-FINISH STEEL WIRE CLOTH 
PAINTED STEEL WIRE CLOTH 


The popularity of Clinton products has 
stimulated competition and imitations. 
If you want your customers to have the 


best, be sure you carry CLINTON. 
CLINTON WIRE CLOTH CO. ~~ 


CLINTON, MASS. 
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Wickwire Cortland 
Brothers New York 


Inc. 


There’s more than one reason for the popularity and selling strength of Wickwire product, but all 
of them can be traced back to the idea of giving ths best value and highest quality possible. 

We mine our own ores, operate our own blast furnaces, open hearth mills, rod and wire mills, etc. 
In short, we control every step in the manufacture, and therefore can regulate the quality from the 


beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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‘MME JORGER Acre You in Touch with | 
“HEADQUARTERS on FLOUR SIFTERS”? | 


| HADN’T YOU BETTER BE | 
ON THIS STAPLE SELLING HOUSEHOLD ARTICLE? | 





the Motto 








Eagle Brand 
(Side Crank) 





Diamond E Brand 
(Crank in Handle) 


Fairy One Cup Style 


The “EAGLE MAKE?” Sifter is now in more homes than any other make 
on the market. 

It has an AGITATOR that works smoother than any other make. This 
Agitator is made of substantial heavy tinned metal and is OVAL SHAPED, 
with rolled edges. This oval design Agitator positively breaks up all lumpy 
meal and sifts it through the wire sieve more thoroughly and quickly than any 
other make can possibly do. 

The bodies are made of heavy retinned metal. 











WRITE FOR FREE SAMPLE, CATALOG, CIRCULARS AND PRICES—“WE WILL HELP YOU SELL” 


EAGLE GLASS “MANUFACTURING CD, wsusssvec.nu. 


ESTABLISHED 1894—INCORPORATED 1897 


— Ss 
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MEANS MUCH TO YOU 


It represents the highest quality pos- 
sible to make in screw cutting tools. 


It represents all the prestige and 
good will that have been accumulating 
for years for Little Giant, Green River, 
Lightning and Smart tools. 


It represents the most complete line 
—the line that contains the right tap 
or die or assortment for every specific 


purpose. 


Every tool is backed by the experi- 
ence of 45 years of making dependable 
taps and dies. 


Send for G.T.D. Catalog No. 37. 








The G.T. D. 
Mark 


means more than ever now on account 
of the extensive advertising of the mark 
and products in the national magazines 
in addition to a larger-than-ever trade 
paper campaign. 


Millions of users are regularly seeing 
G.T.D. advertising in such papers as 
Saturday Evening Post, Literary Digest, 
Popular Mechanics and Scientific Amer- 
ican. 


Be ready for the calls for G.T.D. 


tools. 


If you are not familiar with our pub- 
licity methods, send for the booklet 
“G.T.D. Plans.” 


We have some attractive stickers in 
colors, showing the G.T.D. mark prom- 


inently. Can you use a supply? 


reenfield Vapand ie Gort oration 





| “Gre Gient GREENRWER 


“Wiley & Russell Mig Co 


LIGHTHING * ea 





ve ent 


Greenfield, Massachusetts. U.S.A. 


NEW YORK-28 Warren St — CHICAGO-I3 Sa. Clinton St — LONDON?149 Queen Victoria St 
Canadian Factory - Wells Brothers Co.of Canada,Ltd — Galt,Ontario. 
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No. 95—Every shot gun owner should 
have the necessary tools to keep his 
gun in proper condition. This rod which 
is reasonable in price meets every 


requirement. 


SHOT GUN CLEANING 
ROD AND SETS 


Note styles illustrated and brief descriptions—No. 95. This is 
a very good selling rod, reasonable in price and one that meets 
every requirement. It is made of birch wood with brass trim- 
mings for guns of 10 to 28 gauge. The implements shown 
include a well made Red Wood Swab, a Steel Wire Brush 
and a Wiper. 


No. 248 B. A Bristle and Brass Wire Shot Gun Cleaning 
Brush adaptable to all shot gun cleaning rods, will remove rust, 
lead, caking, etc., without injury to the finest barrel. 


Genuine Tomlinson Cleaner—will remove all lead, rust spots 
and foreign matter from breech to muzzle. B. G. I. Four Jointed 
Brass Rifle Cleaning Rod No. 141 B—has brass rod, slotted 
and jagged with revolving cocobola handle and threaded tip, 
to take brass or bristle brushes. Sizes 22 to 50 caliber. Packed 
in neat canvas bag for pocket. 


U. S. Government Cleaner—a bristle brush with detachable cord and 
weight for dropping through barrel, has a separate slotted wiper for pull- 
ing through a dry cloth, or for oiling purposes. 








Manufactured by 


UNION HARDWARE COMPANY 


Factory and Main Office at Torrington, Conn. New York Office, 99 Chambers St. 


B. G. 1. FOUR JOINTED BRASS 


geo ss RIFLE CLEANING ROD 


No. 141 B Rod 





-_ 





ie... 
Genuine Tomlinson Cleaner 9900004000004 
for Shot Guns United States Government Cleaner 
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BD 5S650 | eal . HARRISONS S TOW'p 


The mp Rail 
In the} 


266 Feet Long 


The erection of these greatest of railroad bulletins 
marks the beginning of Harrisons, Inc., as national ad- 
vertisers on a large scale. 





Like many others of America’s long-established : 
houses, this concern has heretofore depended almost 
entirely on the recognized high quality of its products, 
to maintain and increase its sales. 






With the purchase of the business by the Du Pont 
Company, a more aggressive sales policy was adopted, 






YW de 
Vi, 


&(} 






Philadelphia 
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WILL MAKE 
VOR 


h | Li S6000 € 


oad 9a a 
World 


73x 25 Feet High 


and a large advertising appropriation established. 


It shall be our aim from now on to build our ad- 
vertising as great and as good as our products. 


Harrison dealers will be the immediate beneficiaries 
of this policy which makes the paint of greatest merit, 
‘also the paint of greatest salability. 


We want more dealers in towns not now covered. 
It will be worth your while to write for our new plan 
for selling 





@ POND 1802 





Minneapolis 
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Defend Your Business — Losses 
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Merchants—put your store on a 
profitable war footing 





Install our labor-saving devices without delay. 
They will help you to meet war-time conditions. 


They will enable you to give quick 
service with new clerks hired to replace 
those gone to the front. 


They will tell you without delay 
whether your new clerks are good 
clerks. 


They will help your new clerks to 
do their work quickly, accurately, and 
well. 


They will pec new clerks from 
gener and help them to start right. 


me will save work by cutting out 
all bookkeeping of customers’ accounts. 


See our up-to-date electric National 
Cash Register and the new N. C. R. 
Credit Fi L. 


They will sto °P your losses and in- 
¢rease your pro ts—make you more 
money. 


Install this complete system at once and settle for 
it in small monthly payments out of what it saves 


THE NATIONAL CASH REGISTER COMPANY, DAYTON, OHIO 


= 
‘eu ¥ 





Dept.141, National Cash Register Company, Dayton, Ohio 


Please send me full particulars of your latest model 
cash register and the new N. C. R. credit file. 


Name 





Busi 
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Sales on Staples 








Don’t forget for a 
minute the good old 
standard lines on which 
the hardware business 





has built its success. 


You sell so many 
screw eyes, hooks, 
drawerpulls, coat hang- 


ers, hitching rings, 





clothesline hooks and 


other wire specialties 





that the total mounts up 





to a considerable item. 








is ao All these goods and 
eee ee Ds 
Pv very yy yivy many others are de- 


scribed in the Parker 





catalog and it is up to 
every hardware dealer 


to have a copy for refer- 





ence. Each individual 
piece of our product is 





inspected before  ship- 
ping, thereby avoiding 


come-backs for you. 











The Parker Wire Goods Co. 


Worcester Mass. 
MAHA 








22 HARDWARE AGE August 23, 1917 





yuNIVERSAL 
sTOvE La itTorn 












“Universal” Ball Bearing 
Stove Truck 


Packed in Crates of 6 Sets 
(24 Pieces) Weight 52 lbs. 























Selling Stoves the Speedy Way 


You can sell more stoves and sell them faster if they are mounted 
on “Universal”’ Ball Bearing Stove Trucks. 


‘ 






Because, you can show your cus- 
tomer every side of the stove, take 
it out of the dark corners for proper 


The “Universal” Ball Bearing stove 
truck is an ideal convenience for the 
stock room, and because of its su- 










inspection—a slight effort rolls it 
into any desired position—due to the 
Ball Bearing construction. Can be 
used under a square base range with- 
out feet as well as a stove with feet. 


periority in every respect, including 
economy, is the most useful and sat- 
isfactory article ever offered for the 
equipment of stoves. Costs no more 


than the old style. 





Double your stove sales, by displaying your stoves properly—mount 
them on “Universal’’ Ball Bearing Stove Trucks—moderate cost 
brings surprising results. Write today for prices. 


UNIVERSAL CASTER & FOUNDRY WORKS 


DIVISION OF THE BASSICK COMPANY 
574-600 Ferry Street } Newark, N. J. 


Also makers of ‘‘Universal’’ Ba!l Bearing Grip Neck, Oblong Plate, Truck and Metallic Bedstead Casters 
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Plymouth Helps the Retailer 


HE Advertising and Selling assistance 

which is offered to all Plymouth =e 
dealers is of practical value and can be 
readily and successfully utilized by any 
merchant who is desirous of strengthen- 
ing his sales and increasing his rope 
profits. 


@ Rope window and store displays bring 
your Plymouth Rope stock to the front— 
they attract attention, create interest and 
stimulate sales. Such displays are easy 

to install through use of our display fea- 

tures—hank of Manila hemp—Litho- 
graphed Window Cards and Plymouth 
Rope Sample Sign. Special rope litera- 
ture for distribution and electrotypes for 
stationery, store papers and newspaper 
use are also furnished on request. 


q Intelligent use of this advertising assist- 
ance will bring customers to you for 
Plymouth Rope. And if your rope sales 
are conducted on our price-per-foot plan, 
you can make an eaztra profit with more 
satisfaction to all concerned. 


@ Several thousand dealers have already 
adopted this retailing suggestion. Ifyou 
would like to sell Plymouth Rope by the 
foot, write for necessary literature. 


Ply mouth fe fe - >», North Plymouth, Mass. 


Cordage Company Welland, Canada 


DISTRIBUTORS IN ALL LARGE‘CITIES 
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A Back Breaking Job 


FOR A STRONG MAN 


IS CHILD’S PLAY 
WITH A ROSE TIRE PUMP 

















ON THE MARKET THREE YEARS AND NOW 
THE BIGGEST SELLER IN ITS LINE 


For Sale By Most Jobbers 


TO SHOW YOU we will send you a sample Rose Pump 
direct from the factory at the regular dealer's price, 
transportation charges prepaid, providing you will send 
us the name of your jobber. 


J. H. Haney & Co., Hastings, Neb. 


Manufacturers 


The Rose Way Rose Tire Pumps, Rose Grease Guns, Rose Fan Belts, and All 
The E. Z. Way Automobile Leather Accessories 























During the WAR—Gas Heaters 


It is predicted that coal will soar to record high 
prices during the coming Fall. What will be the re- 
sult? People will use gas heaters. They'll use them 
and economize’ in their heating until pretty cold 
weather comes. 


It will pay you to 


Push IRONTON 


the Gas Heater that soon pays for itself with the gas it 
saves, because it saves 50% more gas than any other 
make of gas heater. 


Clean, odorless, no sx0t, no smoke, no blackened 
walls or ceilings. It has many advantages. The air 
circuiating feature insures quick heating of the room. 


There's a good profit to dealers, as we do not sell 
through jobbers, but direct to you. Write for our 
Special Exciusive Agency proposition. 


Ironton Incandescent Light and Supply Co. 


IRONTON : OHIO 
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B&B ROLLERS ARE ACTIVE 
AT ANY SEASON OF YEAR 


Just a week or so more and the Fall sale of start back to school. If your supply of B & B 
Roller Skates will fill up the gap left by the Rollers is “all shot to pieces,” get in a stock order 
slump in strictly summer stuff. to your jobber at once. Remember that deliveries 

Be sure to make a window showing of Barney cannot be made these days with the speed of a 
& Berry Roller Skates as soon as the children kid on skates. 


Write to us for Roller and Ice Skate Catalogs. 


BARNEY & BERRY (skate Factory”) | Springfield, Mass. 











TUMBLERS 


White & White 


U 


BP eikt-s 4 ee e-ee 2%x3 —*% at. 
Dee. We vie's wre o'er 3144x3%—% at. 
ON A ar 3% x3%— 6 qt. 


THE VOLLRATH CO., Sheboygan, Wis. 


TORONTO 
CHICAGO W. E. Bulmer NEW YORK 
167 W. Lake St. 32 Front St., W. 121-3-5 W. 17th St. 
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Every Hardware Store Keeps Tools 


of this character, but not all of CRESCENT Quality. We make the tools and therefore 


know all about the materials entering into them. This quality difference is shown in 


the cutting ability o CRESCENT 
Saw Blades 


and in the general all around excellence of Crescent Small Tools and other Hardware 
Specialties. The various tools illustrated on this page are giving unfailing service and 
satisfaction. We are sure you will find them a very profitable line to handle. 


When anything goes wrong that bears our name, we are always ready and willing 
to right that wrong and authorize every dealer to take back and replace any article that 
is found defective in any particular. 


With Crescent quality and Crescent service to back you up, you are sure to make 
customers and hold them. 


Send for our latest Catalog. 


The Crescent Company, Incorporated 
Meriden, Conn., U.S. A. 
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BASIC OPEN HEARTH 
STEEL PROBUETS 


have not yet been surpassed in 
their uniformly good qualities. 


INLAND STEEL COMPANY 


First National Bank Building, Chicago 
Works: Indiana Harbor, Ind.; Chicago Heights, Ill. 


Branch Offices: St. Louis St. Paul Milwaukee Denver 
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THE STANDARD OF THEIR LINE 


—Goulds Pumps! The most profitable pump line a dealer could handle—because over 69 years of manufacturing experi- 

ence have resu in a product that has no equal for efficiency and durability. And as an example of Goulds progres- 
siveness take our Fig. 1680 Combined Working Head and Jack. The open hollow base used on this new 
pump isa decided imapeovement over any construction hitherto placed on the market. This allows the 
pump to be connected with the pipe, without lifting it up. - Goulds Pumps can be operated by hand, 


engine, or by electric motor. 


(QOuLDs PpuMpg 
FOR EVERY SERVICE 


—are made in over 300 styles and sizes. Used for Farm Water Supply, Irrigation or 
Drainage, Mechanical Milking Systems, Watering Cattlein Pastures, Dairy Uses, Handling 
Cider and Vinegar, Handling Gasoline for Garages—a mighty broad field you can't 
afford to neglect. And most farmers already know of the merits of Goulds 
Pumps, owing to our national advertising which has been running through- 
out a number of years. Our experts help your customers select the right 
pump for their purpose—no room for guess-work! Write today for our 
boo! umps for every Service," and for the attractive dealer 
proposition that goes along with the "Standard Pump Line" of 

erica. 


’ The Goulds Manufacturing Co. 


Fig. 1518. Deep well & Main Office and Works: Seneca Falls, N. Y. 
working head, with air (| fl Branch Houses: Chicago New York 
LIM | 
| 





attachment. For elevated Philadelphia tae 
District Offices: 
Pittsburgh, Houston, Atlanta 


or pneumatic tank sys- 


ad 
tems. nN a 








Fig. 1604, “New Alert” Double-Acting Air 
and Water Force Pump. Connected to 
Fig. 1613 Jack for Engine drive. For ele 
vated or pneumatic tank systems, 











Fig. 1531. 5 Ee Double-acting 
iston Pump. For elevated or pneu-: 
matic tank systems. 


Fig. 1680. Combined Working Head . - 

and Jack, with open base. For filling ei Fig. 1454, Deep well working head, 
tanks not more than 190 feet above for elevated or pneumatic tank sys- 
source of water supply. tems 
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ADJUSTABLE 
CONSTRUCTION | 





on a Door Hanger of any description is most im- 
portant. There are no two ways about it—track in 
time is bound to sag or give a little in places; build- 
ings, and especially new ones, always settle more or 
less; siding and door timbers warp and draw out of 
line; ground and cement at base of doors heaves up 
during cold weather, and ice or snow collect, often 
preventing operation—all natural conditions, but 
nevertheless they must be overcome by some means 
if good door service is desired. 

The patented Adjustable Features found 
on the different styles of Myers Tubular, Stayon and 
Garage Door Hangers, are invaluable when it comes 
to meeting these conditions—a simple improvement 
which insures easy installation, and permits the door 
to be raised or lowered, and moved in or out, as cir- 
cumstances require—overcoming perhaps 90 per cent 
of former door troubles. 

Going a little farther. The Myers Line has many 
other practical and proven features which are appreci- 
ated, and must be reckoned with when it comes to 
“Easy Doorways.” Large single or tandem trolleys 
for either Stayon or Tubular Track, hard steel roller 
bearings, heavy steel axles, malleable iron frames, 
stayon device, flexible joint combined into neat and 
attractive designs, all count when a door is opened 
or closed. 

We solicit your inquiry at this time when new 
barns, garages, sheds, warehouses and similar build- 
ings are being built everywhere. Late catalog on 
request, 


F. E. Myers & Bro., Ashland, Ohio 
Ashland Pump and Hay Tool Works 


\ y, 





Insure S.orm and 
Weatherproof Doors 
for New 
or Old Buildings 
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TRADE MARS 


STEEL CEILINGS 


Perfect in Quality, Design and Workmanship 


For All Classes of Buildings 


Whatever your requirements are, our large and com- 
plete line is sure to contain the very design your 
customer wants. Catalog on request. 


Die Cut Nail Holes and Repressed Beads 


Cesign No. 2435 
New, Beautiful, Exclusive Designs CLEAN CUT NAIL HOLES SAVE MECHANIC'S FINGERS 


Illustrating one of the several new Easy and quick erection at less cost and with more 


designs. .We have the largest and satisfaction. All plates in perfect alignment. 
most exclusive selection. 


MILWAUKEE CORRUGATING CO. 


Branch at Kansas City, Mo. Milwaukee, Wis. 


CORCO | EAVES TROUGH 
CORCO : AND CONDUCTOR 


RAAT TTT 
4 





ee eee 

















} 
4 
z 
; 
z 
i 
ey 
i 
x 
# 
+ 
4 
A 














4 
2 
4, 
4 
“4 


4 
4 4 
“4 
4 
“4 


7 
“) 
Q 


4%, 


Eaves Trough: Lap and Slip . he y Conductor Pipe: Plain Round, 
Joint Single Bead; Lap and Slip a. Plain Square, Round Corru- 
Joint Double Bead. Also “Angle- ee gated and Square Corrugated. 

Edge” —“cannot sag.” All styles Elbows and Shoes, 
Fittings, Etc. 


LL Corco Eaves Trough, Conductor Pipe and Fittings are furnished in Galvanized 
Steel, Terne Plate, Iron or Copper. They are made from full weight prime stock 
and formed on specially designed and constructed machinery. 
Materials used are the same that have made Corco Sheets and Formed Roofings the 
“‘stand-by”’ of trade and consumer for a quarter-century. 
Stocks are carried at all warehouses. Write nearest address for prices and catalog. The 
Corco Line of sheet metal products consists of hundreds of items for fire-safe building 
and household utility. 
Whitaker-Glessner Company 
WHEELING CORRUGATING DEPT. 
Wheeling, W. Va. 
Branch Offices and Stores: 


Philadelphia Kansas City 
Chattanooga Richmond 
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AMERICAN 
ScrREW 
ComPANy 


WOOD SCREWS 
MACHINE SCREWS 
TIRE BOLTS 
STOVE BOLTS 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinois 

















Flat, Round, Oval Heads | Any Length, Any Diameter 








WwooD. 
SCREWS 


We are manufacturers— 
that is our business. Quality 
is our aim. We carry in stock 





a full line Iron, Brass and Bronze 
Screws. Try our make. Be convinced 
that Bridgeport Screws are the best. 


Write for price lists and _ discounts. 


Bridgeport Screw Company 


BRIDGEPORT, CONN. 
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Every Red-blooded 
Youngster Is a 
Prospect 


ELLING' Ridamobiles: and 
S Rollomobiles isn’t hard work— 

it’s good fun and good business, 
too. For once the up-and-doing 
boys in your community know you 
carry them, they won’t let you keep 
them in the store. 


Sige 


Ridamobiles 


and 
Rollomobiles 


just reach out and grab a real boy’s heart. 


They do all the missionary work—your 
cash-register does the rest. 


Sturdy and safe in design, much better 
made and finished than any similar device, 
Ridamobiles and Rollomobiles appeal to 
the good sense of the parent as well as to 
the fun-loving nature of the boy. Several 
sizes and prices. 


_ Why not write and ask us for the par- 
ticulars of this profit-making proposition? 


E.C. Stearns & Co. 


212 Oneida Street 
SYRACUSE +, 4 
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Stanley Metal 
Bar Gauges 


The compactness, ease of adjustment, 
and accuracy of graduation combine to 
make the metal gauge attractive for all 
classes of work. 


Just a Few Selling Points: 


Nos. 90, 97 and 197 are Marking Gauges 
only, having but one bar. Nos. 91, 98 and 
198 are Marking and Mortise Gauges hav- 
ing double bars. 


The bars in all numbers are six and one- 
half inches long and graduated in sixteenths 
of inches for five inches. 


The narrow gauging face on the metal 
heads is very convenient in many instances. 


The roller cutters on Nos. 97, 98, 197 
and 198 enable the user to scratch a fine 
line across the grain and over knotty places 
in the wood without splintering. 


The rosewood head on Nos. 197 and 198 
make them very attractive to many. Both 
sides of the head are protected by brass 
face plates to prevent wear. 


The metal parts of all numbers are heavily 
nickel plated and highly polished. 


These Gauges will sell readily if properly 
displayed. 


STANLEY Rute & Levet Ca. 
New Britain, Conn. U.S.A. 
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Wire Scratch Brushes 
Sell Themselves 


If you have never sold or used Round 
Wire Scratch Brushes it will be difficult for 
you to appreciate the great sales possibilities 
of this line. 

They can be used wherever Sand Paper, 
Steel Wool or other similar abrasives are 
employed and will do much quicker and 
better work. 

Painters, Auto Repair Shops and Auto 
Owners, Households, Factories, lronwork- 
ers, Marble Cutters, etc., all find 


Osborn Wire Brushes 


are time and consequently money savers. 
Some of the Popular Types. High Grade 


Tempered Wire, Uniformly Filled. 


No. 1779 Curved Back 


an 


No. 1781 Shoe Handle 


No. 177 Extra Heavy 


— 


No. 1777 Curved Handle 


No. 1780 Flat Back 


If prominently displayed this line will sell 
itself and bring repeat orders. Our near- 
est office or our salesman will suggest the 
proper assortment to meet your local con- 
ditions. 


THE OSBORN MANUFACTURING Co. 


CLEVELAND, 5401 Hamilton Ave. 


NEW YORK CHICAGO 
395 Broadway 155 No. Clark St. 


DETROIT SAN FRANCISCO 
94 McDougall St. 61 First St. 


MILWAUKEE 
255 So. Water St. 
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AGE 


COMING 


a campaign on 


Kwikklite 


Every hardware dealer is going to be inter- 
ested in the big drive on this quality flashlight. 
Never before has a flashlight been put on the 
market with so many features of merit. A com- 
plete campaign consisting of national advertising 
in leading magazines, window display material, 
dealers’ helps, display cases and a local contest 
plan has been worked out to help you sell these 
goods. 


Send for “The Big Book; 


Full details of this campaign are described 
completely in our publication, ““The Big Book.” 
Every hardware dealer should have a copy. 
Write for yours today. 


The Usona Mfg. Co., Inc. 


309 S. St. Clair St., Toledo, Ohio 


1 Hudson Street, 
New York City 
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BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 — 
Twelve Medals of INCORPORATED 1895 


Award at Special Grand Prize 
INTERNATIONAL GOLD MEDAL 


Atlanta, 1895 
Expositions 


Copy of Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholsen File Ce. 
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“YANKEE” \ 


Ratchet Driver No. 10. 


Saves Time at Every Turn 


Whitaker-Glessner 
Company 


MANUFACTURERS OF 


Here you have an 
The best the market affords in 


easy working rat- 

chet, right hand, 

left hand (and 

rigid), a comfort- Ss 

able handle ¢ 7 = §=6Made 
and withal a j in eight 


strong and lengths of 
serviceable blade, from 2 
driver. inch for small 
screws, up to 
12 inch, suitable 
for all kinds of 
high power screw 

driving. 


Billets, Slabs, 
Sheet Bars, 
Blue Annealed 
Sheets, Black 
& Galvanized 
Sheets, and 
Formed Roof- 
ings. 














eee tid 


Address all communications 
to our Sales Department. 


eA 


Your Jobber can supply you. 


North Bros. Mfg. Co. 


Philadelphia, Pa. 


WHEELING, W.VA. 
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BIFURCATED RIVETS nT ee nl —_ TUBULAR RIVETS 


Established — Ss ; Eighteen Eighty-Four 


Main Office and Factory 
JUDSON L. THOMSON MFG. Co. rm 
Waltham, Massachusetts 
} Bifurcated and Tubular Rivets, Metal Specialties and Rivet Setting Machines 
ORNAMENTAL SPOTS Write for Catalog and Prices OUTSIDE PRONG RIVETS 
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‘We Make Scythes for the Whole World 





No. 11 
French Pattern 


English Pattern, Rivet Back 


Bartlett All Steel Scythe Company 
SALEM, N. Y., U. S. A. 











NALA 0 Me 


Sell Them 
ly the Set 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in order and 
near at hand, preventing loss, etc. Try it. 

Forstner Bits are the only bits that are 
not dependent on a center or a level to 
guide them. They cut from the outer rim. 
The entire surface is at work all the time; 
= no jagged ends; every part of the work is 
smooth and polished. They bore their way 
through hard, knotty, cross grained wood, porte ‘cae a 
—e a smooth hole and clean, polished , the esaventenee of the weep 
surface. 

Let us send you catalogues. Order 
through your jobber or direct. 


THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN., U. S. A. 
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The Man 
Who Buys 


Starrett Tools 


He isn’t just anybody. He is a very 
particular kind of man and a par- 
ticular man. 







Accuracy is as necessary to his suc- 
cess as quick turn-over, confidence 
of customers, and good will are to 
your success. The surface gages, 
micrometers, vernier calipers and 
other tools he uses must be of the 
best. Just as the goods you sell 
must be the best. 

















So building up the sale of fine 
mechanical tools is in part a matter 
of choosing tools of known and 
dependable accuracy. Tools that 
stay sold, and not only that but 
help to sell others. 










We know these facts are not new, 
but they are vital. Write us for 
Catalog No. 21A and any other 
information that you would like to 
have about Starrett Tools. 


The L. S. Starrett Co. 


THE WORLD’S GREATEST TOOLMAKERS 
ATHOL, MASS. 
NEW YORK LONDON 
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The New 
NATIONAL 


Garage Door Sets 


Nos. 805 and 806 


These attractive new sets slide, swing and fold garage doors with such 
freedom and ease that every garage owner who needs a set wants one. 


The Hanger operates on ge ; 7 , i 
a swivel and turns on the Notice the illustrations—observe both views of the Hanger. This Hanger 


sialon ta chy —— - operates on a swivel and is so constructed that it turns on the track without 
a particle of sticking or binding. The sectional view of the swivel hanger 
shows how the doors equipped with this hanger set into the opening against 
the stop, thus making them absolutely weather-tight. Snow and ice cannot 
interfere in any way with the opening and closing of the doors. 


Another great advantage of these hangers is that they afford free and easy 
access to a garage at all times. This is because one door is so hung that it 
will open without disturbing either of the other two doors. 


The adjustable feature positively prevents sagging of doors. Doors hung 
with these hangers require but a minimum of space in opening, being hung 
on the side so that they fold and slide against the inner wall. 

All these features combined with a really low price make it an incentive 
for every garage owner who needs garage fixtures to buy on sight. 

Each set furnished complete in Japan finish. The No. 806 set is the same, 
except that a No. 27 Latch is furnished instead of No. 29 


Send for New Folder and Trade Prices. 


National Mfg. Company 


Sterling, Illinois 


Sectional view of 
Swivel Hanger 
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The No. 27 Latch has no 
complicated parts to get This view shows how snugly the doors hug the inside walis 
out of order when open—allowing maximum space in the garage 
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Getting Action on the Automobile 


Aeeessories Stock 


How H. G. Beatty & Co., Clinton, Ill, Went Into the 
Accessory Game—The Methods That Have Made 
Their Accessories Department One of the 
Most Important in the Store 


Window display made by H. G. Beatty & Co. that shows an attractively arranged assortment of accessories 


ROFIT from any business is the direct result interest. However, neither the thousand dollar bill 
P of action. The mere acquirement of a stock nor the merchandise it can place in your store, will 

of merchandise never yet made a merchant, or pay a profit from idleness. Both require action, 
built up a merchant’s fortune. Goods must be ad- and that action is strictly up to you. 
vertised and displayed, trade must be worked up, : 5 ’ . 
service must be rendered, and finally sales must be A Slump in Buggy Sales Intuces Beatty Ce. Steet 
made before there is any such thing as profit. In Automobile Accessories 
other words “you must get action on your stock, The hardware store of H. G. Beatty & Co., Clin- 
before you can expect a profit.” The same rule ton, IIl., is a mighty good breeding place for busi- 
applies to every walk of life. The old magic lantern ness ideas. It also holds all records for action, 
or stereopticon never made a permanent hit in the which crops out in the advertising, the window dis- 
amusement field. The public looked at the still plays, the selling systems, the store service and the 
life picture once, applauded listlessly, and failed to business in general. However, it is probably most 
come back for more. Then some genius put action noticeable in the section devoted to the sale of auto- 
into the game, through the medium of the moving mobile accessories. Just a few short years ago the 
picture, and the dear public stands in line for hours Beatty firm was coining money through the sales of 
just to see “Little Mary” or “Slapstick Charlie’ buggies and light harness. Then came the automo- 
in reel life. A thousand dollar bill in a safe deposit bile, and the driving horses of De Witt County be- 
vault is a slacker. It don’t even pay rent. It must gan to slip toward oblivion. Naturally the sales 
be put to work before it will come across with the of buggies declined, and light harness displayed an 


37 





38 


Hardware Age 


DON’T THROW YOUR OLD AUTO TIRES AWAY 
Send us two old tires and we will make you one good one that you can get 2500 to 4000 more miles 
outof. In sending us tires be sure one has a good rim no matter how bad the tread-is worn. For the other, 
one that has a good tread, no matter what condition the rim is in. 
If you have only one tire we can furnish you one at the price listed below: 


Where you furnish both casings to make 
one good tire 


31 inch ties }$2.50 
32 inch tires 
} $3.00 
1$3.50 


33 inch tires 
34 inch tires 
35 inch tires 
36 inch tires 
37 inch tires 


Where we furnish one casing add 
30 x 3 inch tires. .$1.25 
30 x 3% inch tires. .$1.50 


31 inch tires 
32 inch tires } $2.00 
} $2.50 


33 inch tires 
+$3.00 


34 inch tires 
35 inch tires 
36 inch tires 
37 inch tires 


A LIBERAL ALLOWANCE WILL BE MADE FOR OLD CASINGS WHEN WE SUPPLY NEW TIRES 


A page of the folder devoted to old tires 


indlination to stick to the display racks. In 1912 
the firm sold 500 buggies. In 1916 the sales amount- 
ed only to 118. The sales of light harness took a 
similar drop, although sales of work harness in the 
store still hang around 150 sets per year. This big 
slump in buggies and light harness made a good 
sized dent in the gross sales of the company, and 
it was up to the management to find some other 
line that would plug the profit leak. It was decided 
to try automobile accessories, and a little over a year 
ago the initial stock was purchased at an outlay 
of about a thousand dollars. To-day the company’s 
stock of tires alone amounts to nearly $6,000, al- 
though the normal stock ranges around $3,000. 
The sales from the accessories department during 
the month of June, 1916, amounted to less than $50. 
The first eighteen days of June this year showed 
accessories sales to the amount of $1,500. What 
do you think of that for action? 


How the Business Was Built Up 


_ The Beatty Hardware Company did not wait for 
business to drift into the store. The firm went out 


Our New Auto 
Selling Plan 


Was a Success Last Year, and We Are Going 
To Continue It This Year 


Read I 














Last year we added a line of auto accessories to our 
stock of hardware. 


We expected to make this department only a side line, 
But our money saving plan of selling auto accessories has 
made this department grow by leaps and bounds until now 
you can find almost anything you need about your auto. 


Our sales last year in this department quadrupled our 
most sanguine expectations. 


Our New Auto Selling Plan 


You pay the MERCHANDISE 
PRICE ONLY—nothing tacked on 
for service. 


We know we can save you 
i i t 
Auto accessories are purchased ae ee plan of calling ante 
and sold like any other commodity . 
in the store—at cost plus a legiti- This is worth looking into. 
mate profit only—just like we sell|\Come and see how it works in 
nails. your favor, 


You can buy automobile acces- 
sories on a merchandise basis. 


We have made this possible by 
eliminating the service cost. 














Front page of mailing ret issued by H. G. Beatty 
& Co. 


after it. Advertisements in the Clinton papers an- 
nounced that the Beatty Company was bidding for 
the accessories trade, and the public is still remind- 
ed of the fact in nearly every issue. From the coun- 
ty records lists of car owners in the vicinity of 
Clinton were compiled, and have been kept strictly 
up to date. A monthly folder was issued, devoted 
to the accessory line, which featured tires, chains, 
spark plugs, pumps, oils, spot-lights, tool boxes, 
automobile jacks, hub caps, trouble lamps, fire ex- 
tinguishers, vulcanizers, and dozens of other items 
that the car owner can use without the aid of 
a mechanic. A series of bright colored cards were 
made up similar to large shipping tags, each card 
bearing a catchy advertisement for some form of 
automobile accessory. Every day a boy was sent 
out to tie one of these cards to the steering wheel 
of each car parked along the Clinton streets. It 
was found that these advertisements were widely 
read and resulted in sales, and incidentally it was 
discovered that the scheme brought in a good bunch 
of transient trade, the records proving that nearly 
75 per cent of the firm’s accessories sales were of 
the cash order. 


The Harness Man Puts New Treads on Tires 


When the firm began to find the ordinary repair 
work insufficient to keep the harness man busy, it 
was decided to let him try his hand at putting new 
treads on automobile tires. The scheme was a suc- 
cess from the start, and this feature of the business 
is now yielding a profit of about 75 per cent. The 
following is the method of making the repairs: 
Two old tires are used, one of which has a good 
tread and the other a good rim. The treads are 
removed from both tires, and the good tread is 
cemented on the tire with the good rim, after which 
it is securely sewed in place by means of the 
harness sewing machine. The work is not difficult, 
and if proper care is used the rebuilt tires are 
practically as good as new ones. They are turned 
out with the firm’s guarantee that they will give 
half the mileage of new tires. Two scales of prices 
are made, as illustrated. One applies when the cus- 
tomer furnishes both tires, and the other when 
only one is furnished and the other is supplied by 
the store. Old casings are bought at the highest 
junk rubber prices, and the firm has had no diffi- 
culty in keeping up a stock of old tires for repair 
work. 

A Few Tips for the Dealer Who Stocks Automobile 
Accessories 

H. R. Beatty, the junior member of the firm of 
Beatty & Co., is the man behind many of the ideas 
that have helped to make the accessories depart- 
ment profitable, and we are indebted to him for sev- 
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eral good tips on the successful handling of the line. 
‘They run about as follows: “Handle tires and be 
sure to carry every size in stock. This doesn’t 
mean the carrying of large quantities of the slower 
selling sizes, but it does mean being in position 
to fill any ordinary order for tires.” Mr. Beatty’s 
advertisement, “We Have Your Size Tire in Stock,” 
has been a big factor in building up the accessory 
business. 

“Make up a live mailing list from the county rec- 
ords, and keep it alive. 

“Send out a regular series of folders, form letters 
and postal cards, and maintain a complete follow-up 
system. 

“Feature the kinds of accessories that the car 
owner can attach himself, without the services of a 
mechanic. 

“Keep away from all repair work that entails too 
much risk and service. 

“Hire a man who can do tire and other ordinary 
repair work, and make a practice of putting on the 
tires that are sold. 

“Keep a record of every tire sold, with tire num- 
ber, name of purchaser, address, and date of pur- 
chase. This will save disputes when claims for 
adjustments are made. The record can be arranged 
alphabetically, according to the names of the cus- 
tomers, and the required information is always easy 
to locate. 

“When you sell a tube, sell a casing as well. It 
is easily done if you put your efforts behind the 
sale. 








T. MeAy ity & Sons, Ltd., St. John, N. B., Canada 


Roll ° Honoy, 


| KING CANADA‘ EMPIRE 


— fy te “tol fay we 


Hilled in Motion 
Chartes MeNue LG. Seely 


Died om Active Service 
fob \ erm e 





39 


“Mark tubes and tires as they come in, by num- 
ber, according to this system. Let the first figure 
stand for the year; the second figure for the month, 
and the last figure or figures for the day of the 
month. Thus the number 7425 would indicate that 
the tire was taken into stock in 1917, in the fourth 
month—April—and on the twenty-fifth day. 

“Sell the oldest tires first and furnish free air for 
tires at all times.” 

The Beatty store has an automatic air com- 
pressor, installed in the basement, with two tire- 
filling stations, one at the front and one at the rear 
of the store. When the pressure falls below 115 Ib. 
the ‘machinery starts and air is pumped into the 
tank until the pressure reaches 140 lb. It requires 
no attention, and draws the motor trade to the store. 

Other methods of putting punch into accessories 
sales will naturally come to the dealer who gets 
behind the line. The big thing is not the idea or 
the method, but the action behind it. The drug 
store and the racket store have gradually taken on 
a bunch of profitable hardware lines, and changing 
conditions are continually putting other lines into 
the discard. If the volume of business is to be 
maintained these lines must be replaced with others 
equally profitable. Just now the accessories line 
looms as a big and rational profit maker for the 
hardware store. It deserves a place in your store, 
and it also deserves a good bunch of business activ- 
ity behind it. 

Take a tip from Beatty, and get some action on 
that automobile accessories stock! 


Hardware Merchants, Brass and [ron Founders 


Percy A.M‘Avity. 
Capt. 26° BATTALION. CEE 








THE FIGHTING McAVITYS 


T. McAvity & Sons, Ltd., St. John, N. B., Canada, have sent out a foider bearing the inscription, “Members of 
the firm and ayy of T. McAvity & Sons, Ltd., St. John, N. B., Canada, who have heard the personal call 
t 


of patriotism, 
may not disappear from the earth.” 


e call of honor, and who are risking their lives that their country may live and that freedom 
The inside pages of the folder contain the list of the members of the firm 


and employees who have gone to the front, including the four killed in action and the one who died in active 
service, and cuts of the five fighting McAvitys 








By C. J 


HE summer months should be given special 

attention by the card writer to stimulate in- 

terest, to catch the eye of the passer-by and 
to arouse comment. 

Articles peculiar to the season should be the first 
consideration of the merchandise displayed in the 
show window and interior cases, and the showcards 
should fairly breathe an interesting and attention- 
gripping story. 

Remember that every passer-by is a prospective 
customer even though he is not thinking of your 
merchandise at that moment. Displays and show- 
cards for the summer months should stimulate and 
suggest in such a clever manner that just-onlookers 
are turned into profitable customers. 

Every motorist, every sportsman, every mechanic, 
every housekeeper, every boy loves some one thing 
that is actually needed in the pursuits of pleas- 
ure or business. Let us place ourselves in the 
shoes of these people and ask ourselves what would 
appeal to us in this or that line, or what would 
make a clever and attractive showcard to hustle the 
goods along and to get the attention and approval 
of our employer at the same time. 

Let us visualize the psychology of the customer’s 
mind a little oftener in our displays and presenta- 
tions of our publicity, and remember we all are but 
children grown up, and in this respect we appre- 
ciate cleverness and originality appeals the same 
to us to-day as it did years ago. 

To do our work a little better, to present our 
wares a little more attractively each day is part 
of what we owe to ourselves and our employers. 
To grow big we must grow gradually, and be ever 
on the alert to improve ourselves mentally by read- 
ing trade journals and other mediums of’ informa- 
tion. 

August should see some of our best efforts in our 
work to move goods specially salable for.sports, and 


"Bola Cub Heotric Fan 


Brings he cool breezes | 
S lhe Sed shore fo WHY 

room th your home for a 
Jew cents @ way 





| 
| 
| 
J 








. NOWAK 


for the convenience of those at home who cannot get 
away during these hot days. By a little planning 
and forethought we can work from both ends, as it 
were, and catch the trade coming and going. 


Speed Pen Alphabet 


With this article we present the second alphabe4 
executed with the speed ball pen; in the first article 
with this pen all the ends of strokes of the various 
letters were needed square, due to the position of 
the pen as held in the hand. 

In this alphabet, which we can call Pencraft for 
convenience, the pen is held a little more to the side, 
so that the spurs and ends of strokes are pointed 
or angular, which gives a very effective and artistic 
appearance to the work. 

Regarding the characteristics in formation, the 
capitan’ “A,” “” “Gi Sa ote es Oe ae 
slightly changed, and note the specially clever effects 
of “E” and “F.” The lower case letters take their 
formation from the motive of the capitals in general. 


Hints for the Card Writer 


To give a showcard a strong and pleasing ap- 
pearance the main or important part of the text 
should be prominently displayed well up above the 
center of the card, and the secondary part grouped 
or arranged and lettered small—preferably in italic 
or script styles. 

Almost as much skill is required in laying out 
your showcards as is required to letter them—the 
former is skill of the eye, the latter is skill of the 
hand. Plenty of white space must be used to give 
an attractive effect to your layout and illustrations. 
Remember the white space is your background; it’s 
the background that makes the card stand out. 

Give special attention to planning the layout of 
your card; boxing will help as well as ruling or 
underlining the wording. 
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No. 3—Show-card made with an illustration taken from 
@ HARDWARE AGE advertisement of the A. C. Gilbert 
Company, New Haven, Conn. 





No. 2—Card made with an illustration taken from a 
HARDWARE AGE advertisement of the Keystone Steel & 
Wire Company, Peoria, Ill. 
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No. 1—Card made with illustrations taken from a 
HARDWARE AGE advertisement of the C. A. Shaler 
Company, Waupun, Wis. 


The Show Cards 


In the three showcards that appear in this lesson 
we believe that for strength of appeal and sales- 
manship little improvement could be suggested, if 
any. In the selection of your illustrations and their 
position on the showcard, try for new and clever 
effects. 7 

Card No. 1 shows how a simple story can be 
strongly told by the unusual arrangement of illus- 
trations combined with artistic border and boxing. 
Part of the illustration is boxed at top of card, 
while a portion of the same advertisement is ar- 
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A simple and effective vo gan made with the speed 
ball pen 











ranged between the main head and descriptive 
matter. The wording “Save Your Tires” was exe- 
cuted with a speed ball pen, balance of text with a 
No. 11% Redis pen; border 1 in. deep. 

Card No. 2 could be used for a general wire fence 
and gate sale. This is the time of year when all 
fences should be in good repair, and a good drive 
could be made in this line of merchandise. The 
border on this card is 1 in. deep. The main heading 
was executed with the two largest sizes of speed 
ball pens. Small descriptive lettering with No. 
2' Soennecken pen. 

Card No. 3 shows how an illustration of an elec- 
tric fan can be placed and made up into an un- 
usually well-balanced showcard. This is the time 
of the year to sell electric fans, and the card as 
here shown will help to move them, with a clever 
window display. The $5 was outlined with a No. 
1 Redis pen and the main heading with speed ball 
pen, and the rest of the lettering with a No. 2% 
Soennecken pen; the border on the card is 14 in. 
deep. The alphabet as well as the cards were all 
executed on quarter sheet cards 11 x 14, black pen 
ink on white cardboard. 


Putting on the Finishing Touches 


By FRANK FARRINGTON 


T is one thing to start a sale and it is often quite 

another to get it completed. 

Many a promising visitor to the store is led 
by one means or another to take an interest in the 
goods and is involved in conversation about them 
by the salesman only to turn around and back ou’ 
when it comes to the point where he is expected to 
say, “T’ll take that.” 

A sale is never a sale until the goods are actually 
placed in the hands of the customer and payment 
or promise of payment made. 

Tact is one of the important qualities that is re- 
quired in closing up a sale, in putting on the fin- 
ishing touches. Tact is a quality which some people 
seem to possess by nature. It is an in-born trait 
of character. If there is such a thing as a born 
salesman, and I believe there is, he undoubtedly is 
born with the quality of tact so firmly imbedded in 
his mind that it is almost impossible for him to do 
the wrong thing at the wrong time. 

Certain it is that no blunderer of the kind who 
steps on people’s toes metaphorically and actually 


while trying to induce them to buy something is a 
born salesman. 
Moral Courage Needed 

Courage is also a desirable requisite when it 
comes to closing a sale. This quality is required in 
insisting upon cash from people whose credit is 
worthless. Haven’t you let customers walk out be- 
fore now with goods which you knew they wouldn’t 
pay for, when you had mentally sworn that the 
next time they asked for credit you would refuse 
them? I have. And for no other reason than that 
the customer had the nerve to get away with the 
goods, and the dealer had not the courage to break 
through that nerve with a bold “No!” 

While a sale is supposed to be the result of an 
agreement between two persons, there are times 
when it seems to be the result of a disagreement. 
It is completed by the customer walking out with 
the goods while the salesman who is lacking cour- 
age stands silent and fails to put on the finishing 
touches which should have called back the goods 
or secured the money. 





Pi age ee See eae 


ee 


omar 


——— 
ors setae) 


— EIEN TD 


« 


42 


That good old motto, ‘Learn to say, ‘No!’” should 
have a place in every salesman’s mind. 


The Value of a Receipt 


One of the finishing touches that is necessary in 
many instances jis the securing of a receipt for the 
goods. This is when they are delivered to some 
agent of the actual purchaser. To turn over a pur- 
chase of some value to an unknown who claims to be 
an employee of some regular customer is taking 
chances. The recipient of the goods ought to be 
positively identifiable and should give a receipt. 
This is particularly true in the city where the trade 
of wealthy families is all credit business. Then 
every sale ought to be completed with a signed 
order and a receipt. 

The traveling salesman is usually under orders 
to secure a signature to each order he sends in. 
There are a good many merchants who seem to have 
an antipathy toward the signed order. They are 
afraid to put their name on paper, on an order 
blank filled in by somebody else. That this is en- 
tirely justifiable when no duplicate is given the 
buyer is true, but nowadays no salesman attempts 
to get a signed order for a bill of goods without 
giving the buyer a duplicate, a carbon copy of the 
order. There is nothing to be gained by the sales- 
man hesitating to ask for the buyer’s name on the 
dotted line. There is nothing to be gained by the 
buyer refusing to put it there. A documentary 
order is no order unless it is signed and there is 
no danger in signing anything which is all right 
when you sign it and of which you get a duplicate. 
But don’t sign anything without reading it first. 


The Power of Courtesy 


A part of the finishing touch of a sale is the 
courteous parting with the customer. 

The salesman who turns his back and begins to 
fool with the cash register or to put away goods 
just the instant that he gets his patron’s money is 
not civil, let alone polite, to the person from whom 
he has just accepted a favor. It is due to the buyer 
that the seller do more than express a curt 
“Thanks.” If there are other customers waiting, 
the “Thank you” is perhaps all there is time for, 
but in many instances there are no other customers 
waiting and in an infinite number of cases there 
is nothing to prevent the clerk from escorting the 
customer, if a woman, to the door and opening it for 
her. 

In addition to the desirability that the store have 
a reputation for the polite treatment of its cus- 
tomers, there is further the advantage in staying 
with the customer, that he or she may be attracted 
by other goods and inquire about them if there is 
someone near by from whom to inquire. 

And to go a step further, there is a chance to in- 
terest the customer in other goods by calling at- 
tention to them. 

The desire of people to secure new or fresh 
goods may be taken advantage of in this connec- 
tion. After the customer has made a purchase, sug- 
gest that on a certain day a new arrival of some 
particular line of goods is expected and get a prom- 
ise that the customer will come in and see those new 
goods. Sometimes even an actual advance order 
will be secured in this way. 

The securing of advance orders of this sort pro- 
duces an appreciable amount of business that is 
what we might call “velvet.” It is business that, 
to an extent at least, the store otherwise would not 
get. Extra business, of course, means extra profits. 

Orders secured in this way often deprive some 
other dealer of a chance at the customer’s trade. 
Every sale that might have been the other fellow’s 
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is doubly a sale in that it not only pays its regular 
profit, but it also holds the customer. 

Too much talk is often the cause of offending or 
discouraging the customer. The day of the old- 
fashioned ‘talk his arm off” selling method is gone 
by. The retail store salesman is not an unwelcome 
book agent to crowd his presence upon an unsus- 
pecting person and sell his goods by sheer weight of 
talk. The salesman who makes the most sales and 
the best ones is he who not only knows when to 
speak and what to say, but who also knows when 
to keep still and give the customer a chance while 
his own words have an opportunity to sink in. 

It may be possible to over-awe a customer now 
and then by talking to him so much and so fast 
that he will buy in sheer self-defense, but such in- 
stances are rare indeed. 

The customer should never be bored and never 
interrupted. The rules of politeness in a store are 
after all not different from the rules that maintain 
in the drawing room. Politeness is the outward 
manifestation of courtesy, and courtesy is treat- 
ing the other person in the way you yourself would 
like to be treated. 

The grouchiest customer or the most finicky will 
have to yield to courtesy in the end. Of course, it 
is not so easy to be courteous to faultfinding people. 

There are in every town certain people who have 
a reputation that makes merchants almost dread to 
see them come into the store. They are chronic 
faultfinders. Nothing is ever right. 

The clerks dodge behind one another and try to 
get out of waiting on these people. Often they are 
penurious and their purchases are infinitesimal. 
But even the worst examples of these types are 
worth treating well. The people who themselves 
have little money to spend are very likely to have 
friends, acquaintances or visitors who do have 
money and who are influenced by what they say 
about a store. Py 


Hard-to-Suit Customer a Booster 


The finicky folks are the ones who go out and 
say the most things about the store. If the clerk 
has patience to treat them carefully and so send 
them away satisfied finally, it may have been a 
great strain upon his temper, but it is sure to make 
a walking advertisement for the store. 

No one will say or do more for the reputation of 
a/store than the hard-to-suit customer who is finally 
satisfied. 

It is poor salesmanship to try to hurry a cus- 
tomer into making a purchase. With the buyer 
almost persuaded many a sale has been upset by the 
clerk jumping at the finish too quickly. In the 
nature of things the buyer is less easily worried and 
wearied with the considerations of purchase than 
the seller with trying to make the sale. Give the 
customer plenty of time, but give him something to 
think about during that time so that there will be 
no chance to backslide. 

Of course, every different customer requires dif- 
ferent handling in the detail, and the business man 
in a hurry cannot be treated with the same delib- 
erate politeness that would be accorded a leisurely 
woman shopper. 

The rushing business man wants a certain arti- 
cle and he wants it just as quickly as it can be 
handed out. If he doesn’t want to wait for the 
goods to be wrapped up, fortunate the store that 
has not a system that will keep him waiting ten 
minutes. If the man in a hurry has to wait long 
he will probably buy elsewhere next time. He may 
even beat a hasty retreat the first time, leaving his 
goods in order to get his train. Red tape is not a 
great customer maker. 
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If a customer comes in to buy and then tries to 
get out without making any purchase, there is al- 
ways a reason. No person changes his mind in that 
way without cause, and the salesman ought to make 
it his business to find out what that cause is, if 
possible in time for the present instance, and any- 
way in order that the same reason may not spoil a 
second sale. 

The customer cannot be asked for the reason. It 
must be supplied by the salesman’s imagination. 
Imagination is a valuable quality in salesmanship 
anyway. It helps the seller to put himself in the 
place of the buyer and thus to understand his feel- 
ings and inclinations. 


The Time for Suggestion 


The mental attitude of the customer must be un- 
derstood if his case is to be treated scientifically. 
It is not so difficult to reason from another’s point 
of view as it may seem. 

A finishing touch that many clerks put on a sale 
is indeed a finishing touch, for it abruptly shuts off 
any possibility of further buying by informing the 
customer that he does not want anything more. 
This is when the clerk says, “There’s nothing 
more?” The fact that he says it with a rising in- 
flection does not deprive it of its power to suggest 
that nothing more is required. 

Many a customer after making and completing 
one purchase is still looking around with the 
thought in mind that there might be something 
else. If he is told that he wants nothing else, he 
immediately thinks so and goes out. 

It takes no more time and no more energy to say 
“What else can I show you?” than to ask, “Is that 
all?” and the suggestion is very different. It starts 
the buyer’s mind working in the proper direction. 

Every salesman ought to form the habit of sug- 
gesting possible further needs rather than of inti- 
mating that everything is bought and it’s time to 
be going home. 


Coming Conventions 


OKLAHOMA RETAIL HARDWARE ASSOCIATION, Mc- 
Alester, Sept. 5, 6, 1917. W. B. Porch, secretary, 
Oklahoma City. 

AMERICAN WASHING MACHINE MANUFACTURERS’ 
ASSOCIATION, Hotel Sherman, Chicago, Sept. 12, 13. 
Raymond Marsh, secretary, Otis Building, Chicago, 
Ill. 

NATIONAL ASSOCIATION OF RETAIL HARDWARE 
SECRETARIES’ CONVENTION, Hotel La Salle, Chicago, 
Ill., Oct. 10, 11, 12, 1917. H. O. Roberts, secre- 
tary, 1032 Metropolitan Life Building, Minneapolis, 
Minn. 

KENTUCKY HARDWARE AND IMPLEMENT DEALERS’ 
ASSOCIATION, Louisville, Ky., Oct. 30, 31, Nov. 1, 2, 
1917. J. M. Stone, secretary, Sturgis. 

OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Columbus, Feb. 19, 20, 21, 22, 1918. James 
B. Carson, secretary, Dayton. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION, Boston, Feb. 20, 21, 22, 1918. George 
A. Fiel, secretary, 10 High Street, Boston, Mass. 


Obituary 


GEORGE HUGHES MERRIELL, for many years prom- 
inent in Chicago hardware circles, died at his home, 
4236 Jackson Boulevard, Chicago, Aug. 1. Mr. 
Merriell was the founder of the firm of H. J. Mer- 
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The way a package is wrapped is the culmina- 
tion of many sales, for more people than we think 
take note of these little things. Where the clerk who 
sells the goods also wraps them up he should take 
care to wrap them securely enough so that they 
will travel safely to their destination. 

Some stores are so lacking in the ability to make 
up secure as well as attractive parcels that they get 
a reputation for their laxity and customers who 
must carry their parcels far go elsewhere to do 
their buying. 

Even when the clerk himself is not the bundle 
wrapper he should see that packages are properly 
wrapped before they go out. An attractive appear- 
ing parcel is the mark of the high-class store and 
high-class service. No one who caters to a good 
class of trade can expect to get it or hold it with a 
cheap class of service. 

But when all is said and done about getting the 
customer to buy the best goods, the most goods, and 
to pay for them properly, the fact still remains that 
the main thing in finishing up the deal is to send 
the buyer away satisfied. 

The customer must go out satisfied that he has 
received full value for his money and with no regret 
over anything that has happened while he was in 
the store. 

All of the many qualities of salesmanship taper 
up to a point where the result is the finished prod- 
uct, the satisfied customer. 

The finishing touches of salesmanship once were 
means used to extort from the visitor the last pos- 
sible cent obtainable, the very ultimate farthing of 
profit. 

The interests of the store were considered in 
every move. The interests of the customer were 
not regarded. But modern methods have changed 
all of that and now the one desirable thing is to 
send the customer away with a good taste in his 
mouth. 


riell & Sons, and was for many years actively en- 
gaged in the hardware business in Chicago. He 
retired from active participation in the business in 
1911. Mr. Merriell was 78 years of age, and his 
friendships with promirient men of the hardware 
fraternity date back to pioneer days. 


EDWARD H. HILL, secretary and treasurer of the 
McQuay-Norris Manufacturing Company, St. Louis, 
Mo., died Aug. 11 after an illness of several weeks. 
Mr. Hill was widely known among the jobbers of 
automobile accessories. 


HIRAM DEFOREST THOMPSON, founder and presi- 
dent of H. D. Thompson & Co., Malone, N. Y., died 
recently. Mr. Thompson was considered one of the 
best-posted hardware men in northern New York. 





FOR THE SECOND TIME within the space of a year 
the Vaughan & Bushnell Company, 2114 Carrol Ave- 
nue, Chicago, have been forced by the growth of 
the business to make substantial additions to its 
manufacturing plant. Only about a year ago the 
company erected a modern five-story building, and 
contracts have just been awarded for another build- 
ing of two stories at an estimated cost of $25,000. 
The top floor will be given over to manufacturing 
purposes entirely, while the ground floor will be 
utilized as a warehouse and storage room. The 
building is to be of reinforced concrete, 62 x 92 ft., 
and will increase the company’s floor space by about 
5000 sq. ft. 
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North Dakota Association 
Will Not Exhibit 


GRAND ForKS, N. D. 


To the Editor: 

Will you kindly make mention in your next issue 
that a meeting of the board of directors of the 
North Dakota Retail Hardware Association was 
held in Grand Forks, Aug. 16, and at that time it 
was decided to hold the next annual meeting of our 
association in Grand Forks on Feb. 13, 14, 15. 

It was also decided by the board after receiving 
letters from nine-tenths of our exhibitors that we 
would discontinue our exhibit for this year. 

The larger portion of our exhibitors stated by 
letter that if we decided to hold an exhibit they 
would be on hand as usual. After carefully con- 
sidering the way that many placed the matter before 
us and weighing suggestions that we conserve in 
every possible direction, and as it is a very large 
item of expense to assemble an exhibit the size that 


we have always had, the committee believes that its 
action is right in the matter. 

We decided at our board meeting to try to make 
our business sessions of more interest, if possible, 
than ever before, and to use every effort we can to 
bring before our members speakers of national 
prominence, topics that our members are interested 
in, and also to conduct our convention sessions 
through the three entire days, using the entire fore- 
noon and afternoon for our meetings. 

Yours truly, 
NORTH DAKOTA RETAIL HARDWARE ASSOCIATION, 
C. N. Barnes, Secretary. 


THE MASON TIRE & RUBBER COMPANY, Kent, Ohio, 
has appointed George C. Van Veen, manager of its 
Chicago direct factory branch which was recently 
opened at 2100 Michigan Boulevard. In addition to 
being Chicago branch manager, he will supervise 
the sale of the Mason tire for the entire central 
district of the United States. Mr. Van Veen was 
until recently the Kansas City branch manager. 





Parcel Post Tax—Food Conservation—Stevens Bill— 
Revenue Bill 


By W. 


WASHINGTON, Aug. 20, 1917. 


N spite of the big guns of the Postmaster-Gen- 
eral and the hand grenades of the mail-order 
house lobby the Senate has just confirmed by 
the close vote of 28 to 27 the recommendation of 
the Finance Committee imposing a tax on parcel 
post packages of 1 cent on each 25 cents or frac- 


tional part thereof charged for transportation in 
the mails. This is a mighty close call for the 
parcel post tax and foreshadows a bitter contest 
in the Conference Committee where the Postmas- 
ter General’s influence as the political advisor of 
the Administration will be exerted to prevent the 
adoption of the provision. 

Although it was known that the Postmaster 
General was opposed to the parcel post tax, no 
official move was made in the matter by anyone 
connected with the department until after the 
revenue bill was reported to the Senate. Mr. 
Burleson then addressed a letter to Chairman 
Simmons in which he declared that the proposed 
tax “would be a heavy burden to the farmers of 
the country,” and that for this and other reasons 
the impost should not be applied. As the farmers 
of the country are already enjoying an annual 
mail subsidy of about $40,000,000, representing 
the difference between the cost of maintaining 
the rural free delivery service and what the farm- 
ers pay for using it, it is difficult to see how the 
Postmaster General can object to a small tax 
that will net but $10,000,000 a year and of which 
the mail-order houses will pay at least 75 per 
cent. 

As a political issue the farmer is a trifle over- 
worked these days. What with the price of wheat 
ranging anywhere from $2 to $3, with hogs at $20 
a hundred pounds and with tin Lizzies in the rural 
districts as thick as the hairs on a dog’s back, it’s 
about time to let up on the talk about the poor 
down-trodden farmer and hunt up a new issue. 


Helping Along Food Conservation 


Boost the food conservation movement and thus 
boost your own business! This is the message I am 
requested by the National Food Administration to 
pass on to the hardware dealers of the country. 


L. CROUNSE 


One of Herbert Hoover’s lieutenants is sitting in 
my office and handing out a few nuggets for the 
hardware merchants. Here’s his little piece: 

“Tell the boys Uncle Sam needs their help and 
they will lose no money if they aid us in putting 
over the big job of feeding our own people at home, 
our boys in the trenches in France and our good 
friends, the Allies. It’s a big task, so big that we 
need all the assistance we can get, and we know of 
no more public spirited set of merchants to appeal 
to than the men who run the hardware stores 
throughout the land. 

“No line of retail trade is quite so close to the 
food conservation movement as the hardware men. 
Not even the grocers are so nearly related to the 
movement, for all they do is to sell the products 
that reach them through commercial channels. 

“The hardware retailer is in it from start to 
finish. He handles the seeds, the farming tools, 
the agricultural implements and machinery, the gas 
engines for power purposes, and thus he both co- 
operates In making the crops and helps to swell his 
own profits. This is as it should be, and no one will 
grudge the merchant the money he makes. 


Hardware Dealers to Profit 


“But this is not all. The conservation project not 
only looks to more crops but to the preservation of 
every pound of foodstuffs produced by the broad 
acres of the United States from the Atlantic to the 
Pacific and from Canada to the Gulf. In this work 
of preservation literally millions of dollars are being 
invested in canning outfits, kitchen utensils, cans, 
glass jars, and a thousand and one items utilized in 
the preservation of food. The great majority of 
hardware retailers handle these goods, and if our 
reports are at all reliable they have not been able 
to obtain enough from manufacturers and jobbers 
to supply the demand. 

“Next year will see a bigger boom in food produc- 
tion and conservation than this country has ever 
seen. Experience is a great teacher, and all the 
people of the country, from the Secretary of Agri- 
culture and Mr. Hoover down to the smallest Boy 
Scout who cultivates a garden patch, will work as 
they never worked before. Let the hardware mer- 
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chants make their plans accordingly for they have 
a large part in the big task. 

“There’s much to be done during the coming 
winter season in keeping alive the interest in the 
food production movement. It is estimated that a 
million additional gardens have been cultivated dur- 
ing the current season as the result of last winter’s 
missionary work. I venture the prediction there 
will be two millions next year. Tell the hardware 
retailers to talk two million gardens to their cus- 
tomers all next winter!” 

Mr. Hoover sends me a brief epigrammatic state- 
ment of the provisions of the food production bill 
which has just become a law, and asks a place for 
it in the columns of HARDWARE AGE. It will give 


you a bird’s-eye view of one of the most important . 


pieces of legislation that Congress has enacted as a 
part of its war program. Here it is: 


What the Food Production Bill Provides 


Eleven million three hundred and forty-six thou- 
sand four hundred dollars to be used in stimulating 
production, for protecting and conserving foods, 
and for a survey of the country’s food resources. 

Staff of county agents to be increased until at least 
one agent will be stationed in practically every agri- 
cultural county in the United States that will co- 
operate with the department and the State Agricul- 
tural College. 

Women county agents for demonstration work in 
home economics to be increased in rural counties 
and similar agents to be placed in towns and cities 
for first time. 

Farm-help service to be extended in co-operation 
with United States Department of Labor to assist 
in bringing farmers and farm laborers together. 

Country-wide survey to be made of food on farms, 
in storage, in shops and in homes. Estimates of 
family consumption of food to be made. 

Extension of crop estimating to crops not hitherto 
reported and to include special inquiries to gather 
information on extraordinary farm conditions. 

Hogs and poultry production to be stimulated as 
far as practicable. 

Increased production and conservation of dairy 
foods to be encouraged. 

Animal diseases to be combated on larger scale. 

Increased efforts to be made to combat insect 
pests of plants and animals. 

Further steps to be taken to destroy agimal pests 
and predatory animals which injure crops and kill 
livestock. 

Work for the control of plant diseases to be ex- 
tended. 

Survey of seed supplies and needs to be made and 
results published so that farmers will be assisted 
in obtaining a sufficient supply of good seed. Seed 
to be purchased and sold to farmers by the depart- 
ment if necessary in restricted areas. 

Demonstrations to be carried out in the proper 
handling, packing, shipping and marketing of per- 
ishable fruits and vegetables to decrease spoilage. 

News service for various farm products to be ex- 
tended so that producers and consumers can be 
better informed as to the supply and demand and 
can sell and buy with less expense, less spoilage, 
and less lost motion. 


How Vice-President Marshall Helps 


Food conservation is in the air here. Vice-presi- 
dent Marshall sat lunching in the Senate restaurant 
the other day, his lean jaws working as vigorously 
while he ate his soup as if he had been masticating 
a tough bit of steak. 

“Are you Fletcherizing your soup?” asked Sena- 
tor Jim Ham Lewis. 


Hardware Age 


“No,” replied the Vice-president, as he carefully 
scooped up the last drop and licked the spoon. “I’m 
Hooverizing it!” 


Planning the Price Maintenance Campaign 


Although the Stevens Price-Maintenance bill is 
as dead as a dodo, so far as action at the present 
session of Congress is concerned, its promoters are 
hustling as actively as ever. They want to improve 
the parliamentary position of the bill at the next 
regular session and they’re doing some very clever 
work in that direction. 

Chairman Adamson of the House Committee on 
Interstate and Foreign Commerce is in receipt of a 
letter from Mrs. Julian Heath, president of the Na- 
tional Housewives’ League, inclosing a clipping from 
a Washington newspaper giving some official figures 
showing that speculators are making 100 per cent 
profit on canned goods for which the public is now 
paying virtually double prices. 

“This statement,” says Mrs. Heath, “showing how 
food speculators rob the public in one line of branded 
products, is so strong an argument for the standard- 
ization of prices that I am sending it in the hope 
that you will read it carefully. 

“The National Housewives’ League and its branch 
organizations throughout the country are greatly 
interested in the passage of the Stevens bill which 
would promptly stop this robbery of the public, and 
you can aid the cause of honest business greatly by 
giving that bill your support. 

“The world trend of commercial experience and 
of official thought is toward the establishment of 
a fair uniform price which guarantees a reasonable 
profit to producer and distributor and protects the 
public by encouraging competition—competition in 
quality.” 


Will Protect Against Extortion 


Another advocate of the Stevens bill, Laura A. 
Cauble, a special investigator of the Association 
for Improving the Condition of the Poor, also be- 
lieves that the Stevens bill would be a big help in 
these strenuous times for protecting the consumer 
against extortion. She says: 

“I speak for the Stevens bill, not because I know 
that it is the best bill which could be framed, but 
because I believe it is the best one which has been 
offered; because it is one step forward in standard- 
ization of foods. The chain stores are fooling the 
people, cutting prices upon known goods, and charg- 
ing exorbitant prices upon ones about which one 
knows nothing. 

“What the housekeeper wants is that she may 
have a way of knowing what she is buying. She 
is willing to pay for the guaranty of a reliable pro- 
ducer. No food should be wasted, but it should 
never be possible to sell a quality of food for any- 
thing less than what it is. The standard price must 
be followed by a true, plain label, which will tell 
the quality or grade and the caloric value of food 
therein.” 

Representative Dan V. Stephens, of Nebraska, is 
already planning the campaign to secure the enact- 
ment of the price-maintenance bill next winter. He 
hopes it will not be necessary again to go through 
the tedious routine of having hearings on the bill. 


Must He “Win It Three Times?” 


The House Committee has already given two pro- 
tracted hearings, and Mr. Stephens thinks that is 
enough, and says so. This has moved Representa- 
tive Hamilton, of Michigan, a member of the com- 
mittee and a well-known wag, to perpetrate the fol- 
lowing: 

“Stephens’ predicament regarding hearings on the 
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price-maintenance bill reminds me of the story of 
the fellow who, on returning from a journey, found 
‘that his wife had presented him with a pair of 
beautiful twins. Col. Roosevelt, having learned of 
this interesting happening, sent the happy father 
a loving cup, whereupon the proud parent wired the 
Colonel as follows: 

“Ig the cup mine now, or do I have to win it 
three times?” 


More About Merchandising Reforms 


The Council of National Defense is putting lots of 
steam behind the movement for reforms in retail 
merchandising methods. The Commercial Economy 
Board, which is pushing this movement, reports that 
within the past week thirteen cities have organized 
retail associations for the purpose. of pushing the 
“tote-your-bundle” propaganda and to minimize the 
returned-goods nuisance. 

The cities working on these projects are Provi- 
dence, R. I., Waterbury, Conn., Elmira, N. Y., Bal- 
timore, Cincinnati, Indianapolis, Frankfort, Ky., 
Madison and Sheboygan, Wis., Duluth, Minn., and 
San Francisco and Oakland, Cal. That’s a pretty 
good geographical distribution and the economy 
board believes that this yeast will soon leaven the 
whole loaf. 


How a Big Buyer Looks at the Problem 


Some very sound dope on the subject of the re- 
turned-goods evil is contained in a few remarks 
which the Commercial Economy Board has received 
from the buyer of a large department store. This 
expert looks at the subject from a new angle, sug- 
gesting that the fault does not lie altogether with 
the customer, but is to some extent due to the forc- 
ing of sales by clerks. Here are a few extracts that 
it will pay any retail merchant to read: 

“The reason many articles are returned is that 
sales are being forced. If, salespeople feel that a big 
book at the end of the day covers all their short- 
comings the store is not training them the right 
way. The figures in the salesbook are important, 
of course, but they are not the whole story. 

“A salesman nowadays does not know whether a 
sale is going to stick or not. The goods may come 
back and they frequently do. In one of our de- 
partments the returns for a single year will average 
at least $150,000. I have seen goods come back at 
the rate of $800 a day, especially in January when 
our big sales are on. 

“The store officials and buyers who impress upon 
their salespeople that the bigger their salesbook at 
the end of the day the better the store will think 
of them, fail to take into account that the promotion 
of this idea is responsible for goods being returned. 
In my department I have tried to impress upon the 
people that I do not place as much stress upon the 
amount of their sales for the day as upon their 
general efficiency. The padding of sales sometimes 
occurs, nevertheless; hence it is easy to see what 
the conditions must be in stores where pressure is 
brought to bear upon the salespeople to make sales. 


Some Big Cats Came Back 


“A few days ago a salesman sold a bill of goods 
amounting to $2,100 to a single customer but the 
following day two items valued at $350 each were 
returned. I afterward learned that the salesman 
had padded the sale, having every reason to believe 
that the two articles referred to would not be kept.” 

It’s quite evident that all the fault is not on one 
side and that if customers would be more consid- 
erate of the merchants’ interests and the merchants 
will teach their salespeople not to push sales for 
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the mere purpose of making a record there will be 
a big improvement in what is now a very vexatious 
situation. 


Rushing the Revenue Bill 


Chairman Simmons of the Senate Finance Com- 
mittee is making the dry bones in the Senate rattle 
like castanets these days. Never before in the his- 
tory of revenue legislation has the Senate made 
such amazing progress in the consideration of a 
bill designed to raise money. Precedents have been 
thrown to the winds. Speeches scheduled for days 
have been cut to minutes. Proposed amendments 
have been thrown overboard. Political discussion 
has been tabooed. 

I shall not be surprised if the war revenue bill is 
passed by the Senate before these lines reach the 
readers of HARDWARE AGE. The passage of a reve- 
nue bill through the American House of Lords in 
two weeks will break all records, but the country will 
be duly grateful. 

The next hurdle for the revenue measure will be 
the Conference Committee in which Chairman 
Kitchin, the House leader, is preparing to knock 
several corners off the Senate bill. Experienced 
observers predict that the conferees will hold the 
bill a fortnight. 

It’s the best opinion here that the new taxing 
measure, which contains many provisions of vital 
interest to the business men of the country, will 
become effective about Sept. 15. Adjournment 
should promptly follow, but probably it won’t. 


Sales Managers McGraw Tire 
and Rubber Company Meet 


THE entire staff of branch and district managers 

of the McGraw Tire & Rubber Company, East 
Palestine, Ohio, attended the annual convention of 
the company which was held in East Palestine, Aug. 
2 and 3. The sales policies of the company were 
very carefully discussed at the meetings prior to 
announcing the 1918 sales campaign. 

R. E. Hayslett, formerly connected with the Tim- 
ken Roller Bearing Company, has been appointed 
an assistant to John Morgan, vice-president and 
treasurer; R. G. Nelson, formerly assistant sales 
manager, has been appointed general director of 
sales, and F. C. Strayer has been appointed Atlanta 
District manager. 

The company decided at this meeting to arrange 
for increased warehouse facilities for the handling 
of the McGraw, Pullman, Imperial and Congress 
lines of tires and tubes. 


Manhattan and Bronx Dealers 
Ready for Outing 


THE Hardware & Supply Dealers’ Association of 

Manhattan and the Bronx Boroughs, Inc., has 
made most elaborate plans for its sixth annual out- 
ing and clambake which is to take place on Wednes- 
day, Sept. 5, at Duer’s Whitestone Park, White- 
stone Landing, L. I. The association has chartered 
the steamer Ursula, which is scheduled to leave 
from the Battery, New York City, at 9 a. m. sharp 
and from One Hundred and Thirty-eighth Street at 
10 a. m. The ticket, which includes boat, break- 
fast, clambake and refreshments, costs $5. An 
able committee is in charge of the games, for which 
valuable prizes have been donated by the members 
and friends. 
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The Duncan & Goodell Company, Worcester, Mass., made pen knives the center of attraction in this miscellaneous 
display 


Cincinnati Club Hard on Tin 
Pans 


HE Hardware Club of Cincinnati gave a com- 
plimentary dinner to the women members of 
that organization on the evening of Aug. 15. About 
90 members and guests were present at the Coney 
Island Clubhouse, where the dinner was served. Tin 
pans, loaned by John Weigel, were used by the band 
in escorting the party to the dining pavilion, but 
the condition of the band’s instruments afterward 
was such that Mr. Weigel was easily induced to do- 
nate them to the club. 
The affair was arranged by Walter Reimann, 
John G. Isham, and E. J. Becker, who composed the 
entertainment committee. 


Small Boy Sympathies 


E was a very small boy. Paddy was his dog, and 
Paddy was nearer to his heart than anything on 
earth. When Paddy met swift and hideous death on 
the turnpike road his mother trembled to break the 
news.. But it had to be, and when he came home from 
school she told him simply: 
“Paddy was accidentally killed to-day.” 
He took it very quietly. All day it was the same. 


But five minutes before he had gone to bed there 
echoed through the house a shrill and sudden lamen- 
‘tation. His mother rushed upstairs with solicitude and 
sympathy. 

“Nurse sayd,” he sobbed, “that Paddy has been run 
over and killed.” 

“But, dear, I told you that at dinner, and you didn’t 
seem to trouble at all.” 

“No; but—but I didn’t know you said Paddy. 
thought you said daddy!”—E«change. 


I—I 


Under No Obligations 


T HE teacher sought by every known means to stimu- 
late her small pupil’s somewhat undeveloped sense 
of gratitude. 

“Now, Charley,” she said, “ought you not to be very 
much obliged to the cow for the milk she gives you 
every morning?” 

“Oh, I don’t know,” said Charley, “she has no use 
for it herself.” 


The Maid’s Sacrifice 


of UT: my dear,” said his wife, after he had com- 
plained about the food the new cook had brought 
in. “You know during these terrible times it is abso- 
lutely necessary that we make great sacrifices.” 
“Oh, of course, but what I object to is that cook’s 
making hers in the form of a burnt offering.”—Jndian- 
apolis Star. 





Three Questions Answered 


The Sale of Cartridges to Minors—Contracts—Price-Cutting 


By ELTON J. BUCKLEY 


OR once I shall depart from my custom of de- 
voting each article to the discussion of a sin- 
gle subject, and shall discuss three communi- 

cations received from readers of these articles 
within the last few days. Each one concerns a 
subject of importance to almost all trades. 

The first case is as follows: 


There is a law in this State forbidding the sale of 
cartridges to minors. Nothing is said about whether 
the minors can bring an order from the parent and get 
the goods or not. A minor brought an order for some 
cartridges from his father and one of our clerks let 
him have them. He took them home and gave them to 
his father, and later the father gave the boy some of 
them and the boy gave some to a second boy, and the 
second boy gave some to a third boy. They exploded in 
the hands of a third boy and he was killed. Now the 
parents have sued me for $25,000 damages, claiming 
we violated the law. What is our position? 


All states have laws forbidding the sale of cer- 
tain goods to minors. Sometimes it is fireworks 
or firearms, sometimes it is tobacco, or liquor, and 
sometimes it is drugs and medicines of various 
kinds. Where a dealer makes a sale in violation 
of law he is not only criminally responsible, but is 
liable in damages for all the injuries that come 
directly from the fact that he sold a forbidden 
article to a minor. 

In many cases, however, the courts have held 
that where a minor brings an authentic order from 
some adult who had a right to buy, the sale was not 
to a minor, who was merely the messenger. That 
is one thing that bears upon the case submitted. 

But the main thing that bears upon it is that the 
accident was not the direct result of the sale to 
the minor, even if that sale was illegal. If the 
minor had gotten the cartridges and had gone off 
with them and hurt himself, the dealer might 
have been liable, but he took them home and gave 
them to his father. The father gave them back 
to him, and as the result of distribution among some 
other boys, the accident happened. This case ought 
to be brought against the father, not against the 
dealer; the latter is not responsible at all. The 
same thing could have happened if the father had 
done the buying personally. 


The Second Case 


We make a purchase of a tank of linseed oil, the con- 
tract calling for 8000 gal. of oil. We forwarded tank 
ear for this linseed oil to be loaded in, and instead of 
loading only 8000 gal., the tank was loaded with 8100 
gal. 

The price of linseed oil advanced over our contract 
price, and we refused to pay the shippers over our 
contract price for the entire tank. The shippers claim 


that we should pay the contract price for 8000 gal. and 
for the additional 100 gal. we should pay the advance, 
or the market price on the date of shipment. We did 
not authorize the shippers to ship us the extra 100 gal., 
and they did so of their own accord. According to cus- 
tom of the trade, are we liable for the additional price 
on the excess quantity shipped over contract? 


This is typical of a large number of contracts for 
the sale of merchandise either by weight or measure, 
to weigh or measure about so much. There seems 
to be a custom in the oil business, when a full 
tank is bought, to fill it full and charge whatever 
that measures, even though a slightly different 
quantity was called for in the order. The same 
custom exists in many other lines. It means in this 
case that the seller has a right to ship 8100 gal. 
in satisfaction of an order for 8000, and that the 
buyer is bound to accept it and cannot reject be- 
cause he is not tendered the exact quantity that he 
bought. In other words, the transaction belonged 
to that class of transactions in which the order is 
for a definite quantity, “more or less.” The rule 
as to these is that anywhere near the named 
quantity is a good delivery. 

It follows, I think, that the seller legally shipped 
8100 gal. and that it was a good delivery of the 
8000 gal. order. Furthermore, it was a part of the 
8000-gal. order, and was subject to all of its terms, 
including price. I do not think the buyer can be 
asked to pay any excess for the extra 100 gal. 


The Third Case 


I had a run on a certain brand of soap by reducing 
the price, and built up quite a trade. The last order 
I sent the jobber he returned and refused to fill, on the 
ground that I had cut the price. I sent on a money 
order for 25 boxes, but he refused to ship. Is he not 
compelled to sell to me if I pay cash? 


He is not. He and every other jobber can re- 
fuse to sell you if théy wish, and they are not 
obliged to give you any reason. Your tender of 
cash makes no difference. 

If, however, you try to buy of other jobbers, and 
they all turn you down, and yoy can prove that 
this is a conspiracy engineered by the manufac- 
turer and carried out at the manufacturer’s behest, 
by the jobbers, you can enter suit for damages, 
under a case recently decided in Maryland. In that 
case Frey & Son, wholesale grocers, sued the Cudahy 
Packing Co. for damages because Cudahy & Co. 
had refused to sell them direct, and had compelled 
other jobbers to refuse to sell them except at a 
prohibitive price. The court awarded, if I recall, 
over $5,000 damages. 


(Copyright, August, 1917, by Elton J. Buckley.) 
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Man Behind the Counter 
Show Windows That Talk 


EGARDLESS of what our old friend Noah 

Webster says in his “Unabridged,” talk does 

not necessarily mean the uttering of words. A 
deaf mute or a Hebrew talks fluently with his 
hands; the summer girl talks with her eyes, and the 
“cop” on the corner talks with his whistle. Any- 
thing that conveys an idea, in a certain sense, talks, 
even though it never plays a note on a vocal chord. 
In a Chicago art store there is a picture of a man 
who wears a black mask and squints at you sug- 
gestively down the barrel of a wicked looking re- 
volver. From the time you enter the room that gun- 
man has you covered. The muzzle of the old “45” 
seems to follow you, no matter which direction you 
turn, and the sinister eye of the man behind it 
never shifts its gaze from you. Ask any man who 
has seen that picture what title it should bear, and 
he will instinctively answer: “Hands Up.” That 
picture talks. 

In much the same way a good show window talks 
to the passer-by. It says: “Buy this article because 
you need it; because you can afford it, and can’t 
afford to do without it; because it will make your 
work lighter; because it will save you time and 
money. Buy it because I have made you want it.” 

The better the window, the more plainly and forci- 
bly it talks. If it is poorly trimmed, it stutters and 
fails to make its meaning clear. If it is over- 


loaded with miscellaneous articles, it sometimes 
merely says “Junk.” The kind of window display 
for the progressive hardware dealer to consider, 
however, is the one that quietly but surely talks the 
customer out of his money, without a particle of 
that type of talk which takes the joy out of life. 
The Conversation of a Well Dressed Garage Hardware 
Window 

The People’s Hardware Company of Gary, Ind., 
has a window trimmer who understands the art of 
working up a sales conversation through the 
medium of a plate glass show window. His name is 
R. H. Poore, and his window displays are the envy 
of every merchant in Gary. We reproduce one of 
his recent realistic trims, featuring Stanley garage 
hardware, which is especially good. The back- 
ground is built of lumber and compo board, to rep- 
resent a modern private garage. The doors are 
hung with real hinges, and on the “three-hinge”’ 
plan. The windows are real glass, and there is a 
real hasp and padlock. Even the eaves pipes are 
in place to add a touch of reality to the scene. In 
front of the garage are various items of the garage 
hardware line, supplemented by show-cards and cut- 
outs furnished by the manufacturer. The space 
between the garage proper and the front of ‘the 
window represents the customer’s back yard, and 
an appeal is made for the sale of garden tools, 


Window display featuring Stanley garage hardware and spring garden needs, trimmed by R. H. Poore for the 


Peoples Hardware Company, Gary, Ind. The finished garage makes a strong bid for trade 
50 
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seeds, etc. The window speaks for itself. The 
man who owns a car sees a finished garage; his 
wants are visualized. There is something real 
about it to rouse his desire for something similar. 
As a hardware dealer, you don’t sell the hardware 
itself. What you sell is the finished garage, with 
the garage hardware as a means to that end, just 
as the automobile salesman sells to his client the 
pleasure that a motor car will bring, rather than 
the mass of metal that makes up the car. This 
window talks “private garage,” and that talk sells 
garage hardware. The balance of the window ap- 


The Kemp-Hibler Mercantile Company, Ei Dorado 
Springs, Mo., made this strong appeal to the man who 
loves his home 


peals to the man who has, or wants, a garden, and 
the garage in the background makes a mighty good 
setting for the line. The garden needs make an 
indirect attack on the customer, with the garage as 
a foil. As a matter of record, this window display 
was responsible for very heavy sales of garden tools 
and seeds. At the same time it talked “garage hard- 
ware” in a mighty effective manner. 


A Missouri Display Window That Talks Lawn Mowers 
The Kemp-Hibler Mercantile Company, El] Dorado 


Personal 


THE CORCORAN’ MFG. 

COMPANY OF CINCINNATI, 

OHIO, manufacturer of au- 

tomobile fenders, hoods, 

radiators and tool boxes, 

has recently announced 

that D. R. McKinney has 

been placed in charge of 

the eastern territory of the 

company. Mr. McKinney 

was for a number of years 

3 advertising and sales man- 

DM. MeK ancy ager for the Livingston 

Radiator & Mfg. Company, in which position he 

proved himself very aggressive and successful. 

Martin Murray has been placed in charge of the 

central western territory of the Corcoran Mfg. 
Company. 


P. M. JENKS is representing Van Cleef Brothers 
of Chicago, manufacturers of Dutch Brand prod- 
ucts, from Denver west to the Pacific Coast. 


GEORGE L. BROWN, who was for ten years identi- 
fied with the sporting goods industry is now a mem- 
ber of the Trade Extension and Research Depart- 
ment of the B. F. Goodrich Rubber Company of 
Akron, Ohio. 
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Springs, Mo., also claims the services of a “window- 
ventriloquist,” who is able to make his displays 
talk money out of the pockets of its “show-me” 
customers. The picture which we reproduce does 
not do justice to this man’s lawn mower display, 
and through the limitations of the photograph we 
are only able to show a part of the window. The 
background is a canvas-covered screen, on which is 
painted a red brick wall flanked by trees and a 
passageway leading through to the orchard beyond. 
Two real live plants, placed on pedestals near the 
wall make the picture more lifelike. The floor of 
the window is covered wth clean gravel to repre- 
sent gravel walks, while two imitation grass plots 
serve as display places for lawn mowers and sprin- 
kling devices. The window pictures to the pros- 
pective customer the kind of home grounds we all 
want to own eventually. It furnishes a contrast 
for the neglected yard, and calls to mind the tools 
that can transform it into a thing of beauty. It 
suggests the purchase of lawn mowers, garden hose, 
sprinklers, etc., and in a subtle way appeals to a 
man’s pride in his own home. That window talked 
the citizens of El Dorado Springs into the purchase 
of a goodly bunch of lawn supplies, and its conversa- 
tion put cash in the Kemp-Hibler cash register. 
Between you and me isn’t that the real measure of 
success for any window display? 

There is little more to be said. Your show win- 
dows do talk—either for or against your store— 
and it is up to you to convert that conversation into 
profitable channels. If your windows talk careless- 
ness, dirt and junk, then there will be few result- 
ing sales. If they reflect cleanliness alone, without 
order, arrangement or seasonableness of display, 
their talk is only partly convertible into cash. But 
if they talk straight from the shoulder, silently but 
eloquently putting forth the arguments of a real 
salesman, they are bound to coax into your cash 
box a lot of the money that might otherwise never 
be spent for hardware. ’Nuff said. 

Yours for windows that talk sales, 
THE MAN BEHIND THE COUNTER. 


An Appreciation of Hard- 
ware Age 


AKRON, OHIO. 


To the Editor: 

HARDWARE AGE seems to be growing more valu- 
able every issue, to all branches of progressive busi- 
ness, 

Every retailer should make it possible for his 
clerks to read “The Man Behind the Counter,” which 
appears each week in HARDWARE AGE. 

A merchant who will follow “New Goods,” ‘Notes 
of the Retail Hardware Trade,” “Trade Conditions 
and Prices” and “Editorial Comment” in HARDWARE 
AGE can’t help but be a stronger and bigger business 
man. Very truly yours, 

GEORGE LIPPINCOTT BROWN. 
Trade Extension and Research Department, The 
B. F. Goodrich Company. 


Might as Well 


A MAN went into a hardware shop and inquired: 
“How much do you ask for a bathtub for a child?” 
“Two dollars and a half,” was the reply. 
“W-h-e-w!” whistled the customer. “We’ll have to go 
on washing the baby in the coal scuttle till the prices 
come down.”—E xchange. 
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Amateur Thieves Furnish 


Exa mple 


HE business people of a great Connec- 

ticut manufacturing city were very re- 
cently shocked by the news that four sales- 
men in the leading hardware store in town 
were under arrest charged with embezzle- 
ment. Later in the day the newspapers an- 
nounced the arrest of six people who were 
accessories to the acts of embezzlement. 

The trial later in the week brought to light 
the method by which the merchant has been 
robbed during the past two years. The men 
charged with being accessories were cus- 
tomers of the house. The plan of operation, 
according to employees who were used as 
State’s witnesses, was that the ones charged 
with being accessories would go to the store 
to buy goods. These goods would be charged, 
but, on different occasions, the employees put 
other goods on the teams, making no charge 
and later the employees who have confessed 
to guilt would go to the place of business of 
the men to whom the embezzled goods had 
been delivered, and make collection. 

For instance, boxes of sheet tin that re- 
tailed for $12, would be sold by the em- 
ployee for $6, and $24 boxes of the same 
product would be sold for $12. Horseshoes, 
tools and other goods were sold at half price. 

In one department goods to the value of 
$500 were stolen in this manner from June 
20 to July 19. 

The complaints against the thieves were 
drawn so that police courts could take juris- 
diction, the value of the property charged in 
each count being fixed at less than $25. An 
idea of the extent of the dishonest operations 
is gained from the fact that even on this 
basis the total fines amounted to more than 
$1,200. 

In a recent editorial HARDWARE AGE em- 
phasized the importance of checking all de- 
liveries of merchandise. If a New England 
hardware concern can uncover a sufficient 
number of thefts to obtain forty-eight con- 
victions it is probable that their checking sys- 
tem was indeed a slack one. The best pre- 
ventive to dishonesty is to make stealing both 
difficult and dangerous. All human beings 
are tempted at times. There is hardly a 
hardware clerk in America who at some time 
has not been tempted, if not actually solicited 
to join some attempt to exploit the boss. 
Most clerks who are thus tempted refuse 
to become thieves, but most of them are dis- 
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honest just the same. Their dishonesty lies 
in the fact that through a distorted sense of 
loyalty to a fellow clerk they do not at once 
report the occurrence to their employers. It 
is childish to carry the schoolboy idea of 
tattling into business. In student bodies the 
mischief of the other fellow is kept under 
cover, and the custom has never been seri- 
ously criticised, but there is a vast difference 
between protecting the fellow who on the 
blackboard caricatures a teacher and the one 
who proposes to steal and further to make 
another man a thief. 

Most clerks are tempted when they are 
most apt to fall. The devil has always had a 
way of making wrong look right. 

The temptation comes when the man has 
been through an exceptionally heavy week’s 
work. It comes when he feels that he is 
being underpaid. It comes when he is 
struggling under heavy financial obligations. 
It comes to a man who is between the devil 
and the deep sea, but the man who makes no 
compromise with dishonesty in the first 
tussle will win his next battle more easily. 

Every clerk is bound to be tempted some- 
time. Every employer owes it to his busi- 
ness, and to his men to have a good father- 
ly talk on this subject at the time he em- 
ploys them. Loyalty that puts any one 
ahead of the boss in a business organization 
is the wrong brand of loyalty, and if pre- 
sented properly to good men an impression 
can be made that will clear this barrier wher 
they come up to it. 

‘The checking of the merchandise leaving 
most stores is done in a haphazard manner. 
What is every one’s business is no one’s busi- 
ness. This is a one man job, and it is a big 
job. Such disgraceful conditions as the one 
recently uncovered in New England should 
be avoided. Every good business man will 
steer clear of them if he can. Forewarned is 
forearmed. 


The Value of Nation-Wide 
Registration 


JHE recent registration for our new Na- 
tional Army has revealed a state of 
affairs not exactly satisfactory from an effi- 
ciency standpoint. The newspapers con- 
stantly chronicle events that show flaws in 
the present system. They bring to light the 
fact that many men of the required age failed 
absolutely to register ; that others who signed 
registration blanks have since changed their 
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minds in regard to the dates of their births; 
that some were even “careless” in the matter 
of their home addresses, making it impos- 
sible for exemption boards to trace them. 
It is a result to be expected under a system 
which virtually permits a large body of men, 
some of whom are reluctant to serve, to en- 
roll themselves. It is like asking a company 
of soldiers to drill themselves without the 
aid of officers. 

The partial failure of the present system 
is not due to carelessness or inefficiency of 
the men who put-it into execution. The root 
of the trouble extends back to the date of 
birth of the oldest draft eligible. If Con- 
gress, forty years ago had passed a law re- 
quiring every citizen to be registered at 
birth, many of the problems confronting the 
exemption boards would be solved. At the 
same time no honest person would in any 
degree be injured. It is done in many coun- 
tries of Europe with highly satisfactory re- 
sults. In France the birth of every child is 
reported to the proper officer, who registers 
the infant and makes out a legal birth cer- 
tificate. Every new guest at a French hotel 
is required to show his birth certificate to the 
local police and give his last place of resi- 
dence. This information is checked up, and 


woe to the man who attempts to put any- 
thing over on the French police officials. 
When a Frenchman changes his place of resi- 
dence he goes through a similar formula. 
Perhaps this sounds difficult or unneces- 


sary to you who are not accustomed to such 
a system. As a matter of fact it is no more 
difficult than having your mail forwarded or 
your telephone changed. It is no more irk- 
some than making out your tax schedule or 
applying for your automobile license. On 
the other hand, it enables the Government 
to know at all times the number of citizens 
of military age, and their whereabouts. It 
shows without question who is entitled to 
vote or hold office, and places a check upon 
crime. Incidentally it aids the merchant in 
locating the recreant customer who moves 
without the formality of paying his account. 

From a strictly business standpoint, it 
would appear that the adoption of some such 
plan in the United States would add greatly 
to our efficiency as a nation. It would place 
us in a position to muster a large army in a 
very short space or time, and would prac- 
tically eliminate the slacker, since men of 
draft age would soon become accustomed to 
the system and would realize the folly of at- 
tempting to avoid service. Vagrancy would 
soon become a lost art; debt dodging would 
become unpopular, and hasty or illegal mar- 
riages would be few and far between. There 
would be no excuse for manufacturers who 
make a practice of employing child labor 
under the legal age, and the sale of liquor to 
minors would be easily controlled. Even the 
activities of shady hotels and lodging houses 
would be curbed, and the nation’s appalling 
list of missing girls would be eventually 
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wiped out. The man who dared to lie about 
his age, identity, or place of residence, would 
be confronted with the records and taught 
the wisdom of honesty as the best policy. 

A system on the order of the one in use in 
France might invoke the wrath of vagrants, 
slackers and criminals, but it would meet 
with little opposition from clean-minded, 
honest, law abiding citizens. With our re- 
cent registration example before us, cer- 
tainly the nation-wide registration idea is 
worthy of careful consideration. 


Labor Leaders Stop a Strike 


ECENT strikes by labor unions to force 
recognition when war necessity com- 
pelled plant operation have been little less 
than treasonable. And now the switchmen’s 
strike in Chicago has come and gone. It 
lasted but two days and did little harm, but 
it would have had the gravest consequences 
had it taken the course prescribed for it by 
the head of the Brotherhood of Railway 
Trainmen. Not only would lives have been 
menaced by a shortage of ice and other neces- 
sities, but military supplies awaiting ship- 
ment to Atlantic coast ports would have been 
seriously delayed. 

Credit for the termination of the strike 
belongs to the brotherhoods embracing the 
locomotive engineers, firemen and conductors. 
At the same time their action did not pro- 
ceed from unalloyed patriotism or a sense of 
what was ethically demanded; rather, they 
foresaw, in the event of the continuance of 
the strike, the possibility that Congress 
might enact a law for compulsory arbitra- 
tion of strikes—one of the last things organ- 
ized labor wants to see. Moreover, they were 
not slow to see that no such strike can win 
a particle of public sympathy at this time. 
There was also the fact that the strike was 
not unanimous, as the members of the 
Switchmen’s Union of North America, a 
powerful organization, did not leave their 
work on the nineteen roads affected. The 
leaders of this union declared’ that one pur- 
pose of the strike was to eliminate it from 
the field, and the fact that the Brotherhood 
of Railway Trainmen sought preferential 
treatment for its members in the employ- 
ment of new switchmen gave color to this 
contention. The point was lost. It was 
virtually a demand for the closed shop. 
Other matters at issue, including the ques- 
tion of meal hours, appointment of yardmas- 
ters and the employment of new men, are to 
be settled by a joint board of the railroad 
managers and labor leaders. 

Whatever motives were uppermost in 
causing the three brotherhoods to force an 
end of the strike, they did well. This is no 
time for such demands. Railroad workers 
least of all want the military control of 
transportation for which the Chicago strike 
was plainly headed. 
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| | for House Furnishing Goods Men 
| || Chance to Make $25.00 in an Hour 
\ HARDWARE AGE Wants the Selling 


Experiences of Retail Hardware Men 
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t : E want photographs of your window Pe 
| of house furnishing goods, pictures of your 
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i house furnishing display tables, of your house 

if furnishing show cards, and samples of your 

1 house furnishing newspaper advertisements. 

1 | This line embraces enameled and aluminum wares, 
7 wire goods, vacuum cleaners, baskets, nickel-plated 
{ ware, all sorts of kitchen supplies, brushes, linoleum, 
‘ polishing mops, refrigerators, and an almost endless 





7 = number of other items. 
We want pictures of your home-made fixtures for 
storing or displaying these goods. 

For a good photograph of the best home-made 
fixture we will pay $15. 

For the best sales plan in detail on any line 
or item of house furnishings, $15. 

For the story of the most interesting sale of 
any item, $15. 

All material submitted to become the property of 
HARDWARE AGE. Every photograph or story used 
will receive some cash prize, the value to be judged by 
the editor of HARDWARE AGE. 

Summer is the big season for house furnishing goods. 

Your selling idea may become of great business build- 
ing value all over the country. 

Mark each photograph plainly with your name and 
address on the back. 

This contest closes with mail received in New York 
City, September 1. Submit your material early. 
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Address all communications to HARDWARE AGE, Prize Contest 
Department, 239 West 39th Street, New York City 
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Publicity for the Retailer 


Donates 5 Per Cent of Cash Sales to Red Cross—A Letter 


from “Somewhere in France” 


Helps Make a 


Strong 


Hardware Ad—A Fine Article for Your 
Store Paper and Your Town 


By Burt J. PARIS 


An Appeal That Found a Ready Response 


No. 1 (2 cols. x 6in.). The Liberty Loan brought 
offers from merchants in many different lines of 
trade to the effect that they would accept the bonds 


ATTENTION! 


AsChairmanof “The Bracken County 
Chapter of the American Red Cross 
Society I have agreed to donate 5 per 
cent of all cash sales made from stock 
from 6 A.M. Monday July 2nd. to 6 P 
M. Saturday July 7th. to 


Red Cross Work. 


Five cents of each dollar paid me for 
any goods from stock within that time 
will goto the aid of suffering humanity. 
Its up to YOU to fix the size of the con- 
tribution 


) W.T Breeze. 


Brooksville, Ky 





Hardware, Harness. Stoves, Auto Supplies 


No. 1—A novel and effective way of helping your 


Red Cross 


in part or full payment for merchandise. In some 
instances, merchants offered a 5 per cent premium 
additional. Now comes W. T. Breeze of Brooksville, 
Ky., with his offer in regard to the Red Cross as 
outlined in his ad reproduced herewith. Read it 
over and we feel confident that you will agree that 
a Red Cross week of this sort is a mighty good 
thing for your store. Red Cross work appeals to 
all of us, rich or poor, young or old. And this ad 
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points the way for us to donate our bit to the Red 
Cross without actually taking a cent from our 
pockets. And the hardware man who runs an offer 
of this kind not only profits by larger sales, but he 
incidentally wins an extra measure of good-will arid 
esteem from his fellow citizens. Here’s the ad. 
Hold your Red Cross week this month. The Red 
Cross is going to need all the help you can give 


it before peace is signed. 








THE COMMUNITY IDEA 


Comments and Suggestion Having the Welfare and Progress of Our 


Local Community as its Object. 





A Community Creed. 

I BELIEVE in my community; its many 
advantages as a good place to live 
business; its possibilities for the 
of its varied industries; its opportunities#for 
individual progress. 

I BELIEVE that even though we may 
now esteem it the best of all « 
we can make it still better, and that all for 
ces should be joined to that end 

1 BELIEVE in the integrity of my fello 
citizens, whatever their occ 


and do 
expansion 


ommunitie 


each should have fair compen 
service he renders to the comm 
that he yare entitled to my 
their various business activities 
should like them to co-operate with me in 
mine. 

I BELIEVE that 
will show progress only as its varied in 
dustries thrive and individual welfare is 
promoted. 

I BELIEVE that all these mdustries are 
essential to the welfare of the community, 
and that every member of the community 
should do his or her part in 
interests 


co-operation in 


just as I 


community interests 


alvancing 
their several 

1 BELIEVE that community prosperity 
can result solely from unity »%f purpose 
through which all citizens shall work to 
gether to a common end. 

I BELIEVE that community progress 
can be no greater than the individual pro 
gress, and that individual progress is in 
turn largely dependent upon community 
progress. 

I BELIEVE in community loyalty; that 
as a good citizen I should lose no opportu 
nity to speak well of the community; that 
no community should hide its light under a 
bushel 

I BELIEVE that no community can be 
better than its members choose to make it, 
nor have a higher place in the esteem of 
others than they establish for it 

I BELIEVE in the conservation of com 
munity resources, because the community is 
the civic unit, and only as its rese 
are conserved can we hope to conserve the 


purces 


No. 


2—Put this in 


of my commer 


resources of state and nation 

I BELIEVE in patronizing home indus 
ale of home prod 

« of home needs in the home 


ing with my 


I BELIEVE in the upbuilding of the 


munity towr nintenance of 


roads, prog of agriculture 
because a gs not only advanc 
the intere 

but affect the welfare 


the communit 


community as a whole 


of every membe 


THEREFORE, I RESOLVE that 
forth I shall be more thoughtfu 

ests, and that I v4 
hold in “high esteem and speak w 
y and its citizens 


all times 


I RESOLVE that I shall do all things 
feasible to develop the prestige of my con 

effort to 

. especially such a 

n eager anens erit 


munity, and use every diseourag 
all forms of dis re er 
may be manifested 
cism or "knocking of any characte 

I RESOLVE that I shall at every oppor 
tunity advocate - that good fellowship » 
unity nal purr se among citizens which ore 
0 il to community progress 

" RES 501 VE to do my part in the con 
serving of community resourtes and the er 
of local business by selling to 
of home peor 


couragement 
and making my purchases 
so far as may be feasible 
mental motives, but because my own pur 
poses will be best served and the community 
interests best advanced 

I RESOLVE to join with my fellows in 
the promotion of all those things which con 
cern our mutual welfare and have to do 
with the development of 
gress 

I RESOLVE to rise above selfi 
petty jealousies and make practical appli 
cation of the Golden Rule by dealing with 
others in my community as I would have 


community pro 


shness an 


them deal with me 


your store paper 
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\ SATISFACTION 
OUR SPECIALTY ; ABOVE PRICE 





Hardware Age 


McCUE’S 


MERCANTILE BULLETIN 





LAMAR, COLORADO, JUNE 1917 
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LUMBER FOR LESS vhs - 


| YARDS & STORES LOCATED ATLAMAR, HOLL Y, GRANADA, WILE Y, MeCLA VE & CHERA W, COLO. | 




















STURGIS 
LUXURY 
CARRIA GES 














BETTER FOR BABY—AND FOR 











Use That Spare Room 
It can be turned into a cozy den, billiard room, nursery, play room or 
extra bedroom quickly, easily and at surprising!y small J 


just 
fa it with Cornell-Wood-Board, give it a coat or two of paint or 
alsomine in the color you like and move in the furniture, 


STURGIS 
LUXURY 
CARRIAGES 


expense. 








While good springs are of chicf im- 
portance because they protect the! c 
baby from injury and discomfort, the cost of application is very r 





"| Corner WoodBoard 


THESE STURGIS FEATURES 





For Walls, Ceilings and Partitions 
Nails direct to studding or right over old walls and stays there. The 
easonable. 


Fully Collapsible, One Motion. You 
don’t ee to pull a Sturgis o — 
own weight does it. Automa' 
—operates by foot—very simple—very 


Ask your dealer ‘about it. pr. 
Adj ustable Reclining Back. 





durability and convenience of Sturgis 
. ; | GU. 
Luxury Carriages will appeal to you 


Cornell - Wood - Board is guar 
anteed not to warp, buckle, chip, crack or eral. 


able t to sy positions without un- 








very strongly. They are built to give| 
years of servico—by experts who! 
know exactly how to build fer} 

eed Bold 
get loose or “rattley.” They havo, 


Low Cost — Satisfaction Guaranteed 


(Packed in box board cases) 


’ Prod O c. 
strength, beauty, comfort. They don’t Segetestered, by the Coenee Wend Trodeots Co AE. ©. richie, Puesiteet Gomes, 


an; 
locks itself in position desired—for 


sittin taba Decne cone. T slee) coping. Me 


neaiatie or tools to fuss with. 
Wheels easily changed to equalize 
me 





many advantages found in no other} 


to o 
Locking Device. For col- 
ocks 





roy 
baby carriages. Save money by get-| We carry in stock at all times a large supply of this Wood- lapaibie carriages. Open or 
ting the best. Sturgis carriages are| Board and will be very glad to show you. with a toe yk yt og No stooping. 
ad lowest priced good carriages | —— * a J . oo : 
made. . 





sulkies and Pullmans. 








Hay and Garden |- 
Tools 


1. 
lack of proper care 


fruits and greens this year. 


Urm<ore 


when potatoes are high and searce. 





The season for this line of needs are 


THE HOUSEWIFE’S WAR COMMANDMENTS 
Thou shalt not throw away anything edible or. allow it to spoil for 


Il. . Thou shalt practice thrift every oui in the home. 


III. Thou shalt keep all food covered, or at least screened from the flics, 
which carry deadly disease and filth. 


IV. Thou shalt study economical menus and recipes as never before. 


VI. Provide for thy family at least one can of fruit, one can of greens, 
one can of vegetables for every day in the year, 


VII. Thou shalt cease from being finicky. Be willing to try new foods. 
VIII. Thou shalt learn to appreciate rice—a valuable source of starch— 


V. Honor the humble vegetables as never before. Can many vegetables, nx”. 4 
c U 
L 
| D 
Learn to use the valuable corn instead of fl | S 


the expensive wheat for breadstuffs. 
IX. Thou shalt pay cash for everything that is prsehonse. Buy only q 

what is needed; buy it only when needed; and shut off w: in the home 

by decreasing the use of such things as sugar and butter, in making things. 


X. Thou —_ have at Yeast one meatless — a week, if not more. 


Plain and Fancy 
Screen Doors 


Ye 

















We have in stock a vety well celect- 
ed line of medium le and fancy 





here and we have a largo stock 
bought at the right prices and the 


etn sts THE W, F. McCUE MERCANTILE COMPANY pkerhiptel 





before buying. MAIL ORDERS 


A Gem of Thought for Your Store Paper 


No. 2 (5 in. x 8 in.). Perhaps you’re shy a 
column or two for your store paper. Don’t look 
around one second longer, but just take this article 
and lift it bodily into your sheet and ’phone the 
printer to start the presses. We clipped it from the 
current issue of the Home Trade Journal, that 
interesting and snappy store paper published by 
the Hedges & Oyster Company, Lumberport, W. Va. 





No. 4—Novel feature in this store paper 





iy Doors, (food inish. Size 2 ft. 
Soak’ a om eR. 





pant stock of Screen Hinges, 
LAMAR, .' Springs, Pulls, Catches and Locks. 


It is articles of this caliber that help to make the 
store paper a great influence for better business 
and more home trade. If every one would heed the 
thoughts here advanced, every community would not 
only prosper, but its general character would rise 
to a higher level. Just compare this broad way of 
going about the home trade propaganda with some 
of the two-by-twice methods of wildly lambasting 
the mail-order houses. Which is going to do the 
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Send a Cake or a Pudding 


TO THE TRENCHES IN A 





NOCK AND KIRBY CAKE TIN. 


“SOCKS and CURRANT CAKES 
are what we fighting men in France 
delight to find in parcels from Aus- 
tralia. Socks are scarce, but Cur- 
rant Cakes have vanished into Dream- 
land. 


“The other day our old foe Fritz gave 
us gunnitis, and we had to do a sort 
of starve. Then Fritz calmed down, 
and up our fellows rushed with rations 
and some parcels, THREE CUR- 
RANT CAKES IN TINS for three 
of us were freely voted fit for Para- 
dise—and how we did enjoy them!" 


Thus writes « soldier boy from the Trenches 





A CAKE FOR “SOMEBODY” 


NA 
NOCK AND KIRBY CAKE TIN, 





Buy a Cake, and Send it to Your 





Soldier in a “Somewhere in France’’—where currant cakes 
NOCK AND KIRBY “—~""""**" 
CAKE TIN, 
vecause the lid fits tight, and solder- 
ing makes it cir-tight, 


Your soldier's cake has far to go, 

and the route is rough; but he'll get 

it safely, and as fresh as when you 

baked it—if you pack it in a 

NOCK & KIRBY SOLDIERS’ 
CAKE TIN 

and solder on the lid. 





NOW FOR A BIT OF SOLDER 
ROUND THE LID 
TO MAKE IT AIR-TIGHT. 





SIZES AND PRICES 
54 64 7 
6d 9d I/- 


CARRIAGE EXTRA. 
84 Inches Across. 
1/3 Each. 














"PHONES—CITY 9980 (SIX LINES). 
All George-Street Trams Stop At Our Doors. 


NOCK & KIRBY, LTD., 


“THE HOME OF NOTED LOW PRICES FOR GENERAL HARDWARE AND DRAPERY,” 
168, 190, 108, 104, 194A GEORGE-STREET (Neer Circular Quay), SYDNEY. 














No. 3—Strong appeal for comfort for the soldier 


trick quicker? By all means reproduce “The Com- 
munity Idea” in the next issue of your store paper. 


For “Somebody Somewhere at the Front” 


No. 3 (2 cols. x 812 in.). From across the seven 
seas, from that vast, lonely continent that is one 
of the outposts of Britain’s Empire comes this ad 
with its suggestion for a rare creature comfort 
for the boys at the front. Harold Nock of the 
firm of Nock & Kirby, Sydney, sent us this ad and 
his fountain pen did a rare piece of work when this 
appeal outflowed to the stay-at-homes. A few 
months ago this ad would interest us in sort of a 
far-off manner. To-day it comes right in our front 
door and takes a seat in the parlor. Walking down 
Forty-second Street in New York City the other day 
we noted four windows given over to displays of 
“things for the boys in khaki.” Looking through 
the pages of our magazine and newspaper, we 
glimpse many an ad telling us how we can add to 
the comfort of our boys, at camp, en route, or in 
France. There’s the kodak, the camp kit, the pack- 
age of candy and items too numerous to mention. 
The hardware man has many things that our sol- 
diers would be delighted to have. For reasons of 
sentiment and good business get busy with a few 
ads like this one from Nock & Kirby. You’ll find 
ready response from the homes of the American 
people. 

A Store Paper with Punch Plus 

No. 4 (10 in. x 14 in.). This is the editorial 
page from the June issue of McCue’s Mercantile 
Bulletin. It is the seventh number of Vol. I. The 
Bulletin has been growing better each month and 
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to-day it is a big force in business-getting for the 
firm of McCue. C. J. Hale presides in the editorial 
chair and a good monthly job he makes of the 
Bulletin. Take this page for instance. Note the 
strong ad on the Ford-Dearborn and the Hoosier 
Cabinet ad with its interesting reference to work 
being done in the Lamar High School. Also the 
neat panels on either side of this cabinet ad with 
their special display of small articles of hardware. 
Then the store paragraphs will be read eagerly and 
the editorial epigrams start you off easy. The 
Bulletin consists of four pages and is printed on a 
very good grade of white stock. This issue is re- 
plete with references to a great number of season- 
able items such as screen doors, tools, farm imple- 
ments, separators, hog posts, automobile accessories, 
horse-fly nets, oil stoves, porch and lawn furnish- 
ings, etc. An interesting column in this issue is 
headed “Hoosier Members,” followed by a list of 
ladies who have purchased cabinets on the club 
plan. Another clever feature in this store paper 
which we call to the attention of all store editors 
is a Saturday Special column, which features spe- 
cially priced goods for the four or five Saturdays 
of the month the paper is supposed to cover. Each 
group of items was under a certain Saturday in the 
month. For instance, on Saturday, June 18, you 
could purchase a 4-piece set—table, rocker, chair 
and settee for your porch for $5.85. On Saturday, 
June 23, you could not obtain this bargain, but you 
could buy a $3.50 electric iron for $2.20. The effect 
of this innovation is to keep a monthly store paper 
fresh and full of important trade news right up to 
the first of the next month. It insures that the 
paper will be kept longer than usual which is a 
highly important point and one well calculated to 
increase the already demonstrated effectiveness of 
the store papers. Plan a Saturday Special column 
for the next issue of your store paper. 


Brown-Camp Company 
Needs Catalogs 


Des MOINES, IOWA. 
To the Editor: 

We regret to advise you that our main building 
and entire stock were completely destroyed by fire 
the night of Aug. 11. Our stock and building were 
a complete loss. 

We have already opened up temporary offices, and 
are starting to handle our business, and are enabled 
to do so through the kindness of-our numerous 
friends. 

We will appreciate it very much if you will ac- 
quaint the trade throughout the country with our 
loss through your magazine, and at the same time 
request the different manufacturers to send us 
catalogs and price lists, as all our records were com- 
pletely destroyed. 

Very truly yours, 
BROWN-CAMP HARDWARE COMPANY, 
F. J. CAMP, Secretary and Manager. 


CONTRACTS HAVE BEEN LET by the Hurley Machine 
Company, 29 South Clinton Street, Chicago, IIl., for 
the erection of three new buildings, to be used for 
office, shop and foundry purposes. The office build- 
ing will be a three-story structure, 59 x 98 ft., and 
will be finished and furnished in a strictly modern 
manner. The shop is to be one story high, 98 x 
416 ft., and will be fitted with the latest type of 
machinery. The foundry will be erected along ap- 
proved lines, 112 x 200 ft., and will be two stories. 
The output of the company will be greatly increased 
through the new plant. 








Trade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


OFFICE OF HARDWARE AGE, 
New York, Aug. 18, 1917. 
With the summer season nearing its close jobbers 
report that advance orders for fall are coming 
in fairly good. Retailers are also anticipating more 
than usual this year for fall and winter merchandise 
and even for spring consumption. There are whole- 
sale merchants who believe that there is hardly a pos- 
sibility of declines of much moment, at least before 
these consuming periods have been reached, even if 
war ended in the near future. Their advice to retail- 
ers is to cover their wants, which is only following the 
same policy adopted by themselves. 

This, of course, is intended to cover seasonal and 
staple lines for everyday demand, but odd items, kinds 
and sizes, should be carefully pruned and kept well 
within bounds and sometimes cut out entirely. Shrewd 
manufacturers also counsel this plan, which relieves 
them of the burden of producing slow sellers in small 
quantities under difficulties. There are shortages in 
nails, shovels, bolts, cap and set screws, and much of 
the small cast-iron hardware on account of difficulties 
in molding. 

Another feature worth attention is the re-pricing of 
seasonal goods carried over from last year on, say, 
snow shovels, sidewalk cleaners, stove boards, dampers, 
and in general similar goods, putting them on the basis 
of what it costs to duplicate them now, as many such 
items are materially higher than when bought in 
1916, or perhaps before. 

If stocks of this character have not been purchased 
for the coming season, it may be well to learn from 
the houses dealt with what the current prices are, pro- 
vided the buyer is not well informed on the changes 
in these particular items. 

Builders’ hardware and mechanics’ tools of the type 
used in construction work are moving more slowly, 
because of the shrinkage in building. But a great many 
workmen usually employed on this class of tool pro- 
duction have found employment in other mechanical 
lines and often at more advantageous wages, which 
is an additional reason why retail distribution is ex- 
pected to hold good for quite a while yet in any event. 

Among manufacturers and manufacturers’ represent- 
atives the present is rather betwixt and between, with 
prices on some seasonal lines not yet ready to an- 
nounce, On various types of such goods the orders are 
coming in ahead of the customary practice. In one 
leading line the makers are endeavoring to keep ‘their 
wares from going too high, because they fully realize 
that extreme prices, while temporarily attractive, tend 
to automatically cut off consumption and often invite 
new competition which divides the market and often 
remains after the abnormal business has ceased. 

WIRE NaiLs.—There is still the same considerable 
shortage of nails. Buying is moderate at present and 
merchants evidently reason that there is little gained 
by ordering a few carloads when previous orders are 
still unfilled. The mills also do not see much prospect 
of larger production, and it is increasingly more diffi- 
cult to accumulate stock, while shipping embargoes are 
also hindrances. In one establishment three telegrams 
were received from a customer in a single day asking 
why permits to ship were not obtainable. 


Wire nails, in store, are $4 and delivered within carting 
limits $4.05 base per keg. 


Cut NAaILts.—The demand for cut nails has mod- 
erated, yet they are scarce and likely to continue so. 
What aggravates this shortage is the diversion of pro- 
duction from nails to heavier material for war pur- 
poses and which has been so, in one particular mill, 
for eighteen months. Stocks are badly broken and 
orders are frequently declined because of inability to 
execute. 


Cut nails, in stock, 
$4.90 base per keg. 


are $4.85, and carted by the jobber 
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WINbDow GLAss.—Merchants in eastern territory are 
endeavoring to supply Government wants for fairly 
considerable quantities of window glass for army and 
navy purposes, and there appears to be intelligent dis- 
crimination as to actual getting what is specified, rather 
than determining the matter solely on price. One of 
the groups of wants totaled about $33,000, for which 
the conditions were very strict. Business in the main 
is rather quiet, as is usual in August. Nothing at this 
writing has been heard from the wage committee which 
is considering the forthcoming wage scale to apply on 
fall production, but they are probably awaiting de- 
velopments. 

AA picture glass ranges from 80 to 80 and 10 per 
cent discount from jobber’s list. This grade is select- 
ed from the best run of glass as being most free from 
blemishes and is intended to compare with what the 
Belgians made up to the beginning of the war. The 
AA quality is expected to be comparable on about 
the same level as their “superfine.” Best Belgian win- 
dow glass was “Superfine,” the next lower grade “Se- 
lected,” and the third quality “First.” The Pilkingtons 
of St. Helens, England, who are probably the largest 
individual glass producers anywhere, also designated 
their best product as “Superfine.” 


Other window glass prices are as follows: 
discount on A and B grades. single and double thick, 
brackets. 


LINSEED O1L.—The linseed oil market is exception- 
ally dull, with slight present prospects of improve- 
ment, at least for a while in the future. Yet this is 
the ideal time of year for out-of-door work and espe- 
cially for painting and varnishing, the climatic condi- 
tions in this territory having been very favorable for 
such work during most of the summer. The new crop 
estimates are practically unchanged from the latest 
published information. Although there is a marked 
curtailment in consumptive demand, the prospective 
crop yield from North American sources, including 
Canadian grown flax, is said to be even less in ratio 
than the reduced consumption. Crushers anticipate 
fewer orders but foresee a harvest this fall very much 
lower in flaxseed. 


Linseed oil, raw, city brands, is $1.25 in lots of 5 
more bbl. and $1.26 per gal. in less than 5 bbl. 

State and western oil, is $1.24 to $1.25 per gal., according 
to seller. 


‘BARN Door TRACK.—The Richards-Wilcox Mfg. Com- 
pany, Aurora, IIl., quotes barn door track as follows: 

No. 50, $7; Lag screw rail, No. 65, 20 per cent; Gage trolley 
track, Nos. 31, 32 and 33, List, plus 5 per cent; Hero adjust- 
able track, No. 19; Adjustable track tandem trolley track, 
No. 16 and Royal adjustable track, No. 122, each 20 per cent 
discount. 

RICHARDS-WILCOx Mrc. CoMPANYy.—The Richards 
Wileox Mfg. Company, Aurora, IIl., quotes bar and 
corner irons at 30 per cent discount; wagon jacks, 
tiger steel, No. 130, 25 per cent discount; door latches, 
Bull Dog, heavy, No. 125, and Sure Grip door holders, 
each 15 per cent discount, 


WIRE CLOTH.—Reynolds Wire Company, Dixon, IIL, 
is quoting as follows: AluminA rust-proof galvanized, 
per 100 sq. ft., 12 mesh, $2.60; 14 mesh, $3; 16 mesh, 
$3.45. 

Sun-Red Selvage, Black, 12 mesh, $2.05; 14 mesh, 
$2.50; 16 mesh, $2.90. 


BALING PRESSES.—The Davenport Mfg. Company, 
Davenport, Iowa, has added to its line the Davenport 
swing-bar baler, three new types: No. 2 Home Model, 
$14; No. 3 Business Model, $17.50 and No. 4 Institu- 
tional Model, $19.50 each, 

WRENCHES.—The Lakeside Forge Company, Erie, 


Pa., is quoting drop forged wrenches at 33 1/3 per cent 
discount from list. 


85 per cent 
all 


or 


Rore.—Business in cordage is progressing along 
practically the same levels as for the two or three 
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weeks just past. The Manila hemp market is strong 
and the rumors of an increase on Mexican sisal fiber 
have fully materialized by making quotations 18%c. 
for red and 19%c per lb. for August shipment. There 
has also been more activity in purchases of Manila 
hemp. The National Government is constantly becom- 
ing a greater factor in cordage and this demand will 
probably increase, not only for naval purposes but for 
tents, use in arsenals and for other Government neces- 
sities. While the general business is quite good the 
volume has been less for the last two or three weeks, 
but manufacturers are expecting that deferred busi- 
ness will be placed later and in considerable quantities. 
Rope prices are as follows: 


Manila rope, first grade, 3lc.; second grade, 30c., and third 
grade, 26c. base per Ib. 
First grade sisal rope is 22c., and second grade, 20c. base 


per Ib. 

NAVAL STORES.—There is a little more activity in 
naval stores and a slightly firmer tone which is most 
noticeable in rosins. Purchases however are confined 
largely to current needs at present, and sales of round 


CHIC 


Office of HARDWARE AGE, 
Chicago, Aug. 18, 1917. 

‘(’,HE hardware market as a whole still reflects a 

seasonal dullness, although retail sales are showing 
a marked improvement as fall approaches. Many of 
the employees of the jobbing houses are taking their 
vacations at this time and the orders coming to the 
jobbing trade are mainly of the fill-in kind. In the 
cities the retailers still feel keenly the loss of trade 
occasioned by the slump in building operations, but in 
the smaller manufacturing towns and the agricultural 
districts business is excellent. It has been figured that 
farmers’ excess profits on 1916 crops compared with 
before-the-war prices would be about $1.10 per bushel 
for wheat, or $704,000,000 for the entire crop. The 
corn excess figures over $1,500,000,000; the oat excess 
over $312,000,000 and the’cotton excess about $554,000,- 
000. In addition to this agreeable situation the farmer 
stands to reap a substantial profit on this year’s yield. 
Naturally the agricultural communities are enjoying a 
period of great prosperity, and the ‘farmer is buying 
fully up to his needs. Farm buildings are being erected, 
regardless of the high cost of labor and material; fences 
are being built regardless of the cost of barb wire, 
and both field and stock equipment are being kept up 
to the maximum. Also in the manufacturing towns 
the wage earners are drawing heavy wages, and are 
living better than at any time in the past. In these 
towns the hardware dealer is not brought into competi- 
tion with the large department stores and his sales of 
staple lines are heavy enough to offset any loss from 
lack of building. The impression is rapidly gaining 
ground in this territory that the country is now enter- 
ing a period of greater prosperity. From every direc- 
tion come indications of gradual expansion in business 
activities. It is a case of the West following the East. 
The reason rests in the fact that a large part of the 
early Government contracts were placed in the East, 
and as the question of delivery forced itself to the front, 
the contracts began to come to western firms. 

The car shortage has shown a marked decrease in the 
past few weeks, and goods are moving more freely than 
formerly. The number of unfilled orders for cars on 
the railroads of the United States was on Aug. 1 
reduced to 33,776 cars, according to the statement of 
R. H. Aishton, president of the Chicago & Northwestern 
Railway. This is a reduction to about one-fourth the 
number of such orders on May 1. 

Among the manufacturers and other heavy buyers of 
steel there is a marked tendency to hold off from placing 
future orders until the policy of the Government in 
regard to prices shall have been definitely announced. 
Many rumors are afloat as to probable prices, but the 
impression is rapidly growing that any price that may 
be set will be a fair one, which will still allow a very 
good margin of profit to the steel producers. Heavy 
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lots, if wanted, would be difficult on account of the 
restrictions on available stocks. 

Spirits of turpentine, is quoted at 
per gal. 

Rosin, common to good strained, in yard, on the basis of 
280 Ib. per bbl., is $5.95, and D grade, $6 per bbl. 

HANGERS, STAY-ROLLERS AND FIRE Door FIXTURES.— 
The Richards-Wileox Mfg. Company, Aurora, IIL, 
quotes hangers as follows: 


Nos. 147 and 247, 33% per cent; Nos. 37, 38, 41 and 43, 


in yard, 42 to 42l6c. 


37% per cent; No. 44, size 1, $12, and size 2, $16; Anti- 
friction No. 42, 33% per cent; No. 44, size 2%, $26, and size 
3, $37; No. 135, No. 1, 40 per cent; No. 201, 20 per cent; 


No. 20, 25 per cent, Nos. 120, 121 and 150, 10 per cent and 
No. 24, 25 per cent discount. 

Barn door stay rollers, Nos. 53, 54, 55, 57, 58, 59 and 60 
are each 15 per cent discount. Present quotations on fire- 
door fixtures are, Nos. 102, Monarch A and No. 201 Mutual, 
20 per cent, and Fusible Links No. 96, 40 per cent discount. 

AUGERS AND Bits.—The Connecticut Valley Mfg. 
Company, Centerbrook, Conn., quotes Connecticut Val- 
ley blue twist auger bits at 50 per cent discount and 
Connecticut Valley Mfg. Company’s Clark pattern ex- 
pansive bits at 50 and 5 per cent discount. 





sales of steel goods, such as shovels, hoes, forks, rakes, 
etc., by the jobbing trade, seem to indicate that no re- 
ductions are expected in these lines on goods for the 
next spring trade. Announcements of higher prices in 
many other lines tend to strengthen the idea that 
prices to the consumer will not be materially lowered for 
some time to come. 


PapLocks.—The Eagle Lock Company, New York 
City, has announced the withdrawal of all prices on 
padlocks. New prices will be announced shortly. 


RICHARDS-WILCOX MANUFACTURING COMPANY.—The 
Richards-Wilcox Manufacturing Company, Aurora, IIl., 
has announced an advance in prices, which became ef- 
fective Aug. 10. New price lists will be sent on appli- 
cation. 


Horse CLIPPERS AND SHEARING MACHINES.—The Chi- 
cago Flexible Shaft Company, Chicago, Ill., has given 
notice to the trade of the following new prices: No. 2 
Chicago horse clippers, $12.75; Stewart’s ball-bearing 
horse clipper, enclosed gear, $8.75; Stewart’s No. 8, 
enclosed gear shearing machine, $11; Stewart’s No. 9, 
ball-bearing enclosed gear shearing machine, $12.75. 
Above prices subject to 25 per cent discount. 


STovePIPE, ELBOws AND DAMPERS.—The demand for 
stovepipe, elbows and dampers is light at this season, 
but sales will increase as the fall moving season ap- 


proaches. We quote from jobbers’ stocks, f.o.b. Chicago 
as follows: 

Peerless X, blued stove pipe, nested, 6-in., $15.50 per hun- 
dred; 6-in. blued corrugated elbows, $1.50 per doz.; ad- 


justable, $1.50 per doz.; 6-in. dampers, regular, 90c. per doz. 


GALVANIZED Stock PariLts.—There is a good demand 
for galvanized stock pails, many being used by the farm- 
ing trade, road construction crews, etc. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 


Standard galvanized stock pails, 14-qt., $5.95 per doz. ; 
16-qt., $6.50 per doz.; 18-qt., $7.70 per doz.; 20-qt., $8.75 
per doz. 


GRAIN BASKETS.—Retail sales of grain baskets are 
fairly heavy at this time, and will continue to be good 
until after the harvest. It is expected that many 
baskets will be used in handling the immense garden 
crops, and in the grain fields. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
Wood stave grain baskets, with galvanized iron hoops, best 
1-bu. size, $4.50 per doz. : 


grade, %-bu. size, $3.90 per doz. ; 
1%-bu. size, $6.20 per doz. Galvanized grain baskets, best 
grade, 14-bu., $6.95 per doz.; 1-bu., $9.75 per doz.; 1%4-bu., 


$13.25. 
STANDARD Dry MEASURES.—We quote from jobbers’ 
stocks, f.o.b. Chicago, as follows: 


nests containing one each 


Galvanized dry measures, in 
4-peck, 1l-peck and 44-bu., 


of following sizes: 1-qt., 4-peck, 
$26.30 per doz., nests. 


Kraut CutTtTers.—There is a good demand for kraut 
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cutters, which will in all probability grow heavier as 
the season advances. 

We quote on a standard type, from jobbers’ stocks, f.o.b. 
Chicago, as follows: 2-knife, 8 x 24, $11.20 per doz.; 3-knife, 
8 x 24, $13 per doz.; 9 x 30, $19.75 per doz.; 12 x 36, $38.40 
per doz. 

ComMMON Woop Faucets.—Jobbers report very fair 
sales of wood faucets, particularly in the fruit districts, 
where many are used in vinegar barrels, etc. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Common wood faucets, No. 2, 75c. per doz.; No. 3, 90c. per 
doz.; No. 4, $1 per doz.; No. 5, $1.25 per doz.: No. 6, $2 
per doz, 

WRAPPING TWINE.—We quote on wrapping twine, 
f.o.b. Chicago, as follows: 

2%4-lb. cones, 4-ply, medium grade, $1.05 each; balls, 4-ply, 
in 5-lb, sacks, $2.30 each; heavy jute twine, %-Ilb. balls, 
$1.45 per doz. 

Brick AND MortaR Hops.—Conditions in regard to 
brick and mortar hods are unchanged. Sales are below 
those of last year. We quote as follows: 

From jobbers’ stocks, f.0.b. Chicago, No. 1 
$9 per doz.; No. 2 brick hods, $6.50 per doz. 

PITCHER Spout Pumps.—The demand for pitcher 
pumps is slightly above normal in this territory, the 
majority of sales coming from the agricultural sections. 
Jobbers report fair stocks. Prices are same as at last 
report. 


mortar hods, 


_ We quote from jobbers’ stocks, f.0.b. Chicago, as follows: 
ae, 1 pitcher spout pumps, $1.55; No. 2 pitcher spout pumps, 
65. 
PUTTY AND GLAZIERS’ Points.—Sales of putty are 
somewhat below those of last year, although the demand 
from the country districts is well around normal. 


We quote, from jobbers’ stocks, f.o.b. Chicago, as follows: 
Putty, in 100-lb. kits, $3.35; Glaziers’ points, No. 1 (large), 
No. 2 (medium), and No. 3 (small), 1 doz. in a package, 60c. 
per doz. packages 

APPLE PARERS.—The demand for apple parers is grow- 
ing, due to the extent of the fruit crop, and to the fruit 
drying and canning movement. Jobbers report some 
difficulty in keeping up stocks. We quote to retailers, 
f.o.b. Chicago, from jobbers’ stocks, as follows: 


Reading, No. 78, $9.60 per doz.; Goodell’s White Mountain, 
$6 per doz.: Goodell’s "Turntable, $8 per doz 

Tacks.—There is no change in the tack situation. 
Sales are lighter than for the same period of last year, 
but are well around normal. We quote from jobbers’ 
stocks, f.o.b. Chicago, as follows: 

Upholsterers’ tacks, 6 0z., 25-lb. boxes, 13%4c. per Ib.; bill 
posters’ tacks, 6 0z., 25-lb. boxes, 12%c. per Ib. 

SasH Corp.—Sash cord sales are comparatively light 
in the Chicago territory, due to the fact that building 
operations of a speculative nature are practically at a 
standstill. Country sales are about normal. We quote 
from jobbers’ stocks, f.o.b. Chicago, common sash cord, 
No. 8, $10.25 per doz. 


SoLpEeR.—Solder prices are same as at last report, 
and conditions governing the sales are unchanged. The 
demand is only fair. We quote from jobbers’ stocks 
f.o.b. Chicago, as follows: 

Warranted half and half solder, 40c. per lb.; No. 1 plumb- 
ers’ solder, 38%c. per Ib 

SAND Paper.—Sales of sand paper are fairly heavy, 
the greatest demand coming from factory sources. Sales 
to the small carpenters and contractors are compara- 
tively light. Prices are unchanged. We quote from 
jobbers’ stock, f.o.b. Chicago, as follows: 

No. 1 sand paper, best grade, $6 per ream; cheaper grade, 
$5.40 per ream. 

WHEELBARROWS.—The expected advance in wheel- 
barrows has failed to make its appearance, although 
jobbers still expect prices to go higher. The demand is 
fairly heavy, the sales going mainly to road contractors 
and to railroad construction outfits. The farm demand 
is also said to be good. 

To retailers, f.o.b. Chicago: 
barrows, $24 per doz.; No. 4, 
angle steel leg garden barrows, 

BUILDING PAPER.—The building paper market is very 
quiet at this time, and sales are below those of last 
year. Jobbers report fair stocks, with the heaviest de- 
mand coming from the country towns. 


No. 2 common bolted wood 
tubular barrows, $63 per doz. ; 
$48 per doz. 


Hardware Age 


We quote from jobbers’ stocks, f.o.b. Chicago, red rosin 
sheathing paper, in ton lots, $62 per ton; in half ton lots, 50c 
per ton higher. 

WALL Paper CLEANER.—The renting season is begin- 
ning to open up, and sales of wall paper cleaner are 
growing. The heaviest demand will be in September 
and October. 

We quote from local jobbers’ stocks, f.0.b. Chicago, Climax 
wall paper cleaner, $11.25 per gross. 

Wire Coat AND Hat Hooks.—Although there is much 
less building going on in this territory than during 
1916, there is still a fairly heavy demand for coat and 
hat hooks. Manufacturers are reported to have ad- 
vanced prices somewhat during the past two weeks, 
but jobbing prices are unchanged. Jobbers report com- 
paratively light stocks. 

We quote from local jobbers’ stocks, f.o.b. Chicago, common 
wire coat and hat hooks, 80c. per gross. 

TIN PLATE.—The tin plate condition is unchanged. 
Jobbers report light stocks, and complain of very slow 
shipments from the mills. The demand from retail 
sources is comparatively light, but the manufacturing 
demand is enormous. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
20 x 28 IC tin plate, cheaper grade, 180-lb. boxes, $23.90; 
better grade, 214-lb. boxes, $29; 20 x 28 IX tin plate, cheaper 
rade, 270-lb. boxes, $25.80; better grade, 270-lb. boxes, 

GARDEN TooLs.—Jobbers’ salesmen report heavy sales 
of garden tools for next season. Retail stocks are re- 
ported to be very light at this time, and there is little 
indication that any quantity of garden tools will be 
carried over. Prices are same as at last report. 

Manure forks, best grade long handled, four tines, with 
plain ferule, $9 per doz.; with strap ferule, $10 per doz. ; five- 
tine forks, plain ferule, $11.60 per doz; strap ferule, $12.50 


per doz.; long handled, six-tine forks, with plain ferrule, 


$13.40 per doz.; strap ferule, $14.35 per doz.; No. 2 Green- 


leaf spading shovels, $9.75 per doz.; Midlothian seconds, $% 
per doz.; best grade, four-tine spading forks, $9.90 per doz. ; 
cheaper grade, $7.25 per doz.; malleable rakes, 14-in., $3.40 
per doz.; steel bow rakes, 14-in., $6.05 per doz.; wire lawn 
rakes, 24 teeth, $5.50 per doz.; wood lawn rakes, 20 teeth, 
$3.75 per doz.; standard garden hoes, best grade, $8.25 
per doz.; cheap hoes and riveted handles, $3.10 per doz. ; 
ladies’ hoes, $4.80 per doz. 

SteeEL SHEETS.—The condition in regard to steel 
sheets is unchanged. Some of the larger makers are 
reported to have withdrawn all prices, and to have 
notified their representatives to take no orders without 
first submitting the inquiries to the mills. Jobbers’ 
quotations are same as at last report. 

We quote from’ jobbers’ stocks, f.o.b. Chicago, 28-gage 
galvanized sheets, $11 to $11.50 per 100 Ib.; 28-gage black 
sheets, $9 to $10 per 100 lb.; No. 10 blue annealed, $9.50 
to $10 per 100 Ib. 

PLaTES.—Although the demand for plates has been 
very heavy for some time, the manufacturers expect a 
still heavier demand when the Government begins call- 
ing for the material to meet its shipbuilding program. 
An embargo on plates has been put into effect, and it is 
felt that this will work to the advantage of domestic 
users by making plates more easy to obtain. Jobbers’ 
prices are unchanged. 

f.o.b. Chicago, plates at $10 per 


We quote to retailers, 


100 Ib. 

FiLtes.—Sales of files continue heavy, the bulk going 
to mechanics and to factories. Sales to carpenters and 
small contractors are much lighter than for the same 
period of last year, due to the slump in building. Job- 
bers’ prices to dealers, f.o.b. Chicago, are as follows: 

Nicholson files, 50-10-2% ; New American, 60-7'% ; 
50-10-5; Black Diamond, 50-10. 

Nuts AND Bo.ts.—The mills report that new busi- 
ness on nuts and bolts is very quiet at this time. The 
principal buyers are said to be the automoible manufac- 
turers and the makers of agricultural products. Sales 
from retail stores are about normal. 

We quote to retailers, f.o.b. Chicago, from jobbers’ stocks, 
as follows: Machine bolts, up to % x 4 in., 40-10 per cent dis- 
count ; larger sizes, 30 per cent discount; carriage bolts, up to 
% x 6 in., 40 per cent discount; larger sizes, 25 per cent dis- 
count; hot pressed nuts, square, $2.60, and hexagon, $2.60 off 
per 100 lb. Lag screws, 45 per cent discount. 

Bars.—Agricultural implement makers are in the 
market for bars, but it is reported that they are re- 
fraining from buying until they can be reasonably 
assured that prices will remain stable over a specified 
period of time. Bars are not included in the export 


Disston, 
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restrictions, and several hundred tons were recently 
exported by a local firm. Jobbers have made no change 
in their quotations. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Soft steel bars, $4.50 per 100 lb.; bar iron, from $4.50 to 
$5 per 100 1 

Wire.—The wire situation has clarified to some ex- 
tent, and practically all the jobbers are quoting on the 
same basis. The consumer demand for annealed and 
galvanized wire is reported to be less than during last 
season, and retail dealers are not carrying heavy stocks. 


We quote from jobbers’ stocks, f.o.b. Chicago: 
annealed wire, 6 to gage, $3. 96 per 100 Ib.; 
$4.60 per 100 Ib. 

Ropre.—Jobbers report light sales of rope at this time, 
due mainly to the seasonal dullness. Retail sales to the 
farming trade are about normal. There is a heavy 
demand for some sizes of rope coming from firms en- 
gaged in making tents for the Government. Prices are 
unchanged. 

We quote to retailers, f.o.b. Chicago, as follows: No. 1 
Manila rope, 31%c. per lb. base; No. 2 Manila rope, 30'%c. 
per Ib. base; No. 3 Manila rope, 26%4c. ober lb. base. Sisal 


Poy subject’ to stock on hand, No. 1, 22%c. per lb.; No. 2, 
20%c. per Ib. 


Smooth 
galvanized, 


ScrEws.—Screw conditions are same as at last report 
and jobbers’ prices are unchanged. The demand 
through the retail channels is about normal, but there 
is a heavy demand from manufacturing sources. Job- 
bers and retailers in this section have very fair stocks. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Flat head, bright screws, 70-10-10; round head blued, 65-10- 
10; flat head brass, 4244-10-5: round head brass, 40-10-5. 

BINDER TWINE.—Retail sales of binder twine are 
keeping up very well, and much more twine will be 
sold in this territory than was disposed of last season. 
Jobbers are about sold out, and the orders coming to 
them at this time are mainly of the fill-in type. 

To dealers, f.o.b. Chicago, sisal twine, 19\4c. per Ib. ; 
ard sisal, 19%4c. per lb.; 550 ft. Manila twine, 19%c 
600 ft. Manila ne, 20%e. per Ib.; 
twine, 21c. per lb.; 650 ft. pure Manila twine, 21%c. per Ib. 


These prices are subject to a discount of ige, per lb. in 
10,000-lb. lots, and 4c. per Ib. on carload lots. 


stand- 
per Ib. ; 
650 ft. special Manila 


WRAPPING PAPER.—Prices on wrapping paper are 
same as at last report, and there is little change in con- 
ditions governing the sales. Jobbing stocks are in fair 
condition. 

We quote krafts, 
wrapping paper, 

BARB WIRE.—The demand for barb wire is heavier 
than the retail merchant had expected in view of the 
prevailing prices, and retail stocks are for the most 
part very light. Jobbing stocks are in a similar con- 
dition. The leading makers are reported to be limiting 
deliveries on specifications to the actual needs of the 
customers, and are taking on practically no new busi- 
ness. Jobbers are making their prices on the basis of 
the quotations of the American Steel & Wire Company, 
but are still limiting the amounts sold to any one cus- 
tomer. 


express 


wrapping paper, 12c. per Ib.; 
9144c. per Ib. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Painted barb wire, in less than carload lots, $4.10 per 100 
Ib.; galvanized, $4.80 per 100 Ib. 

WHITE LeAp.—The white lead situation shows little 
change, although the past few weeks has shown some 
improvement in sales. Jobbing stocks are in very good 
shape, and prices are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, 
white lead, in 100-lb. lots, $13.25 per 100 Ib. 

EAVES TROUGH AND GUTTER PiPe.—Sales of eaves 
trough and gutter pipe are reported to be about normal, 
although below those of last year. Jobbers have light 
stocks and are having difficulty in getting shipments 
from the mills. Prices are unchanged. 


Carter's 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
26-gage eaves trough, 5-in., $9.50 per 100 ft.; 29-gage, $7.60 
per 100 ft.; 3-in. conductor pipe, 26-gage, $11 per 100 ft.; 
29-gage, $8.25 per 100 ft. 

SasH WEIGHTS.—Sales of sash weights are much below 
those of last season, yet jobbers are having considerable 
difficulty in keeping up their stocks. Orders for large 
quantities are accepted only on specifications. 


We quote from jobbers’ stocks, f.0.b. Chicago, in ton lots, 
sash weights, $40 per ton; in smaller lots, $41 per ton. 
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GARDEN Hose.—Retail sales of garden hose are keep- 
ing up fairly well, but the jobbing sales are beginning 
to fall off. The backwardness of the season and the 
turning of many grass plots into gardens, kept the sales 
of hose down in the spring and early summer so that 
the total sales for the season will probably fall below 
those of last year. 

We quote from jobbers’ stocks, f.o.b. Chicago, 
hose, not guaranteed, at 6%c. per ft.; 5-ply %-in., 
hose at 84c. per ft.; 7-ply, %-in. guaranteed hose, 
per ft.; %-in. cotton covered hose at 7\c. per ft. 

WirE Naits.—The demand for wire nails from a re- 
tail standpoint is comparatively light just at this time. 
Speculative building is practically at a standstill, and 
building operations of all kinds are lighter than at this 
time last year. However, there is a heavy demand for 
steel to be used in other manufactured products, and 
the principal nail makers are forced to limit their de- 
liveries on specifications to the actual needs of the cus- 
tomers. Practically no new business is being taken on 
by the mills. Jobbers are limiting their deliveries to 
10 kegs or less to a customer. Practically all the job- 
bers are basing their prices on the quotations made to 
them by the American Steel & Wire Company, and there 
is little price variation. 


%-in., 3-ply 
guaranteed 


11\¢c. 


Chicago, as follows 
cement coated nails, 
and iron cut nails, 


We quote from jobbers’ stocks, f.0.b 
Common wire nails, $3.95 per keg base ; 
$4.25 per keg base; steel cut nails, $4.75, 
$5 per keg base. 

PouLtry NETTING.—Sales of poultry netting are not 
exceptionally heavy, and the indications are that they 
will remain comparatively light during the fall. The 
high price of feed is said to be causing farmers to re- 
duce the size of their poultry flocks, and this will have 
a tendency to cut retail sales of netting. Prices are 
unchanged. 

We quote to retailers f.o.b. Chicago, poultry netting gal- 
vanized before weaving, 70-20-10 per cent discount; gal- 
vanized after weaving, 70-10-2% per cent discount 

Wire CLoTtH.—Retail sales of wire cloth continue 
heavy, and there is said to be a marked shortage of the 
more common widths. The mills are reported to be prac- 
tically off the market, and most jobbing stocks are very 
light. The slump in building operations has to some 
extent lessened the demand, and the backwardness of 
the season cut the sales of the early summer. These 
things have had a tendency to make the shortage less 
acute. Prices are same as at last report. 

Galvanized 
mesh eo ee $2.45 per 100 sq. ft 
mesh weed 2.80 per 100 sq. ft 
mesh 3.35 per 100 sq. ft 
mesh 3.75 4.25 per 100 sq. ft 

GLass.—The deninad te window glass has been light 
this season, and is not expected to be heavy this fall. 
However, the cost of production has increased, and 
somewhat higher prices may prevail when the furnaces 
resume operations. Glass stocks in retail stores and 
jobbing houses are comparatively light. Prices are 
same as for last week. 

Single strength 


all sizes over 
86 per 


We quote from jobbers’ stocks as follows: 
A, first 3 brackets to 40-in., 86 per cent off; 
40 in., 85 per cent off; all sizes of double strength AA, 
cent off. 

PaINT.—Paint sales are naturally lighter than dur- 
ing the same period of last year, due to the small 
amount of building going on. However, the demand is 
reported to be growing, and the fall sales are expected 
to be good. Prices are unchanged. We quote from 
jobbers’ stocks, f.o.b. Chicago, as follows: 
$2.25 per 


paint, $2.80 per gal second grade, 


$1.50 per gal 


No. 1 house 
gal.; third grade, 

LINSEED O1L.—Linseed oil prices continue to advance, 
and manufacturers claim a scarcity of seed. The re- 
ports on the new flax crop are also said to indicate 
only a fair supply of seed for next season’s output of 
oil. 
to retailers, f.o.b. Chicago, strictly pure, old 


in carload lots, raw, $1.23 per gal.; boiled, 
lots, raw, $1.28 per gal.; 


We quote 
process linseed oil, 
$1.24 per gal.; in single barrel 
boiled, $1.29 per gal. 


O1s.—Wholesale prices for single barrel lots of oil, 
f.o.b. Chicago, are as follows: 
Sigc. per gal.; head- 


per gal.; naptha, 
denatured alcohol, 


Perfection kerosene in iron barrels, 
light, 175 test, lle. per gal.; gasoline, 20c. 
19%c. per gal.; turpentine, 47c. per gal. ; 
$1 per gal.; wood alcohol, $1.25 per gal. 
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PITTSBURGH 


Office of HARDWARE AGE, 
" Pittsburgh, Aug. 21, 1917. 


VERY heavy Government orders for steel in various 

forms have been placed in the past week, and others 
are to follow shortly. Among Government orders placed 
are 20,000 tons of wire rods, and 10,000 tons of plain 
annealed wire for Italy, on which material no prices 
were fixed, but will be just as soon as the Federal 
Trade Commission finishes its investigation of steel 
costs. These inquiries for rods and wire came out some 
weeks ago, and at that time $85 per ton, Pittsburgh, 
was quoted on the rods, and 4.50c. on the wire, but 
the orders were not placed. It is likely now that Italy 
will get these rods and wire at prices somewhat under 
the above. The United States Government has also 
placed about 9000 cars for shipment to France divided 
among four or five,steel car builders, and 8000 more are 
to be placed. The Government is also in the market 
for very heavy quantities of steel sheets, steel bars, 
pipe and other equipment. 

The general steel market is still in a waiting atti- 
tude until it is known definitely what action the U. S. 
Government is going to take in regard to prices. The 
Allies are badly in need of steel, and are pressing our 
Government to finish as soon as possible its investiga- 
tions of steel costs, and a report from the Federal 
Trade Commission is looked for before Sept. 1. About 
the last figures on costs to be secured are those on ore, 
and last week requests were made to the ore producers 
that they furnish their costs of mining ore to the Gov- 
ernment just as soon as they possibly can. 

In the meantime, market prices on pig iron and all 
forms of finished steel are holding steady in the absence 
of business, but prices on semi-finished steel in the 
forms of billets, sheets, bars and slabs are showing 
weakness. A month or more ago sheet bars sold at as 
high as $105 per gross ton, at maker’s mill, but lately 
sheet bars have been offered as low as $85 per ton, at 
maker’s mill, and sales have been made at that figure. 
It is estimated that since Jan. 1 the increase in open 
hearth steel capacity in this country has amounted to 
very close to 2,500,000 tons annually, and this is com- 
mencing to tell in the general situation. The supply of 
steel is easier than it has been for some months, and 
the natural result has been that prices have softened. 
The fact that an embargo on shipments of steel plates 
for export was placed some time ago does not seem to 
have eased the situation in plates to any great extent, 
and prices are still holding very firm. The Government 
will be a very heavy buyer of steel plates for several 
years to come, to take care of the shipbuilding program 
now under way, and at this time it is estimated the 
Government is using probably 40 per cent of the entire 
output of plates in this country. It is not believed 
there will be any serious decline on iron and steel 
products until the Government comes out with its an- 
nouncements of what it is going to pay for steel, and 
when this is done the steel business will start up again, 
but it is believed that prices will be somewhat lower 

than those represented in what is regarded as a purely 
nominal market at present. 

General conditions in the hardware trade show no 
material change, except that the demand for seasonal 
goods is showing an increase. The season for harvest- 
ing is close at hand, and sales of binder twine and 
parts for farming implements are showing an increase, 
and the canning season is also close at hand, a heavier 
demand coming out for tin cans, glass jars, kettles and 
other articles used in the canning season. There has 
been a heavy falling off in demand for materials for 
building purposes, due to the great decrease in building 
operations all over the country. There is a feeling 
existing that probably prices on practically all lines of 
goods carried by the hardware trade are likely as high 
as‘ they will go, and jobbers and retailers are now 
pursuing a conservative course in regard to stocks, 
which they are keeping down to a safe basis. Collec- 
tions are reported good, and while the amount of money 
required to do business is much larger than it has ever 


been, there is plenty of it, the banks reporting thai 
they are unable to loan their money as fast as they 
would like to do so. The outlook for fall business js 
regarded as satisfactory, and the demand for farming 
supplies this fall, notably wire and wire fencing, is 
expected to be heavy. 


WirE NAILs.—The Government is still placing new 
orders for wire nails, and others are expected to come 
out in the near future. Large quantities of wire nails 
will be needed all over the country for Government pur- 
poses, such as cantonments, barracks, and other struc- 
tures. The Government has paid $3.20 base, per keg, 
for all the wire nails it has bought thus far, this being 
the price in effect by the American Steel & Wire Com- 
pany for some months, while the price of the inde- 
pendent mills has been $4 base, per keg. However, the 
independent wire mills have gladly furnished wire nails 
to the Government promptly at the $3.20 price, and 
will continue to do so. The new domestic demand for 
wire nails at present is quiet, and specifications are 
dull. It is stated that the American Steel & Wire Com- 
pany is getting much the larger part of the new busi- 
ness being placed in wire nails, and is taking care 
its trade fairly promptly. So far the independent mills 
have shown no inclination to make any reduction in 
prices on wire and wire nails to meet those of the 
American Steel & Wire Company, which are $3.20 for 
wire nails and $3.25 for bright basic wire. The inde- 
pendent mills continue to quote as follows: 


Wire nails, $4 base per keg; galvanized, 1 in. and longer, 
including large-head barb roofing nails, taking an advance 
over this price of $2, and shortér than 1 in., $2.50. Bright 
basic wire is $4.05 per 100 lb.; annealed fence wire, Nos. 6 
to 9, $3.95; galvanized wire, $4.65; galvanized barb wire, 
and fence staples, $4.85; painted barb wire, $4.15; polished 
fence staples, $4.15; cement-coated nails, $3.90 base, these 
prices being subject to the usual advances for the smaller 
trade, all f.o.b. Pittsburgh, freight added to point of delivery, 
terms 60 days net, less 2 per cent off for cash in 10 days. 
Discounts on woven-wire fencing are 43 per cent off list for 
carload lots, 42 per cent off for 1000-rod lots, and 41 per 
cent off for small lots, f.o.b. Pittsburgh. 


Nuts AND Bo.ts.—Makers report that the new de- 
mand is not as active as it was some time ago, but 
they still have enough orders on their books to take their 
output for some months ahead. The fact that export 
shipments have been embargoed allows the entire 
output of the nut and bolt makers to be shipped to 
domestic customers who are now getting better deliv- 
eries than for some time. Jobbers are not inclined to 
increase their stocks, believing that prices, which re- 
main very firm, have about reached the top. 


Discounts in effect for large buyers are as follows, de- 
livered in lots of 300 lb. or more, when the actual freight rate 
does not exceed 20c. per 100 Ib., terms 30 days net, or 1 per 
cent for cash in 10 days. 

Carriage bolts, small, rolled thread, 40 per cent, small cut 
thread, 35 and 2% per cent; large, 25 per cent. 

Machine bolts, h. p. nuts, small, rolled thread, 40 and 10 
per cent; small, cut thread, 40 per cent; large, 30 per cent. 

Machine bolts, c. p. ¢. and t. nuts, small, 30 per cent; 
large, 20 per cent. Bolt ends, h. p. nuts, 30 per cent; with 
c. p. nuts, 20 per cent. Lag screws (cone or gimlet point), 
45 per cent. 

Nuts, h. p. sq. blank, $2.10 off list, and tapped, $1.90 off; 
hex. blank, $1.90 off, and tapped, $1.70 off; nuts, c. p. c, 
and t. sq. blank, $1.70 off, and tapped, $1.50 off; hex. blank, 
$1.60 off, and tapped, $1.40 off. Semi-finished hex. nuts, 50 
and 10 per cent. Finished and case-hardened nuts, 50 and 
10 per cent. 

Rivets, 7/16 in. diameter and smaller, 40 per cent. 


WINbow GLAss.—The local market on window glass 
is quiet, but prices are reported firm, and fairly well 
maintained. It is stated that labor is scarce, and there 
is trouble in getting raw materials, so that there is not 
much danger of a serious decline in prices on account 
of the rather quiet demand. Discounts on window glass 
to the large trade remain as follows: 

Single thick, first three brackets. A quality, 84 and 3 per 
cent; single thick, first three brackets, H quality, 86 and 5 
per cent; single thick, larger than the first three brackets, 
A and B quality, 83 and 3 per cent, double thick, all sizes, 
A quality, 84 and 3 per cent, and double thick, all sizes, B 
quality, 86 and 3 per cent discount. 

Cut Natits.—The new demand is not as active as 
some time ago, but is still large enough to take the 
output of the mills, and prices are firm. It is stated 
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that in certain sections jobbers who have stocks of cut 
nails, bought some time ago, when prices were lower 
than they are now, are offering cut nails to the trade 
at somewhat lower prices than the mills are quoting. 
It is believed that prices of cut nails have about reached 
the top, and jobbers are not inclined to carry any larger 
stocks than are absolutely needed to meet the demands 
of their customers. Mills still quote $4.65 base for 
cut nails, f.o.b. Pittsburgh, while retail dealers charge 
$4.75 and $5 per keg for small lots from store. 

Sueets.—Very heavy orders for all grades of sheets 
are being placed right along by the Government, and 
others will come out in a short time. There is a heavy 
consumption of sheets being used by the Government 
for the sides, ends and roofs of cantonments and other 
buildings, and so far the sheet mills have furnished 
promptly all the sheets called for by the Government, 
and at prices from $30 to $40 per ton less than are 
charged to the domestic trade. The prices made to 
the Government are 6.25c. for blue annealed sheets; 
6.50c. for Bessemer black, and 8.50c. for galvanized, 
all of No. 28 gage. Prices being charged to the domestic 
trade in carloads and larger lots for such deliveries as 
the mills can make are about as follows: 


Nos. 9 and 10 blue annealed sheets are ruling at 8.25c. to 
8.50c., No. 28 Bessemer black 8.50c. to 9c. and No. 28 gal- 
vanized 10c. to 10.50c. in carloads and larger lots to the large 
buyers. For small lots from store the usual advances over 
these prices are charged. 


HiNnGEs.—The recent advance of 10 per cent in prices 
on hinges and brackets is reported as being firmly held, 
and it is intimated another advance may be made in 
the near future. The McKinney Mfg. Company is still 
quoting on large lots as follows: 


King charm hinged hangers, 40 per cent and Pittsburgh 
trolley hangers, 30 per cent discount. Wrought steel brack- 
ets are 37% and 10 per cent discount. Hinged hanger track 
is 40 per cent, 1 x 3/16 in. track, 35 per cent and trolley 
track, 20 per cent discount. Small surface embossed hinges 
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range from $1.50 to $2 per doz. pairs. Japanned screen door 
sets are $25 to $32 per gross sets, and the plated finish $29 
to $36 per gross sets. Japanned cellar window sets are $18 
and the galvanized finish $22 per gross set. 

TIN PuaTe.—The current demand for tin plate is 
quiet, jobbers being covered for some time ahead, while 
consumers contracted for their tin plate some months 
ago for delivery in last half of this year. It is said 
that on bulk of the shipments now being made to regular 
customers on old contracts mills are getting $7.50 per 
base box for tin plate rolled from Bessemer stock and 
$7.75 for open hearth. However, new sales of tin plate 
have been made over the last few months at as high 
as $14 and $15 per base box for prompt shipment. The 
export demand is still very heavy, and $18 and higher 
has been offered at tin plate for export to Japan, 
India and other foreign countries. On current orders 
for shipment from stock, from $12 to $14 per base box 
for primes is being secured. 

The new prices on terne plate, in effect by nearly all the 
mills, are as follows: 8-lb. coating, 200 lb., $16 per package: 


8-lb. coating, I. C., $16.30; 12-lb. coating, L. C., $17.50; 15-Ib 
coating, I. C., $18.25; 20-lb. coating, I. C., $19; 25-lb. coating, 


I. C., $20; 30-Ib. coating, I. C., $21; 35-lb. coating, I. C., 
$22; 40-lb. coating, I. C., $23 per package, all f.o.b. Pitts- 
burgh, freight added to point of delivery. 


IRON AND STEEL BaArRs.—The new demand is only 
fairly heavy, consumers being covered for some time 
ahead, and prices are ruling firm. The implement 
makers, who are the largest single users of steel bars 
are specifying very freely against contracts. 


We quote steel bars, 4.75c. to 5c., and iron bars, 5c., 
f.o.b. at mill, these prices being for carload lots to large 
buyers only. Small lots of iron and steel bars from ware- 
houses bring 5 to 5.50c., and in some cases up to 6c for small 


lots. 


RIVETS AND WASHERS.—The new demand for these 
products is fairly heavy and prices are ruling firm. 
Recently an advance in prices was made on malleable 
washers, and the market is ruling very firm. 


CINCINNATI 


Office of HARDWARE AGRE, 
Cincinnati, Aug. 20, 1917. 


BUSINESS in general is quiet. About the only ac- 
tivity reported is from the mill supply houses which 
are still receiving orders from factories at about the 
usual rate. Household goods of all kinds are slow and 
cash purchases now made are small. This is due in 
part to the absence of the large number of families on 
their summer vacations and also to the hot weather that 
has prevailed generally during the past 30 days with 
only occasional short cool spells. Another exception to 
normal business aside from the mill supply line is re- 
ported from dealers who handle automobile accessories. 
This business is growing by leaps and bounds and many 
merchants whose stores are located on prominent high- 
ways are adding this particular line, and all of them 
who have tried it out find it a very profitable one. 


WIRE AND WIRE Goops.—The jobbers report business 
as being very dull and practically all orders are now 
for less than carload lots. Purchases of nails by Gov- 
ernment contractors have lately been heavy, but busi- 
ness from the trade is very light. Wire nails are un- 
changed around $3.90 per keg, base, and barb wire $5 
per 100 lb. Jobbers quote wire screen cloth at $2 per 
100 sq. ft. 


ScREWsS.—With the exception of machine screws there 
is very little doing and as a rule jobbers are not dis- 
posed to stock up heavily at present costs. We quote 
capscrews at 40 per cent from list; set screws, 45 per 
cent, and wood screws, 70 and 10 per cent. 


Hack Saws.—The demand from the machine shops is 
nearly normal and most of the business is being re- 
ceived from the small jobbing shops. The jobbers’ dis- 
count is 10 per cent off list. 


MACHINE Bo.ts.—An advance in wholesale quota- 
tions have been made and % x 4 in. and smaller are 
quoted at 40 and 5 per cent discount; larger and longer, 
25 and 5 per cent. Carriage bolts, % x 6 in. and 
smaller have advanced to 35 and 5 per cent discount 


which is now the recognized quotation; larger and 
longer sizes are quoted at 20 and 5 per cent off. 

WASHERS.—An advance in washers has also been 
made and to-day’s warehouse discount on wrought wash- 
ers is $3.50 off list. Cast washers are unchanged at 5c. 
a pound, but malleable washers have been advanced to 
9c. net. 


Stove Botts. Reports from different dealers show 
that business is slack and no change is expected in con- 
ditions until the fall season begins. The discount re- 
mains at 60 and 10 per cent from list. 

Rivets.—Rivets are still in fair demand, and the 
recent advance of 30 per cent off list is being main- 
tained. Deliveries from the mills are fairly good. 


Fites.—The wholesale discount is unchanged at 50 
and 10 per cent off list with a fair mumber of orders 
reported by the retailers from the machine shops. 

Twist DRILLS.—A very good demand is reported from 
manufacturer’s representatives as well as jobbers who 
carry these in stock. The discount is 30 per cent off 
list. 

HAnpD Taps.—The recent advance of 45 per cent from 
list is adhered to and all orders are taken on this basis. 
Machine tool taps up to No. 12 take a 65 per cent dis- 
count and No. 14 and larger 45 per cent. Business is 
only fairly good. 


RooFING.—Local manufacturers of composition roof- 
ing are very busy. The high price of sheet metal is 
one of the causes for this, but building operations have 
by no means been suspended on account of the high 
cost of all kinds of building material. The following 
are manufacturer’s prices quoted to the jobbers: 1-ply 
sanded surface roofing, 90c.; 2-ply, $1.15; 3-ply, $1.40. 
Rubber roofing, cheaper grade, 1-ply, $1; 2-ply, $1.25; 
3-ply, $1.50. Rubber roofing, better grade, 1-ply, $1.40; 
2-ply, $1.70; 3-ply, $1.90. Sheathing paper, $67 a ton. 
Tarred felt, $2.95 per 100 lb. 

The roofing carload business has been very good, and 
contrary to the usual condition existing at this time of 
the year, the less than carload business is only fair. 
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Office of HARDWARE AGE, 
Boston, Aug. 18, 1917. 

THE uncertainty regarding the continuance of the 

prevailing prices and the vacation season which 
is now at its height are both having a quieting effect 
upon business in hardware lines. Trade has shown no 
such decrease, however, as it has shown in normal 
years at this time. There is increasing evidence that 
New England is to see before many weeks such growth 
in virtually every industrial line that the hardware 
trade must necessarily reflect the prosperity that will 
follow. Plant expansion in this section has been having 
a marked lull and in many instances there has been a 
dropping off in the number of employees. 

This situation is rapidly changing as huge orders and 
inquiries are beginning to flow into New England, 
which is being asked to supply the machinery and tools 
for the many Government activities in other parts of 
the country, as well as shoes, clothing, accoutrements 
and other essential supplies for the gathering armies. 
Hardware and cutlery factories, stove foundries and 
similar plants are working night and day on orders 
intended for the various cantonments where the new 
armies will be trained and the necessity for getting 
equipment quickly for the divisions of the National 
Guard which are going directly to France has added 
to the stress under which many concerns are now oper- 
ating. This all means added business for the retail 
and jobbing hardware houses. 

Dealers are buying in small quantities and placing 
frequent orders—a condition almost sure to prevail until 
the extent of the Government supervision of prices of 
basic materials is known and until the spread now 
common between contract and spot orders is somewhat 
narrowed and a real rather than a nominal market 
once more prevails. The financial strain on small deal- 
ers made necessary to carry even a moderate stock 
at the present prices is causing an increase in the 
number of failures. The growing anxiety of manu- 
facturers and jobbers to build up their cash reserves 
to meet any change which may follow pending Gov- 
ernment action on taxes and prices is bringing about 
a pressure upon the smaller dealers, who have been 
doing much of their financing with notes, that is caus- 
ing many of the latter much worriment. The retailer 
who is carrying slow stocks and permitting his cus- 
tomers to lag in their payments is courting disaster. 
Whether prices are at the peak is a debatable question, 
and various opinions are freely expressed, many be- 
lieving that the weakness being shown in the prices 
of basic materials indicates a slow but sure break in 
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the prices of finished products. Some dealers are now 
strenuously trying to get their stocks and accounts into 
such shape that they cannot fail to recoup on a falling 
market the losses which they incurred because of their 
inability, through lack of adequate information or other- 
wise, to follow promptly all of the advances of the past 
two years. 

Price advances of the week have followed closely in 
number and percentage of advance those of the pre- 
ceding week. Two characteristics mark most of the 
advances being made on goods for next year’s delivery. 
The prices and discounts now being announced are 
temporary and extend over no fixed time, and it is al- 
most impossible to get a manufacturer to accept an 


order for anything approaching normal requirements. 

Snaths have been advanced 75c. a doz.; Arcade spring 
hinges, 25 per cent; rope ties, 10 to 20 per cent; covert 
harness snaps, 10 to 20 per cent; Yale & Towne latches, 5 
per cent; Bohannon locks, 10 to 20 per cent; poultry netting, 
10 per cent, only for immediate orders; opeland, coo 
dividers, 20 per cent; Goodell glass cutters, 20 per cent; Ladd 
egg beaters, about 10 per cent; wood rim and galvanized 
round sieves. 10 to 20 per cent. 


SHOVELS.—The advance of $1, net, on shovels an- 
nounced last week, has caused some uncertainty. There 
is no change in the old lists and discounts. The old 
net price should be first determined and then $1 added 
to it. 

LAWN Mowers.—New prices have been announced on 
lawn mowers, showing advances ranging from 10 to 25 
per cent. The new prices are not guaranteed for any 
fixed time, and it is difficult to place any sizable orders 
for deferred deliveries. 

BRACES AND Piiers.—The Peck, Stow & Wilcox Com- 
pany has announced an advance of 5 per cent on braces 
and 10 per cent on pliers. 

BITS AND SCREWDRIVERS.—The Mayhew line of bits, 
gimlets, screwdrivers, etc., has been advanced from 10 
to 25 per cent. 

WirE CLoTH.—An advance of 10c. per 100 square feet 
has been made on wire cloth and this only on immediate 
orders. There is great uncertainty as to the future 
price on these goods, and there is a feeling that another 
advance may follow. If another advance comes it will 
be due to conditions under which the goods now are 
made, and not to any increased demand, as sales have 
been reported unusually slow in nearly every section 
of the country. 

STEEL AND Iron.—There has been no change in the 
prices of bar stocks of steel and iron and prices quoted 
for several weeks past still prevail. Bolts and nuts are 
ajso selling at unchanged prices. 


TWIN CITIES 


Minneapolis and St. Paul, 
Aug. 18, 1917. 

GALES in general continue to show the strengthening 

influence which was in evidence last week. While 
not all that might be desired, the total average is well 
over last year’s record. Building hardware still con- 
tinues slow, and doubtless will for a few weeks. Fall 
building has not yet started, and probably will not to 
any great extent under present national conditions. 
Price fixing on various commodities and the as yet un- 
settled condition of the draft, make for the slowing up 
of some lines of business, rather than the speeding up. 
Government orders are taking more and more of the 
country’s basic products. Labor conditions, strikes and 
dissensions among workers all tend to lessen the total 
output of the country. New conditions have arisen and 
are arising constantly which have no precedent upon 
which to base judgment. And through it all we find 
politics being played constantly at a time when every 
hour carries its own responsibility for the lives of our 
good American citizens. 
Doubtless, also, anti-draft meetings and others of 





like nature have a distinct bearing on trade volume. 
Certainly people devoting time to projects of that de- 
scription are using time which could be given to the 
furthering of business in general, as well as the plans 
of our Government. Numerous dissenting meetings 
have been held in Minnesota, but the current of public 
opinion and the real attitude of the State, as a whole, 
is very much against such sentiments. Loyalty meet- 
ings are being held frequently in protest against any 
seditious acts, and as a token of the hearty approval of 
the majority of the people of the Government’s course 
of action. A special pageant is being given to-day at 
the State Fair Grounds, and the entire proceeds goes 
as a fund for the various military contingents from this 
locality. Merchants recognizing the popularity of the 
move are almost unanimously closing their stores for « 
half holiday, giving everyone a chance to participate 
in the patriotic move. 

The move of the retailers to reduce the number of 
deliveries per day has so far met with very little ob- 
jection and with hearty co-operation by the majority of 
their customers. Many people carry small packages 
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willingly, and sales persons are readily forming the 
habit of asking their patrons to take with them pack- 
‘ ages which are small enough not to be burdensome. 
Objections have been mostly along the line that mer- 
chants were the gainers and no one else, without the 
thought that many business institutions are losing 
heavily in men at the present time. 

Railroad conditions have not improved as much as 
will be necessary to handle the crops and merchandise 
for the fall season. They will be taxed beyond their 
capacity as never before, although many things have 
been done to obtain full value from present equipment. 
This could be doubled and still have no more than could 
be used, but such a move clearly is impossible under 
present conditions. Shortage of material, labor and 
time to devote to such a move makes a decided bar to 
any efforts in that direction. Coal receipts are slow. 
No large steady stream of fuel is possible under present 
conditions, and a serious shortage is very apt to occur 
when consumption of fuel is the heaviest this fall and 
winter. No one seems to venture a prediction of what 
will actually happen, but all coal dealers are warning 
their patrons to order at once and be glad to get it 
when they can. 

Crop conditions are good. Early threshing reveals 
better returns than were anticipated in earlier estimates. 
Cool weather of a week or more ago has had the effect 
of retarding the corn crop, but there is little danger 
that a good total will not be reached. Estimates on 
crops usually are conservative, and actual returns nearly 
always total far above first figures. This year is no ex- 
ception, and even with Government regulation of some 
prices, the producer will have more for his efforts than 
ever before, both in volume and money value. Certain 
sections, however, where crop failure through drouth 
has occurred, have very bad conditions to meet. Farm- 
ers and merchants suffer alike in those districts, and 
the effect is felt, too, by the wholesalers interested in 
that trade. 

Orders continue rather light from the retailer to 
wholesaler; the bulk of business at present is seemingly 
more of a fill-in nature than actual stock orders. 
Seasonal goods to some extent are being contracted for, 
orders being placed for fall and winter goods and even 
some spring stock is being ordered where price seems 
sufficiently interesting. 

Automobile accessories are proving a very good ven- 
ture by retailers and wholesalers who have added them 
to their line. Where a few years ago the wholesalers’ 
catalogs showed but a limited number of items in this 
line, one may find now a very extensive department de- 
voted entirely to them. Nearly every day brings the 
offering of a new appliance to the trade, and he is a 
wary buyer who steers clear of all worthless items. 
Extreme caution is necessary in the selection of stock, 
and constant attention to the stock on hand in order 
to show the balance the right side of the ledger when 
inventory comes. 

Prices are nearly at a standstill at present. Very 
few changes are being announced by manufacturers, 
though many things conspire to further advances. 
Practically no change has been made by local jobbers 
in any item. Wire rope shows an advance, as does 
linseed oil. Further changes are doubtless contingent 
on the action of the Government in setting prices. Light 
sales are another influence toward stationary prices. 


Naits.—Receipts from mills are somewhat better 
than for several months. Some mills seem to be gain- 
ing on their back orders, and jobbers are filling in their 
stocks when possible. Jobbers still make a restriction 
on quantity, limiting their customers in proportion to 
their requirements. Retail sales continue light. 

We quote from local jobbers’ stocks: Standard wire 
nails at $4.10 per keg base, and coated wire nails at $4.10 
per keg base. 

Braps.—Price continues the same on brads with light 
or broken stocks with the jobbers. City trade is light, 
but out-of-town shipments are good. Some sizes are still 
hard to obtain in local markets. 


We quote from local jobbers’ stocks: Brads at 70 per cent 


from standard lists. 


Wire.—Sales of barbed wire are more than was an- 
ticipated earlier in the season. This naturally could 
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be expected with good crops and high prices. Wire for 
structural purposes is not so fortunate, and sales are 
still light. Prices remain unchanged. We quote from 
local jobbers’ stocks: 


Galvanized Glidden cattle wire, $3.96 per 80-rod spool; 
galvanized Glidden hog wire, $4.12 per 80-rod spool; painted 
Glidden cattle wire, $3.41 per 80-rod spool; painted Glidden 
hog wire, $3.55 per 80-rod spool; No. 9 black annealed smooth 
wire, $4.05 per cwt.; No. 9 galvanized smooth wire, $4.75 per 
cwt. 





STAPLES.—Additional sales of fence staples have been 
made in conjunction with the movement of harb wire. 


Poultry netting staples sales continue light. Price is 
unchanged. 

We quote from local jobbers’ stocks: Polished steel fence 
staples at $4.25 per cwt; galvanized fence staples, $4.95 per 
ewt., and galvanized poultry netting staples at $6 per cwt. 

Wire CLOTH.—With the season’s close drawing 


nearer, many find themselves with a very decided over- 
stock. Call is still fair in a retail way. 

We uote from local jobbers’ stocks: 12-mesh black painted 
wire cloth at $2 per 100 sq. ft.; 12-mesh galvanized wire 
cloth at $2.50 per 100 sq. ft.; 14-mesh bronze wire cloth at 
$10 per 100 sq. ft. 

Tacks.—Sales are slow in retail. Jobbers’ stocks 
are showing many chances for improvement, some sizes 
not being in stock anywhere. Price is still unchanged. 

We quote from local jobbers’ stocks: Upholsterers’ cut 
tacks at list plus 10 per cent, and wire upholsterers’ tacks at 
list plus 15 per cent. 

Bo.tts.—Sales are somewhat better than for several 
weeks. Heavier demand is noted from factories and 
trade of this class. No change has been made in price. 

We quote from local jobbers stocks: Small machine bolts 
at 40-5 per cent; large machine bolts at 25 per cent: small 
carriage bolts at 30-10 per cent; large carriage bolts at 25 
per cent; gimlet point lag screws at 40 per cent; stove bolts 


at 50-10 per cent; tire bolts at 40 per cent; sleigh shoe bolts 
* 10 per cent, and plow bolts at 25 per cent from standrad 
st 


Screws.—Market shows no change and call has not 
increased very much. Some calls are received for 
quantities from factories, and this class of business 
doubtless will increase. 

We quote from local jobbers’ stocks: Flat head bright 
wood screws at 70-10 per cent; round head blued at 65-10 per 


cent; flat head brass at 42% per cent, and round head brass 
at 40 per cent from standard lists. 


SHEETS.—Little movement in stocks has developed. 
Factory shipments are very slow and jobbers’ stocks 
are being conserved for future orders. 


We quote from local jobbers’ stocks: Black sheets at 
$10.25 per ewt., and galvanized sheets at $11.75 per cwt. base 


T1N.—There still seems to be a shortage in material 
in this line for canning purpeses. Local stocks are get- 
ting heavily taxed even at the slow rate of consumption. 
Prices are the same as last report. 

We quote from local jobbers’ stocks: 8-lb. coating 20 x 28 


LC. tin at $18.75 per box, and 20 x 28 bright 8-lb. coating tin 
at $27 per box. 


Pou.Ltry NETTING.—Slow sales this season will result 
in many stocks being over the expected amount. Fall 
sales are never good in this article. 

We quote from local jobbers’ stocks: Galvanized after 


weaving poultry netting at 70-20-10 per cent from standard 
lists. 


WHEELBARROWS.—No change in price or sales is not- 
ed. Sales continue light. 

We quote from local jobbers’ stocks: Stave tray nailed 

wheelbarrow at $25 per doz., and stave tray bolted wheel- 
barrows at $27 per doz. 
No change has been made on ropes for sever- 
al weeks. Reports indicate a further shortage of fiber 
and added difficulties in getting it over here. This with 
the immense quantity necessary to fit out ships that are 
to be built will probably result in higher prices. 


ROPE. 





We quote from local jobbers’ stocks: Best grade Manila 
rope at 31%4c. per Ib.; best grade sisal rope at 22%c. per Ib., 
and cotton rope at 25c. per Ib. 

GuLass.—The situation still is unchanged. Calls are 
normal for this season. Changes are contemplated by 
the manufacturer and an advance may be looked for. 

We quote from local jobbers’ stocks: Single strength A 


grade blass at 87 per cent; remainder 85 per cent; double 
strength A grade at 85 per cent from standard lists 
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O1L.—The flax crop promises at present to be only 
about half normal, and price is due for further ad- 
vances, for this reason. Call continues fairly good. 

We quote from local jobbers’ stocks: Boilea linseed oil at 


$1.21 per gal. in barrel lots, and raw linseed oil at $1.20 per 
gal. 


TURPENTINE.—Nothing of interest has developed here. 
Price is the same as last week and sales are light in 
quantities. 


We quote from local jobbers’ stocks: Turpentine in bar- 
rel lots at 46%44c. per gal. 


WHITE LEAD.—Price is steady and sales fairly good. 
Fall painting has not yet begun. 

We quote from local jobbers’ stocks: White lead in 100-Ib. 
kegs at $13.13 per cwt. with usual differentials for quantity. 

DENATURED ALCOHOL.—Price is firm at last quotation. 
Sales are moderate at present, with small prospect of 
becoming better until colder weather. 





We quote from local jobbers’ stocks: Denatured alcohol, 
barrel lots at $1.10 per gal.; half-barrel lots at $1.15 per gal. 


Mixep PAINTS.—The advance made last week has 
been recognized by the retailer and resulted in revised 
selling prices. Sales are not very brisk at present. 

We quote from local jobbers’ stocks: Mixed paint at $2.75 
per gal 

SHELLAcS.—Price has not changed for a period of two 
months. Sales are slow. 

We quote from local jobbers’ stocks: White shellac at $3.25 
per gal., and orange shellac at $3 per gal. 

SoLDER.—The price has remained the same for sever- 
al weeks. Sales are light and are inclined to continue 
so until building resumes activity. 









We quote from local jobbers’ stocks: Solder warranted 
half and half at 45c. per Ib. net. 





PaPeR.—No change has occurred in price for several 
weeks. Call continues very light, contingent on build- 
ing operations. 

We quote from local jobbers’ stocks: Red rosin building 
paper at $62 per ton; Barretts No. 2 tarred felt at $3 per 
cwt.; Barretts threaded felt at $1.55 per roll. 

SASH WEIGHTS.—Price continues strong on this item 
and country sales are good. City sales are not so for- 
tunate. 


Sash weights, regu- 





We quote from local jobbers’ stocks: 
lar size, at $2.50 per cwt. 





Screws.—Call for set and cap screws and for ma- 
chine screws is becoming better. Shop work is speeding 
up and supplies such as this class of goods are needed. 
Price is unchanged. 





We quote from local jobbers’ stocks: Regular cap screws 
at 33% per cent; set screws at 40 per cent; iron machine 
screws, rolled thread, 60 per cent; brass machine, rolled 
thread, 20 per cent; square iron machine screw nuts at 25 
per cent, and hexagon brass machine screw nuts at 15 per 
cent from standard lists. 


Eaves TrRouGH.—Galvanized eaves trough has held 
the high prices quoted previously. Sales are very mod- 
erate and stocks are low. 





We quote from local jobbers’ stocks: Galvanized eaves 
trough at 50-10 per cent from standard lists. 


CONDUCTOR PIPE AND ELBows.—These items are in 
the same class. Call is checked because of building 
conditions, and even jobbers are pleased with small or- 
ders. 
We quote from local jobbers’ stocks: Galvanized round or 
corrugated conductor pipe at 45-2% per cent, and galvanized 
— round or corrugated, at 60-10 per cent from standard 
Tuss.—This is another item which is hard hit because 
of price and material. It seems preposterous to ask a 
customer $1.50 for No. 1 galvanized tubs, but this is 
about what it should sell at to carry a profit. Quota- 
tions vary from the jobbers, but figures noted below will 
be a fair indication of present jobbing price. 
We quote from local jobbers’ stocks: No. 1 galvanized tubs 


at $11.61 per dozen; No. 2 at $13.07 per idoz., and No. 3 at 
$15.14 per doz 





NAPHTHA.—Price remains unchanged and sales are 
moderate. 

We quote from local jobbers’ stocks: Naphtha at 20%c. 
per gal. in 10-gal. lots or more. 

FILEs.—Prices on files are the same as last quotation. 
Sales are especially good to shop and factory trade. 
Stocks are in seemingly good condition. 

We quote from local jobbers’ stocks: Nicholson's files at 
50-10 per cent, and Arcade files at 65 per cent from list 
prices. 

REGISTERS.—Price ruling holds firm, and sales are 
continuing light. Stocks are in good condition on regu- 
lar sizes, but special sizes are hard to locate. 

We quote from local jobbers’ stocks: Registers at 50-5 per 
cent from standard lists. 

STOVE PIPE AND ELBows.—Those selling a quantity 
of this class of goods at retail have on the average cov- 
ered their approximate requirements for fall trade. 
Price holds strong and stock is far from being as plen- 
tiful as in other years. 

We quote from local jobbers’ stocks: 6-in. common made 
up stove pipe at 19c. per length, and 6-in. common four- 
piece elbows at $1.20 per doz 

BRIGHT WIRE Goops.—Price quoted is holding firm 
and retailers are adjusting their selling prices to the 
new schedule. Sales are not heavy at present. 

We quote from local jobbers’ stocks: Bright wire goods at 
75 per cent from standard lists. 

FLINT PAPER. — The heaviest sales on this class of 
goods is with the shops and factory trade. Retail trade 
continues moderate. Stocks are in good shape and 
prompt delivery is made. 


We quote from local jobbers’ stocks: Flint B & A paper at 
15 per cent from list. 















































Thermometers, clocks, shears and silverware displayed 
by the Duncan & Goodell Company, Worcester, Mass. 
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This shows the pivot on which 
the bar turns as the door is 
opened and closed. Rivet and 
bushing, which reinforce it, 
are extra heavy. 


Illustrates the curved U-shape 
of arm of steel which holds 
open easily a door of any size 
or weight. 


The slot at the end of the 30-inch 
holder-bar engages with the fixed 
plate and locks the bar holding the 
door open. The plate is heavy gauge 
and the arm is held at two points. 


HOW a STANLEY Garage Door Holder No. 


1774 to a garage owner or builder and it’s 
more than half sold. 


The advantages of this device are instantly apparent and 
the savings which its use insure, in protecting the incoming 
and outgoing car from injury, make its purchase by your 
customers almost a certainty. 


New York 
100 Lafayette St. 





To operate the STANLEY 
Garage Door Holder just open 
the door to a little more than a 
right angle until the arm of 
steel locks. Then, though the 
wind blows like a hurricane, 
the door is held open. A slight 
pull on the chain releases the 
bar and permits the door to be 
swung shut. 


Here is an article that’s as 
much needed for a garage as 
a lock on the door. It requires 
no great persuasion nor sales 
talk to sell it. It lasts for years 
and never gets out of order..- 
It nets you a very good profit 
and it’s in demand. 


Stock STANLEY Garage Door 
Holder No. 1774! 


Today send for STANLEY Garage Hardware 


Catalog. 


€ 


New Britain, 


It’s worth examining carefully. 


Words 


Conn., U.S. A. 


SEE OUR ADVERTISEMENT ON ‘“‘BOX STRAPPING” IN THIS ISSUE 











Chicago 
73 East Lake St. 








Af 
+f 
} 
3 
ef 
ba 

é 
a 
Pos 
A i 
Sg 
ee 
i 
me 
| 
= 4 
a og 
3a 
a io 
‘ 





NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


New Simplex Electric 
Range 


The Simplex Electric Heating Com- 
pany, 85 Sidney Street, Cambridge, 
Mass., has recently placed on the mar- 
ket its No. 1 electric range which con- 
sists of one oven and four square hot 
plates, each provided with a three-heat 
switch, a cut-out and enclosed fuses. 

The oven has a clear working space 
of 27 in. deep, 21% in. wide and 16% 
in. high. The heaters are of the 
enameled type and are located in both 
top and bottom of the oven. All bak- 
ing and roasting operations, it is said, 
can be performed in the space allowed. 
The walls are highly insulated and 
the oven has a ventilation flue with a 
damper control. 

The top of the stove consists of a 
steel top frame holding four flush 
heaters, each 14 in. square. The 
switches are placed in a flush panel 
in front at one side of the oven, and 


New Simplex electric range 


by removing this panel the switches 
and fuses, and also their connections, 
are easily accessible. In this switch 
panel there is also a plug switch for 
connecting an extra heating appliance 
such as a broiler or rim griddle, a 
water heater or any other auxiliary 
apparatus that might be desirable. 
The entire wiring of the range, it 
is said, is very carefully laid to pre- 
vent it coming in contact with either 
grease or moisture. Illustrated de- 
scriptive matter and prices will be 
furnished to dealers upon request. 


“Peerless” Tool Kit 


The Corcoran Mfg. Company, Cin- 
cinnati, Ohio, has recently placed on 
the market the “Peerless” tool kit 
which, it is claimed, is constructed 
entirely of indestructible steel and 
finished in two coats of black enamel 
baked on the kit by a special process. 

This tool kit, which measures 22 in. 
long, 9 in. wide, and 7 in. deep, has 
a wooden tray with sub-divided com- 
partments for screws, bolts, etc. 
Below this tray ample room is pro- 
vided for larger tools. The tool kit 


is equipped with a lock and keys, in 
addition to two strong suitcase 
catches and an easy grip handle. 


“Peerless” tool kit 


Each kit is packed in an individual 
corrugated carton so that it may be 
shipped separately by parcel post, 
freight or express. The tool kit is 
said to be ideal for carpenters, auto- 
mobilists, brick masons, engineers, 
fishermen, machinists, tinners, roof- 
ers, etc. The retail price is $2.25. 
Illustrated literature and prices will 
be mailed to dealers upon request. 


«Carwen ” Double Row 
Ball-Bearings 


The Carlson-Wenstrom Company, 
Richmond Street and Erie Avenue, 
Philadelphia, Pa. has _ recently 
brought out the “Carwen” double row 
ball-bearings which the ompany claims 
are made of the best alloy steels ob- 
tainable. 

These bearings, it is stated, carry 
their full rated load in any direction, 
either radial, thrust or partly radial 
or partly thrust. 

By an ingenious method of assem- 
bling, the company ¢laims, these dou- 
ble row ball-bearings escape both the 
inaccuracies of built-up construction 
and the weakness due to the use of 
slots or openings for inserting balls. 


“Carwen” double row ball-bearings 


The inner race of the bearing is 
split in halves which are so accurately 
matched and finished together that 
they form a solid piece when assem- 
bled. 

To assemble or dismount, the inner 
races are rocked, causing one to slip 
on the other, thus presenting an open- 
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ing through which all of the balls 
may be inserted. This construction, 
it is claimed, entirely overcomes the 
necessity of cutting into the path of 
contact in order to insert the bals, as 
well as the uncertainties of built-up 
construction. Illustrated literature 


_ and prices will be furnished to dealers 


upon request. 


Cast Aluminum Tea 
Kettle 


The Wagner Mfg. Company, Sid- 
ney, Ohio, has recently brought out 
the “Grand Prize” cast aluminum tea 
kettle which has been very attrac- 
tively designed. 

The kettle, the company states, is 
perfectly balanced with an ample 
heating base lid designed for conveni- 
ence as will as service, and a handle 
that holds the kettle rigidly and with- 
out swerving. The bottom of the 


“Grand Prize” cast aluminum tea kettle 


kettle has been constructed in a semi- 
oval for economy of space on the 
stove. 

The tea kettle is made in three 
sizes, selling from $4 to $5.  Illus- 
trated descriptive matter will be 
mailed to dealers upon request. 


Montauk Indian Advertis- 
ing Novelty 


The Montauk Paint Mfg. Company, 
170-172 Second Avenue, Brooklyn, 
N. Y., with the thought in mind that 
“the child is father to the man,” al- 
ways includes children in its appeal 
to the household consumer of its 
products. 

To link-up with the Montauk In- 
dian trade-mark, which appears on 
every package and label of Montauk 
specialties, the company distributes 
through retail dealers a novelty in the 
shape of a Montauk Indian war bon- 
net, which touches the right spot in 
the minds and hearts of American 
boys. 

This war bonnet consists of a flex- 
ible head band about 1% in. wide con- 
taining a number of feathers in a 
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Richards - Wilcox 
House Door Hangers 


Slide easily 


and silently 
—like a sled 








\CHAR, 
a icon 
FRY 
ae XU 


Enable occupants of homes to separate 
rooms when desired, or to throw open the 


entire house as one unit. 


Save space. Save heat. Adjustments in both hanger and track 
provide for settling and shrinking of doors and building walls. 


R-W sliding door hangers won’t come 
back; the customers who buy them will 


Write for general catalog illustrating and describing R-W House Door Hanzers and other products 


of R-W manufacture 


Ri chardsWilcox Manufacturing (0 


PHILADELPHIA 
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auuae Richards Wilcox Canadian Co,Ltd.London Ont. pn 
“Ahanéger for any door that slides” 
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variety of bright colors, giving a de- 
cided war Indian effect when worn by 
a healthy, vigorous, American boy. 

The war bonnets: are distributed to 
purchasers of a half-pint can of Mon- 
tauk ironamel and, to bring the offer 
to the attention of the boys and their 
parents, dealers are furnished with 
an attractive, descriptive cut-out win- 
dow display. The display consists of 
a sign about 3 ft. square, painted in 
brilliant colors on fabric, mounted on 
a framed stretcher. At the top is a 
life-size cut-out head of a happy look- 
ing boy wearing a Montauk Indian 
war bonnet. At each side is a pyra- 
mid of Montauk ironamel cans and 
packages in various sizes. 

Dealers are supplied with a quan- 
tity of the feather war bonnets in 
proportion to the amount of their pur- 
chases, and the displays are loaned 
for a period of one or two weeks, al- 
ways attracting attention when placed 
in the show window or in a prominent 
position in the store. 

Retailers find this plan effective in 
checking and controlling the distribu- 
tion of the advertising novelty and in 
making actual sales which, in many 
cases, mean the introduction of Mon- 
tauk ironamel to people who have not 
used it before. 

A plan pf this kind is necessary in 
distributing souvenirs or novelties in- 
tended for children, otherwise a large 
quantity, costing considerable money 
to the advertiser, could be given away 
in a short time without any appre- 
ciable results in the shape of sales; 
on the other hand, causing a great 
deal of annoyance because of the 
clamor of the children for the free 
article. 

At present this advertising is con- 
fined to the Metropolitan district, but 
it will be extended later on. 


«“Hargrave” Bit Wrench 


The Cincinnati Tool Company, Nor- 
wood, Cincinnati, Ohio, has recently 


brought out the “Hargrave” bit 
wrench, which is constructed with 
two sockets instead of one, and de- 
signed to fit standard bit brace taper 
square shanks. 

The center socket, it is said, has a 
cup pointed hardened steel screw 
which holds the bit perfectly rigid, 


“Hargrave” bit wrench 


while the other socket is used to give 
double leverage when desired, or for 
close corner work with drill, reamer, 
screw driver or brace wrench. 

The bit is an exceedingly useful 
tool, attractively enameled and is 
packed 1 doz. in a box. The shipping 
weight is 3% lb. and the price is $3. 
Descriptive matter will be mailed to 
dealers ‘upon request. 
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Montauk Indian advertising novelty 


Four Cars in One for 
Children 


The Adjustable Sales Corporation, 
Rochester, N. Y., has recently placed 
on the market the “Uajustit” car for 





“Uajustit” for the little kiddie 


Same car adjusted for the bigger kiddie 











children which is constructed so that 
the car may be quickly adjusted to 
four different heights, thereby enab- 
ling the car to be used as the child 
grows older. 

The car, which is attractively de- 
signed and solidly constructed with 
meta! bearings, forged steel axles, a 
powerful steering post and a steel 
truss, can be quickly adjusted to the 
proper size desired with only two 
movements of the wrist. 

A few other features of the car 
which are a decided advantage are 
that it will not tip over in the back 
and that the wheels are removable, 
enabling the car to be taken down 
and folded compactly. 

Another advantage to the dealer 
handling this car is that it is not 
necessary to carry more than one size 
in stock, due to the patented adjust- 
able size feature. 


Star Heel Plate Catalog 


The Star Heel Plate Company, 
Newark, N. J., has recently published 
a new catalog which covers its ex- 
tensive line of shoe lasts, stands, heel 
plates, corn shellers, riveting ma- 
chines and hardware specialties. The 
catalog, which contains fifty-two 
pages is well arranged. A copy will 
be mailed to dealers upon request. 


First-Aid Kit 


The Patent Novelty Company, Ful- 
ton, Ill., has recently brought out a 
first-aid kit which has been especially 
designed for use in the home, automo- 
bile, school, store, office, factory, 
garage and public buildings. 

This outfit, it is stated, consists of 
an attractive and strong metal case, 
made of heavy Bessemer steel, fin- 
ished in black baked japan and fitted 
with a strong instantaneous snap. 
The case measures 11% x 5% x 2% 
in., and is said to be strong enough 
to resist injury to the contents 
through accident or dampness. 

The contents, it is stated, have been 


First-Aid kit 


carefully selected to supply the needs 
in an emergency, before the doctor 
arrives. All gauze, bandages and cot- 
ton have been prepared in aseptic 
laboratories under rigid inspection. 
The contents of the first aid outfits 
include almost everything from a book 
of instructions on first-aid to the in- 
jured to safety pins. 
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The Incomparable “Ten-Eighty” 
Garage Door Hardware 


(PATENTED) 


FOR THREE, FOUR, FIVE AND SIX DOORS 
A DECIDED ACHIEVEMENT. CERTIFIED BY THOUSANDS OF PLEASED OWNERS 












































No. o1080 
Folding Sliding Garage Door Hardware Set, consisting of 1 No. 1080 "Hanger, 1 No. 
1080-E End Adjustable Bracket, 1 No. 1080-C Center Bracket, 1 No. 1080-I Intermediate 


Adjustable Bracket, packed in box with %-inch bolts for hangers and }-inch lag screws 
for brackets. 







































































































































































Garage Door Quick 


Hardware Shipment | 
Catalog No. 180 Rieeen: | 
No. 80 Adjustable Floor Center Door Guide and Stop On I 
Sent on For use on concrete or wood floors with pair of doors. Adjust- n im- 
Request able to doors 13% to 3 inches thick. madicte 
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Thompson Accessories 
Catalog 


The W. A. L. Thompson Hardware 
Company, Topeka, Kan., has recently 
issued a new catalog showing a most 
complete line of automobile supplies 
and accessories. The catalog con- 
tains 188 pages and has been very 
carefully arranged with concise de- 
scriptions. Among the lines shown 
are tires, vulcanizers, pumps, tools, 
speedometers, repair kits, carburetors, 
oil cups, packing, shock absorbers, 
windshields, repair parts for Ford 
cars, etc. A copy of this catalog will 
be mailed to dealers upon request. 


New Valve Grinder 


The Universal Valve Grinder Com- 
pany, Almond, Wis., has recently 
brought out a valve grinder, which it 
is claimed is adjustable to, valves of 
any make of automobile and motor- 
cycle. 

It is stated that this valve grinder 
will reach all valves with ease, -in- 
cluding the rear valve on the Ford 
car. 

The tool, the company states, is 
constructed on the brace and bit plan, 
and operates upon a universal joint 
which enables it to do its work at an 


Dogs 
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New valve grinder adjustable to all valves 


angle as well as in a perpendicular 
position. The head is equipped with 
digits which are adjustable and can 
be tightened into the holes of any 
drilled valve. It also has four adjust- 
able points of contact, it is stated, 
which, in conjunction with the uni- 
versal joint, give equal pressure and 
insure accuracy of work. The com- 
pany states that this tool is made 
from special grade iron castings and 
drop forgings, and that all parts are 
milled perfectly. The price is $2. 
Illustrated descriptive matter will be 
furnished to all dealers upon request. 


‘‘Fouless”’ Spark Plug 


The D. & D. Company, 20 East 
Jackson Boulevard, Chicago, IIl., has 
recently placed on the market the 
“Fouless” spark plug, which the com- 
pany states has been constructed with 
a moving ball and a slotted cage so 
that the ball is always equi-distant 
from the electrode. 

The ball, it is said, is constantly 
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“Fouless” spark plug 
in motion through the vibration of 
the engine, keeping all the sparking 
surfaces free and clean and making it 
impossible for oil or carbon to accu- 
mulate therein. 

Another feature of the moving ball, 
the company states, is that it acts 
as an intensifying device, causing the 
spark to jump from the central 
electrode to the ball, which, acting 
as a condenser, intensifies the spark. 
Illustrated descriptive matter and 
prices will be furnished to dealers 
upon request. 


“Kandikid”’ Valve 
Grinder 


W. C. Brown, Niles, Ohio, has re- 
cently placed on the market the 
“Kandikid” valve grinder which it is 
claimed will grind a valve and seat it 
to perfection in a few minutes’ time. 

On motors with removable heads, 
the valve grinder is fastened by a cap 
screw into the bolt hole used for fast- 
ening down the head, holding the Z- 
shaped support for the grinding post 
rigid. A valve situated under the 














“Kandikid” valve grinder 
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dash board and under ordinary cir- 
cumstances hard to reach, is ground 
just as easily and accurately as any 
other, it is claimed. 

On motors with removable spark 
plug bases the Z support is discarded 
and one of the spark plug bases taken 
from the motor is used instead by in- 
serting the pressure block in place of 
a spark plug. The valve grinder, in- 
cluding an extra spring to put on the 
valve stem to facilitate changing the 
seat during operation, sells for $3.50; 
extra pressure blocks to match spark 
plug bases 75c. each. Illustrated de- 
scriptive matter will be mailed to all 
dealers upon request. 


“Champion” Anti-Rattler 
for Ford Cars 


The Griffith Mfg. Company, Athens, 
Ga., has recently placed on the mar- 
ket the “Champion” anti-rattler for 
Ford cars, which has been especially 
designed to eliminate the rattle of the 
spindle arm bolts, and to diminish the 
wear on these bolts and also on the 
steering arm socket joints. 

The company claims that this anti- 
rattler will prevent dangerous acci- 
dents by keeping the spindle arm 
bolts tight. 








“Champion” anti-rattler for Ford cars 


Besides protecting life and prop- 
erty, it is said that this anti-rattler 
will add considerably to the comfort 
of the passengers in the car by elim- 
inating the wobble of the front 
wheels. The company offers this anti- 
rattler on a thirty-days’ trial, guaran- 
teeing to refund money if not satis- 
fied. Illustrated literature will be 
mailed to dealers upon request. 


‘“Anykar” Auto-Kot 


The Peoria Auto-Kot Company, 
Peoria, Ill., has recently placed on the 
market the “Anykar” Auto-Kot de- 
signed for the use of the automobile 
camper. 

This cot, it is said, weighs less than 
15 lb. and can be readily handled and 
placed in position in less than 1 min. 
When not in use, it may be folded up 
and placed in the tonneau, back of 
the front seat, out of the way. 

When in place, the cot, the com- 
pany claims, rests on the backs of 
the seats without marring the leather, 
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CREW LEVICK 


the difficult problem of non-blinding 

automobile head-lighting has been per- 
fected. It is not a metal cover or shield that 
absorbs light. It is not another front glass or 
lens that is difficult to fit and always liable to 
breakage—it is different— it is 


A N unusually successful means of solving 


A Scientifically Designed ‘‘Glass Cup’’ 


having prismatic surfaces that control the light 
rays before they pass out of the lamp. These 
new accessories for safe motoring are called 
Fractors. 


Fractors fit to the reflectors and surround the 
lower half of the electric bulbs. Their method 
of attachment does not require changing of 
original front glasses of lamps. 


Fractors are a simple yet scientific way of con- 
trolling the blinding light rays that ordinarily 
go upward and are wasted; it bends these rays 
downward, and concentrates all the light under 
the 42-inch line prescribed by law. Fractors 
shoot a wide searching light far ahead, and 
flood the roadway with a clear, efficient driv- 
ing light that makes motoring safe for every- 
one. 


Fractors fit all head-lamps, from Fords to 
Packards. They are quickly and easily at- 
tached, and become a permanent part of the 
lamp. Breakage of front glasses or damage to 
door does not affect Fractors’ control of light. 


Dealers! 


Fractors have been officially approved wherever 
submitted to states that pass definitely on such 
devices, such as New Jersey, New York, Con- 
necticut and Delaware. 
One size fits all 
lamps; dealers 
need only carry 
a minimum 
stock. Write 
for details to- 
day. 
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Fit all lamps 





HE Technical Committee of The Auto- 
bile Club of America, the dominant qu- 
thority in the automobile field, has made 

an exhaustive public test of Crew Levick Tire 
Seal and certifies its remarkable abilities as an 
automatic puncture sealer. 

Official Test No. 34 
The ability of this product now has been com- 
pletely established. Motorists desiring to be 
permanently relieved of tire troubles can use 
Crew Levick Tire Seal, confident that it will 
perform its functions satisfactorily. 


Official findings showed that nail holes made 
in tires were instantly sealed air-tight by Tire 
Seal; that a car with seven nails forced into one 
tire and withdrawn, and seven nails forced in 
another and allowed to remain was driven 90 
miles without tires losing air; that penknife 
“jabs” in tires were sealed air-tight, instantly; 
that vulcanizing or patching could be done 
without any difficulty and patches were not af- 
fected by Tire Seal when car was driven | 39 
miles at high speed; that Tire Seal does not 
contain anything injurious to rubber and is not 
affected by heat or cold, oil or water. 


Write for copy of Official Report made by the 
C. of A. 


In addition to the conclusive evidence of Tire Seal's 
worth as provided by these thorough road, laboratory 
and chemical tests made by the A. C. of A., Crew 
Levick Tire Seal is backed by the oldest and one of 
the largest producers and refiners of oils and manu- 
facturers of petroleum products. Every motorist can 
use Tire Seal with confidenee. Three sizes of cans, 
according to tube size. 


Dealers! 


Tire Seal is becoming one of the biggest sell- 
ing motor specialties on the market and one 
of the most profitable. Send for dealer infor- 
mation today. 


$7] 50 


$9.00 
$50 


Per tube can 
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CREW LEVICK COMPANY, 2227-51 Land Title Bldg., Philadelphia, U. S. A. 


Oldest and one of the largest producers and refiners of oils, and manufacturers of petroleum products. 


Refiners { Bemocuer hensive coe Works Glade Oil Works 


Branches: New York, Chicago, San Francisco, 
See ccc nee eee eee eee CLIP COUPON AND MAIL*® @ ee eee eee see eee eee ee eee eee 


CREW LEVICK CO., 2227-51 Land Title Building, Philadelphia. 


Kindly send me dealer propositions on the products checked. = 


Pembrick Oil Co., Pa 
Company Seaboard Oil Works Lawrence Oil Co., Pa 
Baltimore, Boston 


Producing f Muir Oi! Company, Pa Warren Company, Illinois, 
Companies | Combination Oil Co., Pa Oklahoma 
Foreign Offices: London, England 


_] Fractors _} Mistokloths 
5 Tire Seal _] Grease-in-Tubes 
(] Mistokleen [) Motor Oils & Greases 
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and is held in position by a curved 
rest that fits the curve of the up- 
holstery. 

The cot extended is 6 ft. long by 
2 ft. wide, and is made of %-in. gal- 
vanized tubing, hinged in the midd-e 
and covered with a heavy canvas. 
Two braces hold the frame rigid, the 
front one being higher to offset the 
difference in the height of the seat 
backs, permitting the cot lie on the 
level. 

The cot, which the company states 
will fit any four, five or seven-pas- 
senger car, retails for $12. A four- 
page illustrated pamphlet will be 
mailed to dealers upon request. 


«Kor-Ker’’ Puncture-Cure 


The Alcemo Mfg. Company, New- 
ark, N. J., has recently placed on the 
market the “Kor-Ker” puncture-cure, 
which the company guarantees will 
instantly and permanently seal all 
punctures. 

The new preparation is a powder 
which after being mixed with water 
and sucked into a syringe is applied 
through the valve stem and lies on 
the bottom of the inner tube. 

The turning of the wheel coats the 
tube with a thin layer of the prepara- 
tion and the moment the tire is punc- 
tured, it is said, the air pressure 
drives the mixture into the aperture, 
sealing it instantly and permanently. 

Another feature of the “Kor-Ker,” 
the company advises, is that it stops 
slow leaks, thereby keeping the tires 
at their normal inflation, which 
lessens the chance of blow-outs. 

The company not only guarantees 
this preparation against inner-tube 
deterioration, but also claims that it 
will preserve and increase the life 
of the inner tubes threefold. 














“Kor-Ker” puncture-cure 


The manufacturer guarantees the 
“Kor-Ker” puncture cure to give com- 
plete satisfaction for one year from 
date of installation, and also to in- 
ciease the service mileage and effi- 
ciency of both tubes and casings. 

An illustrated sixteen-page booklet 
entitled “A Popular Preparedness 
Movement” will be mailed to all deal- 
ers upon request. 


Bailey Ball-Thrust 
Bearing 


The Ahlberg Bearing Company, 
Chicago, Ill., distributer for George 
D. Bailey Company, has_ recently 
brought out the Bailey ball-thrust 
bearing, designed to replace the 
thrust washers at the left gear side 
of the Ford and Chevrolet 490 dif- 
ferential. 

The Bailey ball-thrust bearing, it 


“Anykar’ 


is stated, is an exact replacement 
which fits to the thousandths part of 
an inch, and keeps the gears in proper 
mesh, enabling them to run quietly 


Bailey ball-thrust bearing 


and last almost indefinitely, eliminat- 
ing practically all rear axle break- 
downs. 

The company will send illustrated 
descriptive matter and prices to all 
dealers upon request. 


“Peerless”? Anti-Freeze 
for Automobiles 


The Columbus Varnish Company, 
Columbus, Ohio, has recently placed 
on the market the “Peerless” anti- 
freeze, which, it is claimed. if mixed 
with an equal portion of water and 
added to the radiator will insure the 
radiator against freezing in a tem- 
perature as low as 15 deg. below 
zero. 

The company states that before 
using this preparation, the. radiator 
should be drained and then flushed a 
few times with clear water so as to 
remove all rust and dirt which has 
accumulated. After this has been 
done equal portions of “Peerless” 
anti-freeze and water are poured into 
the radiator and the motor allowed 
to run for 5 min. to get the fluids 
thoroughly mixed. 

It is stated that this mixture is 
harmless, safe and dependable. De- 
scriptive literature and a chart giv- 
ing full directions will be mailed to 
all dealers upon request. 


The Janesville Barb Wire Company, 
Janesville, Wis., has increased its 
capital stock from $150,000 to $250,- 
000 to accommodate the growth of its 
business, which makes necessary im- 
portant extensions of the works. D. 
C. Harker is secretary. 
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Morgan Accessories 
Catalog 


The Morgan Mfg. Company, Inc., 
Newport, R. I., has recently issued a 
new catalog containing a line of 
“Morganmade” articles, including 
hose clamps, tire tools, carbon 
scrapers, priming cups, Ford acces- 
sories, etc. This catalog has been 
made up in a vest-pocket size, meas- 
uring only 3% x 4% in. A copy will 
be mailed to all dealers upon request. 


«Marvel”’ Gas Saver 


H. E. Hinton, 224 Central Building, 
Los Angeles, Cal., has recently placed 
on the market the “Marvel” gas saver. 

To install this device the engine is 
started, the gas and spark retarded, 
and the carbureter turned off slowly 
until the engine stops. The gas saver 














“Marvel” gas saver 


is then slipped over the air intake. It 
is said to need no other adjustment. 

It is claimed to give an automatic 
air control and to effect an economy 
in the amount of gasoline used. The 
price is $3.50. 


The Silent Washer Company, Clin- 
tonville, Wis., has awarded a contract 
to Herman Kroll, local, for the erec- 
tion of the first unit of its new fac- 
tory, 40 x 120 ft., two stories and 
basement, of solid brick, to be ready 
within 90 days. The plant will be 
moved from Appleton to Clintonville 
upon the completion cf the building. 
Robert Fischer is secretary. 


The Thermo Service Corporation, 
Philadelphia, has been incorporated in 
Delaware with a capital of $10,000 to 
manufacture fireless cookers and kin- 
dred metal specialties. 
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Smashing, dominant, business-bringing 
advertisements in these publications are 
telling car owners to buy 


:} MARVEL 5) 


VULCANIZERS 


from MARVEL dealers. Tie up your 
store to this ready created demand. Get 
the big profits on the sale of every outfit— 
the big profits on MARVEL patches and 
repair material every owner of a MARVEL 


repair outfit comes back to buy time after 
time. Mail coupon today. Get the selling hélps 
that bring business to you—every one of them is 
tried and proven—every one sent FREE. 


The Marvel Accessories Mfg. Co. 


7251 St. Clair Ave. 
CLEVELAND, OHIO 













































































































MANYBERRIES, ALTA.—Hewitt & Black, Ltd., have 
opened a store here, and request catalogs on the following: 
Automobile accessories, belting and packing, buggy whips, 
builders’ hardware, building paper, churns, cutlery, furniture 
department, galvanized and tin sheets, harness, heating stoves, 
heavy hardware, iron beds, kitchen cabinets, kitchen house- 
furnishings, linoleum, lubricating oils, mechanics’ tools, oil 
cloth, paints, oils, varnishes and glass, repared roofing, 
pumps, ranges and cook stoves, sewing machines, shelf hard- 
ware, silverware, sporting goods and washing machines. 


_ROCKVILLE, CONN.—The Star Hardware Company, 36 
Union Street, has leased two new stores, which will be 
remodeled and large plate glass windows installed. The 
building will be used as a show room for agricultural imple- 
ments and farm ompenen, and many new lines will be added. 
The two stores will give the concern about 2500 ft. of addi- 
tional floor space. 


LEWISTON, IDAHO.—L. I. Thomas has purchased the 
interest of R. L. Spiker in the Western Hardware Company. 


_CAPRON, ILL.—Frank Vickers has recently disposed of 
his hardware stock to D. O. Caudry. 


DANVILLE, IND.—The Danville Hardware Company has 
been dissolved. George A. Keeney, who is now sole owner, 
will continue without any change in the firm name. His stock 
will consist of a line of automobile accessories, bathroom 
fixtures, belting and packing, builders’ hardware, building 
paper, churns, cream separators, crockery, cutlery, dairy 
supplies, fishing tackle, furnaces, gasoline engines, harness, 
heating stoves, heavy farm implements, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass. plumbing 
department, poultry supplies, prepared roofing, pumps, ranges 


and.cook stoves, refrigerators, shelf hardware, silverware, . 


wagons and washing machines. 


ADAIR, IOWA.—The North Branch Implement Company 
has been organized with a capital stock of $10,000, to deal 
in automobile accessories, gasoline engines, harness. heavy 
farm implements, wagons and buggies and washing machines. 
Catalogs requested on wagons and buggies, power washing 
machines and automobile trucks. 


ASHTON, IOWA.—The Ashton Implement Company has 
succeeded Dries & Krogman. 


_GARNAVILLE, IOWA.—The hardware firm of Luehsen & 
Engler has been dissolved. Charles J. Engler will continue 
the business under his own name. 


SCHLESWIG, IOWA.—J. H. Spahn has bought the interest 
of August Zabel in the implement firm of Spahn & Zabel. 


_ SUMNER, IOWA.—The implement stock of the Friedman 
& Koch Company is now owned by the Farmers Co-operative 
ompany. 


ROLLA, KAN.—Ellexson. Brothers have purchased a hard- 
ware store here. 


LOVELL, MAINE.—The hardware and sporting goods busi- 
ness of Moore & Brown is now owned by iE S. Hatch. 


WORCESTER, MASS.—S. Sadick has opened a store at 155 
M'llbury Street, carrying a stock of housefurnishings, alu- 
minum and galvanized ware, wire goods, crockery, toys, 
paints, etc. Mr. Sadick has a branch store at 66 Millbury 
Street also, where a stock of shelf and heavy hardware, cut- 
lery, sporting goods, plumbing and electrical supplies, tools, 
etc., is carried. Catalogs requested. 


BIRMINGHAM, MICH.—The H. G. Field Construction 
Company has moved into its new building on Maple Avenue 
West. It will be known as the Builders’ Shop, and in addition 
to a complete line of paints, oils, glass, etc. a stock of builders’ 
hardware will be carried. 


FARMINGTON, MICH.—Frederick L. Cook & Co. will 
erect a building, which will be used as a hardware store. 


GOODING, MICH.—C. J. Kraft, dealing in automobile 
accessories, builders’ hardware, cutlery, fishing tackle, me- 
chanics’ tools, etc., has sold out to C. J. Purdy. 


GRAND _ RAPIDS, MICH.—The hardware store formerly 
owned by E. J. Ellis, 1405 Robinson Road, has been bought 
by H. F. Wells, who will put in a new stock. Catalogs re- 
quested on buggy whips, builders’ hardware, building paper, 
children’s vehicles, cutlery, dairy supplies, dog collars, fishing 
tackle, heavy hardware, kitchen housefurnishings, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and glass, pumps, 
ranges and cook stoves and shelf hardware. 


IONIA. MICH.—George Hackett has moved his store to a 
new location. 


LEES SUMMIT, MO.—C. O. Maxwell will move his hard- 
ware stock and add a line of sporting goods. 


MEMPHIS, MO.—Luther Montgomery and J. E. Wilson 
have formed a partnership under the name of Montgomery 
& Wilson. The firm has bought the J. E. Mount hardware 
store, and requests catalogs on the following: Builders’ hard- 
ware, children’s vehicles, churns, cream separators. crockery 
and glassware, cutlery, dairy supplies, fishing tackle, galvan- 
ized and tin sheets, heating stoves, heavy hardware, home 
barbers’ supplies, kitchen housefurnishings, lubricating oils, 
oil cloth, plumbing department, poultry supplies, pumps, 
ranges and cook stoves, shelf hardware, silverware, sporting 
goods, tin shop and washing machines. 


BROADVIEW, MONT.—The Broadview Hardware Com- 
pany has increased its capital stock to $30,000, and will add 
a line of automobile accessories, chinaware, glassware, bi- 
cycles, fish ng tackle, hammocks and tents, sporting goods, 
house furnishings, poultry supplies, refrigerators, linoleum, 


heavy hardware and plumbing supplies. atalogs requested. 


Hardware Age 


NOTES OF THE RETAIL HARDWARE TRADE 


BROCKTON, MONT.—The H. M. Paulson hardware stock 
has been sold. The Armstrong Brooks Company is the pur- 
chaser. 


BUTTE, MONT.—The Western Hardware Company has 
been incorporated with a capital of $40,000, to deal in auto- 
mobile accessories, bathroom fixtures, busEy whips, builders 
hardware, bu.lding paper, children’s vehicles, churns, cream 
separators, crockery and glassware, cutlery, dairy supplies, 
dog collars, electrical household specialties, fishing tackle, 
alvanized and tin sheets, hammocks and tents, harness, 
eavy farm implements, home barbers’ supplies, linoleum 
lubricating oils, mechanics’ tools, ints, oils, varnishes an 
glass, prepared roofing, shelf hardware, sporting goods and 
was machines. ; 

The incorporators are George S. Taylor, W. F. 8. O’Brien 
and William O. Smith. Catalogs requested. 


FAIRVIEW, MONT.—The Montana Hardware and Furni- 
ture Company has been incorporated by F. R. Whaley, presi- 
dent, M. A. Whaley, vice-president and F. W. Wilder, sec- 
retary and treasurer. In addition to a stock of automobile 
accessories, belting and packing, electrical household special- 
ties, shelf hardware, etc., a stock of plumbing and heating 
supplies will be carried. Catalogs requested on gas engines 
and feed grinders. 


RED LODGE, MONT.—Sell and Company have disposed 
of their stock to Thompson Yards, Inc. 


THOENY, MONT.—P. H. McCarty and F. Van Wagenen 
have commenced business. They will deal in bathroom fix- 
tures, buggy whips, builders’ hardware, building paper, 
cream separators, crockery and glassware, cutlery, furnaces, 
furniture department, galvanized and tin sheets, harness, 
heating stoves. iron beds, kitchen housefurnishings, lime and 
cement, linoleum, lubricating oils, mechanics’ tools. prepared 
roofing, pumps, ranges and cook stoves, shelf hardware and 
washing machines, on which catalogs are requested. 


CRETE, NEB.—Spadt Bros. have bought the hardware 
stock of B. L. MeNally. 


ELLWOOD, NEB.—The stock of C. J.. Laurent has been 
purchased by C. W. Smith. e 


LEXINGTON, NEB.—The Resenberg Hardware Company 
has bought property at Grant and Sixth Streets on which it 
will erect a building 100 x 140 ft. 


FORT PLAIN, N. Y.—R. B. McRae has bought the stock 
of the A. E. Tanner Hardware Company, Inc. 


MecVILLE. N. D.—Lester Drew has purchased an interest 
in the McVille Implement Company. 


IDABEL, OKLA.—The Rowland Hardware & Furniture 
Company has been incorporated. The firm will deal in bath- 
room fixtures, crockery and glassware, builders’ hardware, 
kitchen housefurnishings, washing machines, electrical house- 
hold specialties, etc. The ae stock is $25,000, and G. 
Rowland, Harvey S. Rowland, D. G. Flenniken and S. B. 
Holt are the incorporators. Catalogs requested on general 
hardware and furniture. 


BOWMAN, 8S. C.—The Bowman Hardware Company is 
now building a brick store into which it will move in the 
near future. 


BRANCHVILLE, 8S. C.—D. B. Henderson has recently 
opened a hardware store and requests catalogs on general 
hardware, paint and builders’ hardware. 


ELLOREE, 8S. C.—The Funchess Hardware Company 
which has been incorporated to engage in the hardwaie 
business, requests catalogs on a general line of hardware. 


4 

GEDDES, 8S. D.—George W. Calta has commenced busi- 
ness here with a complete stock of automobile accessories, 
bathroom fixtures, belting and packing, bicycles, buggy 
whips, builders’ hardware, children’s vehicles, churns, cream 
separators, cutlery, dairy supplies, dog collars, dynamite, 
electrical household specialties, fishing tackle, furnaces, gal- 
vanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heav. hardware, home bar- 
bers’ supplies, kitchen housefurnishings, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, varnishes and glass, 
plumb ng department, poultry supplies, pumps, ranges and 
cook stoves, sewing machines, shelf hardware, silverware, 
sporting goods, tin shop and washing machines. 


AUGUSTA, WIS.—Robert E. Bain, Jr., has retired from 
the hardware business of Seville & Bain. F. B. Seville, the 
remaining partner, will continue business under his own 
name. 


ELROY, WIS.—Fresley & Grimshaw have succeeded to 
the business of Charles Nerud. 


JANESVILLE, WIS.—The Sheldon Hardware Company 
has been incorporated by Frederick 8. Sheldon, Owen B. 
Skavliem and Charles H. Billings. The capital stock is 
$40,000. The firm will do both a wholesale and retail busi- . 
ness in automobile accessories, baseball goods, bathroom 
fixtures, builders’ hardware, building paper, crockery and 
glassware, cutlery, dog collars, electrical household special- 
ties, fishing tackle, furnaces, galvanized and tin sheets, ham- 
mocks and tents, kitchen housefurnishings, lubricat'ng 0 ls, 
mechanics’ tools, oil cloth, paints, oils, varnishes and gas. 
prepared roofing, refrigerators, sewing machines, shelf hard- 
ware, silverware, sporting goods, tin shop and washing 
machines. 


TOMAH, WIS.—Robert Graewin, who has engaged in busi- 
ness here, requests catalogs on automobile accessories, cream 
separators, gasoline engines, heavy farm implements, lubri- 
cating oils, pumps and wagons and buggies. 


GREYBULL, WYO.—Hartzell Bros. request catalage on 
sport ne goods, electrical household specialties and bi-Iders’ 
hardware. 
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Scout for Bigger Profits 
—with 


“GIANT” Tires 


You'll find your Sales Easier— 
your Profits ee — on Individ- 
ual Sales —if you make your 


Drive with “GIANTS.” 
Push “GIANT” ‘Tires NOW. 


They’re big, husky Bicycle Tires 
—two extra plies of real Motor- 
cycle Tire Fabric—thick Safet 
Treads—just like the Goodiiel 
Automobile Tires. 


Dealers everywhere say these 


good Tires will stand the 
“pushing.” 


For your every customer and 
price there’s another sturdy 
odrich Bicycle Tire. 


A a ae some—AT ONCE. 
(4) ie THE B.F. GOODRICH COMPANY 


A “pest ia the Long K 
CN g Factories: AKRON, OHIO 
S Branches and Dealers Everywhere 


GOC DRICH 


BICYCLE TIRES 


‘‘Best in the Long Run’”’ 
AAU i LMA MANN MMT 


Makers of the Celebrated Goodric ans utomobi'e Tires— 
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Opportunity 


1917—The Richest Year of Greater Interest in the Shooting 
the Wealthiest Nation in Sport—New Clubs Organized— 
the World’s History New Ranges Established 


Mr. Dealer: 


Here is your chance to link up greater inter- 
est in shooting with prosperity, and to cash 
in on the increasing sales of Remington 
UMC Modern Firearms and Ammunition 








6. v.s. pat 9 





shooting who never handled an arm before and never ex- 

pected to. New riflle clubs, new trap clubs, new rifle and 
pistol ranges are being opened all over the country. Clubs already 
established are doubling and tripling their memberships. 


pone of thousands of men, boys and women today are 


Spent on cree eee 
RCA eT eet wa 


There is not a man out at the trap club, not a boy with his .22 but 
is shooting with a new earnestness, a fresh eye for RESULTS, a 
keener judgment on his arm and ammunition. 


ts Raa ae 


Be pst 
ent csi) 


The greatest prominence of the day is on the distinctly modern fea- 
tures of Remington UMC. These are the features that have won for 
Remington UMC a commanding position in the minds of a majority 
of the crack shots throughout the nation. 


FOTO Re RETO 


SOLE 


PORE IT OE 
Seat Be 


Remington UMC dealers everywhere are feeling the effects of this stimu- 
lus. Now is the time to increase your firearms and ammunition sales. 


The Remington Arms Union Metallic Cartridge Co., Inc. 
Woolworth Building New York City 
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emin jee fon, 


N every branch of _o. these earnest times throw the spotlight on 

Remington UMC—the MODERN idea in sporting arms and ammuni- 
tion, with its hundred years’ record of starting every practical forward 
step in the shooting field and being right. 


The Shotguns of Today 


The Remington Pump Gun The Remington Autoloading Shotgun 


12 Ga., 6 Shots 12 Ga., 5 Shots 


Take-Down, Hammerless, Safe. Take-Down, Hammerless, Safe 


Hunting Rifles “De Luxe” 


The High Power Slide Action Sporting Rifle The > peng Rifle 


Chambered for .25, .30, .32 and Ee; ‘ Chambered for .25, .30, .32 and 
.35 Rem. Cartridges .35 Rem. Cartridges 


The Famous Remington .22’s 


.22 Caliber Repeating Rifle -22 Caliber Autoloading Rifle 


Chambered for .22 Short, Long, Chambered only for .22 Rem. 
Long Rifle and Rem. Special Cartridges Autoloading Cartridge 


No. 4s ‘‘ Military Model ”’ 


Solid Frame, Cham- (Two other models, 
bered for .22 Short : 


Nos. 6 and 4, are single 
and Long Cartridges shot take-down rifles and are 
popular light weight guns) 
=) 99 
The “Speed Shells 


Nitro Club and Arrow Steel Lined Speed Shells are known far and wide as the Sportsmen's Favor- 
ites at the traps, afield or in the duck blind. The steel lining grips the powder charge and puts all 
the force back of the load—no side expansion and escape of gases. The Speed Shells are a 
fraction of a second quicker in getting to the mark. 


Remington UMC Metallics 


For over half a century the name UMC has been a warranty of excellence wherever metallic cart- 
ridges have been known. Remington UMC metallics are made for every standard make of rifle, 
pistol and revolver. 


Write for the various DEALERS’ AIDS furnished to distributors 
of Remington UMC products and ASK YOUR JOBBER for prices. 


The Remington Arms Union Metallic CartridgeCo., Inc. 
Woolworth Building New York City 
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MILL AND HARDWARE SUPPLIES 


The second and fourth issues of each month contain 7 other pages of Hardware prices 











BALERS—Waste Paper— 
Davcnport Mfg. Company : 
— Ba. Balers, No. 1, $45; 
$55; No. 8, $65; No. 3, 
+ oly Top, $69; No. 4, $95 and 
No. 4, Open Top, $110 each. 


BARS—Crow— 
Steel Crowbars, 10 to 40 lb 


per ib., 
Pinch Bars 
BEAMS—Scale— 


Chatillon’s No. 1 
Chatillon’s No. 2 
P.8.& W «- List + 20% 
Sargent & Co List + 20% 


BELTING—Leather— 

From No. 1 Oak Tanned Butts. 

Belting, Ez. Hvy., 18 oz........ 3! 

Beitiny, Heavy, 16 oz 

Belting, Medium, 

Belting, Light, 1 

Second Quality, Sides.......... 

Second Quality, Shoulders.... 

Cut Leather Lacing, Strictly No. 
1, new list 40 

Leather Lacing Sides, per aq. 
Raw Hide, No. 1, tn sides 17 
* aq. ft. an 
Onder 17 aq. ft 


Rubber— 
(Low Grade) 


34) 
24¢ 


List + 10% 
List + 10% 
List + 20% 


Oom petition 
Btandard 
Best Grades 


BLOCKS—Tackle— 
Common Wooden 


Drill— 


Athol Machine Co.: 
Drill Blocks net list 


Carriage, Machine, &c.— 


Common Carriage — thread): 
@ 6, 
Common Carriage ‘rolled thread): 
Fy @ 6, and a 
Larger or long 
Philo. ., Eagle. $3. 00 list 
Bolt Enas, H. P. Nuta 
Machine (cut thread): 
@ 4 and emaller 
rger or longer 


49¢| Steel, Copper Plated 





CHAIN—Proof Coil— 

Small lots, f.o.b. Pittsburgh, 
100 Ib.: 

American Coil Straight Link: 
8/16 ou. 10; %, $0.55; 
$8.55; $8.00; 7/16, ¢ 
1% &9/16, Wee 70; 11/16&%, $7.60. 

DRESSING—Belt— 


| Jobbers’ Mfg. Company 
Blue Ribbon Stick, y DB. .0- 
Paste, 5 & 10 TD. cans, @ ‘fh. 
Liquia in gal. cans, ®@ gal.. 


DRILLS AND DRILL 
STOCKS— 

Twist Bit Stocks, new list... .10&5% 

Twist Taper and Straight Shank, 
new list 4085 

Small Wire, No. 53 and leas. 

Larger than No. 53, new Ust.. 

Wood Drille for Braces, new list .30% 

EMER Y—Turkish— 

Out of market at present time. 
Domestic, ib 1 
Heavy Hammers and 

Sledges— 
3 to 5 D., 40¢ 
Over 5& M., 30 
OILERS— 


per 


30¢ 
$2.00 


Fist, net 
List, net 


06% &5 Yo 
Chace, Bruse and Copper 

Chace, Zine Plated 

Railroad, coppered 

Railroad, brass 


PICKS AND MATTOCKS— 
Ratlroad 

Contractors’ 

Ratiroad, brass 


ROPE— 

Eastern Retail Trade. Per 

Manila, % in. diam. and larger: 
Hligheat Grade 


i 
Hardware Grade 
Sisal, % in. diam. and larger: 
Highest Grade 
Second Grade 
Sisal, Hay, Hide and Bale Ropes, 
Medium and Coarse: 
First quality 
Sisal, Tarred, Medium Lath Yarn: 
Firat quality 20¢ 
Cotton Rope 


Best 5/16-in, and larger... .23@30¢ 


Medium, 5/16-in. and laryer.. 

Common, 5/16-in. and jarger.. 
sCREWS— 

Coach, Low and Jack— 
Lag, Cone Poin 
Cvach, Gimlet Point 


Jack Screwx— 
Standard List 


-21¢ 
.15¢ 


4 
Out Thread, 
Flat Head rs "Round Head 
—, Heud 


Bra 
Flat Head or Round Head. 
Filister Head 
Rolled Thread Iron, F. R. 
BG ba Cote oen vahaees.at 08 om % 
Filister Head + 65% 


Brass: 
,» Nos. 8 to 14. .25% 
-15&5 % 


-25% 
0&5 Yo 


¥F. H. or R. H 
Filister ineed.” 


Ss 
Set (Iron) 
en © “ee 


8q. raid. Cap 
Hex. Hd. Cap 
Filister Hd. Cap 


net advance over 
on 


Wood— 
List July 23, 1903. 
Flat Head, Iron 
soene Head, Iron. 


Flat Icad, Bronze 
Round Head, Bronze 
Drive Screw 


CROCS, DIES AND 7, 
ets 


Hand Tape 
M. 8. Taper Taps Nos. 2 to 12 _" 
0&10&5 Yo 
M. 8S. Taper Taps, Larger... .25&5% 
TURNBUCKLES— 
a Mfg. Co. Screen Door, 
No. 195, Japn'd, per dozen. ..$1.20 


TRU CKS—Warehouse, &e.— 
McKinney Mfg. Co.: each, net 
No. 1, $21. ‘30 No. 2, $18.50; 

No. 3, $15. 


WASHERS—Cast— 


Over %-inch, barrel lots, 
al 1b., 3%¢ 


- 
Ertra 20&10% 


Bize bolt..5/16 % % 
Washers. $7.75 obs 545 5 5 5.05 





Iron or Steel— 
above prices are based 
$4.00 off list. 
In lots lese than one keg add Wwe 
per 1b.; 5-lb. bowes add \¢ to list. 


Leather, Axle— 


on 


1% 
Be 2b¢ 25¢ 
WRENCHES— 
Agricultural 
Alligator or Crocodile 
pot Forged 8 
Stillson pattern 
Genuine Stillson 

METALS— 
Tin— 


34¢ per bos 


Per .. 33@24¢ 
Electrolytic Per Ib., 32 @338¢ 
Casting Per tb.. 31 @s2¢ 
Spelter and Sheet 
Western spelter 
Sheet zinc, No. 9 base, 
open, 21%¢. 


Lake ingot 


cast, 21¢; 
Lead— 


American pig......Per ™., 11% 
Bar Per i., 13 


12¢ 
14¢ 


Per th., 44¢ 
«+Per T., 41¢ 
Per t., 34¢ 
Prices of “solder indicated by private 
brand vary according to composition. 
Antimony— 
Cookson’s .. 
Hallett’s 
Asiatic 


Bismuth— 
$4.50@$5.00 


Aluminum— 


No. 1 aluminum (guaranteed over 99 
per cent pure), in ingots Bd re- 
melting (ton lots), f.6.b. mill... 

masons 
-Gu¢ 


In 100 f, lots.... 


Per tb. 











PAINTS, OILS 


AND COLORS 





Fish and Vegetable 





Animal, 
Oils— 
Linseed, Raw, Carload lotsa. + 

City five-bbl. lots and over. i 25 
Out-of-tuwn, five-bbi. lots oe 

over ... .24@— 

Bulled. ic -) ‘gal, advance 3 Kaw. 
Lard, Prime ae 1 


Yellow Summer, Prime. 15.25 
White, Summer 
Yellow, Winter 
Tallow Acidiess 
Menhaden, Brown 
Strained 
Northern Crude 
Southern f.o.b. factory. ib 
Light Strained 
Yellow Bleached .... 
White Bleached Winter.86 
Cocoanut Ceylon genuine . 


Newfoundland 
Corn Refined 
Porpoire body .. 
Olive denatured 
Neatsfoot, Prime .... 
Palm, Lagos, «rot ner Ih. 
ore, im. English, spot 

hie 

Manchurian, spot, bbis.. 14 


@14% 


Mineral Olls— 
ine, wn arevity. 25@30 


29 yA me 15 cold test. + 


Summe 
Cylinder, light filtered. 
Dark filtered 
Paraffine, bigh 
Ban ‘grav 
sp. gravity 
Red Paraffine 


P gal. 
14 
15 
4 


Miscellaneous— 
Pyros 
ite, Foreign @ ton.$38.00@40.00 





Domestic white 
or joat f.o.b. 
works, @ ton....$28.00@32.00 
Off color, f.o.b. wks. 
BP ton 22.00@24.00 
Chalk, English...? ne nominal 
French 


6 nominal 
China Clay, ice 
@ ton 0 26.00 


prime, 


Putty, Commerciali— 
8 100 rl 
4.00 


In bladd 8 
In 4.50 


ers 
1 & to 5 @ tins 8:00 


Spirite—Turpentine— 


@ gai. 
In Machine bbls. «++ 42@42% 


Gum Shellac— 


Second Orange 
Kala Button 


T. N 
v. 


Biue, Ultramarine ...... 
Brown Vandyke ........2! 
French Ovhre ° 





Umber, 
‘Umber, 
Chrome 


White and Red Lead, &c.— 


Cents @ 
Lead, English White in O11.12%@— 
Lead, American White Dry.11%@— 
In Oil White, 100 ib pack- 
ages, or over..........12%@— 
Litharge, American, powdered, 
12%@— 


Zinc, Dry— 


8b 
10 
In yeaine 
16% 


American ... 
Green 81. (French proc.) .1 
White SI. (French proc.). 16 


German Red Seal (French 
TOCcess ) +eeeess-Dominal 
++.+-Mominal 

o++++-Rominal 


“reas hiee @18 


White Seal ..: 
French Red Seal 
Green Seal .. 


Dry Colors— 


Black, Carbon Gas..... 
. Bo 


1.50 
ene, tt Freon es tere 
Blue, Prussian, Domestic. .80 @\ 
BRine, Prussian, Foreign. .— 


Brown, Spanish 

Carmine, No. 40, bulk.. 3.90@ 4.50 
Green, Chrome, ordinary. 8 @10 
Green, Chrome, pure....32 @50 


Metallic Paint, doe ton, 
28.00 @30.00 
- -25.00@30.00 


Ochre, American, ® ton. ,oe 30 








American, Golden. ® rb. "8 
Foreign, Golden, ® Ib. $ 
French ‘ 
25: 
13 


Cranes, ora English. .— 
Fre “38 


eeee 


BH @ 100 lb.... 
os Tuscan .. 
Red, Venetian ® 100 Ib.. 
Rose Pink ..... 


Sienna, Italian, burnt and 
powdered 
Burnt, 


.7 @10 


@30 
2%@ 4 


lump 


American, Raw 
American. 
Powde 


Tale. French . ton $15.00@22.00 
ane eo5e ton 10.00@13.00 
Ita cebiec, eee 35.00@— 


Terra Alba. 
French 
Englixh 100 

American. .®@ 100 TM No. 

American..@ 100 1 No, 2 .70 


Umber, Laer Burnt 

and Powdered ........ 

Raw and a TTS ooo @ 

Rurnt, American ...... 2 

haw lumps eevevecose 

WO. b hdbel Hing se cicen 
Yellow, Chrome, Pure....24 @30 
Oxide Red 4%@15 





Blue, ND ous vu cwene < 1.50 2.00 
Blue, Ultramarine 40 


ee, reropeth cove eed MO }2.00 
Chines . 2.50 


eeee 
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Within Easy Reach 


Wy shouldn’t dealers expect unusual service 


from a distributor who has been serving dealers well and 
fai.hfully for eighieen years—a distributor backed by resources of more 
than $7,000,000—a distributor who specializes in motor car accessories and tires? 


Dealers who buy from us DO expect it! They 
expect and receive all of the advantages that come from vast stocks, 
a trained, expe ienced organiza ion—and a uniform policy of Fair Treatment. 
Therefore they keep their Gibson catalog within easy reach. 


Gibson Service is well worth while when busi- 
ness conditions are normal. But when trade conditions are 
UNUSUAL there is certainty something at Gibson's that will overcome many a 
difficulty for dealers. 


Let the Gibson Company work with you— 
NOW! Get our organization behind yours. It will be good for 


both of us. Send today for our 1917 Cata‘og, and let us put you on our per- 
manent maiiag list. Free to any hardware dealer—anywhere. Ask for 
Catalog G-5. Let’s get togecher! 


‘THE GIBSON COMPANY 


INDIANAPOLIS 


Motor Car Accessories and Tires 





Shop Equipment and Electrical Supplies 





“Gibson Serves the World” 
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correctness. 
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Current Hardware Prices 


GENERAL GOODS.—Goods which are made by more than one On some goods slightly lower prices are obtain- 
manufacturer are printed in /talics, 
those obtainable by the fair retail Hardware trade. 
orders and broxen packages often command higher prices, while 
lower prices are usually given to larger buyers. 


SPECIAL GOODS—Quotations printed in small type (Roman) 
to goods of particular manufacturers who request the 
publication of the prices named and are responsible for their 
They usually represent the prices to the average 


The prices named represent 
Very small 


HUSUUTAIRTETNNANHAIIEY {i 
HO 


retail trade, 
able for large lots. 
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STANDARD LISTS AND DIRECTORY OF MANUFACTURERS. 


—Contains the list prices of many leading goods. 


It is pub- 


lished in loose-leaf form and is kept up-to-date by a monthly 


subscription service. 472 pages, 7 x 


10 inches. Price, $5 00. 


ADDITIONS AND CORRECTIONS.—The trade are requested 


to suggest any improvements with a view to renderin; 
quotations as correct and as useful as possible to Retai 


ware Merchants, 


EAA 


HN 
WH 


il 


these 
Hard- 


NL 





Aosusters—Biing— 
H. B. lyes Co.: List Feb. 1, 1917. 
Upson's Patent 33: 

Window Stop— 
Ives’ Patent. List Feb. 1, 


33's 
Ives’ Stop Bead Screws and Wasl- 
ers. List Feb. 1, 1917 33s % 


ADZES— 
Carpenters’, 

Ship Carpenters’, 

Ship, Lipped 

Railroad, per doz..... 


1917. 


ANCHORS— 
Parker Supply Oo.: 


Screw Anchors ......++++75&10% 


ANTI-RATTLERS— 
Fernald Mfg. Co. Burton 


. w doz. pairs, 
2, $1.10; 3, 
1 ‘15: se 


» 90¢. 
Fernald Quick-Shifter, W doz. 
$2.25@$3.00 

2 dos. 
$2.00@ $2.25 


Anti- 
Nos. 1 
$1.00; 


ANVILS—American— 
Fisher & Norris: 


gle, 
Hunt, Helm, Ferris .> 


doz., $15.00 
Iimported— 
Peter Wright & Sons, # . 80 to 
349 ID. 18% &19¢ ; 350 to 600 Ib. 
19419 %e 
nvil. Vise and Drili— 
Millers Falls Co., e@.....-- + - $24.29 


APRONS—Biackemith’o— 
Livingston-Cooper Corp. 
ther, Livin, areed, ‘list : 
Medium and 
Medium and Heavy, 


leavy Split. .net bey 
Mule. 


AUGERS AND BITS— 
Revised List 


Ordivary Double Spur 
Jennings Pat., Bright 
Black Lip or Blued 
Boring Mach. Augers.... 
Car Bits, 12-in, twist 
Conn. Valley Mfg. Co.: 
Wrights, Jennings 
Wright's, Solid Center 
Valley “—_ ue _ Twist 
W. A. Ives Mfg. 
Mephisto 
Irwin Auger Bit Co.: 
Auger Bits, Irwin List 
Auger Bit Sets, Irwin List... . 
Cc. EF. Jennings & 


"1334,G54 


50% 


0. : 
. standard list.25% 


25 % 


02 Me % 
Lebanon Machine Co.: 

No. 108 High Speed Z Twist, 
30&10% 


No. 308 Cabinet Z Twist, 


Pexto Solid Center 

Progressive Mfg. Co.: 
Forstner 

Puogh's Black 

Smith & gmap Ca., 


Russell Jennings’. one 


R 
Snell Mfg. Co. : 
BOteS . cc cccccccccccccees 65410 % 
eo tccecccsscce sss OR1IO® 
Jennings’ Pattern 
Jennings’ Pattern, 


Extra 


Irwin Auger Bit Co., Irwin List 
50& 


Russell Jennings & Co 
Lebanon Machine Co. : 
No. 112 High Speed Z Twist. 
2OK10% 
No. 312 Cabinet Z Twist, 


40&10% 
Dowel Bits— 


Irwin Auger Bit Co., Irwin List .50% 
Russell Jennings Mfg. 


Expansive Bits— 


Conn. Valley Mfg. Co.: 
Wright's Patent 
Clark Pattern 
Cc. K Jennings & Co., Steer’s i rg 


aa a" Je. Mfg. Oe... 
2% $24 0 


Pexto Ciark Patterk, ies... 


% 


4, 


c _Gimiet Bits— 
(See Gimiets and Gimet Bits.) 


Hollow Augers— 
Bonney Il’at., per avz.. 5. 50 @ $6.00 


Machine Bits— 
Russell Jennings & Co......... 50% 
Lebanon Machine Co.: 
Combination Point 
Screw Point er 
ciamebore” Bits— 
Lebanon Machine 
No. 105 High peed Z Twist 
50&£10% 
Ship Augers and Bits— 
x evised 
Ship Augers 
irwin Auger Bit Co.: 
hip Augers Irwin List 
C. E. Jennings & Co.: 
L'llommedieu's 
Watrous 
Lebanon Machine Co. : 
No. 118 High Speed Z 


No. 318 Cabinet 7 
No. 1308 Finished, 


low 
No. Pf 308 Bright, 
No. 3308 Fine 
Profile Brand 
- — 308 Natural 


No "3306 Profile Sets, 
Snell Mfg. Co.: 

Ship Augers 

Solid Center 


AXES— 
Single Bit, base weights, unhandled: 


Twist, 
80&10% 
40&10% 

Black, _ 


Hollow. 
Shanks 


- 60& 10% 
& Edges, 


seiapaate 


First Quality 
Second Quality 
Double Bit, base weights: 
First Quality 
Second Quality 
Extra for handles: 
Extra Quality 


af 7% 4 ba 5 ‘s. cut, per doz. 
3 

Ships, 6 and 7 in. cut, per doz. 
$27 


B ALANCES—Spring— 


Light Spring Balances 
Chatillon's : 
Light Spring Balances. 
Straight Balances ; 
Circular Balances .. 
Large Dial 
Jacobs Bros, P. 3 
Straight Spring Balances. 40@50% 
Light Spring Balances. ..40@50% 


BALERS—Waste Paper— 
Davenport Mfg. Company: 
Schick Steel Balers, No. 1, $45; 
vo. 55; No. 3. $65; No. 
Top, $69 ; No. 4, 
4, Open Top, 


2, Home Model, 
Business 
No. 4, 

ea., $19.50. 


No, 
No. 3, 
$17.50; 
Model, 


ar —_ 


1, 
Institutional 


Pinch Bars .. 


BASES—Porch— 
8S. Cheney & Son: 
Zimmerman Patent 


RPEAMS—Scale— 
Scale Beams 
Chatillon’s No. 1 
Chatillon's No, 2 


List net 


ne 


Sargent & Co. 


RELLS—Cow— 

Wrought Cow Bells 
Hand— 

Polished Brass 

White Metal 

Nickel Plated 


Miscellaneous— 
Farm Bells b., 5 & 546 
| Church and School 
Trip Gongs 


BELT DRESSING— 





See Dressing Belt. 





BELTING—Leatner— 
From No. 1 Oak Tanned Butts. 
Belting, Ex. Hvy., 
Belting, Heavy, 16 oz 
iselteng, Medsum, 14% oz. 
Belting, Light, 13 oz 
Second Quality, Sides 
Second Quality, Shoulders. . 
cut Leather Lucing, 
No. 1, new list 
Leather Lacing Sides, per 
ft. Raw Hide, No. 1, sides 
17 sq. ft. and Over. ...eceeees 4 
Under 17 89. fbecccciveccvess@@ 


Rubber— 
Competition (Low Grade).. 


Standard 
Best Grades 


ee 


BLOCKS—Tacklie— 

Common Wooden ...eeeceseess +40 
Patent cscs tippers 
Drili— 

Athol Machine Co.: 
Drill Blocks ............net list 


ROBS—Pliumb— 
Keuffel & Esser Co....4+.. 


BOLTS—Anchor— 
Ankyra Mfg. Company 
Ankyra Anchor Bolts 
Ankyra Collapsing Tools 
Parker Supply Co.: 
Anchor its or Screw Anchors. 
75% 


+ 83% % 


Star Expansion Bolt Co. 
Sebco Screw Anchors. ‘6541085 % 


Carriage, Machine, &c.— 


Common Carriage (cut thread): 
% x 6, and smalier......... 25&54 
Common Carriage (rolled asatig 
% x 6, and smaller - 304 
Larger’ or longer 
Phila., Eagle, $3.00 list 
Bolt Ends, H. P, N 
Machine (cut thread): 
« 4 and smaller.. 
-arger or longer eee iss 


Door and Shutter— 
Mronaht Tron: 
Burnet Japanned— 


Spring Jap .....40 
Spring Neck ... 


Square 
Barrel, list + 104. 


Brass: 
Spring 
Spring Neck 
List Feb. 1 
Mortise Door } 
Wrought Door f 


Expansion— 
Ankyra Mfg. Company: 
Ankyra Anchor Bolts 
Ankyra i mye Tools 
Parker Supply Co. 
Oy EPPO Rr er 7T5&10% 
Machine Bolt Type....... 60% 
Richards-Wileox Mite. Co. . 70&15 % 
Richards-Wileox Mfg. Co... .70&15% 
Star Expansion Bolt Co.: 
Sebco Star Expansion Rolts 
60&10% 


54 


Ives’ 
Ives’ 


Stove— 
Stove Bolts .... 


Cates TOR i oie 8 vad ivosces 454% 


American Serew Co : 
Bay State, list Dec. 28, 
list Oct. 16, 


Eagle Phii., 
Tego 


Ankyra Mfg. Company 
Ankyra Anchor Bolts 
Ankyra Collansing Tools. 

Parker Snnn'y Co : 

Dae Wales, We. Be vi ks cov “Te 
Toggle Bolts, 10a and 10b....45% 
7T0&10% 


eet: 


27% 


Star Expansion Bolt Co. : 


Sebco Toggle Bolts 


BORERS—Bung— 
Enterprise Mfg. 


BORING TOOLS—Automatic— 





Millers We od No. 3, per doz. pis. 44; 
No. 4, $15.71; No. 45, $17. 


BOXES—Mitre— 

C. E. Jennings & Co 25% 

Millers bails, New Langdon, size 1, 
$5.66; Langdon Acme, size 1, 
30; New Langdon, Imp. size 


of, 


" nterchangeabie Locked poemes. 
Nos. m3, 23é; 8, 384; 3 
16¢; 4, 21¢; 5, 30¢; 2¢; 
22, 22¢; ” 24¢; 24, 
GBB. cbcccccves 

BRACES— 

Common Ball $3.00 @ $3.50 

C. E. Jennings & Co........ List net 


10 


$33.50 $34.75 
5 28.80 
28.00 


12 


Series 
Series 
Series 
Series 
Series 
Series 


BRACKETS— 

Wrought Steel ..0...00.0.- .50G10% 

Atlas Mfg. Co.: 
Bradley Os 6s dine'> 55&5 to 60&56; 
Griffin’s wro’t Steel 

Griffin's Folding Brac pate. Pere 

Me Kinney wro't Steel. 

Stanley’ 8 No. 792 

Stanley’s Folding No. 794 

R. . Wrought Shelf 


BROILERS— 
Wire Goods Co. : 
Broilers, Common ........! 
Broiler, Sherwoods .. 


BRUSHES— 
Whiting-Adams Co. : 
Good, Rd. Paint 


15.30 


5O0&10&2 V4 9% 
+ BOISE & 


GOKS&2 Y, ( 
“6081082 14 


Good, Kalsomine 
Medium, "ean ° 
Good Dusting 
Medium, Dusting 
Good, Floor & Household. ° 
Medium, Floor & 
hold .. 


Rte ewes 


*50a8 4 
House- 
+ -50&10% 


BUMPERS—Barn Door— 
National Mfg. Co.. No. 16 Barn Door 
Bumpers, # doz $1.80 


BUTTS—Brass— 


Wrought ..ccccccececee oLhst + 208 


Light Narrow 
Reversible and Broad. 
Back Flaps 


Chest Hinges 
BRONZED 
Light, Narrow, Loose Pin. +20&10¢ 


Light, Narrow, Loose Pin, Ball Tip, 
per doz. pair, 
3 3% 4-in. 


2.80 3.00 4.40 


3Yax3%e 4x4 
29.00 35.00 


Caces—sira— 
0. Tindemann & Co.: 
Japanned Canary 
Brass ~—. 
Parrot 
Stands 


CALIPERS AND DIVIDERS— 
Athol Machine Co.: 
Premier ; Me Oa: 


CALKS—Toe— 
Blunt and Medium, 1 prong, vee 
100 Ib. .00 


Heel 


oe and Medium, 1 prong, ae 


CANS—MIIk— 
Sturges & Burn Mfg. ‘Company: 
Sturges Guaranteed ‘apacity 
Milk Cans +60 1B% 


CARRIFRS—! Itter— 
Hunt, Helm & Ferris Co 
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Closing Weeks 
of Butler- Brothers 
40 Year House Sale 








The sensational price reductions on line 
after line of Staple General Merchandise 
—reductions made as a result of many 
months’ special buying—have been at- 
tracting merchants from all over the 
country to our Forty Year House Sale. 
The sale will end on September 2lst. 
When will you come? Or have you al- 
ready been here? Then come again! 
The special values for the remainder of 


this sale will more than repay you for 


the trip. Every line remains at its best 
in our FORTY principal departments of 
General Merchandise. 











BUTLER BROTHERS 


EXCLUSIVE WHOLESALERS ¢ GENERAL MERCHANDISE 





NEW YORK 




















CHICAGO 








ST. LOUIS MINNEAPOLIS DALLAS 
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CARTRIDGES—Metallic— CHESTS—TL5I— 
» Powder, 22 Ri C. E. Jennings & Co.'s Cupar, 
— er, 22 Rim, eee ) Machinists’, Empty ... -25% 
32 kom, $5.30 Blank: ....33%% Household and Boys’. + 120% 
32 C. F. $6.60 Blank... .33 43% 
38 C. F. $8.40 Biank. 334 CHISELS— 
B. B. Caps, Con. Ball, $2.65.33 3% Socket Framing and Firmer 
B. ft TM ing Round Bail, 
Ce sp cnsusnisetbonp eed 33446 | 2] Standard List; 
R. in 22 Short and 22 3 Socket Framing ....++++ Aes 
Long, Black and Lesmok .33'4% fm] Socket Firmer .....++. OHAT5% 
R, ry 22 Long Smokeless .33%$ 5 |W. A. Ives Mfg. Co. : 
R. F., .22. Long Rite, DRRINOOD ics cacvanccsdscees 20 %e 
Black, Lesmok and C. FE. Jennings & Co 
Smokeless eccccccveseees 3Ys4 Socket Firmer Pedy 10 and 70, 
Smokeless, .22 Short. "1113S 15% 
All other sic€8....00-0005 333% Socket Framing No. 15....... 5% 
C. F. Pistol and Rifle Pexto Firmer, Cabinet, Pocket 
800 e6eCK IN wee Butt coc ceccceveecece 66% &5 % 
Militory and Sporting plus. BY. PORN sccccccccccese 33 “45 &5 % 
Peters Cartridge Co. Tanged— 
B. B. Caps, Semi- “amokelens. 331g Ge | Tanged Firmers ......++...+. 15&5% 
Cc. B. Caps, Semi-smokeiess. eg ig % Cc. k. Jeuniugs & Co., Nos. 101, oe 
.22 Short Semi-smokeless..... B3 14 % PENG cccccvcecveseve ccoccccccees 
22 Long, Semi-smokeless. -- 58 '2 % 
.22 Long Kitle, Semi-smokeless. 
F. | I & Riff 3 poeta 
Cc. F. Revolver Boose . 
c, F. Mititary & Sporting mae Steet a Company: 
All smokeless cartridges... Ne oS ok. — ee ee $3.46 
Me. 3, FT gal. Gah. .cccoce 4.40 
2 eamaetl No. 3, 10 gal. each....... 4.85 
Bab scccecevcccvtcccsoceoceves 
Piabe coccece A 
Philadelphia | yppprtad 
Truck Pidte ..ccccccccccecssses 504 | Athol Machine Co. ; 
¥ Machinists’ and ‘Tool Makers’. .net 
Faultiess Caster Co.: 
Fauitiess «Vivot Dearing), Iinmmer & Co. : 
EE ai» 2.'05- ode oe ceu de eee 5% 
Wie occ ccc cesscecosst Carriage Makers’ H. P. Screw 
Glass (Insulator) i 2 to 6 in., 20%; 8 to 12 Iin., 
Leather Wheel ..........3! ) 10%. 
Plate ....cccssrcsccccns 10445% |. 8. & W. Star: 
Hospital ....cceeeecevscees 35% © arriage } mee coves List + 20% 
‘batz Mfg. Comr Sargent & Co. ; 
Schatz ti i wearing 80% Carringe Makers’ Clamps, ¥ dos. 
Acme Ba rg No. 12 $3.00 No $3.50 
Mon Cas 0. 12... .§3. } 13.... 
Steel Gem, Iron Wheel, Pol. .50%] No 4g77: 4:08 No. Ibe. ++ 8 50 
Ores Gi m, Iron Wheel, ape, | Ne. 18.. “11.00 No. 19.2 1113.50 
il) i ee eo , © M °° : oe 
Steel Gem, Wood Wheel. 50&10% : “3 ate mip “ll No. 22....17.00 
Iron Gem, Nos. 437 & 637... .50% | ° : ams 4 0.3 
iron Gem, ‘No. 837 and Larger, Machinists” Agrippa ..... 20&10% 
66% % Machinists’ Vulcan ...... 20410 % 
TOD 6060 bcveevecddsecseone 30% | ‘lone Clamps, see Llose Attachments. 
CATCHERS—Grass— 


Specialty Mfe. Co.: 2 
Easy Emptying, Nos. i. B. SEAOe 


Easy Emptying, Nos. 1G, G 
6G, 11, 10G, hot Oe a he 
~ Em it ing, Nos. 5G, 
sw price decncaicen HORA 
Kany ag MEET No. 16G... .20&5% 
Detachable, all ntylen...-.-.-30% 


Pennsylvania Lawn Mower Worka: 
a, Brawn Grass Catchers... .26% 


CHAIN—Proof Coli— 
Small lots, f.o.b. Pittsburgh, per 
10 


American Coil Straight Link: 


3/16, $12.10; “4, $9.55: 5/16, $8.55: 
4, $8.00; '7/ 16, $7.88; 289/10, 
7: 70; 11/16& %, $7.00. 

American German eo Coil: 
13/16&Y, $6.50; 15/16&%, $6.40; 
1, $6.30; 11/16, i%&1%, $6.40. 

Halter— 

German Pattern: : 
ear 3344 G54 
2 80 6ccccces sevees oeeesae 334% 

Jack— 

Iron Chain .....4++ Seerrrrr yr. 308 
Brass Chaim ..cccccccccccsseses 104 
Pump— 

Galvanised Pump Chain, per lb. 10ya¢ 
Safety— 

Safety, Brass ..cscccsecssevees 25% 
Sash— 

Niagara Falls Metal Stamping Works: 
Premax Steel Chain Bright; 
Klee troplate | & Copper, Nickel, 

IMeraes wet 
Parker Supply Co . Ast net 


CHAINS—Miscellaneous— 
Niagara Falls Metal Stamping Works: 
an 


Dremmx Cull Gumit......-.66. 
remax Special aud eR 
bog lends .....-- pecescos Se 


Trace, Wagon, &c.— 

lraces, Western Standard: 100 pr. 
Y4— 6-3, Straight, with ri g..$45.00 
6Y2— 6-2, Straight, with ring. .$54.00 
6Y,— 8-2, Straight, with ring. .$60.00 
64%4—10-2, Straight, w.th ring. .$68.00 

NOTE.—Add 2¢ per poir for Hooke 
Twist Traces; add per yg or Noe. % 
and 3, 2¢; ho. 1, 4¢; 0, 4¢ t 
price of Btraight Link. 


Eastern Standard Traces, Wagon 


Chain, BC. cocccesccsececsoss 
CHALK— 
Cartenters’ Blue .esecseess gro., 95¢ 
Carpenters’ Red ..sscseees gro., 4% 
Carpenters’ White ......++- gro., 85¢ 
CHECKS—Door— 


Superior pring Uinge Co. : 


Superior terceen Luor. - 33% % 

















CLEANER—Automobile— 
Crew, Levick Co.: 

Mistolkleen 
ea 
Grease-in-Titves 
Trac a 
Tire Sea 08600060 Oe 
Unit Tire Gains. cccccscceva 


Lawn— 


Pennsy)vania Lawn Mower Worls: 
Pa. Lawn C.eaner Rake. PB 1g % 





TLEAVERS—Butchers— 


Foster Bros. & Chatillon Co. 
List June 30, 1917, 20% 


CLIMBERS—Linemen’s Poie— 


Smith & Hemenway Co., Inc.: 
il 


Red Devil ...ceesscessess + -B0% 


CLIPPERS—Horse and Sheep— 
Chieago Flexible Shaft Co. : ) 


No. 2 Chicago Liorse, each 
$12.75 

Lightning Belt Tlorse, each 
$15.90 


Stewart's Enclosed Gear Kati 
Bearing Horse, each. ..$8.75 
Stewarts New Mouel Sheep 
Shearing Machine, each 
$12.75 | # 
Stewart Enclosed Gear Sbesr 
ing Machine, No. 8 each 
11.00 | 
Stewart Ball Bearing Enciowu 
Gear Sheep “eae Ma. 





chine, No. 9 each... .$12.75 
CLIPS—Nali— 
st. ©, Cook Co.: 


PPTTTTITTTT. 


Gem, per dos.... 
: “10 


Ansonia, per GOS....ceeeeeee 


CLOTH—Emery— 
See Paper. 


cocKs— 

Brass Hardware list: 

Plain Bibbs, 605%; Globe, 45&54 ; 
Kerosene, 50& 10% ; Racking, 45754 ; 


Liquor, 40ér2 a4; ‘Bottling, 40&2 Yas 
Compression Bibbs ...... 506 106104 
Lrom Petroleum woccccccccevsees 


COMPASSES, DIVIDERS, &c.— 


Ordinary Goods ....eseeerees V0& 5% 
heutiel & Esser Cu.......- 20M 25% 
Pete .sccccce eereeetesee 33% % 


SONDUCTOR PIPE— 
Corrugated, Round or Square: 
Ga.vanised Steel ......000.. 10& 104 
Galvanized Charcoal Iron.....3 304% 
Copper 
See also Fave Troughs. 
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Drab Cotton, 


Massachusetts, 
Massachusetts, 


Tinned 25 ft. 


Gilt 25 ft. 
Full Length 


C. EB. 


Morgan Mfg. Co.: 


‘rescent Co.: 
Crescent No. 6... 
Glass Cutters.... 


Smith & Hemenway 
Red Devil 


Ente fo a 


Noa, 501 602 


Each $2.00 $2.25 


Rinffton Slaw Cutter 


No. 0, 
$15.00; No. 1, 
No. 2, $2. 
$1. On Nos, 
extra 8% disc. 

Enterpriss 


CYLINDERS— 


F. E. Myers & Bro. 
Myers 


Cylinders 





Parker Supply Co 


Coils 


Priming Cupa .... 


COOLERS—Water— 
Cordley & Hayes: 

XXth Century No. 56, Mahog- 
ERO OES POO $11 00 
MORNE fo caveonveunvees $11.50 

No. 16. Mabegnag eis 00.68 $0.00 
WHEEED ccccescetvones $9.50 | ew 

No. 136 Mahogany. $12.00 Lo 

FO cc cdccvsrncev® $12.50 (—R 

No. Lida Mahogany... .$10.00 
WE serenens bade ve $10.50 

No. 560 Mahogany..... $15 00 
White .cscovccsccces $16.00 

No. ne Mahogany...... $12 00 

see eeerserees $13.00 J 
Note: “These Prices are without 
bottles. 
tn. & G, Mfg. Co. : 

Galvanize nf Lined, side bandles, 
Gal, 3 3 4 6 8 

Each 

White Enameled Lined, Side 
llandles: 

Gal, 2 3 4 6 8 

Each 

Aunte Lined Side ’ ee ae 

Gal. 2 3 6 

Each 

COPPERS—Solderinc— 
300 Ib. bots. .cccecccccvcees base a 
100 0 BOO MD. wccccccccccccccccss 
less than 100 Ib.....+.. sewed on oy 
CORD—Sash— 
Braided, Drab....ccevesceees . 55¢ 
Brawed, Wlaite, Com.,. to 
12, 34¢; No. 7, W#%E; “No 6, jue 
Patent Russia ......eceeeeee 
Cable Laid Russia......++.+++ ib, ie 
(india Hemp, Braided........ lb., 35¢ 
India Hemp, Twisted..... lb. 17 @22¢ 
’atent India, Twisted....1b. 20@24¢ 
Samson Cordage Werks: ) 
Broided, Nos. 8 to 12, 4 ™, 


T5¢; 


Cotton, 60¢; Spot Cord. .60¢ 5 
White, # ID ae rs 


Drab # 7 
A lberouua, We ite, Nos. 3B "| 
DE cacacassbaeudeseuer 42¢ 
Silver Lake Mfg. Co.: 
Silver Take, per ID. : 
A. Drab, 75¢; A. White, 
60¢ ; Italian Hemp, $1.00; 
Linen, $1.50. 
Silver Lake, Drab, 65¢; ee 
o 
Eddystone White...........+- +e 
Wire, Picture— 


furner & Stanton Co. Wire Pictme 
CORE cocceccccccccccces st Ome 

SOTTERS—Spring— 

Spring cotters in packages...... 854 

cou NTERSINKS— 


Jennings & Co. 


Countersinks Nos, 001 & 002, 
16% % 

TRAYONS— 

Viitz Round Crayons, Cases, 100 
gro., $8.00, 50, $9.00 and $10.00 
according ta arade, 

Joseph Dixon Crucible Company: 

No. 520, Red (when in stock), 
POF BTO. wn cccccccserceee $10.80 

SRUSHER—Ice— 

Alaska Freezer Co.: 

Toy Town, each.......+..++-$3.25 


Priming— 
sesee + 50&20% 


CUTTERS—Glass— 


Fletcher, Terry Co.: 


Sees oc cee HOW 
c= + BOM SOES % 
Co., Ine. : 

Coe rrcerceccssecee 20% 


Meat and Focd— 


Nos 12 
Each $2" 50 $4. $s $3. 75 $6: 50 $8. 50 


zon 
$2.75 


P. 8. & W. Favorite: 
17 


Small, Ne. UWaicsccccvscee 
A Se reer 
Large Family, No. Tecee 
Hotel, No. 47 .cccoccveces 
Siaw— 


Co. : 


Rapid Slaw and Vegetable Cutter, 
ner doz. with metal box, 
per doz., $4.35 ; 
50; No, 


in gross 


Tobacco— 


Polished ron. Brass 
Brass Lined Working Barrels. 


Brass Body : Brass Lined and all 
Brass Cylinders and Pneumatic 
20 


Damper Quadrante— 


White 





++ -25@30% 





de's Vy “Ve 


lots. 


and 


80% 





— 


D.sPensers—tiquid soap— 
Morrill'’s Soapurn, ea 


No. 1 wail, $2. 50; No. 1 | 
slab, $3.00; No. 2 wail, 8 
$2.25; No. 2 siab, $2.75; px 
No. 3 was. $2.00; No. 4 
wail, $1.50; No. '5 wall,|* 
$2.00; No. “3 slab, $2.50. 
DRESSING—Belt— 


dubbers’ Mix. Company: 
Blue Ribbon Stick, B.... 
Paste, 5 & 10 Ib. cans, 
Liquid “in gal. cans, a] gal. $2.00 


ORILLS AND DRILL 
STOCKS— 

Twist Bit Stocks, new list... .50&5¢ 

Twist 1aper and Straight Shank, 
BO TD cccccvecesas 0000 e AGS 

Smali Wire, No. 53 and less. . .40&5¢ 

Larger tha. No. 53, new list. .40&5% 

Wood Drills jor Braces, new list .30¢ 


27¢ 
@ MD. se 





Goodell see Drills, List 
June 28, 1917. 
Ratcuet, Varker s 


Smith & Llemenway Co., luc. ; 
Red Devil 
Brick and Stone— 

Star Expansion Bolt Co........ 15% 
Parker Supply Co........62.++70% 


ORIVERS—Screw— 
Crescent Co.: 
7 re Ve Pea Cee % 
Goodell's aie ‘List, June 28, ist” 
35% 


Hyfield Mfg. Company: 
liigh voltage Electricians... .25% 
W. A. Ivea Mfg. Co.: 
Mephisto .......666 
M-B Tool Co. 
Insulectric 
Millers Falls, ® 
$16.48; 12, $22.1 
21, $16.48; 41, $21. 30; 42, 
Pexto Solbar .... 
Smith & aa uway- Go. » Ste: 
Red Dev 






ibaet teaesianess O% 
Eaves TROUGH— 

Galvanized Steel .......++..50&104 
Galvanized Charcoal Iron-...... 464% 
COPE si biccescsvstoseces 15@ 20¢ 


See also Cunductor Pipe and bi 
bows. 


=LBOWS AND SHOES— 
Galvanized Steel: 
Plain, Round and Corrugated, 
all ‘sizes to OER orccececccns 604 
Squares, all sizes to 6-in...... 504 
Copper, all sizes.....0++++20@254 
Ferdinand Diec kmann Co. : 
Plain Round and Round Corru- 





gated, 

Be GOED concede sucectis 65 % 

ke” ee ee See 50% 

24 Gange ooccvccesseces ++ 25% 

Square Corrugated ih, B and wc 

tagon, 

29 Gauge eseoee ee 

26 Gauge ........ 

24 Gauge .......... 
EMERY—Turkish— 


Out of market at present time. 


OMENS, 19.0 ccccccevecceetese ltt 
=NGINES—Chemical— 
O. J. Childs Co. : 
Copper Tank, 40 
200.00@ $350.00 
5s (CHENG Piva 
Utica, ea. tres ce reees cee 20% 
Chit@e, o8. SIG,60....cccee 25% 
Nu-Ex Fire Appliance Co. : 
Nu-Ex Fire Killer....... + 625% 
Nu-Ex Auto Extinguisher. 3... 28% 
In lots of 12 or more........ 30% 
EVELETS— 
Solid head, per 1000............40¢ 
FasTenens—Biind— 
iu, B. Ives 


Upson's Patat, List Feb. a, 08s. 


% 
Cord and Weight— ' 
H. B. Ives Co.: 





Ives, List Feb. 3, BONF 0's of BB's % 
Titan, List Feb. 1, 1917. . 1383's % 
Corrugated— 
Acme oa a Co. : 
Saw teen eeees AR1ORS % 
Plain “ee covccccccs es BUkl0% 
Cary Mfg. Co, 
Baw Edge ....c0e 5OR10K5 % 
PERID TD cc cccccnccecce G5& 10% 
Stanley Works: 
w © seeserscees  A5U10K5 % 
PiMin BGG0 corccccccccees 60&10% 
FAUCETS-— 
Cork Lined, Common, 504; Best .40% 
Metallic Key, Leather Lined..... 504 
Eo rere 304% 
RE rrr oo ASSESS 


Jobn Sommer Faucet web 
Diamond Lock .....cceeeees 
Peerless Tin Key 
Boss Tin Key... 
Victor Metal Key.. 
popes Metal Key. 
L. Cork Lined 
Wieiiabte Corn Lined 






Leader Butternut Key... 
Enterprise Mfg. Co.: 
Enterprise, 


Seif Measuring and 
Priming Pump, ®@ dos., $94.00 





20% 
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5 hi, sign of a Hood Dealer is a builder of 
Tire business founded upon the rock of 
quality. 


Not only does it serve as a guide and reminder 
to the motorist—but, more important, it proves 
the dealer's absolute reliability. 


To be associated with the selling of Hood Tires will give 
you the reputation for securing your customers’ best 
interests. 


Hood Tires are the first choice with the motorist who 
figures cost per mile of service. And once a Hood Tire 
user always a Hood Tire user. 


Complete details of our agency plan will be mailed upon 
request to any dealer. 


For overnight service don’t substitute. See 
Automobile Trade Directory and Chilton’s 
Directory for list of Hood Tire Distributors. 


THIS IS THE SIGN OF A HOOD DEALER 


Quality 
is 
Economy 


Hood Tire Co., Inc., Watertown, Mass. 
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FILES—Domestic— 

Best Brands ....ccccccccsccesss: 
Standard Brands 
American 

Arcade 

Black Diamond .... 

Delta Brand 

Delta Utility 

Delta Swiss’ Pattern..... 


eee ee eeeeere 


Be 
Great Western 
Kearney & Foot 
MecCiellan 
Liverigit Bros., Gold Medal. Ye 
Liverigit Lros., Blue Ribbon es. 


Liveright Bros., Electric 
McCaffrey Amer. Standard. 
McCaffrey Precision ( 
Pattern) 

Nichoison 

Simonds 

J. Barton Smith 
X-F Swiss Pattern 
i. B. G 


FIXTURES—Fire Door— 
Richards-Wileox Mfg. Co.: 
No. 102, Monarch A; No. 201 
Mutual ....ccseceseseeee + 20% 
Fusibie Links, No. 96........40% 
Grindstone— 
Net Prices: 
[aoe 15 19 
Per dos.. .$5.85 $640 $7.00 $7.30 
FRAMES—Grindstone— 
Athol Machine Co : 
Iron Grindstone Frames. List + 20% 


FREEZERS—ice Cream— 
Alaska Freezer Co.: 
Alaska 4-qt., 
North Star 4-qt., 
North Pole, all ‘metal, 
per doz. 
Peerless Freezer Co. : 
Peerless, hes list, $3.30.. 
Frezo, 4-qt., list, $3 3.00 


FUSE—Safety— 

Enusign-Bickford Co.: 
PEED ccccccosececseses $5.30 
Single Tape 
Double Tape 
Beaver Brand 
Anchor Brand 
Reliable Gntta 


Gates—Molasses and Oil— 
Stebbins’ Pattern. ...eee0e0+-J0&10% 
GAUGES— 

Uarking, Mortise, etc.. 


Athol Machine Co. : 
Depth, Screw Pitch. 
Sent 


4.00 net 


+ 80% 
-80% 


Percha. em 40 


25& 104 


--net list 
ee--Det list 


GIMLETS AND GIMLET 
BITS— 


Gimlet Bits. 
Common Dbl. Cut....++++++ -$6. 
German Pattern, N os. 1 to 8, $8.05; 

No. 9, § Nos. 10 & 12, "312.50; 
ass'd, $9.60 

Singie cut Gimlets Ass’t per 
Nail, Metal, No. 1...$3.00; 2, 
ike, Metal, No. ry $5.50; 2, $6.00 

Ah Wood Handled, No. $3.25; 2, 


$3.50 
Wood Handled, . 
1, $5.50; 2, $6.00 


Per Gro. 
75 


ro. 


a 


Spike, 


enittinhtees 

Safety Wire Gas Globe Company: 
Protect-a-lite Inverted io; Up- 
——y per doz., ; oer 


paeects: lite “inner Wire Globe, 
per dos., .80¢; per gross, $9.00 
GLUE— Cents per ib. 
Cabinet ....... -30@45¢ 
Commo: Bone .. . 22@27¢ 
Fish, liquid, bottles or cans, 
‘with brush 
, liquid, 50 gal. bbis., 
per gallon 
Foot Stock, White 


Medium White 
Cement— 
L. W. Ferdinand & Co.: " 
Linoleum, 20th Century, per ga 
: : $2.65 
Marine— 
L. W. Ferdinand & Co.: 

Marine, Jefferys, smail aes 
Marine, Jeffery’s, bulk, per yy 
12¢ to 40¢ 
Waterproof, liquid, per gal. ..$4.65 

GONGS—Steei— 
P. Wall Mfg. Supply Co, 
Foot or Hood, Streec “Matlway, 


Spring or Locomotive. —— 


GREASE—Axie— 

Common grade: 
1-Ib, tins, per dod. ...eee00+ $105 
15-lb. pail, per doz $10.80 

Dixon’s Everlasting, iis, 
ea. 96 +; in boxes, @ dot., P., 
$1.20; m . -$2.00 

“Automobile 

Crew Levick Uc 
Grease in ice 

A. W. Harris Oil Co.: 

Harris ——., Gomerens. 
pete. ne. es y% bbi per 

, 12%¢; 50 D tin, 7. 50; 

26" ™. tin, $3.95; 10 ID. tin, 
$1.80; 5 MD. tin, He. Harris 
Lignt ‘fransmi<sion Grease, 

bbis., 14%¢ and %& bb's., per 

Ib., 15¢; 50 Ib. tin. $8 75; 

25 Ib. tin, $4.58; 10 Ib. 

tin, $2.05; 5 Ib. tin, $1.08, 


& 
¢ 
z 





GRINDERS— 
Athol Machine Co.: 
Bench Grinders 

8. as & Son: 


Royal 
Luther Grinder Mfg. Co.: 
Dimo-Grit: each : 
No. 14 (Mechanic Special, ne. 


No. 
No. 
6 
No. 
No. 7M) 
No. 35 Compacto 


No. 51 (Best Made).... 
‘o. GS (Farm Special, >} 
No. 
No. 
No. 
No. 
No. 


++ 0220% 
see0e 80% 


83 (Spartan)......... 3 
104 Multigear.... 

271 (Hummer) $14. 
309 (Power Beneh Grinder’ 


2 60 
310 (Power Bench Griuer). 
9.95 

Strr Spec. CO. 0 00002 80% 
Hyfield Mfg. Co. 


Perfect mers * Wheel.. eoceee 2% 
Wonder Electric 
Wonder Ft. Power. 


Vaive— 
Frank Mossberg Company: 
For Fords Nos. 605, 
Improved, ea., 32¢, 
M-B Tool Co.: 
M-B Valve Grinder, 
doz., $15.00 


GRIPS—Buffalo— 
Smith & liemenway Co., Inc.: 
Red Devil 


SUNS—Shot— 
Iver Jobneon : 
Champion Single Barrel, 
$7.50@ 
Hammerless Double Barrel. . 


606, 607 
25¢ 3: 


List 


10.00 
25.00 


Hatters AND TIES— 
Cow Ties, new list, per dos... .$3.85 
Hatters 154 
Niuagura Falls Metal + ten were: 
Feemax Hlalter Cha 
Fremax Special Halter Chains. ton 
Premax Ties 410% 
E '. Rnee & Co. 
Web Halters p 
Jute Rope Halters and Ties. ..: 
Sisal Rope Halters and Ties. .‘ 
Cotton Halters and T 
Cotton Livery Ties 
Leather Halters 


HAMMERS — Handled 
mers— 
Maydole new 1 
Blacksmiths’, 
Bricklayers’ 
Farriers’, Driving 
Machinists’ Ball 
Nail, c. 
Rivetin 
Tinners 
Note.—For extreme Western states 
prices are appooutmetety 54 ee 
a Machinists 


Ham- 


ist : 
Hand ... 334002 


Pein. 


4s oe pt and ‘tase 
3 to 5 Ib., -List, net 
Over 5 Ib., 0 . List, net 
Magnetic— 
R. Robertson : 
Horseshoe Magnet tack 


A. 


Billposters 


HANDLES— 
taste Tool— 
Axe, Pick, & 
Hoe, Rake, Spode, Fork, Shovel, 
&e., New List 40% 
Also net prices of axe handles under 
ares. 
Cross-Cut Saw— 


Seer Tool— 
Auger, assorted -970., $3.50@$4.00 
Brad Awl .«-9r0., $1. 75@$1.85 
Chisel Handles, ass'd, pr. grv.: 
Tanged Firmbr, Apple.. - $3. we 
$3.25; Hickory . 
Socket Firmer, 
$2.35; Hickory . 
Socket Framing, Hickory 
File, assorted 
Hammer, Hatchet, 40 
Hand Saw, Sbied doz., i150: 
Not Varnished ... $1.20 
Iles liandles 


‘Jack, doz., 80¢ ; Fore, doz... .$1.12 
Grover File Co. : 

@ gross 

£500 


eeeee 


seen 


Grover File Handles, 
No. 1 for 6 in. files..... . 
No. 
No. ¢ 
No. in 9.00 
No. 5 for 18- 20 in. and sold- 
ering coppers 10.5 
Nicholson Spuo 
Handle 
_ ,Pott’s Sid Iron— 
Aluminized or Japan’d, per doz..$1.10 
Tinned ..cccccceseee Per doz., $1.35 


HANGEKS— 
Note.—Barn Door fiengere are gen- 

erally quoted per se: without track 

and Parlor ~* sa angers per double 

set with track, de. 

Allith-Prouty Wo. 
House Door 
Accordion Door ..... 


4) @45% 
eee 455% 
+ 45@50 % 





Griffin Mfg. Co. 

Solid Axle, No. 10, $35 ee. 
Roller bearing, No, il, 
Roller - aaeeg Ex. Hy., No. 22. 

$18. sete eeeeee  D0KIO% 
Bull Dog, $24.00: seeeee DOK1O% 

Ilunt, Heim, Ferris & Co.: 

Cannon Ball 0% 
a ae *Rouna a = $19 80 
Fle @ doz. 10.08 


52> * 
35 


MeKiones Mfg. Co. : 
Roller Bearings, Nos. 1 and 2. et 
Anti-Friction Te 


Pittsburgh Trolley 
. E. Myers & Bro., Stayon; O. K.; 
O K Adjustable; Sure Grip; Sure 
Grip Adjustable; Sure Grip Tan- 
dem, Sure Grip Tandem Adjust- 
able; Tandem Adjustable “ye 
Garage, new lists -25 
New Way Tandem Tubula 25% 
New Way Tandem Adj. ‘Tubular, 
25% 
Giant Tandem Tubular.. 2 
Giant Tandem Adj. Tubular. . .25° 
Faultless Tandem and Faultiess 
Tanden. Adjustable 25% 
National Mfe. Co., @ doz.: 
~*~. 4, $10.20; No. 66 Storm 
*roof, $14.00; No. oe Storm 
Proof, $15.00; No. 88... .$17.00 
Richards-Wilcox Mfg. Co.: 
Hangers, Nos. 147, 247.. 
Roller Bearings, Nos. 37, "88, 


4 
No. 44, size 1, $12.00; 
Anti-friction, No. 42 
No. 44, sizea 2% and 3 


$26. se e 37.00 
ey Door B. Swivel 
135 No. 1 


Safety Underwriters F. D. No. 
201 


° +00 20% 
Trolley B. D. No 25% 
I). No, 120; No. ar: No. 


150. 
10% 
Trolley B. D. No. 24......+.25% 
Garment— 
Wire Goods Co. : 
Common, 17 


83% % 
41 


gro. 
Tourists, 


fold’g pick’d, per doz. 75¢ 
Picture— 
Moore’s Push-less Hangers, r 
doz. packets, 80¢; per gross. Ro. 00 
National Mf; 
Screen sed’ Storm Sash Tlangers, 
B doz. 70¢ 
No. 80, Sherardized...........85¢ 
Wrought Hasps and Staples.....704 
Griffin’s Security Hasp.. 
HATCHETS— 
Regular list, first quality....List net 
104 


Moore Push-Pin Co. : 
Screen ane Storm Sash— 
No. 80, Jap. Automatic, 
HASPS— 
-30% 
McKinney's Safety No. BS20. cnet list 
eco d quality 


HEATERS — Automobile and 
Carriage— 
Chicago Flexible Shaft Co.: 
A B e Coa 


$2. 25; 
F) case, 
Tank— 
om. Helm, Ferris & Co.: 


H Bt ai 
Assortment, hi 


Stanaard No. 

Harvard No. 

Harvard No. ch 
Black Jack Ne 1F’''t Grate 


each 
Black Jack No. 2 F'l't Grate 
each $7.50 


HINGES—Blind and Shutter— 
Wrought Steel Gravity Locking Blind: 
Wes. Sets with lLasteninys, No. 
1, $1.65 without Screws. 
Surface, No. 3, $0.95; No. 4... $1.30 
Varker Wire Goods o. : 
liale & Benjamin Automatic 
Blind List + 33 +4 ¢ 
Blind. 
with- 


Stanley's Steel Gravity 
No. 1647%, @ doz, sets, 
ost screws, $2.00; with screws, 
: Gate— 
IVestern: 


With Latch ...60e000-02., $2.40 
Without Latch ........doz., $1.70 


“1. ~~ 
Griffin Mfg. 
Fieur de Lis’ Surface yteges 
doz. prs $1. @$1.90 
McKinney Mtg. 0. : 
Small Surface kmbossed pA dow 
prs. - $1. 50@ $2.00 


eee een eeeee 


Pivot— 

Bommer Bros. Pivot, Ball Dearing 
&10 % 

Spring— 
Holdback, Cast Iron 
Non-Holdback, Cast Iron 
4 routy Co, : 

Screen 


- 30@40% 
Floor ....-+ ° 


-80@40% 





Bommer Bros. : 
Spring Butt Hing 1045% 
Surface Floor, Bail Bearing.. 30% * 
Mortise Floor, Ball Bearing, 


15410% 
Lavato; 
a ~~ 


Late 
Non- Holdback eee — 


Non - Holdback 
Hinges, No. 
Non - Holdback 
Hinges, No. 
Holdback Screen 


U&7 ly % 


No. 


ree 
2100 


Chicago Spring Butt Co.: 
Chicago Spring Hinges 
Triplex Spring Hinges. "b0ei0a % 
Chicago Mortise Floor (5000) 
33's 
Floor (6000) 


Relax 
25410&10K7 % % 
Premier rr: ++.16% 5 
Chicago 


Ajax (3000 -16% % 
Chicago Fire Station. eerste 
Lavatory Door Hinges. . 
Chicago Screen Door 


Chicago 
Chicago 


Chicago Screen 
N .* = Inebenek: 


Co.: 
Double Acting Wisc Hinges, No. 


Shelby Spring Hinge Co.: 


uckeye ey 


® gr. 
888, Non-Holdback, @ gr. $8.00 
Chief Ball Bearing Floor at 


6545 
Ball Bearing Spring Butt Hinges = 


Adjustable Sc. Door Hinges. . 40% 
Superior Spring Hinge Co.: 
Superior Floor Hinge......... 50% 
Superior Holdback ........50&10% 
Wrought Iron— 
Strap and T srenges, &e.: 
Light Strap . 
Heavy Strap . 
Light T 7Mat 
ee EE OTe eves List + 254 
Extra Heavy T.......... 30E& 21444 
Hinge Hasps ........ mee + 504 
Cor. Heavy Strap. 
Cor, Ex, 
Plate .. 
Hook . 


seeeee 


HODS—Coal— 
Net ‘sg — 
Inch. 
Galv., open ...... 
, funnel»... 
Jap., "funnel 


Masons, Etc.— 
Cleveland Wire Spring Co.: 
Steel, Brick, No. 162......... 25% 
Steel, Mortar, No. 158.......25% 


HOES—Eye— 
Scovil and Oval Pat............404 
Grub, list Feb, 23, 1899..0.004++.65% 


HOLDERS—Door— 
Richards-Wilcox Mfg. Co.: No, 111, 
eeeereney 30% ; Nos. ‘118, 119, 

e Grip . Ge 
File and Tool— 
Nicholson File Holders and File 
FIARGIES  coccccccccecccccecclLO® 


Sanitary Tooth Brush— 
Safety Wire Gas Globe..... 
Per doz., $1.75; per gro., "$19.50 


HOOKS—Beit— 
Nos. 1 to 15.. 


Ben 
See Stops, Bench. 


seer 


OCR Peete ewan 


Bush— 
Light, doz., dost 25; malta, $8.50 ; 
° $1 


Atlas Mfg. Co. 5 to 55% 
Dueiby Svring Hinge Co. cceeee  B5% 


Coat and Hat— 
Atlas Mfg. Co 55% 
Morgan Spring Co. 60 % 
turk r Wire Gouit & 
King, No. 10, Steel. 
No. 10, 
No. 11, 
No. 11, 
Shelby Spring Hinge Co..... 
Wire Govus Co.: 
Crown, 60%; Chief, 50&10%; 
Chieftain, 50&10%. 
rn 
North Wayne ‘luvl bead 
Brooks 
Karles 


Grass— 

Bent shank, per dozt...6.0.00..$5.00 
Serth Wayne oul Gu.: 

Little Giant ° 

Lawn King 

Nolin’s Concave .... 

Komet 
ace Giant, adjustab.e coeees 4.50 


Wall, etc.— 
Cc. F. Williamson’ Wire Novelty Co.: 
Wall, Picture, Thamb, pone — | 
or Cornice 
Punch Bowl 


eee ee weeee 
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ARE AGE 


Meet the Deman 


ON TIRES 
AND TROUBLE 


T is your patriotic 
duty to be thrifty 
and one of the best ways f° 
economize is to get all the mileage possible out of your tires. 
To do that it is absolutely necessary for you to have a 
box that a/ways works. 


pawl = 


nds Getor« you Know w 


is always sure—no under-inflated tires that wear out quick 
—no cut-up casings from driving home on a “flat” because 
that pump you had didn’t work. 


“yankee” is as easy to operate as it is sure 
in its results. A woman can stand up straight 
and work the lever with one hand. You don’t ho 

it with your feet or bend over to mp. It’s much 
more economical to buy heapest hand pump 
pecause it «delivers the air” without fail, and a pump 
that won't do that is no good at any price. sk your 
dealer to demonstrate @ Yankee Pump to you roday- 


Apex Electric Mfg. Company 


Ge 1414 West 59th Street, Chicago, Ml. 
\ 
; \4 


au 
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naone AND EYES— 
Malieable Iron 


HOSE ATTACHMENTS— 


Morgan Mfg. Co.: 
Hose Clamps .........-50@80% 
Stuber & Kuck: Ne 
Hose ——. » doz., % in. $0.75; 


P doz., % and & 





% $u.7 
Hose Conglings. 
85. 


in. 
William Yerdon: 
Hose Clamps, Garden Hose, sae 
rass, per doz.........4 32 @35¢ 
All other sizes, Water, Png 


Air, ete., according > > aay, 
@654&5% 


HOSE—Rubber— 
Garden Hose, Ya-inch: 
4-ply Guaranteed .ocseseseveces 7¢ 
5-ply Guaranteed .....++++--7¥a¢ 
7-ply Guaranteed ......++ -..-10¢ 
Garden Hose, %-inch: 
Competition ...seseeee {t.7@7 Ve 
3-ply Guaranteed ....ft. 844 @9V2¢ 
+ply Guaranteed ....ft.9¥a@l0r¢ 
Cotton Girden, %- in. 7 copied; 
Low Grade ..scceseeeft. 6@8¢ 


Good quality ...eeeees ft. 10@12¢ 


Ice TOOLS— 
Gifford- Wood pare 3 
Ice TOOle ..cccoscecccccsees 20% 
INSECT POWDER— 
Botanical Mfg. 


¢ 


Co.: 
*io¢ size, per doz. 


Red Wing, . 154 
IRONS—Sad— 
From 4 to 10 lb., 5¢ 


Mrs. Potts’..Nos. 50 55 @ 
Jap’d Caps .. . $1.14 1.12 1.21 1.08 
Tin'd Caps .... 1.19 1.23 1.39 1.27 
Note—Some "Western manufactur- 

ers quote lower prices. 

ar and Corner— 
Richards-Wileo« 


LATCHES—Door— 
National Mfg. Co.: 
Washburn, No. 28, per doz. 
All Steel, No. 29, per doz. 
Rienards«-Wileox Mfg. Co.: 
Bull Dog, Heavy, No. i2s. --15% 


2.25 


LEADE ag ry ae 


Small, doz., 75¢; | 
Pexto, malleabie, mah i066; $ 


90¢ 
large 80¢ 


LEVELS— 


Frank B. Hall Co.: 
Stevens Line Level, per Fanny $12.00 


less 66% % 

Keuffel & Esser Co.: 

Favorite Farm Level......... 30% 
LIFTERS—Stove Cover— 
Morgan Spring Co.: 

Straight Hdle., with ring, 

@ gro. $5.00 

Beem TGIe. .ccscccss @ gro., $7.50 

Transom— 

R. & E. occcescccccescncces 25% 

LINES— 

Wire Clothes, Nos. 18 19 20 
300 feed cevece eee $3.65 3.25 3.00 
en errr $3.05 2.55 2.45 

Chalk Lines, Cotton, Ya-lb. 

Be: DOP Bivc 0s coc ccececees 55¢ 
Mason Lines, Linen, Ya-lb. 

BE, DOV Tics. c ncccectocss $1.50 
Samson Cordage Works: 


Solid Braided Chalk, Nos. 0 to 3, _ 
Solid Braided Masons’ . List z 
Masons’ Lives, Shade Cord, 

&c., per doz.: White Cotton, + 
No. 3%, $1.50; No. 4, $2.00; |c& 
No. 4%, $2.50. ms 


‘rent and Awning Lines: No. 5, 
White cotton, $7.50 per doz. plus 
30% ; Samson Spot Clothes Line : 

50 ft., $8.15; 75 ft., 





Mfg. Co. Bar $12.23; 
Irons, 30%; Corner Irons, Nos. wire ft. $16.3 : 
TT ORb 10... ccccccesescess BOML NE lake Cities Lines ; 
50 ft., per gr., $43.20..... | 
75 ft., per gr., 64.80..... net 
J pad ‘+P per fr: 86.40..... ! 
s— n alk nes, No. 0 to 3. +20% 
nee ae = z White Cotton Mason and Shi ste E 
Richards - Wileox Mfg. Co., Tiger Cord, 3% to 4%........+20% 
Steel, No. 180...+e+seeeeees 25% | Awning, White, No. 5....+20% 
Linen, 3% to 4%......... +40% 
K Turner & Stanton Co.: 
Solid Rraided Chalk, Mason's an?’ 
NIVES— Bread— ‘ 
sorts Wazee Toot Co: act pitgeene AN oo s es 18 
Brooks Bread Knives........ I ne AO% 
witcher, Kitchen, &c. Clothes Lines, White Cotton. .10% 
Posten oe rm wie Shade Cord, Cotton.......... 10% 
e Pe. 2 ee oe 
Drawing— } 
Standard List ......cceesccee 2554 | LOCKS— 
Cc. K. Jennings & Co., Nos. 45, 46, Sash, &c.— 
15% | Ives’ Patent: 
Cc. E. Jennings Folding Handle. .20% Se 383% % 
ones .. a revised list, gg be tae Metal wer BS 
Re eeree -. BB',&7T uw” at. Stop eT er erer yee... kk... 
% & 15. ..0-+0.-- 25K5% Window Ventilating ...... 831% % 
Pexto Nos. Pa List Feb. 1, 1917 tis 
North Wayne Tool Co.: P dos. 
Brooks cocccccccccsccscess $12.00 
Macuines—Boring— 
KNOBS— ; Com, Upright, without Augers. .$3.50 
Base, 2%-inch, Birch or Maple Com. Angular, without Augers. 4.00 
Rubber Tip agehoop nati qe. 1 Millers Falls, Nous. 145 and hr a 
Cherry and Oak...ceecsevsees eac rere re reer ere ° 
ov, Mineral .....0+. ° «9 $1.50 
Door, Mineral , Con, Ice Cutting— 
Door, Por. Jap’d...sseeee “ee rn C. E. Jeunings & Co. : 
Nickel. ...seee+ 08., $4. ue one 
Door, Por, Nickel , Chandler’s new list... .33 1&7 % % 
GLASS— Washing— 
Moore Push Pin Co.: Dexter Company: Each 
Push Screw Knobs, % in. Se Dexter Double Tub Power, 
BTO.  cecccccccccccescoses Mode i ab epesiew'e eens 5.00 
Dexter Double Tub Electric, 
Mode TS oc vesvsseceece 9.00 
Dexter Hand, Model DH. 9.00 
Lavpvers—store, a&c.— Geyser Vacuum ........... 2: 
Bicycle Step Ladder Company es spare Rb ryan 
Ladders euch ...... $10.00 $13 50 ae Ase beech” > dist dgnctint lcd 
Duchess, Power, 3P. 
Track, per ft....... 2%¢ 30¢ Duchess, Electric, 3E 
Myers’ Noiseless Store Ladders. .30% Eagle Woodenware Co.: 


Milbradt Mfg. Co.: 
Rolling Step Ladders, each $8.00 to 


$14.00; Tracks, per ft. 15 to 25¢ 
LADLES—Melting— 
L. & G. Mfg. Co.’s lst, Melting 
and Plumbers’ .......+++++++ 35% 
LAMPS— 
Hammer's M. I. Hand.... -+10% 


LANTERNS—Tubular— 


R. E. Dietz Co. : Per doz. 
D-Lite Short Globe........ $10.75 
Wizard Short Globe........ 10.25 
Little Wizard Short Globe.. 8.25 
Large Feunt Wizard, No. 2.. 10.75 
Victor Hot Blast........ - 6.25 
Monarch Hot P'ast........ 6.25 
JumiOF ..ccsccces Ooscseves Tt 
Ss 2 Rarer. 10 25 
Buckeve Dach Lamps.... 9.00 
No. 2 Blizzard Dash Lamps. . 14.25 
Victor Wagon Lamps...... 2.00 
Junior Wagon Lamps...... 2.25 


1 
No, 2 Wizard Wagon Lamps 16.50 
Octo Driving Lamps..... 2 
Union Driving Lamos. 
Fure’a Driving Lamps. 
Bestov Hand Lamps.. ‘ 
Pioneer Street Lamps... . 





Hydra, Water Power....ea. $11.00 
Oue Minnte Mfg. Company: 
No. 5% One Minute 
Washer 
No. 11 va 


Hand 


Bench Power Washer 


30. 

15% Electric Bench Washer, 
50.00 

27 Twin Tub Bench Washer, 

Peg Dolly, 1 Vacuum Dasher, 
$35.00 

No. 37 Twin Tub Electric Bench 

Warher, 1 peg dolly, 1 Vaennm 
ED 00k Ado wc kak wie $60.00 
No. 40 One Min. S'g’le Tuh, 
Power, Swinging bei mal 
No. 41 One Min. S'a’le Tub, 
Electric, swinging + a 


Voss Bros. Mfg. Company: 
Sunshine, Hand Power...... 
Vacuum, Hand Povwer....... 
Platform, No. G-1.......... 28. 
Platform, No. E.1, Electric. . 51. 
Swinging Wringer, No. G-41. 24. 


No. 
No. 


- 





MALLETS— 
NOPD: ok décvccncvceeses List, net 
L ignumvitae éwacetccsseeus List, net 
Tinners’ Hickory and Apple- 

DOE ca vcvcesvecececsces ist, net 
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Ashestos, Packing, Wick and 
Rope, any quantity....cesesees 


Rubber— 
(Fair quality goods.) 
Sheet, Fi ii vedssy ah eas ietaie 20¢ 
OS ORD Ae eee 25¢ 
OOS, Cs Be Supccvesvecedoenys Se 
Sheet, Pure Gum osenaee 80¢ 
Sheet, Red ....... éevéecencnes cee 
PAILS— 
Fibre— 
Cordley & Hayes 
Star, Fibre. per GeBec sccscee $7.50 
Less 25% 
Galvanizea— 
et, fer dozen, 

Quarts. 8 7 ae eS 
LAGAD sccee $3.85 4.10 450 5.90 5.65 
Es. heavy ...... $5.25 5.50 6.00 6.75 
Round Bottom 

Fire Pails, 


Red Painted.. , 95 550 6.60 





Well Pails .... 4.50 5.00 .... 








MATS—Door— PAINTS— 

Acme Flexible Steel............ 00% jcemeph Dizen ga Co. : : 

1, Siiea-Grapbhite, u Kal. cuns, 
cury's BKverimstung Flexible Sree $2.65; 1 gal. cans, $2.85; 5 Po 
Wire Goods Co.: kegs, $2.45; 10 gal. kegs, $2.05; 

Elastic Steel, new list....... 25%} <5 = bbis., $2.00; 50 gal. bbis., 

McKinney Mfg. Co. : $1.95, 

— es. pn ge seoeve 45% | Moller & Shumann Co.: 
Glen Fotuing, spec sizes, per 
GB. Chocss. tems “Eh ae or} $ 
Histo §=Compo Coating ee S 

MILLS—Coffee, Corn, Etc.— Wall Knamel), % gul. .$4.00 z 

Enterprise Mfg. Co.: Montauk Paint Mfg. Co : 
rT reer F 1674 % Di-mel-ine Pre: ated Paint. Screen 
Bone, Shell and Corn......... 25% Enamel, _ahennaen Ename! ; 

Charles Parker Company: wy pint Ss, ea. per gro., $14. 40 
Ball Bearing Store..........25% Di-mel-ine Enamel Paint White 
Box and Side........ -.--LAst net and 6 colors; 4 pints, 

per gro., $14.40 
MOPS— Di-mel-ine Gold and Aluminum 
Per lb Paints, % pints, per gro.$14.40 

Common COMIN ovcnccceesdeces os 
DUE bo ch abhscnebecvees PPreeerey >. J 

BOS FUNG bos oi cc ves 0d6es wee -28¢ | PANS—Dripping— 

Standard List ..........+-06%@70¢ 

MOWERS—Lawn— Refrigerator, Galvanized— 

Pennsylvania Lawn Mower Works: Inch ....... 12 16 18 
Pennsylvania and Continental. .25% |Per doz. ....$3.85 440 5.50 8.50 
cunmew weeks sanget _S. B....20% 

Great American B. B..... 40410 % 
Shock Absorber: “| PAPER—Building, L. C. L.— 
§ 1 19 21 in. Per Roll. 
$11.00 $12.00 $13.00 $14.00] Rosin sized Sheathing; 500 sq. ft. 
Pennsylvania Trimmer, $12.00 40% rolls, 36 in. wide. 

Undercut ........ «$12.00 30% he" Soe 85¢ 
Penn. Grand Horse............. 10% 4. Re ae $1.05 
Penn. Pony ..... wiseseseeeeees 20% oe, SO eee 1.40 

re. whe ted ne? eee TS Deadening Felt, 50 sq. yd. rolls 
$24.00 28.00 32.00 36.00 25% | 55 in. wide, per ton. ....... .$85.00 
Penn, Golf Bal Bearing: Roofing, Kubber, see Rooting. 
17 19 21 in. Fiint and Emery 
$34.00 38.00 42.00 25% Flint Paper and Cloth 

Emery Cloth ........ 

Naits— Emery Paper ...... eoseccsces , 

Wire Neile and Brads. Miscel- Garnet Paper and Cloth.........5¢ 
GEE hcl ei bacetessnd hie 0 ad Tarred Feit— 

Cut and Wire..See Market Report. |1-ply, per ton.......... $59.00@ oo. mv 

Hungarian, Finishing, Upholster- 2oby, OR RoR Oe | 
ers’, &c. See Tacks. S-ply, per gall. .cccccocvsccvces it's 

: : Horse— Slater's Felt, per roil: es 
ebbers’ Specie ey a. ie... Merete rer Tee err y 

per Ib., 15%4¢ alae irae ae phen $1.30 

a awk se ..++.15¢| PENCILS—Carpenter—- 

Northwesterm 2 .cccccccsecccece 15% | Joeenh Pixen Cracitle Company; 

No. 997, 7 in., Red with Blk. 
a F. 2% din. i a, per § Rs n0vsi botnes $5.40 
2 Yo. 998, Red with BI 
Brass Hd., ye te | ay Ww erie 
Plated om yt by GE MOGs e060 50% ie. 585, 7 in., Tortoise, Bevel 5.40 
No, 586, 9 in., Tortoise, Bevel 6.38 
Brass mp cneecdT™ plus 206 No. 511, 7 in., Cedar........ 4.88 
.* i No. 512, eee r 
pines a ls ex; List plus 104 ‘n ee, Ce +" 
urner anton 
Nails, Furniture. ...+ 10% on, ist MEKS AND MATTOCKS— 
Nails, Matchleather ......... 1% | Railroad ......scecescecces F051 
WE ca ncicdoetes ° ‘List. ‘het Contractors’ Picks covecesscn cn 

NUTS—Blank or Tapped— PINS—Escutcheon— 

Cold Punched, Plain Off list.) Brass ..... ere List, net 
Pe PTC TERT TTT CT Pp E 
SEN. 044 bie tinue fax eeesnaken Cl ag Push-Pi a 

Hot Pressed: OF list Sioore Pah Pine a ok. 
Square ... - 50¢ ets, 80¢; per ‘gross... -$9.00 
Hexagon .. . sR alle: imrmliy ie 

O PIPE—Vitrified Sewer— 
ILERS— Standard Pipe and Fittings. 

Steel, Copper Plated..... + OYS54% o.b. New York points, "carloads 

ray hace, Brass and pee scene 20& 54 z , 24 in caeeddiunansaaeaiue 34 

Chace. ee neo ay ir BR ar ye 47 80 OGM. cvccevcccceveseeee oy 

Railroad, coppered ....+.++++ ee EA ODO TR np cs tcncest svat 704 

Railroad, brass .......eesece: 20&54 ¥ = 

vintleable Fammers’ Tmproved, Neos, PLANE !RONS— 

11, 12 and 13, List, net; Old 
Pattern, ‘Nos, 1 2, 3, 4, 8%. Weed Dame 5s cvccvccccccc ell 
* Wail Mfg. Supply Co.: 
OE OE err 70% | PLANES—Wood— 
Railroad Oilers ..... +. --60&10% | Bench, first qual.. re 
Bench, second qual 35% 
OI1LS—Motor— POUR. Nie ecvngetdsekaaave 000 258 
COW RAVI COs ccs cs cecce ses 30% 
PLIERS— 
°F. Ere._Box— Button, fair anally, per doz., 
Morrills No. 1, Doz....... Inch 4% 6 8 
3B ik 16% % $4.45 4. és 6.25 8.10 
Can— Gas Burner, iz wality, per doz., 

Fletcher, Terry Co.: 5 in. $3.14, “a 
Can Openers ...........30@40% |Gas Pipe.. 12 in. 

Se poh Mfe Company : $4. 04 4. a 499 Fy ‘8 7.12 

Acme, per gross.... u > 

Kan Kot, per gross. Pexto No. 30 per oon. 3 $ 9 
P pad a Lng wad 4 25.50 
as Smith emenway Co., Inc.: 
ACKING “Red Devil’’ Button Pliers No. 1000, 


per doz.: 
hin. 6 in. 8 in. 10 In. 


$4.50 $5.25 $6.50 $8.00 
Solidhed Tack Co.: 
Solidhed Eyelet, per doz... .$12.00 


PLUGS—Spark-- 








Lots 
Champion Spark Plug Co.: 10 to 100 
BROBVY DORMS cccccvcccvcscves 60¢ 
Regular & Buick............. 47¢ 
Overland & Mets ............ 7¢ 
Ford X in lots of 10 or over... .43¢ 
Emil Grossman Mfg. Corp. : 
Red Head— 
Standard (Ford) ............40¢ 
Standard .. 245 
Standard = site 
Combination, ea. 
Rig Boy, en 
Carey b pasa Oat ber iicd ose 80¢ 
EG MNS ost ain benches dees R0¢ 
Dabiner ‘No. 50, with plogs, ea.. 
— 


Cabinet No. 100, with plugs, 





$55. 37 
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Closing up the leaks in your piston 


Perfection of Tenion Rings for pistons now does away with power 


leakage, gasoline and oil wastage and carbon ills 


ESIGNERS of motors nave 
heretofore been unable to pro- 
duce a combustion chamber in the 
cylinder that would stay gas-tight. 


Ordinary piston rings do not se- 
cure the tight seal so essential to 
perfect engine operation, because 
in order to provide for contraction 
and expansion, a small section is 
cut out of each ring. The removal 
of this section leaves a gap which 
explains the real reason a car 
wastes so much power and uses 
so much gaso- 
line. For with 
such a gap, a 
tight seal of pis- 
ton and cylin- 
der is out of the 
question and 
loss of compres- 
sion is bound to 
result. 


15% to 54% 
more power — 
100 gallons less 
of gasoline 


After eight years of study and 
experiment with this problem, 
George C. DuBois has brought 
forth the Tenion Ring, an abso- 
lutely new device that overcomes 
the defects of ordinary piston 
rings. 

The Tenion Ring consists of 
two sections, each interlocking 
over the other. The result is a 
device that is absolutely gapless— 
one which seals the piston with 
a perfect tightness within the cyl- 
inder and yet provides for con- 
traction and expansion. 


This enables the piston to 
function properly on all 
strokes. 


_ Thus is stopped the prod- 
igal wastage of gasoline 
during suction and com- 
pression, thereby saving ap- 
proximately one hundred 
gallons of gasoline per year. 


Thus is kept out of the crank 
case smoke, soot and gasoline, 
thereby eliminating many engine 


troubles. And thus is checked a 
big escapage of explosive force, 
thereby giving a car 15% to 54% 
more power. 


The individuality of 
the Tenion 


The Tenion Ring is made of 
individual castings of the finest 
gray iron of special formula. It 
permanently retains its shape, 
wears tight, stays tight and has 
two to three times the life of the 

ordinary piston ring. 


Tenions give the motor 
a quicker start, a snappier 
pickup—and put vim and 
pulling power in your en- 





“ 


gine. In fact the Tenion is “a 
little machine in itself,” as a prom- 
inent engineer has said, “which 
makes the piston gas-tight and 


gives the engine maximum 
power.” 


What Tenion Rings do 


1. They increase power 15% 
to 54%. 

2. They materially reduce 
carbon ills. 

They insure maximum 
mileage on gasoline and 
oil, 

They make possible the 
operation of the engine 
at 100% ef ficiency. 

Tenions eliminate the 
necessity of reboring 
and replacing. 

They decrease gasoline 
consumption up to 40%. 


Tested in hundreds of cars 


The Tenion Ring, although a 
new invention, is in no sense an 
experiment. For two years now, 
hundreds of motorists have been 
using it with splendid results. 


Mr. Fred Thorpe, of Pon- 
tiac, Michigan, says: “‘A great 
increase in power is easily 
noticeable after Tenion Rings 
have been put in the motor.”’ 


An unusual opportunity 
for dealers 


The Tenion Ring ot- 
fers a wonderful new 
opportunity to the ac- 
cessory dealer. The sale 
of this splendid device. 

which is so supe- 
rior to the ordi- 
nary piston ring, 
is phenomenal. 
Your jobber can 
supply you. Or- 
der Tenion Rings 
today. 


Sales Department 
EDWARD A. CASSIDY CO., Inc 
279 Madison Avenue, New York 
CuEOIS PISTON RING CO MPANY 


TENION RINCS 


MAKE PISTON GAS-TIGHT—GIVE ENGINE FULL POWER 
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Hartford Machine Screw Co.: 
Master Calorite, Lots of 12 ea 
Lots of CBieccccccccceecs 
Lots of .0O and over 

A. R. Mosler & Co.: 
Display Cabin -t, 57 Plugs. . .$25.70 
Spit-ore, Piatinum Point, ea.. .90¢ 
Vesuvius O5€ 
Sesooapete, Mica or as Stone - 


gugeee, Ford Special 
Vesuvius Display Stand. 
Silvex Co.: 
Bethlehem, 1 point...list ea.. .60¢ 
Regular, fs in. standard and ‘' 
in. 8. E., 
% in. 


iusulator 


es su 


Ford type, 
Mica 


etric 
Mica-Pore. 
Extra Cores 


ea 
% 


65 
% in. bietrie, 
. 65¢ 
80c 


Insul. 


PLUMBS AND LEVELS— 


Athol Machine Co. : 
Carpenters’ and Machinists’ tron 


PULLEYS—Singie Wheei— 


Awning or Tackle, Jap’d......334%4% 
Awning or Tackle, Gal.......33¥%4% 
Hay Fork, Swivel or Solid Eye. 334% 
SE GUY ose ocveseveastoed # 
333% 


Sash— 
at a Frame; Square or Round 
nd, barrel lots, per doz......27¢ 
San lots, per ‘doz - 33¢ 
ee: a metai pepper Worae: 
rr 4 ‘Ye 
Puney” Mploctis—See Blocks. 


PUMPS— 


F Cistern, Irom ccocccccecccesses s49p 


eccee covceces +e OOS 
Pitcher Spout Sita sscesks sna 
eovV5e rx? 
Wood Pumps, rf ubing, “&c 
Barnes Mfg. Company: 
Pitcher Spout 
No. 4 Fig. 606 set length with 
iron cyl he $5. 
Double Acting 


net} Goulds Mfg. 


Plumbers’, Pocket ......List, net 


POINTS —Glaziers— 
Per. Doz. 


Bulk and 1-lb, papers. ...0+++++$2.90 
lb, POPers csccccccccsecsece 200 
Valb, Papers wcccccccecccsccce 110 


POKERS— 
Morgan Spring Co.: 
Nickel Plated, Straight or Bent, 
¥% x 20 in., @ gro $8.00 


POLISH—Auto and Furniture— 


O-80-Ezy Produc.a Company: 
O-So-Ezy ceds- ofl polish... 


Mei 2al— 
Black Silk Stove Polish Works: 
6 oz. No. 60, case, 3 doz.... 
1 pt. No. 70, case, 1 doz.... 
. case, 1 doz.... 
. vase, % doz.. 
No. 90, vase, % doz.. 


-40% 


Stove— 
Jos. Dixon Crucible Co.: 
Joseph Di coe 
Fireside 


Black Silk Stove Polish Works: 
ae oo 
sat 65 
3.75 
45 


No. 5.. 
No. 10 


5 oz. cans, paste, 

™ can, paste, 

1D van, paste, N 
6 ~ Re liquid 

can, a id, 

B ‘can, liquid, No. 12° 

% pt. air drying enamel, 

1 


Liquid Veneer— 
Buffalo Specialty Co.: 
Regular— 
4 on. 
Per doz.....$2.00 


Each ..-- 


For Automobiles— 


L-V Sprayer, per doz $12.00 
1 gal. Veneer and Sprayer, ea .$2.10 


12 os. 
4.00 


qts. 
8.40 
gal. 
2.10 


POPPERS—Corn— 

1 qt. Square...doz. $1.25; gro., $10. 4 
1 qt. Round...doz. 1.05; gro., 11.75 
1%4qt. Square..doz. 1.25; gro. 13. 75 
2 qt. Square...doz., 510 gro. 16.80 


POTS—Giuce— 


Buamated .cccvscccocccecsecces sob 
Tinned and Turned.. 20 


PRESSES— 
Athol Machine Co.: 
mestic ...ceseeeess + kbst, net 
uterprine Mfg. Co.. Fru‘t, Wine 
nd Jelly 20% 
Lard Presses and a? Stui¥- 
ers S@25&7 14% 


Seal Presses— 
Chgetes, Morrill: 
Jap. pat ‘*Pocket,”’ Jap. 
Ly. joz., $20.00. 
“Pocket™ N ckeled, $24.00, 
33 4&16% % 


oeeeee 


PRIMERS— 


All Nos. 100 in box, new list. 
All Nos. 250 in box, new list. 


3348 
33% 


PULLERS—Nail, Etc.— 
Millers Falls No. ng per doz. .$14.98 
No. 46, per oe 1.91 

Ces. Morrttt A. alia 
. 1, Nail Puller, My doz. $20.00 
earson Cyclone Spike Puller, 
each, 10% 


$15.00 
Sm ith ‘& Hemenway Oo., “ine. 
“Red Devil” ..cccscveeeee+:80% 


gr. Cylinder Diam, 
2.50 


Tank, 
12.25 
Side Suctiou, 


1129 and Whit 
$4.73 


Co. : 
Double-Acting Thresher 
Diaphragm No, 3, 


Spraying Fig. 
washing 
Lift and Force Pump Standards; 
Force Pump Heads; Packing 


Box Heads; Cylinders (Iron) ; 
b. A. F 
Force 
tion ; 


drants 
Goulds 
Jack 


orce Challenge; D. A. 

Diaphragm and _ Sue- 

Rotaries Hy- 

2242 230% 
& 


and 


Comb. 
F. . gree & Bros., List July 1, 


and Lift; 
louse ; 


igen Acting Force 
Cistern and Wel 
Windmill; Cog Gear Handle; 
Pump Stands ; llydro-Pueu- 
matic power Power; lIland 
Power — 
nd 3% Jo 
‘Tank — Myers PIE 
and = = Faultless ae | Down 
Tank, Plain and Cog Gear 
Handle, List July 1, 1917. .40% 


Pump Leathers— 
Plunger Leather, Crimped, per dos.: 


2% 2% 
96¢ s. ff $1.46 $1.79 si. 93 


$2 4 $3.52 


2 24 2% 2% 
66¢ 4=74¢ 85¢ = 88¢ 


o. aie 
96¢ $1.40 $1.76 
faye Leathers 24 


2% 
ig ise $1.10 $1. 18 si 65 


$2. 0 $2.80 
PUNCHES— 
Saddlers’ or Drive, one full polish. 
1 60 6.000. wer 
FW Py cacvewaacnie ces 
AS PR ae 
Half polish .10¢ less 
Spring, single tube, “good qual. 

oe 

Repehiag @ tubes). 
Revolving (6 tubes) 
be — & Call Co.'s Cast 


Mortill's No. 1, Doz. $12.0 
$3.4, &16% % 
Hercules, 1 die, each: $+ 


83% &16% % 
RACK&—Whip— 
John H. Best & Sons: 
nm Revolving Whip Display. 
oy 4, 1, with Display Shelf, 
$12 without Display 
Sheit, ia10. 


Ranw— 


See Track, Barn Door, &c. 


RASPS—Herse— 
W. L. Cooper, Star, 18 In., slim, 


$5.50@$5.75 
W. L. Cooper, Star, 14 & slim, 


Delta . 
Heller Bros. 
McCaffrey, An. 
Nicholson .. 


RAT CORN— 

Vctanical Mfg. Co.: 
2h¢ size, per doz........+++-$2. 
50¢ size, POF GOS. cccccccces 4. 
$1.00 size, per doz.......... 8. 


REELS—Hose— 
Brecialty Mfg. Co. : 
Detachable ..... 


Thresher 


Inch 


Not Crimped: 
Inch 


Snec: 
Handy Hose Rack and ‘Carrier, 


50&25% 

REFRIGERATOR S— 

Traverse City peatgene Co. : 
Economy, Fibre, No. 9, ea. $12. 42 
Economy, Fibre, No. 1, ea.. 15.12 
Economy, Fibre, No. 3, ea.. 19.44 


REGISTERS— 

Tatanned. Electroplated and 
Bronzed 

White Porcelain Enameled. . 





404 
Solid Brass or Bronze Metal... .25¢ 





REVOLVERS— 

~— Johnson Safety Automatic Ham- 
mmerless, $8.75; 
es ‘Model lyvu Wouvie Action, 


RINGS AND RINGERS— 
Bull Rings— 
2 2% 3 inch. 
MIO a cacesue —3 os 0.85 doz. 
COPPET ccoccies 2.40 2.65 doz. 
a TT ia 


Hog Rings and Ringers— 
llill's Kings, per gro. boxes, 
$4.50@$4.75; per dos. boxes... .60¢ 


Hill's Kangers, Gray Iron, aoz., 


$1.20 
Hill's Ringers, Malleable Iron, 

doz. ,75 @ 85¢ 
Blair’, Rings...per gro., $5. 00@$5. 50 
Blair’s Ringers....per doz., 65@7u¢ 


RINGS AND HOLDERS— 
C. T. Williamson Wire Novelty P ade 
Key Rings and Holders, No. 02 
gro., $12.00...... 
RIVETS— 
Copper and Burrs List + TAs 
Tinners’ and Miscelianeous 
Bifurcated— 
Assorted in Pasteboard Boxes. 
Per pe boxes, 50 cnet 


ROLLERS—Stay— 
Myers’ 
National Mfg. Co.: 
Barn Door Stays, No. 18, ®@ dos., 
$1.25 


Richards-Wileox Mfg. Co.: 
llandy Adj. and Reversible 


coccccees 20% 


0. and * Reversible 
58 

Lag Screw, Nos. 55 and 57. 

Underwriters’ » Nos. 

Favorite, No. 54 


ROOFING— 
Rubber, Pg sq. ft. rolls, 32 in. wide, 
per roll 
" First Quality: 
1 ply—35 Ib. rolls. save esis ie 
2 ply—45 Ib. rolls. ...ccccenee Ld. 
3 ply—55 1b. rolls....csecvees 53 


Second Quality: 
1 ply—35 Ib. rolls...ccceees $l. = 


2 ply—45 Ib. rolls...cccceces 
3 ply—55 Ib. rolls..cccccseces 190 


ROPE— 
Eastern Retail Trade, Per ib. 
Manila, % in. diam, and larger: 
Highest Grade ...scccceseesesd3l¢ 
Belend. GIGS .ccocenceses ove 
Hardware Grade eke cere 
Sisal, % in. diam. and nengiicl 
Highest Grade 
Second Grade a 
Sisal, Hay, Hide and Bale Reves, 
Medium and Coarse: 
First quality 
Sisal, Tarred, Medium Lath 
First quality ... 
Cotton Rope: 
Best 5-16-in. and larger... 
Medium, 5-16-in. and larger... 
Common, 5-16-in. and larger... 
Jute 
No. 4 iin. and up.. 
No. 


No 3 


Yarn: 
20¢ 


-23@ 30¢ 
.2l¢ 
15¢ 
- 16%¢ 
5V¢ 
POSTE TITTT TTT ry aie 
Wire— 
Galvanized ... 10&54 
Special brands seeeeeeeecens LIFE 


Bright Steel wcccccsvccscees LUcrst 
Bright 17OR acescsescccceccecdsees 


RULES— 
Tv0ry wcccccccccccccccccescesscldf 


Reo td Esser Co.? 
Fold Wood .. 
reine: Steel .... 
Ilandy Shrincage . 

Lufkin Rule Co.: 

teel Board ...sseccseeeee++10% 
Hickory Lumber .eseeeeeee+-30% 


53% 
+ BENS % 
85% 


Saws- 
E. C. Atkins & Oo.3 
Circular ... .ccccoccccceesss+20% 
cc ccccceececeseccc cc o40% 


sevevccccccesese+40% 


One-Man Cross Cut........+.15% 
Narrow Cross Cut.......0++..15% 
Hand, Rip and Panel.........15% 
Miter Box and Compass. 

Mulay, Mill and Drag. 

Ww ‘Saws 


C. #3 Senntage & Oo.: 

pat cher «oa ies Hee 
ss 8 C) 

Framed Wood vd 





pation Sets ......++...40% 


% | Drive Screw 





Millers Falls Company: 
Butcher “=e Blades: 


16 
14.53 
17.96 


Per gro. sido 


$16.10 17.03 
ecats Mfg. Co.: 
tcher - List, net 

° -List net 
- List, net 


ae wl err err ere rre yy) 


BNE wcccccccecccccces 


Buck— 
Red, St'd Rena per dos. 
Red, D’ble rae, per GOB «0. 
Pics Frame, per dog.e.e00+.50 0¢ food 


Hack Saw Blades and Frames— 
Crescent @o.: 
pa wa ge 
Ort 
Cc. K. g wn A & 
Frames os. 175, 
Saws, Nos. 175, 


180... .33%9 
180, complete, 


Arrow Head Blades...... iat 
Arrow head Frames..... ist. 
one Blades, List J 


—— Falls ” aes 
Per gro. "$4. 13 # 43 $4.81 #. 11 
12 


11 
Per gro. ..$5. 86 $6.04 $8. 
Scroll— 
Millers Falls Co. : 
Rogers, complete, per vet §F°.. 
$4.86 and $5.60 
SCALES— 
done C “eo & Son: 
reka tee eeeeeeee + 15% 
Grocers’ Orr eeeeeeesees 
Jacobs Bros. C.. Inc. : —_ 
Portable Platform seve + -30@40% 
seerescees BUM3I% 


SCISSORS— 


See Shears, 


SCRIBERS— 


F. Brais & Company: 
Improved Gem, per gro... .$26.00 


SCRAPERS—Foot— 
National Mfg. Co.. per 
No. 61, Self aly °Si, 00; No. 
62, Upright, $1.00. 
Richards-Wiienx Mtz. so 
Safety Wire Gas Globe Co. : 
Simplicity, per doz., $1.10; per 
gro. $12.00 


SCREWS—Bench and Hand— 
Bench, Iron, per doz.: 
» $7.12; 1%, $8.55; 1%, 


1, $6.18; 13 
in., $15.20. 

OREN, PROUD sdeccccteeocece cack 
Hand, Wo0d ..ssccccceeess+ OSG 
Coach, Lag and Hand Rail— 
Lag, Cone Point. 504 
Coach, Gimlet Point. 

Jack Screws— 
Standard List 
Machine— 
Cut Thread, Iron, 
Flat Head or Round Head.. 
Pisster Head poereteercocess 


Bra. 
Flat Head ~, Round Head..... 254 
Fuister Pre 
Qolled Thread Iron, F. R. or 
R, H. - 6% 


Filisted WMA i veieieceses 


FH. or R.H., Nos.8 to 14....2 
Filister Hea 15&5 
Set and Cap— 


ccvccccceccccs dS KS 


to inet) secvecs cbeeee 
ot (Steel) net advance over ; 


Wood— 

List July 23, 1903. 
Fiat Heat, T0ORvcccecoccs: 
Round Head, Iron...... 
Fiat Head, Brass.. oe 
Round Head, Brass. . 
Flat Head, Bronze... 
Round Head, Bronz 


FOI-DOZ V4txy 


Sheet Metal— 
Parker Supply Co.........LAst, net 
SCYTHES— 
PI ¢ 4 Per dos. 
ain, Grass, Cutting Edge Po 

ished $9.00 @$9.50 

ci per, No, 2 Finish. 
achs Pol- 


yi Steel, Web and 
hed natin $11.00 @ $11.50 

Bae “h. Weed and ‘Bramble 

Painte . $10.50 @ $11.00 
Grain. Painted, Cutting | i dae 
-_,[pottshed go *tgcoses 00@ $12.50 
clipper Grain, Bronee Weh 

wid $12,50@ $13.25 
North Wayne Tool Co.: P dos. 

Little 


isin aes 
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QUALITY! 


THE UNDERLYING REASON FOR THE POPULARITY OF 


PARTON 


PRODUCTS 
DEALERS SHARE 


In this recognition of merit! Sales made are sales ended! Every user 
is a voiced advertisement for them. Consequently, the line is as standard 
and quick-moving as staple goods, but with dealers’ profits much larger. 


Consumers Appreciate 


The dependability of the 

oe  6<SPARTON PRODUCTS: the 
promptness and spirit of the 
service department, which 
uinderwrites the famous Sparton cies renee 
guaranty, and the unfailing con- 
sideration given them in all their 

MODEL PD-MODEL PB same ° ° 

only emailer relations with the Company. 


A Splendid Selling Asset 


Is found in the unqualified and 
cilia ae enthusiastic endorsement of — sparton HONEYCOMB 
everything carrying the Sparton s asssionnae 


name by their users. 
The Sparks-Withington Co. 
JACKSON MICHIGAN 


MODEL PF 


| i 
1 =) 
m & 
SPARTON GASOLINE 
ausctt SPARTONET—MODEL M 


VACUUM SYSTEM 


SPARTON 
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SETS—Aw! and Tool— 


Millers Falis Company: 
Tool Holders, per doz.: 


1 “ 5 6 
$11.31 $13.84 $16.96 $11.31 


Cellar Window— 
Bg Mfg. 


0. 
panned, per gross, sets... .$18.00 
Galvanized ....... eoscvese 22.00 


National Mtg. Co 


No. 70 Galvanized, @ doz....$1.80 


Nail— 
Keurled scccccsccvcesecos doz., 85¢ 
Swan's, Knurled, # gro........ $8.40 
Rivet— 


Regular Ligt vocvcccccece meaner 4 
Bivet Sete ...cccveecesevens 


Saw— 


= 


Mosrille No. 1 O. 8S. @ doz.$10.00 4 
No. 1, Ms 94.0 + cneee 4.00 ; — 
Nos. 10, 11, 95, ® doz. > 50 |Z 
Special, @ doz......... 15.00 >= 
Nos. 4 aud 4 eons Cut, @ 

doz.. 20.00 | ¥ 
No. 5, @ dow......0+-- 30.00 JQ 


Screen Door— 
McKinney Mfg. Co.: 
Japanned per gross set 
25. 00@ 32.00 
Plated ....0e0+6-+-$29.00@$36.00 


SHARPENERS—Razor Blade— 
liyfield Mfg. Company: 

Hatfleld Machine ...+see0000+25% 
SHAVERS—Beef— 
Enterprise Mfg. Co.......+-25480% 


SHAVES—Spoke— 
BOD os os va vaveagncsee ss 
W cot doz., 4 in., $3.40; < ed » 98 
Millers be) FY 

Nos. 1, $7. 94; "2, $14.50 net per doz, 


SHEA neta tron— 
8 


Best ....$3.55 3.95 4. 
Good ....$3.00 3.50 4. 
Cheap ...$1.50 1.75 2 

Straight Trimmers, &¢.: 
Best Guats Jap— 


6 10 in 
$4.35 5.00 5.70 00 

Best Quality Nickel— 

6 10 in 
$5.58 6.40 7.46 11.55 
Tailors’ Shears ...... soeee 40&108 


on 

Pexto No, 70, r doz., $10. 25; 

No. 50, s 25; No. 60, $6.00 ; No. 

R 85, $14. 76. 

Tinners’ Snips— 

Steel Blades ..... oo he dp buee ce ee 
Steel Laid Blades ..........15&5% 
Jennings & Griffin Mfg. Co.’» 6% 


OS 30 MM. cesesowdess New list,15% 
Pexto QUE. Scnceved'a List, net 
Samson.........++. 20% 

Smith « Hemenway Co., Ine.: 
“Red Dev covccesoese +++-B0% 


SHELLS—Brass, Empty— 
Remington Arms- Union Metallic 
Cartridge Co. : 
First Quality, all gauges... -<% %o 
Club, 10 and 12 gauge...... 31 %o 
Paper—Empty— 
Peters Curtridge Co. : 
League, 10 and 12 gauge... S80 % 
League, 16 and 20 —_— 
Target and High Gun 
Ideal and Premier...... 
Remington Arms - Union Metallic 
Cartridge Co. : 
Arrow, 10, 12, 16 and 20 a ri 


— oe 10, 12, 16 and | 2 
de se OTHE DN SA ES 83's 

new ‘Giub, 10 and 12 gauge. BB % 

New Club, 14, 16 and 20 gauge, 







Bia % 
4 


33 Ms %e 





33's % 
Loaded— 
Black Powder .......+. 33448 
Smokeless Powder, medi- 
um fore PETES 334%44 | > 
— ess Powder, high ® 
bsaed si ctiban ial .33%% $8 
Smokeless Powder, . 7g 
cvenntaed 6066a5e 3348 13 
Bor “ Seon Shot, cas 
i ostetespeees oes $5.30 


Peters nanan Co. : 
League, Black Powder...... 33 's % 
Referee, Semi-Smokeless....33's % 
‘Target and High Gun, ——- 


less 
Ideal and Premier ........38345% 
Remington Arms- Union Metallic 
Cartridge Co.: 
New Club Black Powders. ..83%4 % 
Nitro Club, Smokeless Powders. 


33% % 
Arrow, Smokeless Powders. .33 4 % 


SHIELDS— 


Parker Supply Co.: 
Lag Screw Shields............7T5% 


SHOCK ABSORBERS— 
Slivex Co., South Bethlehem, Pa. : 
Bethlehem Pneu. Spgs., for oy 
Cars, list set........ 
For Packards, Caditiacs, "Picres: 
Arrow, etc., list set....$200.00 


SHOES—Horse, Mule, Etc.— 
F.0.b. Pittsburgh: 





Duat cocccccccscesescvccecesios 
SHOVELS, SPADES AND 


Add to list all goods, $2 per doz. 
First and second grades 
Third grade ...ceuees List + $1.50 


Fourth grade ........ List + $1.75 


Hollow Back and Back Strap Shovels: 

First WOES -s vive seevs List + $1.00 
eae iia List + $1.00 
Third and fount grades, 


Back Strap Eastern and Senne 
First and second grades, 
Third and fourth grades, 

s' 
Snow Shovels— 


Long Handle, steel blade 
Wood and Mall. D Handles.... 


SIEVES AND SIFTERS—_ 
Hunter's Imitation, per doz.... 
Hunter's Genuine, per Feats 
SINKS—Iron and Steel— 
Barnes Mfg. <r. 


wn 


Cat 20°x" 40 ‘in. 


Lalance & Grosjean: 
L 


SKATES—Ice— 
Conron-McNeal Compa’ 
Extension Rocker om 
Men’s and Boys, per pair: 
Polished sang plated 
Girls’ oes’ Ladies’, Y ‘per ‘pair: ‘ 


Polished and plated 


SNAPS—Harness— 


Niagara Falls Metal Stamping Works: 
Niagara Harness and Rope.... 


H 
Grass Scythe, per dos......0++ f. is 
SNIPS—Tinners— 


ee 
Harris Anh Soap, bbls., 
bl r 9 


Half on BNET eo «sn doesdancas ten 


SPOONS AND FORKS— 


Silver Plated— 
‘| Good Quality ..secescesuees +++ 10% 


Miscellaneous— 


SPRINGS—Door— 
Chtenme Spring pant Gos 





Morgan atin! Ca: 


Parciont. Wagon, Etc.— 
$ Per 


Jo.: 
Ground bl’ k and aut - t. 3 | Copper Tacks 


runs Seat Springs! Trunk Nails, etc. 


SPRINKLERS—Lawn— 


SQUARES— 


vale .rcce oeoccccsees 
Athol Machine Co. : 


SQUEEZERS—Lemon— 
Wood Porcelain Lined: 


Tinned lron: 


STALLS—Cattle— 
Hunt-Helm-Ferris Co, : 


STANCHIONS—Cattie— 
Hunt, Helm, Ferris & Co.: 


STAPLES— 
Fence, Bright, $3.80: 


STEELS—Butchers’— 


John Chatillon & Son 
Chatillon’s. .List June 30, 


STOPS—Bench— 
Morrill’s: 


STRAPS—BOX— 


Hunt, Helm. Ferris & Co.: 
Elwood Pattern, No. 


doz. 
Little Giant, Sr., 


F. J. Townsend: 


STUFFERS—Sausage— 
Enterprise Mfg. Co.: 
Stuffers and Lard 


uum— 
Bissell Carpet Sweeper Co. : 
Am. Queen, Cyco B.B. wie 


Elite, Cyco B.B. Nic 
Grand, Cyco B.B. N 
Grand, Cyco B.B. 
“Goons Rapids,"’ 


Jap. ete Geprpedceneses 


Princess, Cyco B.B. Nic. 
Standard, Nickeled Fittings. 


Triumph, Cyco B.B. Nic... 


| ROAR 
Wise Sportsmans Supply Co.: 
“Jim Dandy’’ bait, per doz. .$6.00 
00|TACKS— 

Carpet, Bill-posters, etc. 


Finishing Nalis— 


Copper Nails ....+..+...perlb., on 
esecececes oir aia 


saaake dt ot 258 


See also Nails, Wire. 
Double Pointed— 


Double Pointed Tacks... .List + 10% 


Thumb— 
Solidhed Thumb _ Display As- 
sortment a Povedsrvece $8.50 





— & Kuck; per doz., Nos. 1 





Iron ce Steel......per keg. .$5.00 





No. 24 asstmt...... 5.7 
Handitax % = steel, per "4000: 1.50 


TAPES—Measuring— 


American Asses’ Skin 
Patent Leather ........ 


Nickel Plated Steel and Iron... 
Rosewood Hdl. Try Squares and 
TBGvels cocccccvcceseveces 25&54 


Iron Hdi. Try Squares and 7- 
Asses’ Skin ........ 
Lufkin Rule Co.: 


Combination .eseseeeeees List, net 
Pesto ccccccccdcccccceccosess 


BROUREING «9 ccs be occwesce - Lis 
— and Bend, Leather. List’ het 
t 


Cheap wnccode eee eee eenneee 


GOOd Grade.cssccceseceseees 
Low Grad@...cccccccccceces AO 
Medium quality...csecsseees 


GOO8 sc icncecitakns 06 pen bese 
Iron, Porcelain Lined.....+.+ $2.50 


Star, Steel ...cccecccecses 40% 


Star .cccccccccccecsccessedd 8 I 


Galvanized, $4.50 f.0.b. Pittsburgh 
Poultry Netting... .-Per 100 lb., $6.75 


Foster Bros.’..List June . 
1917 Wood Peg ‘Tips, per gro., No, 1 


STEELYARDS— 
Peck, Stow & Wilcox Co., 

List + 20% 
re DIES AND TAPS— 


Hand’ Wiehe -sbs54ucecanenre inion 
M.S. Teper Taps Nos. 2 "1 inc. 


- M. S. Taper Taps, Larger.. 


Nos. 1 2 
, Carriers 40% 
Per doz. $10.00 $12.00 3315416% % Track, ck ‘hanpese poaraped te 


Acme Embossed, cases.......+++ 
Cary’s Universal, cases........ 
Stanley Twinrold, cases.....List, net 
STRETCHERS—Wire Fence— 


Elwood Rod, No. 191, per doz.$9.75 py, 
90, per warp & heey week Myers Sur 


per doz 
Star, No. 482, Plain Bearing. 
Star, No. 482, Roller Bearing. 


Townsend's Wire Fence Stretcher, 
per doz. ubebes 6 445 


Presses, 
25@25&7 % Vo 
SWEEPERS—Carpet and Vac- 


Crown Jewel, Nic........++. 
Crown Jewel, Jap'd ~iparey 





Parlor Queen, Cyco B.B. Nic. 


Standard, Japanned Fittings. 
Superba, Cyco B.B. Nic..... 
Superba Vacuum Swpr., Nic. 


Universal, Cyco Bearing Nic. 4 
Universal, Cyco Bearing Jap. 
Vacuum Cleaner without 
A eae ree 58. 
Subject to quantity allowances. 


SWINGS—Lawn and Porch— 
Myers Low Down Roller........30% 
Myers Porch Swing........ evel 


. List + 254 


ty Wire Gas Globe Company: 
Columbus Sanitary. ..per doz. $0.8 
er gross 












FIOM veces deccceseve 
Keuffel & Esser Co.: 
eel fccccce eeerescns. ‘= 
Metallic eoee 





Asses’ Skin .......... 1 5a20% 
» het 


POccecscscovece: 10@20% 


Steel ..cccccosccceses.. 10@15% 
Wiebusch & Hilger: 
Che: seep) 8 Metallic No. 341. 


evccessList +4 one, 


Chesterman’s "Steel; No. 


CBC, sevecccesccess--. 5% 


TAPS— 
See Stocks, Dies and Taps. 


TEETH—Harrow— 
Steel, plain or headed, % i 
and arger, per 100 Ib. .$3. woi2s 


THERMOMETERS— 
Tin Case, Cabinet, Flange, Dairy, 


6s apes Peeks cise New | list, 30% 


Tips AND BUMPERS— 
Elastic Tip Co.: oes Compiste, 
Each 11.00 


Rubber Head Naiis,, per gro., Nos, 


0, 60¢; 1, 55¢; 2, nit i, 3, 856 
Bumpers, per gro., 1, 35¢; 
, 45¢; 2, 50¢; pig oncdan 


$1.25; Stetson ‘Tips......$3.00 


Slotted Screw Ti r0., ce 
ito: $2.25; 23, Re. 50; 23s. 


Rocking’ ual’ 30.. per Pe 


+ FOP eee meee eeenees 


TOOLS— 


Cement— 


S. Cheney & Som...cccceesee+ 00% 


TOOLS—Haying— 
Hunt, Helm, Ferris & Co.: 
Harvester and Peerless Hay 


Harvester and Peerless Slings 
Ba Pulleys, ete Saeeee 3815% 


E. Myers & Bro. 


“Hay Fork Gatenters; Myers 
u 


ble Rail, Myers Single 
Rail, Clover Leaf and Fault. 
less, and all wood track we 





nd Cross Draft ...... 25,96 


256 
Mye —y Hay Forks, Slings, Pul 


OFS, CEC. onc ccccecccces +++ OH 
Saw— 


Simonds’ Crescent ........+++.9% 


TORCHES— 


Hammer's, nete » BW dos......$6.50 

Wall’ Mfg. Seoniy Co.: Dread- 
“naught Brazed Steel Torches; 
Gasoline Isiow ‘Torches, per doz., 


$16.50; No. 21, $29.00; 


a 
No. 31, $3 5.06 5 No. 10, por 
Torches 


eescccccccces 40.00 


TRACK—Barn Door, &c.— 
Siding om Painted Iron, Per 


b. ceccceces eeccccccece ofteed 


inter 8: 
Hinged Hanger, # 100 ft., 1% 
x 3-16 in., $8.50. 


Hunt, Helm, Ferris & Co.: 
20th Century, coat, per 100 oy "eo 


Flexo, per 100 ft..........$6.50 
00 ag | Mfg. Company 
on et Track, e ft.. 


Trolley ME eit 6 4e% 6.0008 +20% 
Myers’-Stayon Track. Myers New 
Way and Giant Tubular Track | 


«' To 
Faultless self-cleaning .........25% 
National Mfg. Co.: 
Braced Rail, BP Dhecwoss 


ft 
Storm-Proof Rail, per 100 ft. Pt rr 
Richards-Wilcox Mfg. Ce.: 


Nh Fre Nae ohe sd 6o6000% 40% 
Spec jal Ilinged Hanger Rail, No. 
Lag Screw Rail, No. 65...... 20% 


e ge Track, @ ft., Nos. 
ore ee 9 83. List + 5% 
» $4.2 3. $4.50; 63, 


Nos. 
#13: 64, 3. 75; 68, $6.25; 
69, $6.75. 


ro, Adj. Track, No. 19... ..20% 


Hero, 
Adjustable ag | Tandem heag 


Track, No. i 
Royal cajetatte’ ‘Track No. Ps 


TRAPS—Fly— 
Balloon, Globe or Acme, doz. 
1.10@1.25 ..ccceeece+.9r0, $10 


Harper, Champion or sae oly 
oz., 


$10.0 
$1.75 
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Have your trade 
understand what 
Non-Skid means 


OU have a great advan- 
tage over your competitor 


when you sell Fisk Non-Skids. 


In the first place you havea real the instant you tell about them. 
Non-Skid tire to sell. The Examine the center illustration 


reasons forthose This illustrates the —get the facts 
en . feature of the Fisk 
anti-skid prop a tM ant yourself. Sell 


erties are sO ap- 
parent that every 
one understands 


whe bNbe 


your trade tires 
HE that are actually 
Fgs 


Non-Skid. 


\ 7 
“ < 
7? - 
ad x 
aux 
Fig2 rig 4 


Fig3 


ATNTATN 


Fig. 1 is the outside rib that ever 80 much more positive and 
makes an uninterrupted counter certain—F ig. 4 has these identi- 
against direct side slipping or cal qualities, but from the oppo- 
skidding—F ig. 5% is the same pro- site directions. 

tection on the other side of the Fig. 3 is the master button 
tread. around which the Flak Non-Skid 
Fig. 2 is the outside row of but- tread is constructed. It supplies 
tons, connected by a second rib of resistance against slipping in any 
solid rubber. The buttons which direction—no matter which way 
are slightly higher than the con- there is a tendency to skid there 
necting rib, offer perfect resiat- is always a flat restating surface 
ance against skidding and because to prevent that skidding, and to 
they grip the road so firmly, make assiat the sure forward movement 
the pull forward in soft ground of the wheel. 


Do you know about the Fisk dealer proposition? Write Dept. H. 
The Fisk Rubber Company 
of N. Y. 

Chicopee Falls, Mass. 
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Game— 
Niagara = Metal Stamping vay 
Lightnin 





Cline — cvove rr rer: Tk i 
Oneida Community Ltd. : 

Victor— Per doz. 

With Without 

Size Chains Chains 

$ .78 

1.44 

2.16 

2.88 

3.48 
Oneida Jump— Per doz. 

With Without 

Size Chains Chains 

vo. ++ $1.38 $1.06 

° 1.22 






Triumph Trap Company, Inc.: 


- > om Less o- Bbl. 
No. 115 worcccccees 
No. 215 eocceccce pee 313 
Me. BIB wccccccccces 8.16 
No. B15X ..ceesevees 9.15 
No. 415 ..cccccccces 21.10 


No, 415 X..ceeesceees 21.10 


Triumph 
No. 0 seccccccccecs S115 
No. 1 cocccccccecces 1.85 
NO. 1M. .ccccccccccsss 2.08 
BNO. B cccccccccccccs BOO 
No. 3 vecccccccoees 2.33 
No. 4 cocccccccccccs 4.00 
Kangaroo 
No. PITTTITTTT TT 
NO. 1 wccccccccccces yr] 
No. 1%... cccccccccess 
No. taal oe ccvcvcoees 557 
No. 8B wcccccccce coos 5.20 
Bo, 4 occccescoccccs 6.73 


These prices are with Chains 


Mouse and Rat— 
Mouse, Wood, Choker, gro. ~~ 


Mouse, Round or Square Wire, 


doz., 75¢ 
Lovell Mfg. Co.: Per doz 
Erie Rat ....+-- 
Star Rat ......ceee- 


Dead Easy Rat... 
Sure Catch Rat... 
Dred basy Mouse 
Sure Catch Mouse 


Deiusion Mouse ...+eeeeeere 
Tin Choker Mouse.........++ 
Wood Chokers, 4 hole....... 
Niagarn Fails Metal Snmpias 
Works; Enticer Rat..... coes 
Oneida Community Ltd.: 
per doz. 
Victor Mouse ...... voescces Qual 
Hold Fast Mouse........-- 15 
Victor Rat ...... evccece cece 65 
Hold Fast Rat.....-.+-ee0% - 65 
Official Rat .......+06% e - 80 
Tin Choker Mouse.........+. Td 
Wood Choker Mouse, dozen 
ER cde ccegcs seep eens 15 
End o' Mice, per 1000....... 7.50 
Victor Mouse, per bu....... 4 00 
Vietor Rat, per bu.....-.+++- 2.70 


P. 8. & W.: 
£3. No. 1, with Chain, r 


0%. 
Hector, No. 1, with Chain, per. 
dos. $1. 


TROWELS— 
Phtl. Pat. Wd. Hdls, 
$10.25 10.75 11.50 11.90 
10 0% 11 =: 11% in. 
Wite Heel, Wi. Hales. 
$10.65 11.05 11.80 12.20 
1 0% 11 =: 11% in. 
B. C. Atkins & Co.: 

Plastering ......+se+e++00++80% 
TRUCKS—Warehouse, &c.— 
McKi Mfg. Co. : each, net 

ey 90150; No. 2, $18.50; 
No. 8, $165.50. 
TUBS—Wash— 


Net, per doz. 
‘os. 0 1 
. $7.35 8.90 
Cvoress— 
Eagle Woodenware Mfg. er ty 
$18.50 12.00 —10.50...15% 


2 3 
C-lwanized . 9.95 12.00 


Staging, 2 to 4 oz, balls, in bar- 
rels, 32Ya¢; in 5-lb. y-& of 33%4¢ 

Trut Line, in balls, ¥2 to 3 Ib. 
in barrels, Nos. 1, 2 and 3 ib., 
GOP BD. ccvvccsecee cccces ede Ve$d 


Cotton Wrapping. white, 5 balis 
to lb.: 


sececcvcccccesses oil 


Common .. 


BOOB cocccvccccccceseess ccc edt 
Cotton Wrapping, eonapnied, 

SF Balls 00 WD. .ccccvessce e 
American 2-Ply Hemp, a ‘ana 
Wb. balis .....4- 


American 3- Ply Hemp, L- ib. ‘Balls, 
India 3-Ply Hemp, 1%-lb. om 


(Spring Twine) ...ccceseseees 
India, 3-Ply Dark Hemp........-17¢ 
India, 3-Ply Light Hemp.... 18¢ 

, 3, 4 and 5-Ply Jute, %- Ib. ‘Bails 

18@21¢ 
Common India, No. 18......+++++ 
vo. 264 Mattress, % and A os 


Balls, according to quality, 
, we 


~ 
Cable laid Italian, No. 18....... 
Italian, A, Ib No. 18, 484; B, rsh 
Wool, 3 to 6-Ply.. asees ° Re 14¢ 
VaRNisHEes— 
Moller & Schumann Co.: 


Hilo Flat Finish, per vv oo lk 


Hilo Floor Finish, per al, 5s 
00 J& 
Montauk Paint Mfg. Co.: 





Di-mel-ine Furniture Varnish ; 
% pints, per gro, $14.40 
Di-mel-ine Varnish Stains ; 
\% pints, per gro. .$14.40 
VisEsS— 
»olid Box- 

Under 100 lb..... Perreyr try 
Over 100 Ib..... ccccceccecce olep 
Hand— 

Athol Machine Co.; 
Hand Vises ..... ececcees 10% 

Parallel— 

Athol Machine Co.;: 
a ere 5% 
Standard ......--. --5% 
Starrett, Improved ......- . net 
Vise Attachments, Taper....40% 
600 Line, Stationary Jaw..... 5% 


Swivel Jaw, 
List + 22% % 
Millers Falls Oval Slide Pattern, 


n. 2 3 3% 4 
viel ‘75 $2'b0 $2.54 $3.27 $3.72 


600 Line, 


Ea. 

Parker's 
c Sombination PigOsccccccces 334 % 
Eclipse ..cescceccses ss Ok2% 
Regular ....-ecceees List + oa 
Trojan ..csccscesescevesess 
VROCOP 2. ccccee. -List + 15% 
Oval Slide......+-eeeees List, net 

Pipe— 
Athol Machine Co. : 


Combination .... TTT Ty +) 


Tarker’s Combination : 

87 Series, 83%.%; No. 870, 
25%; Competitive eS 
THOM .nccccccesevere a) 

Tse secccccescsevsces * "Youle 

J. H. Williams & Co. 


Vulean Chain Pipe .......20&10% 


Wood Workere— 
Athol Machine Co.: 





Simpson .... SerrT Ter 
Standard ....cceeeeesceereee 5% 
VULCANIZERS— 


©. A. Shaler Company 


5-Minute, $1.50; in Mik -80% 


Last | 
$1.75 | & 
. 2.00 


lots. 


Tube-Kit for Fords..... 


Tuhe-Kit ....cccees ° A 
Ford-Kit ...ccccssesees 2.75 
Vul-Rit wccccvccccccvce 3.50 
Motorist’s " Biectrie Heated 
Model ....-..-$12.50 less 25% 
Waps— 
Price PerM New List 
i a Po SPP eter 33% 
&. E., 9 Nd 1.cccccccccscere dd 
, B., 1 ap..ses nee cocnceceomeeae 
. E., 9 and 10. op baa sek vO 
WAGONS—Coaster— 


Itunt, Helm, Ferris & Co.: 


Overland and Star........338%% 
WAITERS—Dumb— 
Sedgwick Machine Works, List 
Nov. 1, 1916..... ebéseccece oe 





rTURNBUCKLES— WAF.E— 
Noetionn! Mfg. Co. Sereen Door, Enameled— 
No. 195, Japn’d, per dozen. .$1.20] Latance & Grosjean Mfg. Co.: . 
Agate Nickel Steel rrr 
TWINE—Miscellaneous— Bren-se ¥ nie: app ltmeresteity 
Mla, % ond Y-lb Balls: All white” Enameled ........ 15% 
No. co veccccvcccccc cece seen Nollenih: Co, ¢ 
No. 1B. leone sesceccosccesons Mam New Idea Kettles, Cast Iron. .40% 
IO. Minh s02 600000800000.0000 5008 lusperial Lollow Ware, aa, > 
- Bevsecssecceseen sees ABBE Enameled Ware, Steel. W ory 
Cotten Seine, per ib. and White, 30% ; Special -— 
ed - ‘thread—6 384¢; 9, Nf 
By: SOE MEE. oc oveceveceeel s WASH BENCHES— 
Medium Laid thread—é6, Py Eag!e Woodenware Co.: 
3¢; Y¢; 42 ‘ee: Fe j me 
43¢; 12, 39¥%a¢; 15 to , ¢;| Folding Wash Benches, per doz., 
TIGOE cb ccs ctvnceedevevaes IIe $17.00 
Hard Laid thread—6, 52¢; 9, 35¢; 
12, 41¢; 15 to 42, 37%¢; larger,] WASHERS—Bibb— 
37¢. Durst Mfg. Co.: 


Dumaco, all sizes, per 100.....60¢ 


WASHERS—Cast— 
Iver Y%-inch, barrel lots, 
per Ib., 344¢ 

Iron or Steel— 
Size bolt..5/146 % y, N% 
Washers. $7.75 6.85 545 5.25 5.05 

The above prices are based on 
$4.00 off list. 

In lots less than one keg add 
Ye per |b.; 5-lb. boxes add 44 to 


ist. 
Leather, Axie— 


Solid ooo oda 
FEIN cccctocccestetacescepsns OOM 
Lou: & 1 1% 1% inch. 

22¢ 0 «= 25¢ So 5¢ 34¢ per box 


WASHING MACHINES— 
See Machines—Washing 


WASTE—Cotton— 


Ly rome per Tb. Colored per ib. 
bs cles« 16¢ No. 1...2+-10¥%¢ 


S¢ 
No. Sake 


WEDGES— 
Oil Finish wecccccccceseseld., 6%4¢ 
WEIGHTS~—Sash— 

Per ton 


Eastern Market ...ccccecesss $3950 
Middle West ..cccccoccccces $3700 


WHEELS—Well— 
S im. 80 16 Othe ceccccccccccccs oS 


WHIPS— 
Drop Top Whips, per dos.......80¢ 
Str’t Buggy Whips! per dos......90¢ 


WHITE LEAD AND OXIDES— 





National Tead Co.: 

Pure White Lead, Dry and in 
Ge ‘Kvbsib esos 80400 eEs ad on yy 

In 109, 250 and 500 I kegs.13 

In 25 ‘and 50 kegs... en dg 

In s 2% hk Spree 

In Rae 5 Wp Cans, ne 
mie (100 I) in a case). .15%¢ 


On Iots of 
discount of 
lowed, 

Dry, Red Lead and Litharge: 

In 100 kegs 


500 pounds or more, a 
My¢ per pound is al 


In 25 aS 

In 12% 

Vread beget te tut 

In 100 kegs 

In 25 and i = kegs 
In 12% PD k 





On lots of Poo pounds or more, a 
Soremat of % cent per pound is al- 


WIRE—Barb— 
See Market Report. 


Fence— 

Market 100 Ib. Bundle 

See awee wooo. * at 

right an ane Per 1 
6 and 9 l.c.l. 1000 Ib, en 

and over to retailer. 
Smaller sizes take fence 
extras: for. smaller 
poeneins, viz. ; 
and 100 to’ 

ele are SoBe | 
Galvanized, rere to same 
conditions 


- base $3.70 


conditions 
Tinned, subject to same 
conditions 














—_- 
—= 


WIRE GOODS— 


Steel Wire Goods...... +++ SO&10g 
Brass Wire Goods........... 75& 103 
Cup and Shouder Hooks.....,, 7% 


Wire Goods Co. : 
Bright Wire Goods 
Brass re G 75 
Cup and Shoulder "Hooks... 





at CLOTH AND NET. 


Galvanized Poultry ae 
Before Weaving .... 7081052445 
Ajter Weaving ....... a fa sis 


Screen Cloth, 12 Mesh, Per 100 


ft.; Painted Black, $2.00; Gal. 
vanized, $3.00; 14 Mesh, Bronze ¢, 
jaan 

Standard Galv, Hardware Grades; 
100-jt. rolis, 24 to 48 in. wide, 

Per 100 sq. ft. 

ee SR kt ae $4.25 
SEOs BO Gb bese bode Kecc cs $4.25 
No, 3 mesh..... Seke heeeecs< 5 
DOk CMR cacbenececeeesess $4.75 
SS | Re See $4.75 
Me, © MRER. bnbccdesocess $5.00 
DS a Ree $5.50 
No. 8 mesh......... ieee ees 00 


American Wire Fabrics Co.: 
———_ , pet 300 Zincked after 


weavi sq. ft 12 
mesh, jan mesh, $2.90; 
16 me 2 $05 18 mesh. .$4.25 
Gilbert & Beunett Mfg. Co.: 
KMegular ‘earl,’ pet, per 100 
ba. Jivy. “Pearl.” pet. per “ 
New York Wire Cloth Wo.: 
Screen Cloth = per 100 aq. ft. 
Opal ng * — 12 mesh, 
oS: H $2.95; 


esh 
Repnvtde Wire 60. 
AluminA Rustproof galv., 
100 sq. 


2.05; 14 mesh, $2.50; 
mesh, $2.90. 


WRENCHES— 


Agricultural Proccenscecdae« ME 
Fan es “J or Crocodile. . 






+ 4 Forged S...00- aa 
cfr son pattern .. 60-10 
Gite SHOE A ccccccoccecssd Os 
Athot Miacume Co.: 
Rapid Teanett evccseeess List, net 
Bets & Cullis: 
er yy 8, 25%; Adjustable 
8 Pipe, 25% ; Str’t Hd’le Auto, 
25% ; Briggs Pattern, 30%; 
Combination pean, 40%. 
Steel Handle Nut.......... 20&5 % 
Combination Black ........ 4045 
Merrick Patter® ..cccccees 20K5 % 
Sy SO is 6 066s 4066.8 0004 25% 
Steel Handle Serew..... 00000 8b% 
Wood l.andle Serew......... 25% 
Coes’ Genuine Knife aa rTiTy 10% 
Coes’ Genuine Steel Hdl........ 10% 
Coes’ Genuine Key Model...... 10% 
P. 8. & W.: 
 ) BPS ee re - List, net 
ee Be éravebeuvddserecreoee 4 
Agricultural" 066 000000 cosne 


Pexto, Stillson Patn. 
Lakeside Forge Co.: 
Drop Forged .... 
Adjustable 
Frank Mos*berg Company: 

Sterling No. 1, N. 

No. 7 Socket, 
10, $8.00; 
No. 20 

No. 


+» - 60&10&7 % 4 


’ ep CR. woes 





each 
No. 
ea 


nehiz 
Richards- Wilcox Mfg. Co.: 
Adjustable Pipe 


Shark 60% 
Wizard Adjustable Hatchet. ‘150% 
Whitman & Barnes Mfg. Co.: 
REE . cvs vebenecee 
Align or Pattern, ull Dog. . . 00% 
Machinist, case lot.......... 30% 
Less than case lots.......... 25% 
Railroad Special, case lots. .30% 
Less than case ate Webbedeore 25% 
it. Waittians & 8 
“Agrippa Chain Pipe «2+ +83 &10% 
Vulean Improved Chain 
25&10% 
WRINGERS—Mop— 
Eagle Woodenware Mfg. bg 
Eagle Mop Wringer and Bucket 
Cambined : 
Domestic 10 qt. per doz... .$11.75 
Standard 14 qt. per doz.... 13.25 
Janitors 22 qt. per doz.... 16.00 


White Mop Wringer Co.: 
Household ner doz.: 


Stone~ No. 2 Small Size, West... } 
Less than car loads to retailers. No. 8 Family Size... .$26.00 
Bright and fancays No, 4 Fam. Size, All Iron, 4 
Per 1001.47 20 $7.50 $795 $r4s $0) Jonit a ow 
er bees - , y Snitors. ner ane : 
$ $ 0 $7.95 $8.45 $9.00 No. 0 Hixtra Large... $26.00 x 
Spooled— 0. ote’ Se. .... x 
4nnealed and Tinned Tah eh eae ea gay eS Beem, Se Eee. 7 
Brass and Copber..........400. 16%44 ‘or extreme 





Retailers’ Pe ATATS, per box. .$4.25| w: 


Note.—Slightly bigher 
est. 
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Kid Care is a plodder.” There 
nothing brilliant about him. 
His: olleagues— Sammie Speed, 
Simon Sure, Wil ie Wear and 
Hi Qualit-—supplv the bril- 
= liane. The un ompromising 
in isten e upon painstaking 
come from Kid Care. He's a 
balance whee for all the others 
and makes their ideas practical 


























It Is Impossible 


to be too careful in the manufacture of a tire. Constant 
care and the highest grade of ingredients are essential 
This is why 


BATAVIA 


SECURITY TIRES 


GUARANTEED FOR 4000 MILES 


have proven so satisfactory. They are made with the 
greatest care that years of experience of one of the oldest tire 
companies have been able to suggest. Their fundamentally 
correct design—well exemplified by the indented tread, the 
first correct application of the non-skid principle—is backed 
up by a constant and unremitting attention to details which 
is the real reason why Batavias usually considerably outlast 
their unusually long guarantee. 
Batavias and Batavia Gray Tubes are a mighty satisfactory 
‘ combination to tie up to. They sell well, wear well, repair 
well and repeat well. They please your customer—and that 
is what you really want. 


THE BATAVIA RUBBER COMPANY 


Factory at Batavia New York 
Export Department 
100 Broad Street - - - New York City 
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To All 


Manufacturers 
Agents 


For the mutual benefit of manufacturers of hard- 
ware and of manufacturers’ agents HARDWARE 
AGE is compiling a list of responsible agents, the territories 
they cover, the lines they prefer to handle and any other desir- 
able information about them. 


We want every manufacturers’ agent to write us, 
giving us the above information. We want to know 
a little bit about what experience each agent has had, what 
territory he is most familiar with, what lines he is capable of 
representing and any other information he wants to give us. 


We will undertake to compile a list of such agents, 
and when we are requested by manufacturers for 
the information regarding them will turn these lists over to 
them for their use. Your co-operation with us, therefore, 
will not only help us co-operate with manufacturers, but be a 
direct means of securing accounts for yourselves. 


Hardware Age 
239 West 39th Street 
New York 
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Actual Service to Carpenters 
Sells Pexto Squares 


All squares look alike to the 
novice, but when the carpenter 
measures the actual service in 
terms of speed and accuracy, 
there’s the greatest difference 
imaginable. 

“What makes the difference?” you 


may ask. It lies largely in the extremely 
practical marking which enables the 


carpenter to get his measurements at 
a glance. The Pexto Rafter Framing 
Square is a time and labor saver. It is 
sure insurance against costly mistakes. 


Our booklet, “How to Use the Rafter 
Framing Square,” packed with each 
square, gives simple instructions which 
are invariably appreciated by the ap- 
prentice as well as by the more expert- 
enced workmen. It’s another Pexto 
silent salesman. Write today for a copy. 


and “She et — Workers’ Tools and Ma- 
chines, Builder nd General Hardware 


Southington, el Cleveland, Ohio 
Center St., Southington, Conn. 


THE PECK, STOW & WILCOX CO. 
Address cor 


Mfrs. Mechanics’ Hand Tools, Tinsmiths’ 
FE = % Y J 
Af 


respondence to 210 W. 


RAFTER FRAMING STEEL L SQUARES 
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OSDHE Circulation of Hard- 


ware Age is over 17,000 
copies weekly, a circula- 
tion which represents in 
one grouping the largest number of 
intelligent, discriminating, wide- 
awake hardware retailers, whole- 


salers and salesmen enjoyed by any 
publication in the hardware field. 
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BLIVE SIIREAKS 


TRADE MARK REG. U, S. PAT. OFF. 


This Tire Advances 
Thrifty Retailing 


The American retailer realizes that in these 
days there is no greater menace to legiti- 
mate profit than that of unwieldy stocks. 


In consequence many have reduced un- 
rofitably large inventories of bicycle tires 
y availing themselves of the one-tire 

policy that goes with the Goodyear Blue 

Streak. 

For this one tire —the only bicycle tire 


made by Goodyear— is successfully de- 
signed to appeal to the most worth-while 


and greatest class of customers. 


Its merit has been thoroughly 
advertised. 


It has the visible endorse- 
ment of widespread use on 
the streets and roads of every 
locality. 


Its growing success is partly 
due to its direct retailing ad- 
vantage in satisfying a wide 
range of demand with a rel- 
atively small stock. 


But it is also partly caused 
by the outstanding selling 
advantages of the tire. 


Goodyear Blue Streaks are 
sturdy and durable and light. 


To the boy demanding speed - 


thisonequality meansaready 
sale, for he knows that speed 
and heavy tires cannot go 
together. 


And every older retailer 
knows that all the famous 
racers of other days used the 
lightest tires they could get. 


To the workingman who 
uses his bicycle for going to 


and from work, the lightness 
of Blue Streaks assures easy 
pedaling. 

The Goodyear guarantee 
that goes with them is only 
the expression of time-war- 
ranted belief in their wear- 
defying construction. 


The tread is tough and grip- 
ping. The fabric strong but 
resilient. 


No heavy tire can resist 
shocks as the Blue Streak re- 
sists them, or withstand long 
use as its quick rubber with- 
stands it. 


And they have the added ad- 
vantage of being sold directly 
to the dealer, at one price no 
matter what the quantity. 


In consequence they make 
impossible price-cuttin 
competition and re-establis 
bicycle tires in the class of 
regular and profitable mer- 
chandise. 


The Good year Tire & Rubber Co. 
5 Akron, Ohio 
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Air Across the Counter 


LECTROFLATER 
Electric Air Pump 


The No. 2 Retails at $70.00 


Ready to Work As Soon As Unpacked 


The B&D Lectroflater Line offers an oppor- 
tunity to handle air compressor outfits with 
the same ease as package goods. 


Pumps the ordinary inflation in about 1 minute. 


Pumps a 34”’x4” tire from dead flat to full pressure in 1! — 
minutes. 


Other sizes retail from $50.00 to $203.00 including tank and 


curb station outfits. 


The Black & Decker Manufacturing Company 


Builders of Fine Electric Driven Devices, Portable Electric 


i] I . . 
Supported by on 9é- Tools and Intricate Machinery Upon request we will 
Me a 1 ee dee send a copy of “The 
which includes the ° 
leading Automobile, 194 Calvert St., Baltimore, Md., U. 2. A. Friendly Touch” and 
Hardware and Ma- 
chinery Journals, dealer’s discount. 
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What Are You 
Going To Do? 


You, Mr. HARDWARE DEALER, are you going to stand there in your door with your 
hands in your pockets and see all the profits that rightly belong to you pass down the street 
to your competitor who carries AUTOMOBILE ACCESSORIES simply because you have 
never taken the time to look into this field as a part of the Hardware Business, or are you 
going to get wise and whoop up your business and start the profits coming your way with 


THE HALLADAY LINE 


100 August 23, 1917 





The Halladay line of Bumpers and other 
Automobile Necessities is the line which 
gives COMPLETE SATISFACTION, both 
to the customer in performance and to the 
dealer in profits. 


lt is the Nationally Advertised line that 
keeps your customers crossing your thres- 


L. P. HALLADAY CO., 


hold, smiling, and keeps the cash register 
ringing and you smiling. 

Live Hardware Dealers who wish to know 
more about the Halladay Line of Satisfac- 
tion and Profit Producers may have our 
catalog and full particulars. Just address 
us as shown below. 


. Streator, Ill. 


Distributors: 


Sanford Brothers, Chattanooga, Tenn., Southern Distributors. 
Hughson & Merton, Inc., San Francisco, Los Angeles, Port- 
land and Seattle, Pacific Coast Distributors. 


Asch & Co., 16-24 W. 61st St., New York City. 
E. L. Thompson Co., 817 Boylston St., Boston, Mass. 
Gray-Heath Co., 1440 Michigan Ave., Chicago, Illinois. 
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FLASHLIGHTS 
Include Novo Flashlights 
and Novo Batteries 


in your list for the coming season’s merchandise 


REASONS: 
Their high quality means Satisfied Customers, 
Our Iron-Clad Guarantee relieves you of respousi- 
bility. 
Our Liberal Selling Plan means Extra Profits for 
You. 


Write for Catalogues. 
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Lellustrating just a few of our containers 
S are in Orange and blue, making a most 
enticing display on the dealers’ shelves. 


HARDWARE AGE 


i ee oene 


PERSONAL ITY BACK OF 
DUTCH BRAND 
PRODUCTS 


Millions of times a year automobile, motorcycle and bicycle tires 
need patching and mending. Thousands of times valves need grind- 
ing. Hundreds of times radiator leaks need sealing. Everyone of 
these needs is met, satisfaction given the owner and profits made for 
the dealer through sales of DUTCH BRAND products. 


The personality of the DUTCH GIRL trade mark is a wonderful 
sales help. Note the big variety of DUTCH BRAND Products made: 


Automobile Patching Tire-Brite Bie gate Rubber Ce- 
Cement Radiator Seal Com- ment 
Vuleanizing Cement pound Bieycle Rim Cement 
Rubber Seal Gasket Shellac Heal-o 
2-in-1 Tread Filler Valve Grinding Com- Rim Shellac 
Varni-Brite pound Tire Flaid 
Rim Coat Brazing Compound Friction Tape 
Carbocide Graphite Grease Enamel 
Auto Top and Cush- Flake and Ground Belt Cement 
ion Cement Graphite Chain Graphite 
Aluminum Paint Liquid Graphite Ball Bearing Com- 
Black the Brass Cyele Oj pound 
Engine Paint 


If you are not selling these goods, write today for our classy cata- 
logue in colors and our detailed selling proposition. 


JOBBERS—Onur proposition for you is specially interesting. Write 


"VAN CLEEF BROS. 


Manufacturers of Dutch Brand Rubber Cement and Auto Chemical Specialties 
"701-7711 Woodlawn Avenue Chicago 


aaa a see 
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De Laxe Invisible SPring ¥ line. 
¥ Leather ed Short Pat. Marine Ratchet 


Lie co. Write for full 


Spring Lock CATALOGUE ON APPLICATION inform at i 


as 6 Ask for 


“700. “ROC. _“O'D.0. “G0, Wing Top] Catalogue L. 
































Bringing Them Back Adams Auto Top Holder 


[t will pay you to sell Dixon’s, the 100% lubricants 
that render service to your customers and increase their “Stops the rattle—saves 


confidence in you. ta your top”’ 


xO N‘ “ti Neatest — Quickest — Strongest 
jaw S TT Dealers orervenere we aot a 
“ala bi ready sale for this best of a ‘op 
Automobile ] - Holders. An ornament to any car. 
No unsightly projecting arms, nor 
I UBRICANTS dangling straps. Can be installed 
‘ - Se F in two minutes, and operates 
are making new trends tor Vixon’s and more custom- 4 quicker than any other. 
ers for you through Dixon advertising. oh Ay. a Two sizes—% in. holes for small 
Write today for Dixon’s Dealer’s Deal No. 40-G. Yj: cars, % in. for large ones. 
Made in JERSEY CITY, N. J., by the WL Price, $2.00 per pair 
JOSEPH DIXON CRUCIBLE COMPANY -s sits Get Minnninains 06 Gece, 


D ESTABLISHED 1827 Datta 
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A New Idea In Push Buttons | TIPS 


With most push buttons it is difficult to 

































































make a contact. With the “Universal” a 
slight touch on any part of the movable top 
and a sure contact is made. Used on deska, 


door bells, auto horns, etc. Retails for 25c. 
hh GARFORD MFG. COMPANY 


itt 
































few te TTER SPRINGS 
50 cents ea , i Senna 
1 New Ena rantee 
eve iener | | Sering Breakage Su [aint SSR seme esas 
for 


point 
Needs ee Dealers everywhere veil them—Prices rigut a 
— NEW ERA SPRING & SPECIALTY COMPANY 
856 Woodward Ave., Detroit, — 
HAN DY FACTORIES. AT cnicabo. od RAND Rar Raribs, MICH. 
Horn Push Button - 
and Holder 


FOR FORD Z 


Jobbers! Dealers! For Ford Cars, Four Cush- 
Here is a little article—easy to handle, small investment—right ; ; ; ions of Comfort for each cor- 

discount—BIG SALE—needed by every FORD owner in the land. . ner. Easy to attach. Fast 
The HANDY pusb button makes it possible for the FORD owner Sellers. Money Makers. 

te have bis hern push button where it rightfully belonge—on TOP 

of the steering column in the CENTER of the steering wheel. s 
Don't wait! Write ux to-day! —~ Star Specialty Mfg. Company 


Manufactured -233 
Cleve iand THE Ee ne Le RAND CO. Ohio 827-889 W. Fete St.. Chhleses 
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glance its great value. 


The Garage door swing- 
ing to and fro in the wind 
is annoying and trouble- 
some, expensive and dan- 
gerews The old way of 

locking or hooking the 
door open ts not satisfac- 
tory or practical. 

The automobile owner 
or buyer nowadays wants 











30 Warren St. 
New York 





Erie, 
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GRIFFIN Garage Door Holder 


S as to hold the door open as the bolt to hold 
it 7 The mere sight of it enables one to see at a 


the new and modern im- 
provements on his car— 
and he gets them. So it 
is when he builds his gar- 
age. He wants the latest 
improvements 
materially to his comfort 
and convenience—and he 
gets them. 
Made in U.S. A. 


THE GRIFFIN MANUFACTURING CO. 


17 E. Lake St., 


Penna. 


Is 
Never In 
The Way 


that add 


Chicago 


side light. 


This glass-top mahogany finish wood case is given 


WATE 


A complete stock of advertised eye protectors and 
this handsome display case for $16.00. 
sell for $30.50. 


Pat. Aug. 


i= & 
CURD, 
LICSOINT 





REG.U.SPATOFF. 


Goods 


, 1917 





with an assortment of 40 Willson Goggles. It 


holds your stock and displays samples of the en- 


tire line; which, by the way, is advertised in the 


cations. 


Saturday Evening Post and other national publi- 
The goggles retail at 25c. to $1.50. The 
assortment includes shell and metal goggles with 
amber, fieuzal and smoke lenses for light, sun and 


glare; and goggles with leather, shell and wire 


screen sideguards for protection against dust and 
Put the Willson Case on your counter 


or in your window, and the case will sell goggles 


the year ‘round. 


Order from your jobber. 


Cescriptive 


folder sent upon request 


T. A. Willson & Co., Inc., Reading, Pa. 


Branch Offices in Chicago, San Francisco, 
Toronto and London 
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SELL LBOLLI NG HANGERS 


Rolling hangers vs. hinges is what the garage hardware 
problem boils down to. Remember that doors hung on roller 
hangers are wenther-proof, cannot sag and above all eannot 
slam and damage tne autumubile. 


But stick to the original line of rolling hangers—the kind 
that are designed right and made right— : 


Paes 
peek ee 
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SELLCOBURN HANGERS 


Cosurn Troiiey Track Mec.Ca 
- MASS. 
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FANSTEEL 
ELECTRIC IRON 


Real sales and advertising helps for the dealer 
to use—where they do him good. That’s our 
policy—backed by the best iron made and 
prompt deliveries. 

Ask to see our new five-color framed window 
poster. Miniature sent on request and full 
size 27 x 40 inch framed in black oak furnished 
free if you handle the Fansteel Iron. Price $5 
less usual discounts. 


Send trial order now—or write for miniature 
poster. 


Pfanstiehl Company, Inc. 


NO. CHICAGO, ILL. 











Make Your Store 
A Sharpening Depot 


for safety razor 
blades, scissors, 
shears, carving, bread 
and kitchen knives, 
and small edge tools. 
During these “War 
Times” people are 
economizing in hav- 
ing old cutlery re- 
sharpened and re- 
paired. A 


HATFIELD 
COMPLETE 


SHARPENING 
MACHINE 


will, therefore, pay for itself in a very short time. 
Many dealers are averaging from $8.00 to $12.00 
per day sharpening safety razor blades with this 
machine. It sharpens all makes of safety blades and 
sharpens 12 blades at once in 5 minutes’ time. Jack 
Razors, Barber Clips, Scissors, Shears, Knives, etc. 

We can tell you how to make money with a 
Hatfield. 


HYFIELD MFG. COMPANY 


21 Walker Street NEW YORK CITY 
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THE Wire Goons 
Worcester. MassachusettsUSA 








Horse-Shoe Brand 
Clothes Wringers 


Superior in Quality 
Superior in Workmanship 
Superior in Every Detail 


All wringers manufactured by us are 
furnished with a warranty tag, which bears 
the time of warranty. We stand back of 
every warranty. 


Have you received a copy of our latest 
catalog and price list? If not drop us a 
line. 


The American Wringer Co. 
99 Chambers Street, N. Y. C. 
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32 Years Not Beaten 


‘Steel Gem"’ Casters for thirty- 
two years have held the lead. 
Old hardware men will tell you 
that. 


They are built of all steel. They 
are roller bearing and revolve 
at a touch. 


They sell well and give good 
satisfaction—always. 


Get our prices. 


M. B. SCHENCK CO. 


MERIDEN CONN. 




















PARKER Trojan 
High Grade Shotgun 


Every sportsman 
knows the high quality 
of Parker shotguns— 
they have been winning 
highest prizes for fifty 
years. Upwards of 
200,000 of our shotguns 
are owned and treasured 
by sportsmen in every 
country—the Parker is 
known the world over as 
the “old reliable.” 


Now here is a Parker 
gun of extremely high 
quality made for the hard- 
ware trade to sell. It has 
been simplified and is plain 
finished, but the shooting 
quality is there. 


Parker guns are an at- 
tractive addition to any 
store—send for copy of 
our handsome gun catalog 
and learn about the line. 


Parker Brothers 


Master Gun Makers 
Meriden, Conn., U.S. A. 
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Chair 
Tips 







No. 12. 1 inch 


For The Sharp Ends 
of Rocking Chairs 


have quickly found favor with the 
trade. A positive protection against the 
sharp ends of rocking chairs. Durable 
and easily fitted to 
the rocker. Catalog, 
prices and terms on 
request. 





Elastic Tip Co. 


370 Atlantic Ave. 
Boston Mass. 








No. 13. % Inch 
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‘The freezer with the open spoon dasher”* 


You not only can get better profits selling the 
ALASKA Freezer, but with every sale we guar- 
antee a pleased customer. We want only the 
best dealers who are willing to get good profits. 
If you are one and want the best in quality for 
your trade, write us at once for 








N 

NEW PRICES \ 

effective Aug. 1, 1917. Big cash discounts obtain N 
on early settlements in November. \ 






YY 
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The ALASKA Freezer is made on honor. Sold 
on quality. No other freezer quite equals it. 
Freezes cream in the smoothest manner, and 
takes only 3 to 4 minutes’ time. 


THE ALASKA FREEZER CO. 
WINCHENDON MASS. 
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War Time 
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Buy 40 and 60 Watt Lux Nitros 










Economy 

















Priest’s 
Clippers 


We have the biggest 
cipper proposition of- 
fered to the trade. It’s 
a proposition that pays 
and pays big—because it 
satisfies. 


Our proposition is 
that you stock Priest’s 
Clippers! Write. 


American Shearer Mfg. 


Company 
350 Main St., Nashua, N. H. 
Wiebusch & Hilger, N. Y. 
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Three Blades 
for a Dime 


The Boston Razor, itself re- 
tailing at ten cents, with three 
blades for a dime, meets the 
demands of a certain class of 
customer whose wants you 
cannot ignore. 


It gives the man who cannot 
afford a higher priced outfit, 
satisfactory shaving service at 
a very small cost. 


Boston Razor Blades are 
carefully made from a special 
steel; every one tempered and 
hair tested. 


Three blades for a dime is 
the popular price. Be you 
wholesaler or retailer, ask for 
our proposition. 








Factory Sales Co. 


120 Broadway, New York City 





























DISPLAY ALWAYS IN SIGHT 


W. C. HELLER & CO., Montpelier, Ohic 


HELLER’S 


PIVOT DOOR 


CABINETS 


showing the largest assortment of 
Hardware, Shelving, Fixtures, etc., in 
the United States. 


Send for Catalog No. 24. 








August 23, 1917 






















August 23, 1917 


Order STANLEY No. 3000 


“TWINROLD” SELF TIGHTENING 


COILED DOUBLE 


HARDWARE AGE 


BOX STRAPPING 


Pat. Sept. 26, 1911 
Nov. 5, 1912 


#WORKS 


3 . ai See page 67 
100 Lafayette St ,N.Y. 73 E. Lake St., Chicago 











You'll have calls for screen 
wire cloth continually. If you 
sell the ‘‘Perfect’” Window Screen 
Cloth you will have no regrets. 
This cloth is unequaled. It is 
manufactured by the latest and 
most improved methods. It is 
very strong—has double selvage 
with two wires in each selvage. 
It is made from the best grades 
of steel, galvanized and bronze 
wire. The one here shown is the 
galvanized. 


Each roll bears our label. This 
label guarantees the quality. You 
know how we stand back of our 
guarantee. 


Ask your Jobber for The 
“Perfect” Brand Screen Wire 
Cloth. He'll gladly supply you. 


LUDLOW-SAYLOR 
WIRE CO. 


ST. LOUIS MO. 














American Brand 
QUALITY SERVICE 


Screen Wire Cloth 


Lasts Longer—Looks Better 
also | 
American Bronze, 
Galvanoid Enameled, Painted, 
Bright Galvanized 
All Meshes and Widths 


American Wire Fabrics Co. 
Chicago, Ill. ° 


FACTORIES: 


Clinton, lowa Mt. Wolf, Pa. Niles, Mich. 











SCREW AND DROP FORGED WRENCHES 


ALL KINDS—PROMPT DELIVERIES 





THE WHITMAN & BARNES MANUFACTURING CO. 


ESTABLISHED 63 YEARS 


General Offices: AKRON, OHIO 


New York Store: 64 Reade Street 


Factories: Akron, O., Chicago, Ill., St. Catharines, Ont. 
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I Don’t Guess about 
My Profit—I Know 


I meet competition by keeping out 


Handle The < Success of it. I don't dodge. I don’ t cut 


prices—I never need to with U. S. 
The Spray Pump of Many Uses i Sandpaper. 


- ; Ie 
An “all year round” proposition. Suitable for spray- I believe in U. S. Sandpaper be- 


disinfecting, washing windows, autos and bug- ’ 
ing, whitewashing, Gisiafecting, washing wintows, sutes and bes- cause it pulls valuable trade my way. 
sprinkling and many other uses. I wouldn't think of substituting; 


More than a hundred thousand “st when | get a square deal I return 
sells quick. Deslers price, $4.28 each.” the compliment with interest—that’s 
Sells easily for $5.75—packed in neat business 
strawboard box. Clip = this ad r babe 
ple, half ‘dozen Cow 4 ow : 7 I hope there are more Hardware 
ast they go! men like me. 


The “SUCCESS” is one of 


the well known i United States Sandpaper Co. 


Distributors: Williamsport 
Th, CHICAGO 
Henion & Hub- 
bell. 


line of hand, windmill, power PITTSBURGH ic f 
and spray pumps for all uses. Harris Pump & 5 vAN 
860 page catalogue on request, Suppiy Co. Ss Rn >J 53 
but don’t fail to try a haif 
dozen ‘‘SUCCESS”’ sprayers. 


























Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 3 
more and get more when : # Empties a 

you coll ; 8 Barrel or Drum 

Completely. 


No Waste. 
CAN BE USED 
IN BARREL No Drip. 
EITHER WAY 

Good for Oil, 














q 


Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows Sei || 
a long line of profit makers een 


f ‘al desi 
— o a ane Works Easily, Quickly and Efficiently 
nstruction A Great Trouble Saver 


bility. 
ROTHWEILER & CO. 


HAYES PUMP & PLANTER CO. |i SEATTLE, WASH. 
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“ROSE” 


Not Hammer Steel 


The practical brickhammer has two requi- 
sites not usually demanded of steel in ham- 
mers, 


1. To hold a cutting edge and corners. 


2. To endure reheating and dressing after 
having been in use. 


In catering to masons 


ROSE uses a superior steel 


Catalog H on application 


WM. ROSE & BROS. 


Sharon Hill, Pa. 
Wiebusch & Hilger, Ltd., "°xvyen * 


Selling Agents 











. 
THE MATERIAL 


used in the manufacture of 
our wrenches is the best that 
can be obtained. All steel 
parts with the exception of 
the springs are forged in our 
own plant, every piece pass- 
ing a rigid inspection before 


advancing to the next opera- 
tion. 


F. E. WELLS & SON CO. 


Greenfield 
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“PITTSBURGH” 


—the door hanger your 
customers are looking for 


You can sell this strong, 
easy-going hanger and 
know you are serving the 
best interests of your cus- 
tomers. It is the one 
door hanger you can de- 
pend on. 


The PITTSBURGH has 
lateral and vertical adjust- 
ments, roller bearing 
wheels, adjustable door 
straps and is finished to re- 
sist rust and corrosion. 
Runs in storm and bird 
proof trolley track. 


If you are not already 
handling this quick selling, 
profitable line order a 
stock now. 


McKinney Manufacturing Co. 


Pittsburgh, Penna. 


Stover Mfg. & Engine Co., 710 East St., Freeport, Ill. 
Send us one of your new catalogs No. 0-17. 








You Need This 
New Catalog 


Our new catalog No. 0-17 is 
ready for the trade. 








It contains 112 pages of quick 
selling hardware specialties, 
many of which are suitable for 
5, 10 and 25c. counters. 


Here are some of the articles 
listed in the catalog: 4 


Fireplace Fixtures 
Stove Trimmings 
Mop Handles 
Waffle and Wafer 
Irons 
Dampers and Clips 
Pulleys (all kinds) 
Saw Vises 
Latches 


Foot Scrapers 

Chest Handles 

Pulls 

Soldering Sets 

Lamp Brackets 

Ice Picks and 
Shaves 

Anda big line of mis- 


cellaneous items. 


We also make Wind Mills, 
Feed Mills, Ensilage Cutters and 
Gasoline Engines. 


SEND COUPON TODAY 


Stover Mfg. & EngineCo. 


710 East Street, Freeport, Ill. 





Name ....ccccsvcsee 


Business .... 
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Seeing Things 


It’s Seeing things that creates a de- 
sire in human beings to want them. 
Merchandise well displayed is half sold 


In estimating the cost of fixtures 
for your particular requirements we 
show you how to plan your retail 
store, arrange the different depart- 
ments, how to economize space, keep 
your fixture account within reasonable 
bounds, plan and trim your Show 
Windows to best advantage, etc. 


Send for catalogues and full par- 
ticulars. 


J. D. Warren Mfg. Co. 


Masonic Temp!e. Chicago, Ill. 

















Grand Rapids All 
Steel Sash Pulleys 


Have a reputa- 





tion for quality 
and time-saving 
features. 


vade in sty 1) “Ratz” Floor Hinges 


\ different styles, 
—e are slow acting, with a positive holdback 
: sal feature when opened to ninety degrees; will 


[Insure Against Accident- 
—al closing of doors. 


“KATZ” HINGES represent Quality, 
free on request. Durability and Design. 


Get our thirty- A BETTER HINGE with A BETTER PROFIT 
oe a. Our Catalogue No. 19 tells the rest—write for it. 


No. 5—Ball Bearing log. ) 
Lawson Mfg. Company 


No. 105—Cone Bearing 
Grand Rapids Hardware Co, | | mss omic ans <n 
520 Eleventh St., Grand Rapids, Michigan CHICAGO a 


Be ea ee 


‘4 
+ 
i 
} 
i 
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Your jobber 


Sine 


7 can supply you. 


Samples sent 














Chains—All Kinds 


STEEL, BRASS, COPPER 


Our Chains are made from HIGH GRADE 
material by AUTOMATIC MACHINERY, 
rivet heads SPUN, making a very SMOOTH 
finish, which will prevent chains interfering 
when hung side by side. Capacity of chain 
plant, 309 MILES PER DAY. We carry a 
large stock and can make PROMPT ship- 
ments. Send for Catalogue. 


THE SMITH & EGGE MFG. CO. 
CABLE CHAINS BRIDGEPORT, CONN., U. S. A. 
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Simpson Quick-Acting 
Swivel Base Vise 


Speed in adjusting and general convenience are the strong 
features of this vise. By simply raising the front jaw the 
adjusting screw and nut are disengaged. Thus the jaw can 
be quickly adjusted to the work. Dropping the jaw and turn- 
ing the screw ONCE gives the required grip. 

There is no intricate mechanism involved. All parts subject 
to strain and wear are greatly strengthened and reinfor 
Like other “Simpson” vises, it is fully guaranteed against 
defects in workmanship and material and breakage under 
ordinary conditions. 

Catalog No. 31 contains full particulars. Get it. 


Athol Machine Co., Athol, Mass. 


; Two of 
Hammer’s 
Best Sellers 




















35 Years 
Hammer patented malleable iron hand 
lamps represent the best value on the mar- 
of Butterfields ket. They will prove a profitable item in 


Ww : : your store. 
e have gained at least two things from The Clamp is strong—built like an I- 
our long experience in manufacturing taps. beam. Quick-action screw, universal- 
One is the ability to make keen cutting, accu- oe iene: grate. . Grant semee. 

7 < id ammer goods include many Specialties 
rate taps that retain their qualities thru long of Malleable Iron, including: Adjustable 


service. The other is a knowledge of the needs Clamps, Hand Lamps, Hanging Lamps, 
ol he weds. Engine Torches, Oilers, etc. 
Write 
Stock Butterfield’s and you will be equipped ay 


to meet the needs of the most exacting cus- Hammer & Co.. Branford. Conn 
tomer, in taps, dies, reamers, screw plates and . : 


allied tools. 
Get our catalog today. 


Butterfield & Co., Inc. 


Derby Line 
Branch Stores: 


62 Reade St. New York City. 
56 Cadillac St., Detroit, Mich. 
11 So. Clinton St., Chicago, Il. 
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“When you spot the ALLEN Label 





buy the Leather if you're able” 





| 


a ee a 


ALS SO TERE TIE 


HARDWARE AGE 


August 23, 1917 





TAPLIN 


Double Dasher Beaters. 
Dover Egg Beaters. 


The latest and most im- 
roved types of egg 
ters. A full variety of 
styles, sizes and prices, to 
meet every requirement. 


THE TAPLIN MFG. CO. 


New Britain, Conn. 
New York Office: 
143 Chambers Street 


Columbus Sanitary Fly Trap 


The Safest and Strongly 

Quickest Way Built of 

to get rid of High-Grade 
Flies Materials 


Every trap guaranteed not to pull apart. The best 
appearing and most efficient trap on the market. 
The price is right. 
The Safety Wire Gas Globe Co. 
Columbus, Ohio 








McKinnon 
All-Steel Hose Reels 


Being made throughout of STEEL, eleo- 
trically welded, they are lighter yet 
stronger than other reels. Handsome- 

ly finished in japan, 
carefully baked on. 
They sell at a 


Low Price 


Leading jobbers carry 
them. 














Congested traffic conditions make it imperative tat 
you order them to-day. 


McKinnon Dash Company 
Buffalo, N. Y. St. Catharines Ont. 








Imperial Lawn Edge Trimmer 


Sells on sight. See how easy it works. 
Note the clean, even edge. No moving parts. 
Very durable. Price is right. Good profit. 
Most jobbers will supply you. 


IMPERIAL BIT AND SNAP CO. Racine, Wis. 


SS. 


PATENTED JUNE 28, 1910 




















‘*Commerctal’’ 
Annular 
Ball Bearing 


The only annular bearing 
ever made commercially in the 
smaller sizes. Has all the ad- 
vantages of high-grade solid 
annular bearings and not a 
single disadvantage of roller. 

cup and cone, combination bearings, etc. For shafts 
from 3/16” to 1 3/16”. 


Send for Catalog and Prices. 


THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 




















GREEN’S HARDWARE 


SHELF BOXES 


Price list sent on request 


THE A. H. GREEN CO. 
101 WARREN STREET NEW YORK 





























Keystone Boiler Handles 


No. 40 Keystone Boiler Handle 


The clips of these handles are made from heavy sheet steel, 
brightly tinned, best quality and finest finish. Four different 

styles for boilers and four different styles for covers. 
Write for prices and comeien. 
ade by 


Berger Bros. Co., 229-231 Arch St., Philadelphia 











Townsend Gave to the World 
The Ball-Bearing Lawn Mower 


Golf 


All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. TOWNSEND & CO., Orange, N. J. 
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Hilo Fiat Finish pro- 
duces a rich velvety var- 
nished finish. 

It gives a pleasing finish 
over filler, stain, shellac 
or varnish. 

It covers one-fourth more 
surface—a saving of ma- 
terial and labor that 
counts big. 

Hilo is in great demand 
for interior woodwork and 
furniture. 

Sample to try sent free 
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A Profitable 
Hose Mender 


Basic patents of which belong 
to us exclusively 


You can see from its construction that this hose 
mender makes a permanent union quickly. The 
kind of goods that makes customers and holds them. 
Made in all diameters. 

Get our catalogs on Hose Couplers and Lawn 
Sprinklers. There’s profit in it. 


STUBER & KUCK CO., Peoria, Ill. 


New York Office: 154 Chambers St., J. M. Sherwood, Mgr. 
San Francisco Office: Rialto Bidg., Wm. P. Horn, Mgr. 








BICYCLE 


Step Ladders 


are made in 
many styles 
and to fit 
all kinds of 
shelving. 








Send for catalog giving 
full description and prices 


THE BICYCLE STEP 
LADDER COMPANY 


62 W. Randolph St., Chicago, I11. 





Fresh Air ana Protection! 


The Ives Window 
Ventilating Lock 


A Safeguard for Ventilating 
Rooms, allowing windows to be 
left open at the top, the bottom, 
or both top and bottom, with en- 
tire security against intrusion. 
Descriptive circular mailed 
on application. 


THE H. B. IVES CO. 


Sole Manufacturers NEW HAVEN, CONN. 








Made by 


1506-1522 W. 22d 





THE UNION HORSE NAIL CO. 
St. CHICAGO, ILL. 








The Worcester Lawn Mower Co. 


Worcester, Mass. 


Have their NEW CATALOG 
in COLORS ready for mailing 
Ask for it. 


SELLING AGENTS: 
J.C.McCarty & Company, 21 Murray St., New York 








Prompt Shipment on Receipt of 
Your Order 


Ferrules, Copper; Bars, Copper; Bottoms, Copper; Burns. Cor- 

; Conductor Pipe. Copper ; Crimped Sheet, Copper; Esve~ 

" ; Bibows, pper; Gaskets, Corrugated Copper : 

Hammers, Copper; Mitres, Copper; Nails, Cogper ; Rivets, , 

; Roll Copper; Shoes, Copper; Sheets, pper; Soldering 
r; Spikes, Copper; Washers, 


r sell needs are listed above, write us at once. 
Piisbuarm Coprer and Brass Rolling Mille 


Cc. Cc. HUSSEY CO. Pittsbarsh. Pa. 








PRO PURO: aR REN eg—EE oa 
lint eee aoe feats» Rod 


os 


no 
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‘“‘Guaranteed Perfection” 
BALE TIES === COBBLER SETS 
GRISWOLD PERFECT | coe geal ae 


(Standard and half gauge) yh Ba Ha SE 


Stands made of Semi-Steel, 


STRONGEST and BEST PACKED tie on the | Sreneth ond wevlght Bt SO% 
market, made from selected wire. caabtontae. “Woes ts aoe 
catalog and prices; also on 


whan Sige 84 | agg a ol 
NORTHWESTERN BARB WIRE CO. ogee Bega 
Wire Products Mill Street, Sterling, Il. —=—3 5 TheKoot-Hogib Bile Co. 


N. Y. Office: 9092 W. Broad- 
way. D. N, Winner, Mgr. 














Troe Manx CARY’S SUPERIOR 


Diamond Nozzle METAL Jat Se 


" . preference for their uniform high grade quality and finish. 
mpiy Oe ree ae Made in many widths oat with any number of 


The BEST At ANY PRICE corrugations desired. 
COST LESS Than Other Good Ones omg 
Parallel 
Corrugations 
Patented SAW EDGE PLAIN EDGE 


Packed in cartons of 500 and 1000 and in bulk. Also put up 
Cast Brass. The only nozzle with pilot to keep spray in coils, wound right-hand and left, and with straight corrugations 
point central and prevent one-sided spray. Stronger, for use in Automatic Driving Machines. 

lasts longer, bigger volume of water. Sample sent Largest Stocks Always on Hand—Immediate Shipment 
postpaid on receipt of 35 cents. 


H. B. Sherman Mfg. Co., Battle Creek, Mich. Car yM fg. Co. P No BROOKLYN, NX. 


Spray—Straight Stream—Shutoff, Wrought Brass—Not 














Quick-Set Steel 


Drive Posts 








These are some of the 
reasons why the de 
mand for these posts 
is growing: Cost less 
than wood or con- 
crete, guaranteed for 
85 years, a few blows 
set them, adapted to 
any kind of wire fenc- 
ing, wire strung easily 
and quickly. 


It will pay you to 
handle these posts. 
Lg Be a to farm- 


Swners. tend er our Genuine NEY Haying Tools 


catalog. It is free. STANDARD FOR FORTY YRAK* 
THE OOMPLETE LINE WRITE FOR CATALOGUE 


| Buffalo Steel Co., Tonawanda, N. Y. THE NEY MFG. CO. Canton, Ohio 

















4 }? OTe ( O () Vn eD s fatal 
miele Darby & Sons Company rotect ur Own Reputatior 


INCORPORATED " | ‘“ B' 


Brass ( oppet 


nized Wire Cloth Paes Lelvenized Galvanized Poultry Netting 


and Painted Window Screen \ 
Cloth © Galvanized Farm Fencing an fia ae eer hel 


(Gates and Poultry, Netting © Wire : 
Work, Iron Railing and Window Gu ail 
@ Wire and Ire Goods of every de pt con 

f 1 


Send for Catalogues 


ARCH STRI The Gilbert & Bennett Manufacturing Co 
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Perfect Satisfaction 


is the verdict of the users of the 
Red-Hot line of gasoline and kero- 
sene Torches and Fire Pots. They 
are made from the best material 
and are thoroughly tested and in- 
spected and we know will give you 
splendid results. The No, 61 is 
very popular and the demand is 
abe constantly. The tank is 
made seamless drawn steel and 
wul outwear several of the ordi- 
nary kind. Ask your jobber for the 
Red-Hot Fire Pots and Torches. 
You will be pleased. Send for free 
catalog. 


ASHTON MFG. CO. 
NEWARK, N. J., U. S. A. 





No. 61—Red-Hot 
Fire Pot 


Atlanta, Ga. 














% x 5 Divergent 





We are the Originators and Patentees of 


Saw Edge 





The 


ee 


ro Corrugated 


Joint Fasteners 


The keen saw toothed 
edge means a quick job 
—and solid joint. The 
finish is of the well- 
known “Acme Quality.” 

Write for samples and 
prices. 


PATENIED 


ACME STEEL GOODS COMPANY 
2840 ARCHER AVE., CHICAGO 





New York City San Francisco Montreal, Quebec 











PU 





DIETZGEN 
MEASURING 
TAPES 


are a guaranteed product— 

backed by a quality firm. 
Your trade will value the 
Simplified-Reading Feature. 

Send for Tape Catalog ‘“‘ H’’ 


Eugene Dietzgen Co. 


Manufacturers 


Chicago New Orleans 
New Vork | Plttsbarach 
San Francisco Z QO Pad Qa 7 Philadelphia 











it 





PU 


Guaranteed B. & C. 


Write for prices. 





The Standard “S’” Wrench 


This is the Bemis & Call Improved Adjustable S Wrench. Grace- 
ful in design, an all-around wrench, but specially useful in corners 
and cenfined places where the ordinary wrench is use.ess. Easily 
adjusted by thumb of hand holding it, as nut is of sufficient 
diameter. Carefully hardened and tempered 


Quality sells it 


Bemis & Call Hardware & Tool Co. 
Springfield, Mass., U. S. A. 


























If it's DROP FORGED 
WRENCHES you're 
after, remember that 
P-S Quality is 
Guaranteed. 










Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 











Ask Your Jobber 







For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 





MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U.S. A. 











LEBANON 



















Lekanon Machine 
Company 
LEBANON, N.H. 
Send for Catalog 


































































Senet nee sans ra x oem aeie aI ith AIO aer eles aio: nae 








eon nee ore 
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This machine is portable, 
strong, durable and fast. 
Bither power or hand. It 
will take pipe dies from 1 


te 4 inches. Outting-off 
attachment is automatic. 
Like our No. 0, all mov- 
ing parts run in ofl and 
in covered chambers. The 
die head will not wear 
loose and does not re 
volve on gear teeth. Send 
for our catalog. 


THE ARMSTRONG 
MFG.,COMPANY 
[290 Knowlton Street 
BRIDGEPORT CONN. 








American Barbed Wire 


Both two and four pats Glidden, Baker Perfect, Ellwood 
Waukegan, Special, Lyman and Iowa brands. 

















Nail and Wire Catalogue sent free for the asking 
AMERICAN STEEL & WIRE COMPANY 


Chicago New York Cleveland Pittsburgh 
orcester Denver 
Export Representative: U. 8S. Steel Products Co., New York 
Pacific Coast Representative: U. 8. Steel Products Co, 
San Francisco Los Angeles Portland Seattle 


HARDWARE AGE 


August 23, 1917 





“STAR EXPANSION BOLTS” 


A PLEASURE TO SELL 
STANDARD THE WORLD OVER 


Tit 


“on Wood pe Tesgle 
— 
i EXPANSION BOLT COMPANY 
20 W. Lake St., CHICAGO 147-149 Cedar St., NEW YORK 














Cc. E. JENNINGS ARROW HEAD 


rat. EXPANSIVE BIT raf: or: 


NOTE CURVE ON CUTTER; 
PREVENTS HOGGING - IN. 


NOTE CLEARANCE ON FACE OF BIT;PREVENTS DULLING OF CUTTER., 
OTE STRENGTH OF CAP, 





/ — \\MOTE MICROMETER SCREW ADJUSTMENT. 
/ SEE THOSE TEETH: CUTTER CANNOT CREEP! 


NOTE BEVELS ON CAP AND CUTTER AND 
7/8” BEARING OF CAP ON CUTTER: 
CUTTER CANNOT, SLIP! 





CLS 
W\jividisdviod Dre 
NOTE TWO BEVELS ON SPUR,TO PREVENT CUTTER BREAKING. 


C. E. JENNINGS & CO., 73 Murray St., New York 














The Robertson 
“Horse Shoe Magnet” Hammers 


Silver Medal Panama-Pacific Exposition 



































The Best Magnet Hammers on the Market 
—-Strong, Permanent Magnets—— 


Arthur R. Robertson, Sole Mfr., Boston, Mass. 


Owner of the “Horseshoe Magnet” Trade Marks 





PREMAX HALTER CHAINS 


PATENTED 


wal, RE era PEAS 


All Steel, with 
Highest Grade 
Steel Fixtures— 
Snaps, Swivels, 
Slipping Rings, 
and Cross Bars. 


PREMAX SPECIat—tThe Best Kind 


We make quality claims and sell to discriminating houses 
that appreciate the best to be had. Send for Catalog No. 
24-H, showing chains in great variety. Prices Moderate. 


NIACARA FALLS METAL STAMPING WORKS 


Niagara Falis, N. Y., U. S. A. S-106 
Hame Chains, Breast Chains, Trace Chains, Tie-Out Chains, Jockey 
Chains, Spreader Chains, Bit Chains, Stallion Chains, Cow Ties, 


Dog Leads, etc., ete. 











GRAY IRON CASTINGS 


LIGHT AND MEDIUM WEIGHT 


Three Complete Foundries Merit Your 
Consideration 
Which We are Bound You Will Receive 


S. CHENEY & SON, MANLIUS, N. Y. 








KEEP 
POSTED 


U. P. C. BOOK COMPANY, Inc. 
241-249 W. 39th St., New York 


You can get the latest prices from 
Hardware Age Standard Lists and 
Directory of Manufacturers. Send 
for circular and specimen pages. 














You Care Not 


half so much for quantity and quality 
of circulation as you do for the con- 
fidence our readers have in this publi- 
cation. When we carry your message 
it receives respectful attention from 
readers accustomed to act. Interest 


precedes attention. We get you atten- 
tion. 

























August 28, 1917 
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SAMSON CORDAGE WORKS 


MANUFACTURERS OF’ SASH CORD, CLOTHES. 
BRAIDED CORDAGE LINES, SMALL LINES 
AND COTTON TWINES ETC. 5200 Ar CAMALOE 


BOSTON MASS. 

















IRON FENCE and ENTRANCE GATE hee 


Watota NEGIMA) GA 6 





Send for Catalog 500 
Designs -Agents Wanted 
Ss THE STEWART IRON 

WORKS CO. 


4 































































































765 Stewart Block 
CINCINNATI, OHIO 




















ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware 
Trade. Can be placed in position by 
any carpenter. 





BEST BLOCK TIN 
MAPLE wooD BODY HIGHLY POLISHED 


M SOMMERS PEERLESS FAUCETS 





UMING ONLY THE GENUINE ARE STAMPEDO IN THE WOOD with 











Send for Catalog No. 24 =" TRADE MARK MALTESE CROSS us Per cur) 
ENERGY ELEVATOR CO BEATE OF IMMTATIONS 
= SUCH AS FAUCET 
. ‘ . fr MADE OF LEAD IRON OROTHER INFERIOR METALS, TINNED OR HICKELED. 
Sree ee a < SOMMER FAUCET CD. sas Convent Ave, Newarn NL) 
R. MURPHY SLOYD 


Be KNIVES ih 


OD a le 


New Haven Oyster Knife 
ROBERT MURPHY’S SONS CO., 





Ayer, Mass. 














BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 

M. S. BROOKS & SONS 
CHESTER, 





G-W ICE TOOLS 
For use by the Wholesaler for unloading Ice 
from boats or cars. 

For use by the Retailer on wagons. 
For use by the Housewife at the ice chest. 
Write for Catalog and Window Display Cards. 
Let us quote Jobbers’ prices. 
GIFFORD-WOOD CoO. 
Works New York Rochester, N. Y. 
Hudson, N. Y. Boston Philadelphia 
Chicago 


CONN. 


HILL’S 


Famous Clothes 


Dryers Order Now 
Hill Clothes Dryer Co. 
Worcester Mass. 


Mfr'raef Hustler Ash Sifters 








STASI SHED 


SS 7 — SS => 
JOHN HASSALL. inc. 
RIVETS. 


Kua 

$ 

Q 

oy ESGUTCHEON PINS. 
a 

fl 








SPEGIAL WiRE NAILS 


Cray ano OaKi ano Sresere 

















id op) co co) cD 





ROOKLYN 
Iw Ace Meracs 





MORRILL PRODUCTS 


Saw Sets Liquid Seap Dispensers 
Bench Stops Lead Seal Presses 
Bex Openers Hand Punches 

Nail Pullers Spike Pullers 


The apex of quality resting upon sound advertising, 
satisfactory service, good construction and merit. 
CHAS. MORRILL 


102 LAFAYETTE ST. NEW YORK 














Levels No, 102 
vevuet'nnene THE GHAPIN-GTEPHENS G0. 


Ask Your Jobber PINE MEADOW, CONN., U. S.A. 


“VICTOR”? BOLT CLIPPER 
Send for Catalog 





ROBERTS MFG. CO., SomervilleStation,BOSTON, MASS. 








PORTER’S ‘“‘NEW EASY”’ BOLT CLIPPERS 


All sizes. All parts i Jaws Special Steel. 
Big Sellers. Good profit. Write for prices. 


H. K. PORTER Everett, Mass. 





Send for new eatalogue Ne. 16 
WILMINGTON, OHIO 











KEEP 
POSTED 


U. P. C. BOOK COMPANY, Inc. 
241-249 W. 39th St., New York 


You can get the latest prices from 
Hardware Age Standard Lists and 
Directory of Manufacturers. Send 
for circular and specimen pages. 








140 Years’ Continuous Business 





LARGEST ASSORTED STOCK IN THE WORLD 
Highest Grade Only 


JOB T. PUGH Phila., U.S. A. 













































































HARDWARE AGE 


‘Reliable’ ‘‘Challenge’”  ‘‘Rival’’ ‘“‘Banner’’ 
EVERYBODY KNOWS THESE 


MEASURING TAPES 


Distinctive in Quality—The Very Best 


August 23, 1917 


[UFKIN 


SEND FOR CATALOGUE 
Windsor 


Yor. JWE [UFAIN POULE ([0. Saginaw, Mich. Ys: 





PLIERS 
NIPPERS 


AND 


PUNCHES 


Send for Catalog 


ESTABLISHED 1826 


Round and Oval Punchcs 


OF SUPERIOR QUALITY 


C. S. Osorre & Co. 


Newark, N. J. 








THE NEY MFG. CO., Canton, Ohio 


AMERICAN 


Sickle Edge Hay Knife. 

The original sectional edge 
hay knife. Write for 
prices. They are in- 
teresting. 





a 


BE (KEYSTONE Galvanized Sheets ex 


Made from KEYSTONE COPPER STEEL—Unequaled for 


CULVERTS, TANKS, ROOFING 


| i 
Hy! 
‘4 i 
Sry | 
i ~% My, } 
f we H 
and all forms of exposed sheet metal work. These sheets a4 highest in quality and resistance ! 
i to rust. Look Sons ae = Keystone yo below Apollo e also cture Apollo iN 
| Corrugated and F: Products, Black ci, Special ‘Sheets, Terne Plates. Etc. 
Pittsburgh, Pa. H 


re 


PITTSBURGH 





AENORN SSS SHEET ras TIN PLATE CRESS GRD IS ANS See Frick Building, 





“ANSONIA” NAIL CLIP—10c. 


Made by the rnakers of the “‘Gem”’ nail clipper. Twelve 
in a box or 12 on a display card. Fast ten-cent sales. 


Big Profit. 
Write 


H.C. COOK CO. 
A Ansonia, Conn. 


MANILA and SISAL 
LATHYARN, HAY’ and HIDE 
ROPE and SPECIALTIES 
Manufactured by 


E. T. RUGG & Co., Newark, Ohio 








The new model PEERLESS 
is equipped with two short 
twisted links in place of the 
one elongated link. 


PEERLESS HANDCUFF COMPANY 
Dept. H, Springfield, Mass. 


TACKS °*a;* NAILS 


COBBLERS’ NAILS, GLAZIER POINTS, ETC. 


“DOUBLE POINTED TACKS AND STAPLES 


Send for Illustrated Catalogue. most convenient 
and comprehensive 





Successors to 
Shelton Co. 


NEW YORK OFFICE: 96 WARREN ST. 


THE SHELTON TACK CO. 


SHELTON, CONN. 








«ws High Grade Hand Made 
STEEL 
ALPHABETS 
AND FIGURES 
THE SCHWERDTLE STAMP CO., Bridgeport, Cona. 


STEVENS LINE LEVEL 


for mechanics, farm- 
ers, masons, ete. 
Made of aluminum, 
weighs oZ., accur- 
ate an reliable. 
Write for further de- 
tails, 


Frank B. Hall 


Newton Falls, Ohio 














e) Hoye) E 


idee, oh NO 100 


Hawt ine Mtg g Co Inc., Bridgeport, Conn. U.S.A 





Prominent Buildings 

, use Morton's Sash Chains, incinding Mutual 4 oe 

i Bidg., N. Y., Standard Oi) Bidg., Ay-% 

Z.8 Hotel Knickerbocker, N. Y.; Mills © iit 

Bide. N. Y¥.; Congressional Library, Wash- ‘ 

‘ ington, D. C., and others. Made in Bronze |.’ 
x8 and Steel. Write for Catalog. ‘ 
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RIVETS — 


= 


HH. 


aie 


en A 


TUBULAR RIVET ANDSTUDCO., BOSTON MASSACHUSETTS. U.S.A. 





: is more sure than your own 
No Contagion belief that you can turn out 
high grade merchandise. Put that belief into your ad- 
vertisement in Hardware Age, and our readers will not 
fail to “catch” it. Right there is the beginning of 
business for you. 


HARDWARE AGE 
239 West 3%h St., New York City 











SAND PAPER FLINT PAPER EMERY CLOTH 


IN REAMS AND ROLLS GARNET PAPER AND EMERY PAPER 





Big sellers. These Contractors’ 


f ? 
Turnbuckles range in size from 2” to Contractors 
a a ae Bex Turnbuckles 


diameter of thread. All varieties of 
ends make them suitable for any class 


of work. 


Our line contains over 1500 articles—marine and 
galvanized hardware. Send for the catalog. 


THOS. LAUGHLIN CO. 


PORTLAND MAINE 
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OPPORTUNITY | 
RATES | 





All capitals, leaded, minimum 50 words.$3.00 


Do not send original letters of recommendation in replying to adverti 


| HELP W ANTED| Set solld, minimum 60 words. -.......$1.00 
AND BUSINESS | a: capitais, minimum 50 words.......$2.00 


Each additional word 4c 


Each additional word 6c 





Set solid, 


| SITUATIONS 
WANTED 
| RATES 





DISPLAY ADVERTISING RATES GIVEN ON REQUEST 


Count Seven Words for Keyed Address 














¢ unit 


Cash must accompany all 


minimum 25 words....... 
Ka 
all a 25 words...... 


All capitals, leaded, minimum 25 words.$1.5¢ 


tes will answer the purpose. 


ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 


Forms close seven days before date of issue. 


03 
ch additional word 


-$1.00 
ch additional word 4¢ 


Bach additional word 6c 


Letters forwarded without charge. 


advertisements. 











Help Wanted 


Help Wanted 


Situations Wanted 





Original letters of reference s 


not be inclosed with replies to ad- 
vertisements appearing in these col- 
umns, as they are frequently mislaid 
A copy of the refe 


and lost. 
will serve the purpose. 


hould 


rence 


Well established tool manufac- 
turer desires salesman with high 
standing among Southern hardware 
jobbers and a record of successful 
sales achievement. Must be young 
man of highest integrity and not 
afraid to work. Splendid future for 





SALESMEN WHO HAVE HAD 
RETAIL 
STORES TO SELL A NATION- 
ALLY ADVERTISED PROD- 
IN MIDDLE-WESTERN 
STATES FOR AN ESTAB- 
MANUFACTURING 
CONCERN THAT TAKES A 


EXPERIENCE IN 


UCT 


LISHED 


PERSONAL INTEREST 


ALL OF ITS MEN. PREVIOUS 


ROAD EXPERIENCE 


NECESSARY; BUT AMBITION 


AND DETERMINATION 
“MAKE GOOD” 


YOUR SERVICES. 


ARE ESSEN.- 
TIAL QUALIFICATIONS. 
MAKE YOUR LETTER SELL 
ADDRESS 
SALES MANAGER, P. O. BOX 


IN 


NOT 


To 





86, STATION A, TOLEDO, 
OHIO. 
WANTED—By old established|™ 


house manufacturing hardware spe@ 
cialties and specialties for the Hotel 
Equipment Houses, an experienced 


traveling salesman to represent 


in the est. 


Address Box A-255, 
care Harpware Ace, New York: 


them 





WANTED—A REAL 
MAN, by a _ well-established 
progressive manufacturer of 


trical household specialties, located 
i Our products are 
handled by the leading department, 
drug, hardware and electrical stores. 


in Middle West. 


A national advertising campaign 
starts very shortly. Although we 
have broad distribution, there is 


still some fine, virgin territor 
which we want high-grade 
sentation. Only salesmen of 


character and proven ability will be 


considered. For such men we 
a rare opportunity to offer. 
prefer men who do 


sion basis. As soon as such 


demonstrate their worth to us, we 
will, however, be willing to extend 
the privileges of a suitable drawing 
you are looking for an 
out-of-the-ordinary opportunity, write 
us at once, giving full particulars, 


account. If 


references, etc. Your letter wi 
treated strictly confidential. 
President, Box A-267, 


ware Ace, New York. 


SALES.- 


repre- 


not care to 
limit their possibilities by working 
on anything but a straight commis- 


Address 
care Harp- 


and 
elec- 


y in 
good 


have 
We 


men 


Il be 





Wanted — Experienced hard 
salesman with reference. 
mediately, stating age, ex 
and salary required. Clark 
Co., Schenectady, N. Y. 


Apply im- 
rience 
itbeck 


ware 


the right man who will not put 
salary above opportunity. In answer 
give full information regarding age, 
road experience and minimum salary 
to start; also send picture. Man 
now employed preferred. Applica- 
tion will be regarded in confidence. 
Address Box A-276, care HarpWARE 
Ace, New York. 





WANTED—An experienced 
tory and mill supply salesman to 
travel Iowa and western Illinois. 
To the man who can satisfy us as 
to character and ability, we offer a 
permanent position. Address Box 
430-A, care Harpware Ace, Otis 
Bldg., Chicago, III. 


fac- 





Wanted—Several high class travel- 
ing salesmen to sell a nationally ad- 
vertised article, straight salary or 
salary and commission; splendid op- 
portunity; references required. Ad- 
dress Box A-287, care HARDWARE 
Ace, New York, 


Active salesman to handle first 
class line of chair seats as a side 
line on a commission basis for New 
York and New England States. 
Warren Chair Seat Mfg. Co., Inc., 
24 Wooster St., New York City. 





Wanted a young man as purchas- 
ing agent who has already had ex- 
perience in hardware and general 
supplies. Apply College Point Boat 
Corp., Third St., College Point, L. I. 





ED—Wanted salesmen on commis- 
sion to sell as a side line a high 
class cabinet phonograph to dealers. 
Answer stating territory and particu- 
lars. Address Box 431-A, care Harp- 
ware Ace, Otis Bidg., Chicago. 


Situations Wanted 





Capable Executive, with 10 years’ 
jobbing experience in hardware, mill 
supplies and machinery, wants a 
good position in which a good man 
is essential. Investigation invited. 
Address Box A-249, care Harpware 
Ace, New York. 





I offer my services to any one who 
may need me. Have had buying 
and selling experience with a large 
hardware jobber. Am 31 years old 
and have executive ability. Address 
Box A-246, care Harpware Ag, 
New York. 








WANTED—An experienced hard- 


ware salesman for retail store. 


dress, giving age, references, experi- 
ence, salary desired, full particulars, 
Dover, 


The George Richards Co., 
N. J. 


Ad- 


SALESMAN, 10 years’ experience 
calling on jobbers, large dealers and 
mail order houses, wants hardware 
line for Chicago and middle West 
territory. Address Box 426-A, care 
Harpware Ace, Otis Bldg., Chicago. 





IF YOU WANT A _ POSITION 


READ THIS PAGE? 


TO 


A first-class hardware_ salesman 
wants position Sept. 1. Experience 
as manager and buyer; age 40. Sat- 
isfactory references. Address Box 
—. care Harpware Ace, New 
ork. 





Wanted — Experienced hardware 
man to learn auto accessories busi- 
ness. State age, married or single, 
experience, references and salary ex- 


pected. ddress Box A-275, 
Harpware Acg, New York. 


care 


Young man 35 years of age, 15 
years’ experience in hardware and 
tool line as manager, buyer and 
salesman, wants position. Address 
Box A-265, care Harpware Acz, 





New York. 


SIDE LINE SALESMEN WANT- |g, 


Wants position as department 
manager or buyer with a hardware 
house or automobile manufacturer 
or branch manager for manufactur- 
ers of similar lines. I am 45 years 
old, twenty years’ experience in 
wholesale hardware business as sales- 
man, department manager and buyer 
of heavy hardware machine shop 
supplies and auto accessories. I am 
at present employed by one of the 
largest hardware houses in the Mid- 
dle West. Address Box A-250, care 
Harpware Ace, New York. 





YOU HAVE OF COURSE THE 
NEWSPAPERS IN YOUR CITY 
THAT YOU CAN USE TO 
OBTAIN A POSITION; BUT 
IF YOU WANT TO GO AFTER 
IT IN A NATIONAL WAY 
USE THIS SECTION—IT MAY 
COST YOU A “LOWER” IN A 
“PULLMAN,” BUT IT WILL 
PROBABLY GIVE YOU A 
WORTH-WHILE “BERTH.” 





Buyer wants position in house- 
furnishings, china, crockery and toy 
department. Have continuously been 
connected with departments already 
mentioned for 14 years as salesman, 
assistant buyer, and buyer. Can 
give good reason for leaving. Will 
go anywhere. Can furnish best of 
references. I am 33 years old and 
married. Address Box “A-89,’’ care 
Harpware Ace, New York. 





Position Wanted—By retail hard- 
ware salesman with 15 ? 
perience, New York or Pennsylvania 


uyer and manager; 40 years of age. 
references. Address 
fox A-230, care Harpware Ace, 
New York. 


Satisfactory 





General Sales Manager, Executive 
—38 years old, married, American, 
at present employed in Chicago, ex- 
perienced in selling specialties to 
dealers and jobbers in all of United 
States and Canada and well ac- 
quainted with the trade, desires per- 
manent connection with going man- 
ufacturer of good specialty line sold 
to the jobber and retail merchant. 
This man is a live wire—a hard 
worker—can organize and control a 
large national sales organization and 
get results at low cost—knows how 
and where and when to advertise— 
is observant, forceful, healthy. Want 
large opportunity. Address Box 
~ o care Harpware Ace, New 
ork, 





Road man, thoroughly acquainted 
with the Texas trade, would like to 
secure position with a_ well-known 
manufacturer or jobbing house in 
hardware or stoves. Many years’ 
road experience in both lines. Best 
of references. Address Box A-270, 
care Harpware Ace, New York. 





Hardware Buyer open for a posi- 
tion September 1. Twenty years’ 
experience in general hardware; ten 
years’ experience as buyer and man- 
ager Address Box A-285, care 

arpware Acge, New York. 





THERE SEEMS TO BE AN 
UNUSUAL DEMAND FOR 
HIGH GRADE MEN RIGHT 
NOW—WHAT KIND OF AN 
OPPORTUNITY ARE YOU 
AFTER? WE RECOMMEND 
THIS SECTION FROM “PAST 
PERFORMANCES.” 





years’ ex-|d 


ee Have had experience as]. 


Situations Wanted 


Salesman of experience and abil- 
ity desires the road for some good 
hardware house or some kindred 
specialty line, Prefer Southern ter. 
ritory. Am at present employed 
with a jobbing house, but desire a 
change. Address Box A-284, care 
Harpware Ace, New York. 


Wanted—OPPORTUNITY to 

rove worth. Sales manager of one 
actory five years. Have traveled 
extensively, besides had all ’round 
office experience. No lack of energy, 
Salary or commission. Just a chance 
—that’s all. Address Box A-283, 
care Harpware Ace, New York. 








Catalog and Advertising Expert 
desires connection at once with 
wholesale hardware or automobile 
accessory company, or catalog to 
compile. Address Box A-281, care 
Harpware Ace, New York. 





Position Wanted—By retail hard- 
ware and sporting goods salesman, 
also window trimmer. Seven years 
experience, good habits and willing 


worker. Best of reference. Address 
Box A-280, care Harpware Ace, 
New York. 


Wanted position as salesmanager 
or buyer for retail or jobber of hard- 
ware, Twenty-two years’ experi- 
ence, thirty-eight years of age; at 
present employed. Excellent refer- 
ence. Address Box A-279, care 
Harpware Act, New York. 








Wanted—A position as traveling 
salesman by a young man with four 
years’ experience in hardware and 
automobile accesgories. Prefer ter- 
ritory east of Mississippi River. Ad- 
ress Box A-271, care HaArpware 
Ace, New York. 





Salesman—High grade _ salesman, 
now employed, 20 years’ road ex- 
perience, is open for proposition for 
northern Ohio territory. Only reli- 
able house considered. Lines for 
hardware or farm implement dealers 
referred. Address Box A-278, care 
ARDWARE Ace, New York. 





Buyer and salesman in retail hard- 
ware store in Central West town 
of 15,000 to 30.000. Fourteen years’ 
experience as buyer. Address Box 








A-235, care Harpware Acer, New 

York. 

Busi iti 
siness Opportunities 





S. Hoffnung & Co., Ltd. 


British Colonial Hardware 
Jobbers 


HEAD OFFICE 
102 Fore &St., 
LONDON. 


Branches and Correspondents through- 
out Australia and New Zealand. 


will be pleased to hear from 
manufacturers desirous of doing 
business in Australia and New 
Zealand. 

"orvnieate with 
MICHELSON & STERNBERG 

116 BROAD STREET 
NEW YORK 





IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can of great 
service to you on account of our 
intimate knowledge of these matters 
m every section of the United 
States. Address “R. W. S.,” care 
Harpware Ace, New York. 
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HE ADVANTAGES 


WOULD 
IN T 
CHAIN - STORE 
INDEPENDENCE? 
A plan is being arranged whereby 
the experience of a well-known chain- 
store organizer and executive—for- 


merly a progressive retail hardware | 


man—may become available to a 
selected group of hardware stores. 


The service will be as complete 
in every detail as that enjoyed by 
the biggest chain-store syndicates. 
It will be administered through a 
series of individual text-books or 
folders, setting up ideal standards of 
accomplishment in every branch of 
the business. For example: 

Organization and Management— 
System and Operation—Advertising 
and Display—Service and Selling. 

Every subject will be specific— 
brimful of ideas for a store-mecting. 
Instead of saying “You ought to do 
it,” this man tells you how; not only 
that, but he actually puts the tools 
in your hands to do tt with. He is 
not a theorist, or “efficiency man. 
He is accustomed to getting actual 
DOLLARS - AND - CENTS’ RE 
SULTS! 

Special stationery and accounting 
forms will be devised, and samples 
furnished, Advertising layouts will 
be suggested and cuts provided. 
Samples of display-material, show- 
cards, tags, labels, etc., will be sub- 
mitted. All of which will be subject 
to purchase collectively with the 
other stores at quantity prices. 

An unique advertising program 
has been determined upon. It will 
be developed with the assistance of 
a nationally-known advertising agen- 
cy, at a cost which alone would be 
prohibitive to any single store. 

There are other original and ex- 
elusive features which may be intro- 
duced insofar as the individual stores 
may be inclined to subscribe to uni- 
form high standards of business prac- 
tice, voluntarily accepting the prin- 
ciple of group-supervision as a 
proven measure of efficiency and 
economy. 

The service will be inaugurated 
only if it meets with immediate en- 
couragement. It has been suggested, 
that the hardware trade is not alive 
to the tendencies of modern mer- 
chandising; but it is confidently ex- 
pected that this unusual opportun'‘ty 
will find a ready response from wide- 
awake merchants whose success has 
been established by their ability to 
“look ahead.” 

The cost is $50 per month, by 
yearly subscription. The _ highest 
standard of membership will be rig- 
idly maintained. 

WRITE OR WIRE TODAY FOR 
FIRST CONSIDERATION IN 
YOUR TERRITORY! Address Box 
A-273, care Harpware Ace, New 
York. 





PROSPEROUS STORE in up-to- 
date Middle West town of 1000, in 
heart of fine farming district; paved 
streets, electric lights, good schools, 
ete.; $10,000 stock of hardware, 
paint, stoves, furniture. Undertak- 
ing business combined. Did $35,000 
business last year. Must be cash 
deal. Address “B. F.,” care Harp- 
ware Ace, New York. 





Partnership interest for sale in a 
well established hardware store, lo- 
cated in central New Hampshire, 
doing a good business. Reasons for 
selling, want to go West for health 
of family. Address Box A-166, care 
Harpware Ace, New York. 





stock of 
Michigan. 


For Sale—Hardware 
$12,000, small city in 
Good farming country, big territory 
doing well. Or would sell one-hal 
interest to good man. Best of rea- 
sons. Will sacrifice same. Address 
Box A-233, care Harpware Ace, 
New York. 





For Sale or Trade—A good abso- 
lutely clean stock of hardware and 
stoves located in a good county seat 
town of 8000 inhabitants in central 
Indiana corn belt; stock will invoice 
$8,000. Will trade for good farm of 
equal value. Address Box A-207, 
care Harpware Ace, New York. 


FOR SALE—Hardware and lum. 
ber casinos in the pets town i. New 

xico, or particulars a to 
Box A-253, care Wanewamee nen, 
New York. 








ware and farm implements, located | 


Three thousand inhabitants. Store 
doing a $35,000 business. Reason 
for selling, owner wishes to enlist. 
Address Box A-240, care Harpware 
Ace, New York. | 





If you are looking for a good 
hardware business (will invoice about 


$6,000 stock and fixtures) and one of |” 


the most desirable homes in a good 
clean Gulf Coast town of 2500, ad- 
dress Box A-256, care HARDWARE 
Ace, New York. 





For Sale in North Dakota—Clean 
new stock of hardware, harness and 
implements. Stock and fixtures $10,- 
000. Sales last year $35,000, net 
profits $5,000. Immense territory 
gives fine chance to increase busi- 
ness. Cash only consideration. Dis 
solving of partnership reason for 
selling. Address Box A-264, care 
Harpware Ace, New York. 





FOR SALE—Complete stock of 
hardware, well located in live town 


E-| 9f 2,000 in rich farming community. 


Doing $40,000 business this year. 
Running tin and electric shop in con- 
nection. Will invoice about $12,000 
Will sell hardware only if desired 
eason for selling—present owner 
must quit on account of ill health. 
This is a mighty good proposition for 
live man and won’t be open long. | 
For further information address Box} 
4-80, care Harpware Ace, New 
ork. 





For Sale—One of the oldest estab 
lished successful retail hardware) 
businesses in Southern California. 
Can be bought with or without book 
accounts, ixtures very nominal.| 
Clean stock of about $110,000, never 
before offered. Wish to retire. Ad-| 
dress “C. B. C.,” Box A-274, care 
Harpware Acg, New York. 





FOR SALE—Hardware stock of | 
$25,000. Growing city of 14,000 | 
A Located in central New| 

ork. Best location in city. Clean} 
stock. Good farming country. Fine | 
mill trade. Long established loca-| 
tion. Handling some exclusive lines. | 
Doing a good business. Best reasons} 
for a. Will sell at good price. 
Address Box A-277, care HarpWARE 


| 
| 
Ace, New York. 





MANAGER, going into army, will | 
sell store with $10,000 stock general 
hardware in town of 8000 near| 
Cleveland. Store doing nice busi- 
ness and making money. Can be! 
handled with $6,000. Address ““Man-! 
ager,” 1490 Orchard Grove Ave.,| 
Lakewood, O. Address Box A-286,! 
care Harpware Acz, New York. 





We solicit correspondence with| 
either a No. 1 Retail Hardware | 
Clerk or competent Bookkeeper and 
general office man, who could invest} 
$3,000 to $5,000 in an old and y- 
ing hardware business. Located in 
southern West Virginia, age 31 to 
41, or younger if exempt from mil- 
itary service. Attractive proposition | 
for the right man. Submit reference 
and state experience in first letter. 
Address Box A-288, care Harpware 
Ace, New York. 


| 





COMMISSION SALESMEN—We 
wish to oo with salesmen | 
calling on hardware jobbers, wood-| 
enware dealers and large department | 
stores. You can increase your in-| 
come by getting orders on our} 
FIBRE CHAIR SEATS as a side| 
line. We pay a liberal commission. | 
The United Chair Seat & Nov. Co 
51 East 10th St., New York City. 


| 
“9! 
| 





Good, clean up-to-date hardware) 
stock; good fixtures and building | 
with cheap rent, located in center 
of town. Stock will invoice from 
$3,500 to $4,000. Fine opportunity | 
for one desiring a well established 
and paying business, Reason for sell- 
ing—retiring. dress Paul New-| 
man, Hobart, Ind. | 





For Sale—One of the best located, 
cleanest, most up-to-date money-mak. | 
ing stores in the State of Iowa. 
Best reasons for selling. Invoice! 
about $5,000; located in a town of | 
3,500 with a territory of 18 miles! 
around. Better investigate; it will | 
be worth your while. Tages Box 
er care Harpware Ace, New 

ork, 


|} nection. 


yOU LIKE TO SHARE) For Sale—Stock of general hard-| Hardware store in one of Chi- 
OPERATION | in town in northern Pennsylvania. 
WITHOUT SACRIFICING YOUR} 


cago’s growing suburbs, population 
3500. lean, 
fixtures, inventory $5000 based on 
old price. Best location in town, 
with low rental. Am inexperienced 
in hardware. Good opportunity for 
experienced hardware man. Might 
exchange for farm. Address Box 
A-282, care Harpware Ace, New 
York. 


J. E. BEAUCHAMP & CO 
MANUFACTURERS, AGENTS, 
AND CANADIAN _ DISTRIBU- 
TORS FOR AMERICAN GOODS, 
20 ST. NICHOLAS ST., 

SAL, OUE., ARE OPEN FOR 
NE LINES. HAVING SALES 
MEN ALL OVER CANADA 


For Sale Cheap—Set of encased 
tinners’ machines, tools, stakes and 


up-to-date stock and | 


MON: | 


patterns, galvanized eave trough and | 


conductor, all sizes. Address Bialy 
Hardware Co., Bay City, Mich. 





We have an excellent commission 
proposition for salesmen calling on 
retail, hardware, drug and jewelry 
trade. Several good territories open 
Address Box A-245, care Harpware 
Ace, New York. 





For Sale—An up-to-date hardware 
store with modern fixtures, with a 
full line of general hardware, in- 
cluding stoves, furnaces, paints and 
household supplies, and a good 


plumbing and tinning shop in con- 
} Stock will invoice $17,000 | 


to $18,000. Located in a live town 
of 5500 in the best farming section 
in western New York. 
ideal for residence and 
Excellent schools and 
Address C. B. O’Connell, Caledonia, 
mm Se 


business. 





HE value of any 

{ publication to an 
advertiser is the 
value of its circulation— 


Quality not quantity. 


The manufacturer must 
satisfy himself whether 
the publication is read by 
the people who buy or 
should buy his product. 


HARDWARE ACE is 
so chock full of business 
helps, that practically 


‘every progressive hard- 
|ware merchant has ac- 


quired the “Hardware 
Age Habit,” and they all 
have thereby been able to 
turn many a perplexing 
problem into a live-wire 
profit-producer. ‘“Hard- 
ware Age Day” is the 
most important day in the 
week in these successful 
stores. The answer is 
simple, and a sample copy 
will help you figure it out 
for yourself. 


HARDWARE AGE has| 
the quality and quantity 


hard- 


circulation in the 


ware field. 


Location | 


churches. | 


| 




















Make Your 
Window 


Files 


For a long time 
Hardware m e r- 
chants have ca- 
tered to the trade 
of Automobilists. 

It’s mighty prof- 
itable catering be- 
cause Automobilists 
are good buyers— 
they need lots of 
tools and other ac- 
cessories. 

And they're very 
observing —an at- 
tractive display of 
files in your win- 
dow will get their 
attention. 

ut be careful 
what kind of files 
show and sell 


them poor 
files and you'll lose 
their trade about 
as quickly as you 
got it. Sell them 
DELTA Files and 
you’ll please them 
and hoid their 
trade as long as 
you stick to 
DELTA QUALITY. 

It is true that 
files are a part of 
the equipment of 
every auto tool kit, 
but the QUALITY 
kind don’t go with 
every car. 

Put a Delta File 
in the hand of the 
next autoist who 
asks for a file and 
say—‘‘Money back 
if not satisfied’ 
and after trying it 
he’ll be glad to tell 
the boys. 


The Delta 
File Works 
Philadelphia," U.S. A. 


J 
& 


DELTA 





HARDWARE AGE 


6270! 27 





August 23, 1917 

















The Classified Directory appears in the first issue of each month 
4 E M s 
Acme Stee! Goods Co 115| Eagle Glass & Mfg. Co....... 1S}McKinney Mfg. Co. .109| Safety Wire Gas Globe Co. 112 
Alaska Freezer Co.........+.+- S03 Fitiove Bila. Cok ica ccpccercscs 123} McKinnon Dash Co............ 112|Samson Cordage Works... 117 
Allen’s Sons Co., N. R........ 111} Economy Seat Co........-...-; 30] Marvel Accessory Corp......... 75| Schatz Mfg. Co........... 112 
Ate Beaty: CO sieckcccssccte 71] Elastic Tip Co -105| Milwaukee Corrugating Co...... ant Geena, BE. Baoccccciwccces: 105 
American Screw Co. 29| Energy Elevator Co 117} Moller & Schumann Co......... 113| Schwerdtle Stamp Co.......... 118 
American Shearer Mfg. Co..... 106 MOON, CR, Sin sccncccruccesa 117} Shelton Tack Co.....ccccscesee 118 
American Sheet & Tin Plate Co.118 F Morton, Thomas .............. 118|Sherman Mfg. Co., H. B....... 114 
American Steel & Wire Co......116 Murphy’s Sons Co., R......... 117| Smith & Egge Mfg. Co........ 110 
American Wire Fabrics Co. .107 . Myers & Bro., F. E. .27|Sommer Faucet Co., John...... 117 
; Factory Sales Co 106 Typ 
American Wringer Co....... .104 EOE RRS be 93 Sparks-Withington Co. ......... 91 
Apex Mlesttlc Co... sic ccsccses 87 SES ef Fie ae ale 102 Stanley Rule & Level Co....... 30 
Armstrong Mfg. Co......... 116 N Stanley Works ........... 1, 67, 107 
a De ee -115 Star Expansion Bolt Co....... 116 
ee Se ee lll G Star Specialty Mfg. Co.... 102 
Atkins & Co., E. C. 8 , SNestemel Cash: Reniener Co. . 20 Starrett Co., L. S.....6... a.) 
Garford Mfg. Co peteeeeeee 102 : I, Hii baa de wide cece 30 
; National Mfg. Co. ............ 36 yh. 
Gibson Co, .......sseeeesesvees 81 New Era Spring & Specialty Co.102 Stewart Iron Works Co......... 117 
_ cL ee 117 ew Sencar Wine. Rhea Oe pe Stover Mfg. & Engine Co...... 109 
Gilbert & Bennett Mfg. Co...... 114 Ney Mfg oe ; ree Stuber & Kuck Co 113 
Reet Cbe Be Rs ccciaviives rf ate Meaney Fights , 
Goodyear Tire & Rubber Co..... 98 uae wwe Metal Stpg. Whs..117 
pemmeiind DUG CG: 6 csi nenacacs 9 
Baeder, Adamson & Co... - 119] Goulds meses saan etiam une pid Northwestern Barb Wire Co....114 T 
Shisitit Cox GO Hi... cscs: 32|Grand Rapids Hdwe. Co....... 110 Hath Sek tes, te... 32 
Barney & Berry............ .. 25] Green Co., A. pep eocccocsvcces 112 Novo Mfg. Co. 100 
Bartlett All Steel Scythe Co.... 33] Greenfield Tap & Die Corp...... 16 
sn ere ee oe , 981Grilin Mie. Co.... 225.6. 00s058 103 Taplin Mfg. Co. + 112 
Bemis & Call Hdwe. & Tool Co..115 Thomson Mfg. Co., Judson L... 32 
Berar Meet, Co....0ssse0se: 112 8 oO Tomneens Pie, MiP eevieveds 112 
Bicycle Step Ladder Uo.... 113 Trimont —_ CBs asete sso . 16 
Black & Decker Mfg. Co...-.-- 99) tan, Frank B... 118 a ee — 
et the ‘Cb... 550 102 aiid Gee... ‘ae Oneida ( passa tenes Ltd. <eeom 
Bridgeport Screw Co....... Se) | ee a eee 1 Opportunity Exchange .....120, 121 
eaten Mi Mee Wee Ae sc5 1 117 PA + a ‘4 SE ME BO sks cosa sinners 31 U 
Brown & Sharpe Mfg. Co...... 7 ee ere 18,19 water Sth. t-'S we 
Buffalo Steel Co.....--+++++++: 114 Hassall, Inc., John..... 117 
ee armen ses 03 « Gearvare tare 83! Hawthorne Mfg. Co..... 138 Union Hardware Co....... v7 
Renae. & Ce. 'I!) Hayes Pump & Planter Co......108 4 Union Horse Nail Co........+4+ 113 
Heller & Co, W. C......0+.0: 106 United States Sandpaper Co. .. . 108 
Hill Clothes Dryer Co.......... 117 Universal Caster & Fdry Co.... 22 
c Wh iS 2Cb s.r is 85| Page-Storms Drop Forge Co....115|Usona ts. Pa. Sees 31 
Haesey & Co., C. G........ 113] Parker Co., Charles........... 105 
Hvfield Mfg. Co.. 104] Parker Wire Goods Co........ 21 
Peck, Stow & Wilcox Co....... 97 
Cary Mfg. Co........--+- 114 I Peerless Handcuff Co..... 118 . 
Cassidy, Ed A....-++++++eeees: ” Pennsylvania Wire Works. . 114 
Chapin-Stephens Co.......... aaad ng Pfanstiehl Co. .............+0 104 
Cheney & Son, S...-++-+++++-+: ern © ee sp Plymouth Cordage Co...... - 234 Vae Cleef Bros... ....<. 06. -101 
Chicago Flexible Shaft Co...... 6] Inland — oe Bi gage AT Ee " ke Sy Sore rare omy ers Der 117] Volivath Co. 6.02. csieccccces . 3 
Clinton Wire Cloth Co........- 13 | International Silver Co..... arnt Ne ea te ry 
Coburn Trolley Track Mfg. Co. . 103 arene Knope. wy & Sup. Co.. 24 Progressive Mfg. Co.. 33 
Coes Wrench Co.....-.--00++++ 5| Irwin Auger Bit Co.........-.. 117) pugh. Tob T. Ay ; 
Clam Mihai sss cavcbacnees® 35| Ives. H. B 113 Ww 
Converse Rubber Shoe Co...... 102 
Cook Co., H. Cu... ccccscsvcsees 118 1 
Covert’s Saddlery Works....... 115 . Walworth Mfg. Co........- . 4 
Crescent Cee ses. veccvoccsceses 26 See ee eee 116 Warren Mfg. Co., J. D......--- 110 
stants $ g-gn Dae aaa eh A 73) Tennings Mig. Co., Russell.....115 Wells Sons Co., F. E....... be 
Remington Arms U. M. C Co.78, 79| Whitaker-Glessner Co., 
Richards-Wilcox Co. .......... 69 Wheeling Corrugating Dept... 28 
L bare 6G Ge... 6 iin icvcaves 117| Whitaker-Glessner Co. ....... . 32 
D Robertson, Arthur R........... 116|Whitman & Barnes Mfg. Co... .107 
Laughlin Co., Thos...........- 119| Rock Island Mfg. Co...... .+++102]| Wickwire Bros., Inc........ .iM 
Lawson Mfg. Co.........+.+ ..-110| Root-Heath Mfg. Co...........114] Williams Co., J. H.......----> 103 
‘Delta File Works.............. 121| Lebanon Mch, Co..........00++ 115| Rose & Bros., Wm...... eeeeee- 109] Willson & Co., T. A........ . 103 
Potting Ca... 22000 ccesvcreecvn 108|T.udlow Saylor Wire Co........ 107 | Rothweiler & Co..... pike ten laa 108| Wire Goods Co....... ET ss ood 104 
Dietzgen Co., Eugene.......... 11§|Lufkin Rule Co..........+.0: 118] Royal Mfg. Co.......... ++eee+ 11] Worcester Lawn Mower Co..... 113 
‘Dixon Crucible Co., Joseph. ....102 Lux Mfg. Co.........+. revue .106' Rugg & Co., E. To... ...e. eee. 118° Wright Wire Co.............++ 12 














August 23, 1917 HARDWARE AGE 








RESET PRR LE a 


LIS ORT TRE IE I IE I IT 














HARDWARE AGE August 23, 1917 








A PUre HOUSE’ 


Tha aN p 


9 tan es 
ok? & 
wy oy. 
ar ADAM Téa 
3 ‘a - = i Pptate 
/ j % 
’ ‘ 1, 
'. ; q Is 































ARE YOU SELLING ALL 
THESE LIVE PATTERNS IN 


COMMUNITY PLATE 





HESE designs contribute greatly 

to the success of Community 
Plate. Contribute to your own 
| success by carrying all these 
five winners. 











| ONEIDA COMMUNITY Lrp 


| ONEIDA,N.Y. 
{ 
































